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Atlas FACILIT'ES for business sponsored film production are complete, under 


one roof, and up-to-the-minute with the latest advancements in practical filmic 


equipment. 


These comprehensive production facilities reflect another important aspect 


of Atlas Filmaturity gained Auring forty consecutive years of specialized pro- 


duction of films that adverse, sell, train and educate. 


IT 


In addition to being thé oldest producer of business films in America, Atlas 


is also among the most nfodern and complete in facilities and equipment. 


We invite you to logk in on us and judge for yourself. 


Cont sULTAT SI O U T a 


ATLAS FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 
ESTABLISHED 1913 


111] SOUTH BOULEVARD + OAK PARK, ILLINOIS + CHICAGO PHONE: AUSTIN 7-8620 


% the wealth of mature film sense, skill and judgement achieved only through many years of actual production experience. 
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Formula 
for Maintaining Top-Flight 
Employee Relations 


GREAT NEW ENGLAND manufacturing company has never lost 
A an hour due to a strike. In more than three quarters of a cen- 
tury! Sales for 1952 will probably top $125,000,000. Growth in 
sales AND earnings are impressive. 


We asked the president of this company how he accounted for so 
fine a record. Here in essence is his explanation . . . 


“Our company has made progress because of teamwork 
all along the line and our constant effort to keep all mem- 
bers of our organization thoroughly informed of our 
plans, and to give them an opportunity to participate in 
making and carrying out those plans.” 


We agree that teamwork IS the key . . . and full information IS 
essential to effective participation. And while we can claim no 
credit in this instance, we know of no better way to keep all mem- 
bers of an organization thoroughly informed as to policies, activ- 
ities and plans than through the medium of motion pictures. 


We make motion pictures that do precisely that; and they help tre- 
mendously to build morale. We will gladly outline a practical way 
to embark on a motion picture program, all without the slightest 
obligation. Write or telephone today. 


FILMS, INC. 


NEW YORK ¢ TEL. CIRCLE 7-6110 


CARAVEL 


FIFTH AVENUE 
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Sometimes even 
these won't do... 


Many machine operations in a modern industrial plant are so 
rapid even the eye can’t follow. Time and motion studies by usual 
methods often fall short of the needed exactness. 


Because accurate analyses can mean the difference between 
profit and loss, many plant engineers now depend on movies taken 
with Bell & Howell precision equipment. 


The experience of the Ramsey Corporation is only one of 
many. The extraordinary precision with which Bell & Howell 
cameras, projectors and accessories are built make them ideal for 
all industrial needs. 


Basic for industrial use... 


The 16mm 70-TM, shown here, is built both 
for heavy-duty and precision work. 7 accu- 
rate film speeds especially for time study - 

500, 750, 1000, 1500, 2000, 3000 and 4000 
frames per minute. Accurate spring drive. 
Adapted to take electric motor. The wide 
variety of accessories for this camera make 
it ideal for any industrial purpose. Special 
projectors for time study use also available. 


You buy for life when you buy... 


Bell & Howell 


1953 PRODUCTION REVIEW 


How Ramsey Corporation solved 
vexing time study problem... 


Ramsey Corporation of St. Louis, makers of auto- 
motive piston rings and expanders, needed depend- 
able analyses of certain machine operations as a 
basis for piece rates. Usual observational methods 
produced unsatisfactory results. 


With the cooperation of Bell & Howell engineers, 
time studies were then made on film using Bell & 
Howell equipment. The result was the establishment 
of piece rates satisfactory to all concerned. The 
visual analyses also led to a number of improve- 
ments in operational methods. Shown is William A. 
Vogler of Ramsey Corporation exhibiting time : tudy 


film to group of employees. 


BOOKLET SHOWS HOW MOVIES AID 
IN TIME-MOTION STUDIES 
(Tear out and send today) 


Bell & Howell Company 
7108 McCormick Road, Chicago 45, Ill. 


Gentlemen: 
Please send me your free booklet 
“Measure Time Accurately.” 
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PROJECTORS 


All the features you have desired are 


combined in the 


TSi 16mm PRODUCTION REVIEW 


“SUITCASE” PROJECTOR 
THE BUYER’S GUIDE FOR 1953 


“Suitcase” machines in service today prove the 


exceptional advantages of this projector in indus- . 
Wry and sales. Issue | ¢ Volume 14 


NOTE THESE EXCLUSIVE FEATURES! PREVIEW OF CONTENTS 


Self-Contained Magazine Projection 
No reels of film to thread —no screen to set up — 


ne sound speaker Business Adapts Stereo Stills by Ray Vicker....... - 1 
to engage. Self. 


Trends in the News of Business Films : 16 


contained screen Television in the News : . oo 

Business Film Production Survey: Statistical Summary... 52 

magazine holds Production Review: The Film in 1952 . 383 

800 feet (22 min.) 

black and white or Among the Outstanding Films of 1952 sdicgiieniedmmasaee 

wa Winners of Awards and Film Festival Honors... 

Pvatection New Business Tool: The TelePrompTer 

Standard projection on any conventional screen to Progress in Medical Films by Ralph Creer —_ cocina 
Canadian Film Production During 1952: A Review 


Continuous mago- 
zine is power driven Film GM Motorama in Record Time ee 
giving automatic 


vowind, Fim run Tuirp ANNUAL PropuctTion REVIEW SECTION 


through once is 
automatically ready An Alphabetical Index to Business Film Producers AS 
Geographical Index to Business Film Producers... 57 
Listings of 170 U.S. and Canadian Film Producers ~~ ae 
Standard Reel Arm Projection 
Using 2000-foot (55 min.) 
sont wih Business SckEEN EprrortaL DEPARTMENTS 
each machine, long feature In the Picture Parade a, 
length flims can be pro- 
jected as easily as with Commercial Newsreel: News About Pictures : 100 
People Who Make Pictures: Personality Notes... .....102 
jection. 
Self-Contained Ree! Arm Projection Case Histories of New Films 108 
Using 2000-foot reel arms and self-contained 135- (also see Pages 110, 120, 121, 122, 124) 
inch screen up to New Products: News of Audio Visual Equipment... : 125 
55 minutes of sound 
film may be shown. Pius: Tue Nationat Directory oF VisuAL Epucation DEALERS 


Crystal clear pic- 
tures are projected 
even in daylight! 


Bell & Howell or DeVry Models 

TSI “Suitcase” Projectors are furnished with Bell & 
Howell or DeVry projection and sound systems. 
Easy to carry custom case size measures 14” x 22” 
x 12”—approximately 40 pound 


Write today for illustrated brochures featuring Office of Publication: 7064 Sheridan Road, Chicago 26 
TS! “Suitcase” Projectors. O. H. Coelln, Jr., Editor Everett Davis, Art Director 


Kenneth Duncan, Production Myrna Perkins, Circulation 


Technical Jane Ware, Editorial Secretary , 
Service Eastern Editorial Bureau Western Editorial Bureau 


Robert Seymour, Jr., Eastern Manager Edmund Kerr, Western Manager 
Incor orate« 189 Fifth Avenue, New York City 3038 Beverly Boulevard, Los Angeles 4 
ie Riverside 9-0215 or MUrray Hill 2-2492 Telephone: DUnkirk 8-0613 
Issue One, Volume Fourteen of Business Screen Magazine, published February 15, 1953 Issued & t Pg ally at s peek 
30865 Five Mile Road ntervals at 7064 Sheridan Road, Chicago 26, Illinois by Business Ine. $8234 ‘oH. Coclin, 
PLYMOUTH, MICHIGAN, U. s. A, Jr., Editor and Publisher. In New York: Robert Seymour, Jr.,48 Fifth Avenue. Telephone Riverside 9-0215 or MUrray Hill 


22492. In Los Angeles: Edmund Kerr. Telephone DUnkirk 8-0613. Subscriptions $3.00 a year; $5.00 two years (domestic) ; 
Custom Migrs. of Electronic and (or Mechanical Equipment $4.00 and $7.00 foreign Entered as second class matter May 2, 1946, at the post office at Chicago, Illinois, under Act of 
March 3, 1879. Entire contents Copyright 1952 by Business Screen Magazines, Inc. Trade-mark registered U.S. Patent Office. 
Address advertising and subscription inquiries to the Chicago office of publication 
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W: ARE LIVING in the age of opportunities unlimited. 
Charles F. Kettering told members of the National Society of 
Professional Engineers,” but he qualified the statement by 
adding: 


Provided we recognize that the age of opportunity unlim- 
ited is made up of fingers that know how to do things 


and minds that know how to think things. 


In a world of growth and change, there are always new skills 


and new thought patterns. 


If men and women are to grow with the times, they must learn 


how to act and how to think. 


No better teaching method has been devised to train both 
fingers and minds than that provided by films, and particu- 


larly films that are written and produced by Wilding. 


*Reprinted by permission from The American Engineer. 


WILDING 


PICTURE PRODUCTIONS, INC. 


*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
1000 Dime Bldg. 


CLEVELAND 
1010 Euclid Bldg. 


*HOLLYWOOD 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH . 
Law & Finance Bldg. 


“Studio Facilities 
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SIGHT & SOUND 


MIDWEST PRODUCERS MEET 


IDWESTERN, Eastern, and 
—. : Southern film producers will 

be represented in Chicago on Tues- 
day, February 24 as the American 
Association of Film Producers 
which they have formed goes into 
its fina] organization phases. Such 
well-known concerns as Atlas Bee- ai 
land-King, DeFrenes, The Jam Han- —_— Jamison Hanpy (left) makes service 
dy Organization, Reid Ray Film award to William G. Luther, auto- 
Industries, Sarra, Vogue-Wright, motive vice-president. 
and Wilding Picture Productions, 
Inc. are taking part in these im- 5 Jom Handy Staff Members 

Get 25-Year Service Awards 

portant deliberations. The publisher 
of Business ScREEN has served as of 

service, five members of THE Jam 
HANDY ORGANIZATION received 
awards at a special anniversary pro- 
gram held at the Detroit studio on 
Monday, January 26. 

Jamison Hanpy, president, pre- 
sented engraved watches to WILLIAM 
G. LUTHER, vice-president in charge 
of automotive; Avery W. KINNEY, 
organization secretary; FRANK A. 
GAUNTT, account executive; HAL F. 
CONNELLY, non-theatrical supervisor 
of the company’s Chicago distribu- 
tion; and WALTER WILHELM, mo- 
tion picture librarian. The cere- 
mony honoring these 25-year asso- 
ciates also included the surprise un- 


arbiter and temporary chairman 
during preliminary phases of or- 
ganization, representing the inter- 
ests of clients as well as those of 
established, reputable _ companies 
who serve them. 

Taking a leaf from the coopera- 
tive effort of the Films Committee 
of the Association of National Ad- 
vertisers and producing companies 
whom Business Screen helped 
work out the “Check-List of Client 
and Producer Responsibilities in 
Production” several years ago, we 
have proposed the rough framework 


e maxnke fi lmas | of a long-needed “Code of Fair 


Practices in Business Film Produc- 


| See veiling and presentation of portraits 
that sell | tion.” It is hoped that such forward —o¢ each of the five done by artist 


looking efforts will continue and 

that eventual affiliation of similar 

regional producer groups will bring 
le can tell before releasing the film how well we are selling _ about a truly national federation of 
e would like to tell you about our unique, proven method of pre these concerns. 

testing films, and would like to show you some of our productions 


John Gelsavage of the art depart- 
ment. 

Speaking before the assembled 
staff, Mr. Handy reviewed the prog- 
ress of The Jam Handy Organiza- 
Both clients and producers will tion for the past year. A preview 
; benefit from research, promotion, of Priceless Heritage, a patriotic 
and unification of basic standards freedom - of - choice motion picture 

of mutual concern. (CONTINUED ON PAGE 8) 


... products—ideas 


VETERANS WITH QUARTER-CENTURY service records receive honors from 
Jamison Handy, president of The Jam Handy Organization. (extreme left) 
Others (l to r) are Walter Wilhelm, motion picture librarian; Hal F. 
Connelly, Chicago non-theatrical supervisor; Frank A. Gauntt, account 
executive; and William G. Luther, vice-president in charge of automotive. 
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Saye w.c. McKERN, DIRECTOR 
Milwaukee Public Museum 


HERE'S nothing like the Stereo-Reatist Camera for 

perfect realism and full, natural color. Artists and 
modelers for the Milwaukee Public Museum are noted 
for the authenticity of their displays. They've found that 
ReAwistT slides are ideal as a reference in model work 
because REALIST pictures exactly duplicate the original 
scene as seen by the human eye. 

Applications of the REALIsT are virtuafly unlimited. 
Salesmen have proved it to be “the world’s finest visual 
selling tool.” Not only does it dramatically portray prod- 
ucts and services as they really are, but also commands at- 
tention. REALIST sales kits are light and easy to handle, too. 

The REALIST is also a vital tool in engineering and 
research, as a visible, permanent record of concrete fact. 
It’s the ideal personal camera as well, 

If you haven't seen REALIST pictures, ask your camera 
dealer or commercial photographer to show you some. 
Or, for further information, write Davin Wuite Com- 
PANY, 319 W. Court Street, Milwaukee 12, Wisconsin. 


Permanent protection for stereo slides. Specially designed for 


amd Kightinto the scone" 


$159.00 (Tax Inc.) 


THE CAMERA THAT SEES THE SAME AS YOU 


Cameras, Viewers, Projectors, and Accessories are products 
Rpt of the David White Company, Miluaukee 12, Wisconsin, 


REALIST 
-_PERMAMOUNTS 


1953 PRODUCTION REVIEW 


proper projection and viewing; 3 window sizes and spacing pre- 
adjust slides and eliminate need for projector adjustments, Sturdy 
plastic-glass combination is resistant to breakage. Easy to assemble, 
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use STEREO! 


better for 
presenting & 
selling your 

products... 


BRUMBERGER 
STEREO EQUIPMENT 


... better for viewing, 

protecting & carrying your 

valuable transparencies 


Brilliant three dimensional pictures at your fingertips. Optic- 
ally ground and polished lenses, pin-point focusing . . 
battery operated with push-button switch. Lightweight, hard- 
impact Polystyrene (practically unbreakable). Takes all stand- 
ord 1%” x 4” stereo mounts. 


#1265 Viewer (less batteries) 


STEREO 
VIEWER 


alist $9.95 


Completely portable all-steel file, holds 50 metal or glass 
binders (or 125 cardboard mounts), in groups. Has scratch- 
proof compartment that holds your Stereo Viewer. A hand- 
some, complete unit-in-one . . . designed especially for the 
salesman who needs a compact, lightweight soles kit. 


File . List $3.95 


Also, other convenient sizes. 


The only all-steel binders with gloss, that automatically center 
and align your transparencies. No kits, jigs, tape or masks 
required. Accurate prongs hold film correct for viewing in 
standard projectors or hand viewers. Simple snap assembly. 


#1166 Box of 24 sets 


BRUMBERGER 


34 THIRTY-FOURTH STREET, BROOKLYN 32, N. Y. 


SIGHT AND SOUND 


(CONTINt ED FROM PAGE 6) 


produced for Superior Coach for 
general circulation by Jam Handy, 
concluded the program. 

Dedicated to the improvement 
of communication of ideas for busi- 
ness and industry through motion 
pictures and all other visual aids, 
The Jam Handy Organization was 
founded by Mr. Handy in 1912 and 
incorporated in 1918. 


Motion Picture Industry Council 
Notes Film Activity of Leftists 


* It was reported, last month, that 
the Mine, Mill and Smelter Workers 
Union, expelled from the C.1.0. in 
1950 as being “Communist domin- 
ated,” is cooperating with a group 
of film people connected with the 
“unfriendly Hollywood nine” in 
making a motion picture presum- 
ably for showing to labor groups 
and the general public throughout 
the country. 

Those reported to be making the 
film, at Silver City, N. M., which 
has come to the attention of the Mo- 
tion Picture Industry Council, are: 
Herbert Biberman, who served a 
six-month jail sentence for refusing 
to answer questions before the 
House Un-American Activities Com- 
mittee, his wife, Gale Sondergaard 
and writers Paul Jarrico and Paul 
R. Perlin. 

Graeme Fraser New Vice-President 
and Director at Crowley Films, Ltd. 
GRAEME FRASER, assistant gen- 
eral manager of CRAWLEY FILMS 
Limited of Ottawa, Toronto and 
Montreal, has just been elected vice- 
president and a director, it was an- 
nounced by president F. R. Craw- 
ley. 

Mr. Fraser enlisted in the army 
as a private and retired in 1946 
with the rank of Major and joined 
Crawley’s in charge of sales and ad- 
vertising. He is president of the 
800-member Ottawa Film Society, 


GRAEME FRASER 


chairman of the National Commit- 
tee on Public Relations of St. John 
Ambulance, member of the Advis- 
ory Committee on Public Relations 
of the Canadian International Trade 
Fair, member of the Public Rela- 
tions Committee of Dominion Boy 
Scouts Association, a director of 
the Canadian Film Institute and a 
Rotarian. 

A past president of the Advertis- 
ing and Sales Club of Ottawa, 
Mr. Fraser has just completed a 3- 
year term as Vice-President of the 
Federation of Canadian Advertising 
and Sales Clubs. 

* * 

Large Volume of Business Reported 
by Princeton Film Center Executive 
* Tue Princeton Firm Center, 
Inc. of Princeton, N. J. and New 
York, is currently enjoying its larg- 
est volume of business in history, 
according to JacK BaARLEss, execu- 
tive vice president. 

In addition to substantial work 
for the Navy and Air Force, The 
Film Center is engaged in the pro- 
duction of a series of television sub- 
jects for The Ford Foundation’s 
Omnibus series over CBS, a televi- 
sion series for Coleman Publishing 
Company, motion pictures for such 
organizations as American Airlines, 
American Kennel Club, Wool Bu- 
reau, Inc., Glenn L. Martin Com- 
pany, McDonnell Aircraft Corpora- 
tion, Yale & Towne Mfg. Company, 
New York Wire Cloth Company, 
Port of New York Authority, Na- 
tional Conference of Christians and 
Jews and others. 

Television commercial accounts 
include Blue Cross of Philadelphia, 
Coleman Publishing Co., Stanley 
Works, Haffenreffer Brewing Com- 
pany and Black & Decker Company. 

* 
Former Admiral Corp. Film Head 
Joins Kling Studios as Executive 
* Epwin J. SHeRwoop has joined 
KLING StTupIOS as coordinator of 
television production and_ sales, 
Rosert Errinserc, Kling president. 
has announced. Vice president Frep 
A. NiLes will continue to be in 
overall charge of all television and 
motion picture activities, Eirinberg 
said. 

As television promotion manager 
for the Admiral Corporation during 
the past five years, Sherwood was 
associated with the first commercial 
sponsorship on a television network 
of a musical variety show (Ad- 
miral Broadway Revue), mystery 
drama (Lights Out), quiz (Break 
the Bank) and college football (No- 
tre Dame). During the Admiral 
television coverage of the recent 
political conventions and _ election 
night returns, Sherwood originated 
the policy of ad lib commercials. 
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YOUR STORY IN DEPTH — Now, after six years of research 
and development, Raphael G. Wolff Studios is able to offer 
its perfected Three-Dimensional, Full-Color Motion Picture 
technique to American Industry. Here is a thrilling new 


experience, a new depth, a startling life-like presentation that 


Raphael G. Wolff Studios’ Three-Dimensional Camera Device 


offers a vast new medium for your message. It is now possible to 
present products as they actually appear ... to tell your story or 
sell your idea with convincing realism never before achieved. 
These facilities are available for the production of a limited 


number of commercially sponsored films. Inquiries are invited. 


STUDIOS, HOLLYWOOD 28 + NEW YORK CHICAGO DETROIT 
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Attention Producers / 


SERVICE! 


Not Lip Service... 
But Actual 


DELIVERY 


When Promised 


QUALITY 


Unsurpassed 


COMPLETE 


16/35 mm Laboratories 


Why don't You, like many 
other Smart Producers, 
make use of our Motion 
Picture Trained Personnel 
plus our Most Modern 
Facilities. 


BE SURE AT 


Gamera 


OF TALENT, & THREE-DIMENSION 


EMBERS of the Screen Actors 
Guild have apparently won a 
battle as their three-month old strike 
against producers and sponsors of 
television commercials ends March 
2. But the high cost of talent based 
on payment for re-use of these films 
may yet lose the economic war for 
most members of the talent unions 
affected. There will be fewer people 
in scenes, certainly more originality 
in ideas that economize on talent 
but still maintain the filmed com- 
mercial’s inestiminable value for 
ease of distribution as well as re- 
petitive quality and accuracy of the 
sponsor's original message on one 
station or one hundred. 


Three Dimension Vogue Revives 
Know-How of Business Producers 
* Cinerama’s amazing box - office 
popularity has every major studio 
in Hollywood feverishly working on 
three-dimensional films and on films 
embodying the stereo illusion as 
does Cinerama itself. One result has 
been a sharp rise in Polaroid stock 
(they supply the viewing glasses 
used in such processes as Natural 
Vision, etc.) 

Ray Wolff, affable and inventive 
head of Raphael G. Wolff Studios, 
is working with Sol Lesser on 
theatrical 3-D subjects and also has 
a completed demonstration program 
which will be screened in such ma- 
jor cities as New York, Detroit, Chi- 
cago ete. during March. 


Producers Should See More 

Of One Another's Pictures 

* Sponsored film production is a 
highly competitive business. In 
more cases than might be imagined, 
the people at ABC Film Productions 
don’t know the folks at XYZ Stu- 


* * * 


3-D PRODUCTION: as a 
prelude to impending 
demonstrations of 
three-dimensional mo- 
tion pictures (see 
above) Hollywood pro- 
ducer R. G. Wolff 
(left) is shown with 
his own 3-D camera 
setup. Henry J. Lud- 
win (center) and A. S. 
Bodrero (right) are 
shown with Mr. Wolff. 


dios, which is located right across 
the street, much less have any idea 
what sort of work they are doing. 
ABC people are so afraid XYZ will 
swipe their clients that they don’t 
want to have anything to do with 
them, and vice-versa. 


Cooperation for Quality 


Despite the heartening formations 
of producer organizations that have 
progressed so much during 1952, 
much of the industry still exists 
in a sort of vacuum. This is brought 
to mind in considering the lack of 
comparative information many pro- 
ducers have about the quality of 
their own product. ABC, for in- 
stance, makes five or six pictures 
every year, and, normally, it man- 
ages to see other producers’ films 
ten or twelve times a year. This is 
a terribly small amount of film to 
use as a yardstick of quality when 
it is considered that there are at 
least fifteen hundred sponsored 
motion pictures released annually. 

Every week or so, some firm like 
ABC will call a Business ScrEEN 
office and and ask how it would be 
possible to obtain a print of some 
other producer’s film. We usually 
can tell them it’s easy—just call up 
XYZ and ask them to loan you one. 
But ABC wouldn’t dream of doing 
that — it’s unheard-of — why, they 


they are hot competitors. 


Other Fields Compare Work 


Competition is a fine thing, and 
there is such a thing as keeping 
a client cozy, but producers would 
all do a lot better to call an open 
season on loaning prints back and 
forth. Advertising improves because 
competitive agencies can easily com- 
pare their work, seen on printed 
pages that are easily available. 
Manufacturers test each other’s 
products constantly in searching for 
improvement. It is equally true in 
this business —- every producer 
should see at least a hundred other 
films than his own every year. It 
will help everybody——-film makers, 
sponsors and, most of all, the 
audience . . . our No. 1 objective. & 
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...and writing BETTE R stories and producing BETTER 


live action and animated films is our business .. . 


YORK - 60 FORTY.SECOND ST. OTEL AAGELES- 207 OCCIDENTAL BLVD 
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IN PRODUCTION. 


THE FILM CENTER'S 
9th and 10th Motion Picture for 


YALE & TOWNE 
MFG. CO. 


PHILADELPHIA, PA. 


IN PRODUCTION 


An Orientation Motion Picture 


GLENN MARTIN 
COMPANY 


— BALTIMORE, MD. 


IN PRODUCTION 


THE FILM CENTER'S 
Seventh Motion Picture for 


McDONNELL 
AIRCRAFT CORP. 
han ST. LOUIS, MO. 


IN PRODUCTION 


Television Commercials 
for 


BLUE CROSS of PHILADELPHIA 
STANLEY WORKS 


PICKWICK ALE 
COLEMAN PUBLISHING CO. 


UCTION IN PRODUCTION 
IN PROD 


A series 
AMERICAN AIRLINES 


and more discriminating motion picture 
Sponsors and advertising agencies are being 
served THE PRINCETON FILM CENTER, 


CARTER ROAD, PRINCETON. N. 
PHONE PRINCETON 3550 


IN PRODUCTION IN PRODUCTION 
A Sales-Public Relations 


Motion Picture for “Hurricane Hunters’ 
NEW YORK WIRE CLOTH for the 


UNITED STATES 


YORK, PA. 


j 
} 
4:30—6:00 
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IN PRODUCTION 
IN 
PRODUCTION IN PRODUCTION 


“VIA PORT OF NEW YORK” UW N NEW TR AINING 
PORT OF NEW YORK Sponsored by 
ponsor 
AUTHORITY aprICAN KENNEL WOOL BUREAU, 
TWELVE 


ORIENTATION AND TRAINING 
MOTION PICTURES FOR 


UNITED STATES 
NAVY 


would welcome the opportunity to decues: your 


motion picture production and distribution plans — 


A NEW FEATURE PICTURE 


for the 


270 PARK AVENUE, NEW YORK, N.Y Y. UNITED STATES 
AIR FORCE 


IN PRODUCTION IN PRODUCTION 


THE COLEMAN PUBLISHING 
COMPANY'S A Color Motion Picture for 
“TRLEFIXIT” THE NATIONAL CONFERENCE MONSANTO 


OF CHRISTIANS AND JEWS CHEMICAL COMPANY 
A SERIES FOR TELEVISION SPRINGFIELD, MASS. 


IN PRODUCTION 


A Special Assignment 


| 
1 
nhana fF. ill tad 
| with you and to screen some of our recent work. __ 


S pectalt ists in, 


VISUAL SELLING 


200 East 56th Street, NEW YORK 
16 East Ontario Street, CHICAGO 


STVIDUIWWOD NOISIATTIL SWTISIONS - NOILOW 


Prevue Problem 


WHEN YOU PREVIEW YOUR 
FILMS USE PROFESSIONAL 
SHOWMAN’S TECHNIQUE 


UST A FEW WEEKS AGO, one of the 

largest industrial concerns in 
the country introduced a new film 
in New York about a product that 
it wants to push hard in a most com- 
petitive market. 

To showcase the film, top execu- 
tives came east from their midwest 
headquarters, a ballroom was hired 
in a big hotel, catering with much 
food and drinks was arranged, and 
about a hundred editors of news- 
papers, wire services and national 
magazines were invited to see the 
unveiling of the new film and hear 
the gospel about the company’s 
products. 

Almost everything worked out 
beautifully. The people came, the 
hosts were charming and the re- 
freshments were more than ade- 
quate. But what about the film—the 
beautiful, expensive, carefully pre- 
pared color gem that was supposed 
to be the focal point of the gath- 
ering? 


Everything Ready to Go 


Here’s how it was set up: The 
equipment could hardly have been 
better—one of our best makes of 
projectors with speaker and screen 
to match. The film was threaded, 
pre-focussed and ready to run on 
the opening title. By it, sat an op- 
erator. And all this was just the way 
it should have been. 

Then, in walked the guests. Three 
of the first arrivals tripped over 
cords which were strung at random 
all over the room. One waiter bear- 
ing drinks stumbled over the speak- 
er cord, which lay across the only 
passage into the room, no less than 
half a dozen times. But, by the time 
the speeches were over and the show 
was ready to begin, the patient op- 
erator had conscientiously recon- 
nected all plugs and sockets. 


Then Came the Debacle 


“On with the show,” cried the 
sales manager. Nothing happened. 
Men began scurrying around in the 
back of the room. 

“Where the hell do you turn off 
the damn lights?” said one harassed 
voice. After a good minute or two 
another voice said, “I found them.” 

He had, too, and he’d turned off 
not only the lights but the projector 
power source, as well. 

“Turn ‘em on!” yelped the op- 
erator, So all the lights came on 
again. The audience stirred and 


BUSINESS SCREEN 


craned their necks to see the un- 
scheduled show in the back of the 
room. “These film shows are really 
something, aren’t they?” said one 
guest. 

Eventually, by trial and error, 
the right switch for the projector 
was found so the main performance 
could go on. But unfortunately, 
that same switch also operated a big 
spotlight in the center of the ceil- 
ing which flared brilliantly down on 
the center of the room. The show 
went on, brilliance or not. 


Moral: Check It Through 
What’s the moral? Just this 
when you spend $50,000 or so for 
a movie, $500 to hire a hall and 
serve drinks, please spend a buck 
or two just to make sure speaker 
cords are not scattered all over the 
room—and for someone who knows 

where the light switches are. 

Was this show unusual? Not at 
all—after looking at this kind of 
performance in hotel ballrooms four 
or five times this winter, some ob- 
servers are convinced that they do it 
much better in grade school class- 
rooms, where the boys and girls 
learn to show the teaching film prop- 
erly—as it should be shown. We 


Lutherans Announce Release of 
“Martin Luther” as Feature Film 


* Announcement of the release of 
Martin Luther, a new motion pic- 
ture on the life of the Protestant 
reformation leader, was made last 
month by Dr. Paul C, Empie, execu- 
tive director of the National Luth- 
eran Council. Costing over $400,- 
000, the hour and a half film was 
made last year in Germany by 
Louis de Rochemont Associates. 

In presenting the film to Council 
members, Dr. Empie said that 
“since this dramatic picture pulls no 
punches, we may expect that its re- 
lease will involve us in a certain 
amount of controversy, especially 
with representatives of the Roman 
Catholic Church.” He went on to 
say that great care had been taken 
to insure that the film would be his- 
torically accurate, and that “after 
all the sparks and smoke have blown 
away the story would produce a 
wholesome understanding of the 
reformation.” 


Martin Luther was sponsored by 
participating groups of the eight- 
church Lutheran National Council. 
It is part of an aggressive “home 
missions” program of the church 
and will be shown first on a test 
basis in theatres in Cleveland, 
Chapel Hill, N. C., and Portland, 
Me. Depending on public reaction, 
it may be shown later as a national 
theatrical release, or it may be re- 
stricted to church showings only. 
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NO. 1 OF A SERIES 


for better selling, training and 


demonstration through photography 


Audio-Visual methods pay off in many ways 
-++@ few examples from the files of 
Kodak Audio-Visual Dealers 


Automotive repairmen taught how to sell 


“Each of our 28 District Managers was sent a Kodascope 
Pageant Sound Projector for showing our 16mm. color film 
to groups of independent automotive repairmen. The pic- 
ture shows and tells them how to become better merchandis- 
ers and more sales-minded—is helping them recapture a 
bigger share of the potential market for our product. Re- 
sults have been very gratifying and we are glad to report 
that the projectors have given us excellent performances.” 
—From a large manufacturer of piston rings. * 


Sells more animal feed with pictures 


Recently a distributor of vitamin concentrates used in the 
manufacture of feedstuffs bought a Kodak Signet 35 Cam- 
era to take color slides showing various phases of his busi- 
ness. To project the slides he uses a Kodaslide Table Viewer 
which he sets on customers’ desks. The customer himself 
changes slides while the distributor talks. “This idea high- 
lights important sales points, enables our customers to see 
what we are talking about. We have built interest and in- 
creased our sales with this technique. Now all our men are 
using Kodaslide Table Viewers."'* 


mounted on truck for road shows 


To meet the varying requirements of its current road show, 
one of the world's largest automobile manufacturers mounted 
a new heavy-duty Eastman 16mm. Projector, Model 25, on 
a truck, achieving the advantages of a portable unit. Some- 
times showings of its films must be made under adverse con- 
ditions, requiring powerful illumination and ample but un- 
distorted sound, which the Model 25 provides. But rolling 
around the country on all kinds of roads also demands a 
projector that can withstand rugged handling. Experience 
to date indicates that this unit, while designed for theater- 
quality projection on a day-in day-out basis, is functioning 
efficiently in its role as a portable unit.* 


*Nome on request 


BUSINESS FILMS .. . demonstrate, train, dramatize, sell 


Make own movies for training and job studies 


“The Cine-Kodak Special Il Camera we purchased in 1949 
has proved very satisfactory. We have used it for making 
technical training movies, such as time studies. Our processes 
have been filmed to train foremen and supervisors; also for 
interplant discussions. An intangible point of value is the 
greater effectiveness gained by the use of locally produced 
films because of their pertinence to specific problems under 
study. It has had a good workout on employee social and 
sports events promoted by the company, too."’—From a na- 
tionally known sewing machine company. * 


These are but a few examples of the ways in which 
Kodak Audio-Visual materials are helping business and 
industry to make and sell better products. For the name 
of your nearest Kodak Audio-Visual Dealer—one of a 
coast-to-coast chain of sales-service representatives— 
use the coupon below. v 


EASTMAN KODAK COMPANY, Rochester 4,N.Y. “ 


Please send me name of nearest Kodak Audio-Visual Dealer; also 

complete information on the products checked: 

16mm. motion-picture cameras; [_] 16mm. sound projectors; 
miniature still cameras; (_] color slide projectors, table viewers. 


NAME 
COMPANY 


STREET. 


CITY 


STATE 
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“SELECTIVE PRINTING 
FOR EVERY SCENE” 


This is one of the essential depart- 
ments at Precision which doesn't 
depend on automatic machinery. 
Only intelligence and skill can be 
depended on to select a timing value 
for the correct printing of essential 
elements. That's what you get in a 
Precision timed print — a selective 
printing exvosure for every scene. 


YOUR ASSURANCE OF 
BETTER PRINTS 


15 Years Research and Spe- 
cialization in every phase of 
16mm processing, visual and 
aural. So organized and equip- 
ped that all Precision jobs are 
of the highest quality. 


Individual Attention is given 
each film, each reel, each scene, 
each frame — through every 
phase of the complex business of 
processing — assuring you of the 
very best results. 


Our Advanced Methods and 
vur constant checking and adop- 
tion of up-to-the-minute tech- 
niques, plus new engineering 
principles and special machinery 


Precision Film Laboratories —a di- 
vision of J. A. Maurer, Inc., has 14 
years of specialization in the lomm 
field, consistently meets the latest de- 
mands for higher quality and speed. 


enable us to offer service un- 
equalled anywhere! 


Newest Facilities in the 16mm 
field are available to customers 
of Precision, including the most 
modern applications of elec- 
tronics, chemistry, physics, optics, 
sensitometry and densitometry— 
including exclusive Maurer- 
designed equipment— your guar- 
antee that only the best i is yours 
at Precision! 


PRECISION 


IN THE FIELD OF BUSINESS FILMS 


EMBERS of the Industrial Audio-Visual 
M Association, founded and now grown to 

fair stature as business’ own audio-visu- 
al professional organization, will hold their an- 
nual meeting April 28-30 at the Del Prado Ho- 
tel in Chicago. Executives in business concerns 
professionally interested in joining IAVA or at- 
tending these useful workshops as guests are 
invited to write for details to William Cox, chair- 
man of the [AVA membership committee, c/o the 
Santa Fe Railway, 80 E. Jackson, Chicago. 


Largest Audio-Visual Magazine Issue 

* This Third Annual Production Review Issue 
of Business ScREEN, totaling 132 pages and 
covers, is the largest single issue of any audio- 
visual periodical. It also merits a word of trib- 
ute to those reputable and long-established film 
producers whose listings appear on 27 consecu- 
tive editorial pages. 128 of these concerns furnish 
excellent references in the data on their recent 
production activities. The organization dates of 
many of these firms are also worth noting . 
their combined years of specialized experience 
make a formidable total, But the recent quality of 
many of their films is even more important for 
it is reflected in the tremendous upsurge of 
16mm audiences requesting and liking what they 
have created for the screen. as 


“Book Rate” Postage Proposed for Films 

* On January 19, Mrs. Katherine St. George, 
Representative from New York State, introduced 
a bill (H.R. 139) in the House of Representa- 
tives which proposes the rate for shipments of 
l6mm films and film catalogs, except to com- 
mercial theatres, be cut to 8c for the first pound 
and 4e for each additional pound, no zoning be- 
ing required. An even lower rate is provided for 
films, tape and disc recordings, filmstrips, slides 
and other audio-visual materials when sent to 
or from schools, colleges, churches, or non-profit 
clubs and fraternal groups. This lower rate 
would apply within the first three zones only and 
would be 4c for the first pound plus le for 
each additional pound. 

The bill gives films a rate equality with books 
and similar reference works which they have 
long deserved. We hope it receives the favorable 
consideration of the Committee on Post Office 
and Civil Service, now considering the bill. These 
favorable rates have been accorded book pub- 
lishers and libraries, both commercial and non- 
commercial, for many years. Lae 


BUSINESS SCREEN MAGAZINE 


ia 

| 

| 

P 

a | 

be ) 

| 

| 

| 

4 

a | 

| 

| | 
4 3 

| 

| 

: | | 

| 

| 

pay 

| 

3 

| 

1 

| 

| | 

| | 

= 

| | 

| 

. 

New York 19, | 


2 


*, n the past 12 months MPO camera 
-, ‘ crews have shot motion pictures oll 
q * over the map as indicated above. 


MP® is currently producing motion 
pictures for . 


FORD MOTOR COMPANY 
MONSANTO CHEMICAL COMPANY 


We are often asked “Where is your studio?” 


Of course we do “studio” work, but AMERICAN AIRLINES 

as yet we have been unable to find REMINGTON ARMS 

a better studio than the world we NASH MOTORS 

live in . . . or better actors than DUCKS UNLIMITED 

people as we find them. U.S. DEPARTMENT OF STATE 


U.S. AIR FORCE 


| MPO (Productions Ine. 


15 EAST 53rd STREET * NEW YORK 22° MURRAY HILL 8-7830 
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For Instant 
Advanced Design 


“AYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for fast up- 
ward and downward motion 
of TV and Motion Picture 
cameras. Lightweight—sturdy 
~—easily transported in a sta- 
tion wagon. Fits through a 
28” door. Adjustable leveling 
head. In-line wheels for track 
use. Steering whee! and floor 


SYNCHRO-FILM-ED SYNCHRONIZER 


A Precision Instrument for 
Synchronization and Measurement of 
16mm and/or 35mm Films 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction. Foot linear type, with frame 
divisions engraved on sprockets. Contact 
rollers adjusted individually for positive 
film contact. Fast finger-tip roller release, 
sprocket shaft slip lock, complete with foot- 
age counter. 


| VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 
Separate Base for Cine Special 
Adapter for Maurer Camera 


INTERCHANGEABLE MOTORS: 

12 Volt DC Variable Speed 8-64 Frames. 

1185 Volt 60 Cycle, Synchronous Motor, 
se. 


Animation Motors for Cine Special, Maurer, 
B & H, Mitchell Cameras, Motors for Bolex and 
Filmo Cameras, and Time Lapse Equipment. 


e LENS COATING 
STOP CALIBRATION 


@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for 16mm and 35mm cameras. 


e BAUSCH & LOMB "“BALTAR" 
LENSES and others for Motion Picture and 
TV Cameras. 

@ RENTALS — SALES — REPAIRS: 


Mitchell, Eyemo, Bell & Howell, Wall, 
Cine Special Cameras. 


Write for full information and prices 
JOHN CLEMENS ERWIN HARWOOD 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 36, N. Y. 


Business Adapts Stereo Stills 
as Potent Visual Sales Tool 


A FIELD REPORT BY RAY VICKER 


ee STILLS are replacing the 

heavy sample cases formerly 
carried by traveling salesmen. These 
three-dimensional pictures, with 
hand viewers, are proving to be a 
potent visual sales aid for merchan- 
dising a wide list of products rang- 
ing from toys to soda fountains and 
from machine tools to fountain 
pens. 


Heretofore, camera companies 
have been concentrating on the ama- 
teur market, letting the industry and 
business market develop almost by 
itself. But now majors in the stereo 
field like David White Co., Milwau- 
kee and stereo newcomer Revere 
Co., Chicago, report they are throw- 
ing promotional weight behind com- 
mercial business. 


Increasing Use Is Predicted 


So the trend toward industry use 
of three-dimensional pictures is ex- 
pected to accelerate. 


Moreover, David White expects 
to have an automatic feed stereo 
slide projector on the market in 
about a year. That would allow the 
synchronizing of tape recordings 
with stereo presentations and would 
open the door to a whole new field 
of applications for stereo. 


David White will start limited 
production of a new manual feed 
stereo projector in May designed to 
accomodate three different sizes of 
stereo slide mountings without caus- 
ing undue eye strains when switches 
are made from one size to another. 


The unit, which will weigh about 
23 pounds, will be equipped with 
two 500-watt bulbs and will sell for 
a basic price of about $300 equip- 
ped with an f 2.8 lens. A complete 
set of lenses, which range from 214 
to 744 inches in size, would hike the 
total price of the outfit to about 
$500. A deluxe f 2.3 lens also will 
be made available as will adaptions 
for two 1,000-watt bulbs. 


A demonstration indicated the 
projector throws an excellent pic- 
ture on a ninefoot metalic screen 
with the two 500-watt bulbs. As 
with all other polarized light pro- 
jectors, spectators must wear po- 
laroid glasses to obtain the three- 
dimensional effect. 


Because of the new principal of 
slide loading incorporated in this 
projector, company officials say an 
automatic loading device may be 


adapted to it without much difh- 
culty. Development work already is 
underway toward putting such a 
device on the market. 


Currently, though, industry and 
business is doing most of its looking 
at stereo stills through hand viewers. 


Ideal for Bulky Products 


Ideal applications are those where 
a firm is handling a product which 
may be too bulky for a salesman to 
carry samples (machine tools, for 
instance), or where the product can 
best be displayed in its natural set- 
ting. There is no hard-and-fast rule, 
though, concerning the using of 
stereo. It appears that stereo may be 
adapted to virtually any product, 
with a little originality. 


“Stereo’s use is limited only by 
the imagination of the merchandis- 
er,” said Arthur H. Kaplan, partner, 
Sterling Co., Chicago, exclusive dis- 
tributor in the United States for 
the Busch camera made by Jules- 
Richard, Paris, France. 


“Stereo has been the finest sell- 
ing aid we've tried,” said J. B. 
Gander, president, Bank Building 
and Equipment Corp. of America, 
St. Louis. This building firm takes 
stereo pictures of completed struc- 
tures, then shows them to prospec- 
tive clients in order to clinch sales. 


Parker Eliminates Sample Case 


Parker Pen Co., Janesville, Wis., 
formerly sent its salesmen on the 
road with 42-pound sample cases. 
Now salesmen carry 40-ounce kits 
with a viewer and set of stereo 
slides which show the line just as 
well with a whole lot less bother. 


Daystrom, Inc., Elizabeth, N. J., 
furniture manufacturer, finds stereo 
an ideal device with which salesmen 
may show retailers the company’s 
line of furniture in three-dimension- 
al color, in effect taking the furni- 
ture directly to the customer. 


The Egry Register Co., Dayton, 
O., is especially enthusiastic abeut 
this selling aid. A. M. Sheard, ad- 
vertising and sales promotion man- 
ager, said: “Stereo slides have writ- 
ten up more sales for us than any 
other visual selling aid.” 


Brunswick-Balke-Collender Ce., 
Chicago, manufacturers of bowling 
alley and billiard equipment, ob- 


(CONTINUED ON PAGE 22) 
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Many of the nation’s largest industrial 
companies, institutional organizations 


and advertising agencies have 

insisted that TRANSFILM plan and 
produce their Industrial Relations 
films. They know that Transfilm 
industrial Relations films are 
effective because they have been lifted 
out of a nuts-and-bolts category by 

the same attention to human values that 
has made Transfilm documentary 
productions award winners. 


sales promotion 


public relations 


industrial relations») 


TRANSFILM’S Motion Picture Department and STUDEBAKER 
Explaining Studebaker’s entire operation to employees. 


TRANSFILM’S Slidefilm Department and SINGER Sewing Machine Co. 
Outlining Singer's retirement plan for employees. 


TRANSFILM’S Slidefilm Department and GENERAL FOODS 
Listing and explaining employee benefits. 
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SOUNDCRAFT MAGNETIC RECORDING TAPE 


Top quality for top fidelity. The kind of high-fidelity 
you always associate with professionals. 


FOR HOME MOVIE MAKERS! 


Wonderful Way to Make 
“Talkies” 


Soundcraft Magna-Stripe* lets you 
make sound movies as easily and 
inexpensively as silent films. Add 
sound to old silent films. Erase and 
change the sound any time at all! 
Magna-Stripe service is available 


to you at your photographic store. 
Ask your dealer about it. 


“Bill, that’s what I call 
professional 


sound” 


You'll never know how professional the sound you record on your 
tape recorder can be, until you use Soundcraft Magnetic 
Recording Tape. You’ll be thrilled by Soundcraft high-fidelity, 
delighted by the true-to-life reproduction. 

Soundcraft engineers are engaged in constant research 

for new methods, materials, processes. As a result, 

sound engineers throughout the industry — recording studios, 
radio and television stations, motion picture studios 

— demand Soundcraft Magnetic Recording Tape for the 
performance perfection they need. 

Next time you visit your nearest dealer, ask for 

Soundcraft Tape. Hear for yourself the professional 

results of the sound you record. 


Dept. G, 10 East 52nd Street, N. Y. 22, N. Y. 


| FREE! SOUNDCRAFT BOOKLETS 


Complete information on Soundcraft 
Magnetic Recording Tape and Magna-Stripe. 
Yours for the asking — just write! 
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CONVENTIONAL SOUND TRACK, 


similar to sound track on films used 
in motion picture theatres, is opti- 
cally recorded—cannot be changed. 


MAGNETIC SOUND TRACK— 


added to sound or silent film for a 
few cents a foot—lets you record 
your own sound with the RCA 
Magnetic Recorder-Projector. 


Now! Put your own sound film 
-with the RCA Magnetic Recorder-Projector 


Get these nine extra values from your films 


1. Add sound to silent films —RCA 5. Personalize the message to your 
Magnetic Recorder-Projector operates audience. Mention specific situations — 
Now give added meaning to every film you at 16- or 24-frame speeds. even mention members of the audience 
show—by recording your own sound with the 2 Make changes in present sound — by name. : 
i d track — Change from optical to mag- 6. Put training guide on film. 
RCA Magnetic Recorder-Projector. netic sound at the flip of a switch. 
3. Add ; d k 7. Replace scratched sound track 
? @ crisp, new sound trac with clear magnetic sound. 


at any time. Prepare a complete sound 
To record, ras simply project a film, and track minutes before a showing. 8. Get superb sound quality. Finer 


speak into the microphone as you watch the 4. Let sound films speak 2 lan- pve es ever heard on 16mm 
guages — Use optical and magnetic im (00-7200 Cps.). 
screen. Erase, re-record, play back at any time. sound to reach two audience levels. 9. Erase and re-record at any time. 


For more information write to: 
RCA Visual Products, Dept. 25N, 
Building 15-7, Camden, N. J. 


2 NEW RCA ''400” DEVELOPMENTS 
FOR EXTRA FLEXIBILITY 


® 


VISUAL PRODUCTS 1. SYNCHRONOUS DRIVE now available on the RCA Magnetic 

Recorder-Projector and the RCA “400” Junior or Senior projector. 

RADIO CORPORATION of AMERICA Lets you record or playback a perfectly synchronized sound track. 
ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. Offers accuracy of control within frame. 

RCA C oy tinted, 2. MAGNETIC PLAYBACK KIT attaches to RCA “400” Junior or 


Senior projector. Lets you show and play back your magnetically 
recorded film without tying up your RCA Magnetic Recorder- 
Projector. Eliminates the possibility of accidental recording or 
erasure. Your RCA Distributor can install it quickly. 
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blue chip film users 
have found that it 
makes sense 

to save money by using 

our creative services 

and facilities! 


Whi 


NEW YORK: 225 Fourth Avenue 
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viously can’t show distant cus- 
tomers its installations in any other 
way except through pictures. But, 
flat photos left much to be desired. 
Now all salesmen have stereo view- 
ers and slides of various installa- 
tions. 


“Stereo has become our mest fun- 
damental sales device,” said an of- 
ficial. 

David White, which claims 90% 
of the total stereo still industry’s 
sales in 1952, is the kingpin in the 
industry. Its sales provide a clue to 
the growth of industrial and busi- 
ness use of stereo. 


In 1948, White sold only a few 
hundred viewers to business users. 
In 1951 the firm sold 35,000 viewers 
in all, and 17,000 of them went to 
commercial buyers. In 1952, sales 
jumped to 200,000, with industry 
taking 150,000. This year the com- 
pany is aiming at sales level of 400,- 
000 viewers, and expects industry 


will take 300,000. 


Sales Zoom Since °47 

While industrial users, of course, 
depend largely on commercial pho- 
tographers for their shots, White's 
sales of cameras do indicate more 
about the growth in stereo interest. 
White officials report sales soared 
from a few hundred in 1947 to 12,- 
000 in 1951, 25,000 in 1952 and to 
a pace which indicates 50,000 for 
1953. 


“We have been doubling our pro- 
duction every year and still haven’t 
caught up with the demand,” says 
James H. Calder, David White’s 
sales manager. In 1952, for exam- 
ple, the company doubled its pro- 
duction over 1951, yet demand was 
such that Mr. Calder says produc- 
tion could have been hiked by 250% 
had it been physically possible and 
supply still would have run behind 


orders. 


Plenty of New Business 


Competition will be keener this 
year with Revere Camera in the 
field, but it looks as if there may be 
a lot of business for,everybody for 
awhile. Revere, for instance, re- 
ports that it is back ordered for 
six months on the stereo camera it 
introduced late last year. Eastman 
Kodak now is readying a stereo 
camera, too, and expects to have it 
on the market late this year or 
early in 1954. A toy train manufac- 
turer is gunning for the low priced 
field with a camera it will announce 
shortly, but it is doubtful that this 


will have much commercial appli- 
cation. 

Other companies in the field in- 
clude Sawyer’s Inc., Portland, Ore., 
and importers of foreign cameras 
like Sterling Co. or the Ercona 
Camera Corp., New York, distribu- 
tors for the German-make Illoca 
Stereo II. 

There are numerous concerns 
making viewers or projectors. But. 
those of most concern to industrial 
users beside camera companies 
which also make viewers are Brum- 
berger Co., Inc., Brooklyn, Three 
Dimension Co., Chicago and Deep 
Vue Corp., Milwaukee. 


Allen B. Du Mont Laboratories 
Uses Stereo to Sell TV Receivers 

* Use of a three dimensional stereo 
slide kit as an aid to its current 
sales information program has been 
announced by the receiver division 
of Atten B. Du Mont Lapora- 
TORIES, INC, 

The stereo viewer with push but- 
ton lighting, complete with color 
slides of each of the fourteen re- 
ceivers in the present Du Mont line 
plus six other slides depicting Du 
Mont’s plants production and test- 
ing facilities, including the new 
network studios, has already been 
distributed to the receiver's divi- 
sion’s regional sales représentatives. 

The new stereo equipment will be 
used by the regional representatives 
as a demonstrator for the Du Mont 
receiver line and to provide distrib- 
utors and dealers with Du Mont’s 
complete company background. 

Twenty slides have been fur- 
nished with the stereo viewer, with 
Du Mont planning to add more 
slides from time to time. In this 
way, the three dimensional pictures 
will eventually contain a complete 
slide file on the Du Mont organiza- 
tion’s products and facilities. 

At present the new equipment is 
being used exclusively by Du Mont’s 
receiver group, but by changing the 
slides it would be possible to use 
the viewer as a sales or information 
aid for any of Du Mont’s other di- 


visions. 
* * * 


Agriculture Film Looks at “‘Kenaf”’ 


* The U. S. Department of Agri- 
culture has released a new 16mm 
sound film titled Kenaf, which 
covers the jutelike fiber of the 
same name. It is mainly used as 
cloth for sugar bags and was trans- 
planted from the Orient to Cuba. 
where it is used widely. United 
World Films, Inc. is the distribu- 
ior. Write to 1445 Park Ave., New 
York 29. 
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When the World 


You Must Speak the Language of Your Customers 


WAR 


et 


A motion picture with a native language sound track is a pow- We are doing an increasing amount of this type of production, 
erful medium for the creation of goodwill and customer demand, including lip-synchronized live sound sequences, for industrial 
and for teaching foreign representatives the use, maintenance and official clients. 


and selling of your products. — full 
When planning new films, for a small additional cost, you can : 
have multi-language coverage of your export markets. You can lations and complete film and tape recording facilities for doing 


also get extra value out of films you now have, by putting them this work exceptionally well. 
in other languages. 


LET US SHOW YOU HOW YOU CAN REACH FAR FLUNG MARKETS MORE EFFECTIVELY 


ESTAB. 


1937 165 WEST 46TH STREET — NEW YORK 36... PHONE PLAZA 7-6600 COMMERCIALS: 


\ 
\ | 
| 
| i 7 


Attention! 


VICTOR 16mm 
PROJECTOR OWNER 


THE COUPON BELOW 
IS FOR YOU 


OFFERS THESE GREAT 
FEATURES! 


The only magnetic attachment on the 
} market — and it is specifically designed to 


fit Victor 16 
Only Victor has Magnesound. Only Magnesound is a en 


magnetic sound attachment, With revolutionary Magne- 2 Sy price . . . complete unit only 
sound, you add your own low-cost sound to films by using 
your Victor 16mm projector. To give your films added 3 Easy to attach. Easy to operate. 

ss C effectiveness the sound. track can be adapted for any need 


4 High fidelity sound for voice and music. 
and can be changed over and over. You enjoy complete 


flexibility by having both magnetic and optical sound on 5 Records and plays back immediately! 
the same film. 


FOR THE FULL STORY, MAIL TODAY 


VICTOR ANIMATOGRAPH CORPORATION 
Department 8548, Davenport, lowa 


Complete attachment includes 
Magnesound drum and amplifier, 


microphone and carrying man I want to increase the use of my Victor projector. 


C) Please send me full information on the 
Magnesound Recording Attachment. 


[) Forward name of my Victor distributor. 


NAME 


ciTy STATE 


SUBSCRIBE NOW TO BUSINESS SCREEN: a full — cluding two annual numbers and hundreds of pages 
year’s service of eight big issues is only $3.00 in- — of useful data: Order from 7064 Sheridan, Chicago. 


Plant Safety Is Featured in New 
National Safety Council Releases 


* The foreman’s key position in 
the plant safety program is the 
theme of two safety films released 
recently by the NATIONAL SAFETY 
CounciL, Both films were produced 
by Sarra, INc, 

Pick Your Safety Target, an all- 
color cartoon film is based on actual 
accident-reduction plans within in- 
dustry. The film offers a foreman 
beset with an accident-ridden de- 
partment a three-step plan for de- 
tecting accident causes and taking 
corrective action. The three steps 
call for determination of the ma- 
terial or equipment involved, the 
action taken by the worker, and the 
details of the accident. 

The film shows how a definite ac- 
cident pattern emerges. From the 
pattern a series of safety targets 
are set up which provide the fore- 
man with specific goals. He is shown 
how his accidents can be reduced by 
aiming at one target at a time. 

The second film, A Gray Day for 
O'Grady, employs a series of com- 
edy situations to dramatize the high 
cost of accidents. O'Grady, a new 
foreman, learns that it takes less 
time and money to prevent acci- 
dents than to have them. 

The films were prepared under 
the supervision of Charles Alexan- 
der, manager of the Council’s in- 
dustrial department, and Glen Grif- 
fin, director of industrial training. 

A Gray Day for O'Grady is avail- 
able in 35mm sound slidefilm and 
16mm sound motion picture, both 
black and white. Pick Your Safety 
Target, filmed in stop-motion car- 
toons, is available in 35mm color 
sound slidefilm, and 16mm motion 
picture both color and black and 
white. 

Additional information on the 
films’ availability can be obtained 
by writing the National Safety 
Council, 425 N. Michigan Ave., Chi- 
cago ll. 

* * * 

Robert Flaherty’s Film Work 
Museum of Modern Art Program 

* The Junior Council of the Mu- 
seum of Modern Art in New York 
presented on the 14th of January 
an evening program devoted to a 
discussion of the life and works of 
Robert Flaherty accompanied by a 
showing of selections from his films 
and recordings made by Flaherty, 
himself, as well as tributes to him 
by Lillian Gish, John Huston and 
Orson Welles recently broadcast by 
the British Broadcasting Company. 

Richard Griffith, Curator of the 
Museum’s Film Library and author 
of the forthcoming book, The 
World of Robert Flaherty, served 


as moderator. 
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PRODUCTION REVIEW 


This is where your film starts: in the human brain; 


a t in these three-odd pounds of nerve tissue which, 
mysteriously, give birth to imagination. 
Starts coe Unifilms believes that scripting, direction and production 
techniques are dead without imagination . . . and also, without 


imagination, the control of production costs gets out of hand. \n 
fact, wringing the greatest amount of production from each 
dollar now requires more imagination than ever. 


But, above all, imagination at Unifilms is concerned with 
audience psychology: seeing and feeling, as they do, 
their hopes, ambitions, fears. 


Who have we imagined ourselves to be? Well, among others, 
a ten-year-old youngster dangerously playing along the 
Baltimore & Ohio Railroad’s right-of-way .. . a trackman for 
the Pennsylvania . . . a service-station attendant for 

Sun Oil Company . . . and, for the Federal Security Agency, 

a prospective employer of an amputee. 


Where does your film start? Right there at your telephone. 
Lift the receiver and call Unifilms . . . now. 


UNIFILMS, INC. 


NOT JUST MOTION PICTURES, BUT MOVING PICTURES 


NEW YORK 17.N.Y. PHILADELPHIA 2, PA. 
MURRAY HILL 8-9325 KINGSLEY 5-8013 


146 EAST 47TH STREET as: is 225 SOUTH 15TH STREET 


ai 
where 
} 
25 
25 


CLIFFORD F. POTTS 
President & Exec. Producer 


be) 


HENRY C. GRANT 
Vice Pres. & Gen'l. Mgr. 


ENID HESSLER 
Sec'ty.-Treas. - Asst. to President 


. DOUGLAS SAWYER EMIL A. NACLERIO 


M._D.-F.C.C.P. - Medical Advisor 


Cc 
M.D.-F.A.C.S. Medical Advisor 


GORDON HESSLER 


JAMES M. LOGAN 


FREDERICK STEPPER 


EUGENE McANDREWS HENRY R. KLATT 


Then comes ‘KNOW 

Then “GO-TO-IT-TIVE-NESS” 

Then “DELIVERY OF THE GOODS” 
We have them all here at 


FORDEL FILMS 


1187 UNIVERSITY AVENUE, NEW YORK 52, N. Y. 
LUdlow 8—5100 - 5101 - 5511 - 5512 - 5513 
CABLE ADDRESS: FORDELABS, N. Y. 
Member Film Producers Association of N. Y. and Society of Motion Picture and Television Engineers 


ORLANDO SEDA 
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Research 
Scripts 
Story Board 
Casting 
Wardrobe 
Make-up 
Props 
Studio Sets 
Lighting 
Cameras 
Direction 
Stills 
Narrators 
Recording 
Music 
Sound Effects 
Art Work 
Animation 
Titles 
Slide Films 
Special Effects 
Stock Shots 
Opticals 
Editing 
Matching 
Printing 
Machine Shop 
Rejuvenating 
Peerless Treating 
Inspection 
Distribution 
Special Shows 
Foreign Versions 


y 
MACHINE SHOP 


| FORDEL FILMS 
1187 UNIVERSITY AVENUE NEW YORK 52, N. Y. 


LUdlow 8-5100 - 5101 - 5511 - 5512 - 5513 Cable Address — Fordelabs, N. Y. 


Member Film Producers Association of N. Y. and Society of Motion Picture and Television Engineers 


to 
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GP We were naturally a bit puffed up when the first 
film we ever produced,* back in 1948, won a top 
Award at the Cleveland Film Festival. 


* “HIGH-WAY TO HAWAII” for United Air Lines 


Since then, awards have been coming with increas- 
ing frequency, until in 1952, Cate & McGlone films 
were honored at nearly every important film com- 
petition in the United States and Europe. Here's 
the list... 


NATIONAL COMMITTEE ON EDINBURGH FILM FESTIVAL 


me ; FILMS FOR SAFETY “United 6534” 
VENICE FILM FESTIVAL 
“Uni ” 
United 6534 


PORTLAND FILM FESTIVAL 
“United 6534” 


TOLEDO BUSINESS FILM 
FESTIVAL 


BOSTON FILM FESTIVAL 


“United 6534” 
(United Air Lines) 


“Day in Court” 


“Day in Court’ 


And now the latest! by the National Visual Pres- 
entation Association and the Sales Executives Club 
of New York, for the best sales presentation on 
film in 1952... 


“KING of the COWBOYS” 
(Roy Rogers Enterprises) 


Maybe we can help you produce 
an award-winning film in 1953 


CATE & MCGLONE 


Films for Industry 


| 


1521 CROSS ROADS OF THE WORLD © HOLLYWOOD 26, CALIFORNIA | 


Studio Reports 


Transfilm Opens Air-Conditioned 
Studio Floor in NY Building 

* A completely air-conditioned mo- 
tion picture sound studio covering 
an entire floor of the TRANSFILM 
Building at 35 West 45th Street has 
just been opened for production. 
The studio will be a major factor in 
increased television film production 
at TRANSFILM INCORPORATED, and 
affirms the Company’s faith in New 
York film production. 

The decision to turn an entire 
floor of a Fifth Avenue office build- 
ing into a studio is in line with 
Transfilm’s policy of keeping all 


production and executive facilities 


under one roof. Acquisition and de- 
velopment of the studio spreads 
Transfilm’s tenancy of the building 
to five floors. 

The studio, which incorporates 
many of the most modern design 
features for motion picture produc- 
tion also boasts a built-in, build- 
ing-width “eyclorama,” a two- 
walled, double-traveler track allow- 
ing free positioning of curtains, a 
fully mechanized machine shop 
equipped with power tools for scen- 
ery construction and a completely 
cross-indexed prop storage from 
which Company boasts it can select 
any prop available in than 
three minutes. 

Grids and built in “gang boxes” 
in the ceiling facilitate overhead 
lighting from any angle. Suspended 
cable in the ceiling minimizes ne- 
cessity for floor cable, thus provid- 
ing more efficient working condi- 
tions. The studio also features con- 
ventional spider boxes for standard 
lighting. 


less 


Marc Asch Joins Van Praag 

* As a further step in current ex- 
pansion of his company, WILLIAM 
VAN PRAAG, president of VAN PRAAG 
PropucTIONS, has announced the 
appointment of Marc S.-Asc as a 
vice-president and producer in the 
industrial and TV film division. 

Before joining Van Praag, Mr. 
Asch was civilian chief of film 
production for the U. S. Air Force 
and responsible for production and 
direction of training films, docu- 
mentaries and TV productions. 

Mr. Asch is co-holder of several 
Academy Awards and _ revolution- 
ized the editing field with his in- 
vention of the first film editing 
chart, the basic source of all subse- 
quent similar devices. He served in 
the Army Signal Corps Photo Cen- 
ter in New York as a Major, and up- 
on his release joined United World 
Films, a subsidiary of Universal 


Pictures. While Associate Producer 
and Chief Film Editor of United 
World, Mr. Asch made, among 
many other films, a series of track 
and field shorts in collaboration 
with the AAU and the Olympic 


Committee. 
* a 


Princeton Completes 52 for TV 

Tue Princeton Fitm Center, 
Inc. of Princeton, N. J. and New 
York City, has completed fifty-two 
Norman Brokenshire, The Handy- 
man, programs, a five minute tele- 
vision series produced in coopera- 
tion with David Lown. A total of 
260 subjects are planned. The se- 
ries, featuring Norman Brokenshire. 
has been sponsored by Royal Bed- 
ding Company, Black & Decker 
Company and The Stanley Works 
and United Artists Television Cor- 
poration, who handles the sales, re- 
ports that additional markets have 
been sold subject to time clearance. 


Expand Minneapolis Production As 
Empire Moves to Larger Quarters 
* Empire Puorosounp INc. has an- 
nounced the completion of its firm’s 
moving from its former building to 
its greatly expanded plant at 1920 
Lyndale Avenue, Minneapolis. 
BILL YALE, president of Empire, 
pointed out that in only seven years’ 
time, the firm has completely out- 
grown its former facilities. Empire’s 
new building houses a 3,500 foot 
sound stage, recording studios and 
control rooms, a preview screening 
room, modern offices and produc- 
tion quarters, editing rooms, studios 
for artwork and soundslide film 
studios, plus a variety of other fa- 
cilities to serve the Twin Cities and 
the Upper Midwest of the United 
States. 


MOVIOLA 


FILM EDITING EQUIPMENT 
16MM - 35MM 


@ PICTURE 

@ SOUND 
Photo and 
Magnetic 

@ SYNCHRO- 
NIZERS 

@ REWINDERS 


One of the 
new series 
Moviolas for 
picture and 
sound. 


Write for 
Catalogue’ 


MOVIOLA MANUFACTURING CO. 
1451 Gordon St. @ Hollywood 28, Calif. 
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Think Got 
omething There, 


“That eight pounds knocked off the weight, 


“and 133 cubic inches off the size, 


“and that sound system that keeps them 
awake on both sides of the hall, 


“and that built-in screen with a black-as- 
night shadow-box, 


We have manufactured that compartment that carries eight 


records and takes warp out of ’em, 


Sound Stidefilm “and that threading that you just push in, 


machines for 16 years “and playing microgroove and all kinds and 


sizes of records, 


“and no immediate damage if you plug AC 
—ONE OF TEN MODELS—MODEL L into DC, 


“and no catch to scrape door frames and 
collapse the works on the floor, 


“and a price that gets the largest possible 
circulation of programs. 


“Crimminy yes, McClure, you’ve got some- 
thing there. And how Sound Slidefilm is 

BS 


WELT 
pounds 


Want to hear what the PICTUREPHONE can do for you? 
MANUFACTURED BY 


0. J. McCLU RE TALKING PICTU RES 1115/2 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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CS NU-LYTE increases teaching 
effectiveness with flexibility and economy 


Every teacher has right at hand a wealth of 
simple and inexpensive materials with which to 
illustrate and dramatize oral instructions. How- 
ever, few of these items can be passed around the 
class, or viewed directly from one point. 

With the Beseler VU-LYTE Opaque Projec- 
tor, the whole class can see directly on the screen 
all sorts of available materials in black-and-white 
or colors. 

These materials can vary in size from a 
postage stamp to 10 x 11 sheets, and include 
magazines, illustrations, and three-dimensional ob- 
jects of interest. No previous preparation of these 


study elements is necessary. Flat sheets are fed 
into the VU-LYTE projector automatically, and 
are held by suction securely in place and flat with- 
out flutter. The platen can be lowered quickly to 
accept solid objects and books. The operator, with- 
out moving from the VU-LYTE, can direct a 
movable arrow of light to any point on the screen 
to direct pupils’ attention to significant features 
in text, diagrams, maps etc. 


Noa other teaching tool can possibly offer the 
simplicity, versatility, or convenience of the Beseler 
VU-LYTE Opaque Projector. 


Periodical Teaching Aid Mailed Free 


We will gladly send you, free upon 
request, full information about the 
Beseler VU-LYTE, and place your name 
on our mailing list to receive regularly 
OPAQUE PROJECTION PRACTICES. 
This valuable service bulletin is writ- 
ten by teachers for teachers, and dis- 
cusses the various applications of 
opaque projection to the problems of 
teachers in all grades and for all 
subjects. Its frequent listing of free 
source materials is alone invaluable 
to teachers with limited budgets. 


Ask for free demonstration of VU-LYTE 
arranged at your convenience. 


CHARLES COMPANY 


esT. 


60 Badger Avenue, Newark 8, N. J. 
The World's Largest Manufacturer of Opaque Projection Equipment 


THE BUSINESS MAN’S 1953 GUIDE TO GOOD AUDIO-VISUAL EQUIPMENT 


Another big issue of Business SCREEN is in the mak- 


ing as we continue work on the first annual Audio- 


Visual Equipment Review: the Business Man’s Guide 
to Equipment, Preview Theatres and Services. 


BUSINESS SCREEN MAGAZINE 


DeVry Corporation Opens New 
Eastern Sales and Service Center 


* De Vry Corporation’s Eastern 
sales and service branch has moved 
into its own specifically designed 
building at 29-04 37th Avenue, 
Long Island City 1, New York. To 
celebrate the formal opening of 
the new building De Vry held “Open 
House” ceremonies on Friday and 
Saturday, February 20th and 2\st. 
Wittiam C, De Vry, president of 
the sound motion picture equipment 
manufacturing firm served as official 
host. 

Highlight of the two day “Open 
House” ceremonies was the premier 
showing of the Armed Forces new, 
standard single case 16mm sound 
motion picture projector. This JAN 
(Joint Army-Navy) Projector, as 
developed by De Vry, incorpor- ' 
ates a 16mm sound projector, an 
8-watt amplifier and a 10-watt loud- 
speaker in one compact, lightweight 
case. De Vry also demonstrated 
JAN equipment to which has been 
added auxiliary components for rec- 
ording and reproducing magnetic 
‘sound on l6mm motion picture 


film. 


“Doc” Feldman Samples Product 
in Color to Show Merits of Process 
* “Doc” FELDMAN, sales manager 
of Trt Art CoLor Corporation, 
Inc., in New York, has developed 
a novel method of showing the good 
qualities of the new Eastman nega- 
tive-positive 35mm color process. 
He photographs cans of soup, ciga- 
rette packages and a great variety of ( 
other products on strips of film and ; 
sends them out to the manufactur- | 
ers of the respective products and to | 
their advertising agencies. Response 
to date from this provocative pro- | 


/motion has been very good. Mr. 

Feldman will shoot just about any ' 
| product on negative-positive color 

film that people interested will sug- 

gest to him, and provide sample 

strips with no obligation. 


_tion for producers, Mr. Feldman is 
not looking for direct sales of film 
or laboratory service, his is a mis- 
_sionary job that is developing new 
| customers for producers and thus, 
| eventually, for Tri Art. Calling on 
business men from New Orleans to 
Boston, “Doc” tells them of the ca- 
|pable producers in their area who 
are experienced in shooting the new 
_ color film and he recommends their 
"services. 


| Tri Art being a service organiza- i 


It's a far-sighted approach and 
one that is paying off handsomely Ay 
for Tri Art and its customers. The 
lab is now processing color nega- 
tive-positive daily and provides as 
fast service as on black and white. 
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It’s the 
who blames his Tools 


....We're very proud of ours 


| For over thirty-eight years Pathescope has been accumulating 
the skill and experience needed in developing quality industrial film 
programs. 

We have the skill and the tools with which to do a job. Yes, and 


we're proud of our tools. 


Sound Stage, 70 ft. x 35 ft. x 25 ft. 


i Reeves sprocket driven syncronous tape recording 


Process background projection engineered by and for Pathescope 
Power tooled carpentry shop, 96 ft. x 22 ft. 


| Standing sets 
| Props 


plus 


Editing in 16mm and 35mm 


Interlock projection 


PATHESCOPE PRODUCTIONS 
THE PATHESCOPE COMPANY OF AMERICA, INC. 
580 FIFTH AVENUE, NEW YORK 36, N. Y. 

Plazo 7-5200 


PRODUCERS OF + MOTION PICTURES + FILM STRIPS + TELEVISION 
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Plays All Records — 3 Speeds — 33'/3 — 45 — 78 rpm 
For Use With All Viewlex Projectors 150 to 500 Watts. 
' Sound System Or Projector May Be Used Independently. 


Brilliant pictures and clear “bell-tone” sound 
f in one compact economical unit that has 
delighted every educator and sales-manager 
who has ever heard it. 
Two permanent needies © Separate tone and 
volume controls ® Uses filmstrip, slide, or 


combination slide and filmstrip Viewiex pro- 
jectors © “Light Multiplier’ optical system — 
2”, 3", 5°, 7", 11” lenses available with- 
out change of condenser system. Priced from 
$124.25 up. 


Write Dept. 234 for litercture. 


All VIEWLEX projectors are guaranteed for a lifetime! 
Vi 
35-01 QUEENS BOULEVARD, LONG ISLAND CITY 1, N. Y. 
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CONSOLIDATED FILM INDUSTRIES 


NEW 16mm LAB 


Consolidated is proud to make available to 


users of l6mm film its new 16mm laboratory. 


This is the first large, fully-equipped, 
professional laboratory ever built for the 
processing of 16mm film exclusively. It 
incorporates every advanced facility for 
attaining the finest possible quality in 


lomm black & white and color. 


In Every Field, One Name Stands Out. 


In Film Laboratories. Its... 


CONSOLIDATED FILM INDUSTRIES 


959 Seward Street 
Hollywood 38, phone: HOllywood 9-1441 
California 


A DIVISION OF REPUBLIC PICTURES CORP. 
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The Camerette’s easy adaptability for 
stereoscopic photography is just one 
more example of its all-around versatility 
— that has made it perfect for studio 
use, for difficult locations, for use by 
all the armed forces in this country 


Look at its advantages in every 

phase of operation: 

Reflex Viewing, Framing, Focusing 
through the taking lens at all times. 
Instantaneous Magazine Loading without 
the need for threading the camera. 
Divergent Three-Lens Turret, accommo 
dating lenses from 18.5mm to 300mm 
without interference. The only 

reflex camera suited to lenses with 

such extreme focal lengths. 

Adjustable Shutter from 40° to 200°, 

the widest shutter opening available 

in professional cameras. 

Rapid Dove Tail Mounting. Slice its flat 
base on to the tripod and it’s locked tight. 
Complete line of accessory equipment. 
6/8 volt motor drive, 110 and 

220 single and three phase synchronous 
motors, hand gear box, tripod, matte box 
and filter holders; lenses from 18.5mm to 
300mm available, and focusing mounts 
for all principal makes of lenses . . . 

and the 16/35 Camerette has all the 
advantages of the 35mm Camerette plus 
the ability to use both film sizes 
interchangeably. The changeover 

takes a matter of seconds. 


PRICE: It is the world’s least expensive professional camera 
with the precision register of the most expensive 
cameras in the world! 


WEIGHT: The combined weight of two Camerettes in mount 
is only 65 pounds—1/5th the weight of any other cameras 
thus far used. A single Camerette, with three lenses and 
loaded magazine, weighs only 15 pounds! 


Canadian Producers Elect New 
Officers and Directors for 1953 


* The election of new officers and 
directors was carried through at 
the annual meeting of the Assocta- 
TION OF Motion Picture Propuc- 
ERS AND LABORATORIES OF CANADA. 
The election resulted in the follow- 
ing roster: President, S. Dean Peter- 
son of Peterson Productions, Toron- 
to, Canada; Vice-President, William 
Singleton of Associated Screen 
News Ltd., Montreal, Quebec: and 
Secretary- Treasurer, Pierre Har- 
wood of Omega Productions, Ltd., 
| Montreal, Quebec. The following 
directors also took office: James 
| Campbell of Associated Screen News 
| 


Why is the CAMERETTE being universally 
selected as the ideal professional camera 
for 3-DIMENSIONAL photography? 


of Montreal; Graeme Fraser of 
Crawley Films, Ottawa; Lew Parry 
_ of Lew Parry Productions, Van- 
couver; and D. J. Wansbrough of 
| Northern Pictures, Toronto. 

The guest speakers were Mr. 
Arthur Irwin of the Film Commis- 
sion of Canada and Mr. William 
Byles, Director of Radio and Tele- 
vision for Young and Rubicam of 


This meeting of the Association 
was held in the Chateau Laurier Ho- 
tel in Ottawa on January 17. 


* 


Screen Actors Guild Opens 
Chicago Office Under Ray Jones 

Tue Sereen Actors an- 
nounced the opening of a Chicago 
office under a cooperative arrange- 
ment with the Chicago local of the 
AMERICAN FEDERATION OF TELEVI- 
AND Rapio Artists. The Chi- 
cago branch will be housed with the 
AFTRA staff at 102 East Hubbard 
Street in the Windy City. 

John Dales Jr., National Execu- 
tive Secretary of SAG, said that the 
office will be under the direction of 
Raymond A. Jones, Executive Sec- 
retary of the Chicago local of 
AFTRA, Jones will be responsible 
for the organization of actors, sing- 
ers, announcers, and other perform- 
ers employed in the production of 
motion pictures, including TV, in 
the Chicago area. He will also nego- 
tiate and administer Screen Actors 
Guild collective bargaining con- 
tracts in Chicago and handle Chi- 
cago membership affairs and meet- 
ings. 


Raphael G. Wolff, 
president of Stereo- 
Cine, Inc., with 
stereo technicians 
Henry Ludwin and 
Vee Bodrero and two 
Camerettes in Stereo 
Cine mount for 

three dimensional 
photography 


patents coutant-mathot e Manufactured by 

Eclair, Paris e for descriptive brochure write 

U.S. representative Benjamin Berg Agency Kling Negotiates for Chaplin Studio 
1366 No. Van Ness Ave., Hollywood 28, Calif. * Negotiations are underway for 

: the acquisition of Charlie Chaplin’s 


FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONISTS HANDBOOK” 


® Many large U. 5S. business firms 


Audio-Visual Projectionist’s Handbook to train’ manship; sells at only $1.00 per copy, postpaid. 
employee projectionists. This graphic, illustrated Order today from Business Screen, Chicago 26. 


Hollywood film studios by Kine 
STUDIOS according to Ropert Errin- 
BERG, president of the Chicago and 
Hollywood television and film pro- 
ducers. The discussions are being 
carried on with Chaplin by trans- 
atlantic telephone. 


now use the manual contains step-by-step lessons on good show- 
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for that IMPORTANT 


motion picture JAA or TV commercial 


UNITED WORLD FILMS, Inc. 


world’s largest distributor 
of non-theatrical motion pictures 


offers you the unique experience and facilities of 


INTERNATIONAL 


world famous, major Hollywood 
motion picture studio...staffed with 
outstanding creative talent and 


equipped with unparalleled technical 
studio facilities. 


For further 
information write 
for our free 
brochure. 


445 PARK AVENUE - NEW YORK 22,N. Y. 
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In 1907 .. . (long before Colleen Moore ), 


: Hollywood Film started in business! 


The Original 16mm Film Lab 


still leads the rest! 


Serving Major Producers 
for over 45 years! 


We’re proud of the many 
outstanding producers we 
serve, both old and new, big 
and small. Here, at Holly- 
wood Film, you get the finest 
production facilities, plus a 
“know-how” that assures 
you highest quality prints at 
reasonable prices. 


COMPLETE 
16mm Lab Service 


Negative Developing 
Reversa! Processing 
Reduction Printing 
Contact Printing 
Kodachrome Reproductions 
Free Editing Rooms 
Release Prints in Color 
or Black-and-White 
Free Projection Service 
Free Storage Vaults 
Shipping and Receiving 
Service 


Ou 


are the to NATURE 


Ovr technicians ore color experts with years of 


Musical Comedy TV Commercial pro- 
duced by Five Star Productions for 
Kellogg's Corn Flakes. Processed by 
Hollyweed Film Enterprises, Inc. 


“Greater City of Hope," produced 
by George Bilson and Lewis Rach- 
mil for City of Hope. Processed 
by Hollywood Film Enterprises, inc. 


@aperience in creating color that is so real and 
as to be unrivalled in the industry, 


6060 SUNSET BLVD. 
HOLLYWOOD 28, CALIFORNIA 


“Oldest and most experienced 
16mm film laboratory” 


TELEVISI) 


23 Million TV Receivers in Use 

* By the end of 1952 the television 
industry was producing at a going 
rate of $4 billion, as compared with 
1951's figure of $3 billion. Accord- 
ing to Allen B. Du Mont Labora- 
tories, Ine.. which released the fig- 
ures, increasing applications of 
electronics in commercial and mili- 
tary fields during 1953 should run 
the volume even higher to new in- 
dustry peak levels. A cumulative to- 
tal of television receiver production 
1946 runs to 23.6 million 
units, making an aggregate public 
total investment at retail level of 
billion. 


since 


* * * 


20 Million Without Television 
Says Zenith's Director of Sales 

* More than 20 million Americans 
will have virtually no TV service, 
unless subscription television is es- 
tablished to help finance small town 
stations according to H. C. Bonrie, 
vice president and director of sales 
of ZenitH Rapio Corp. 

Speaking before the Advertising 
club of Boston last month Bonfig 
said that although television chan- 
nels have been allocated te 887 
cities with populations below 25,000 
there have been applications for 
television grants in only 83 of these 
cities, 

Because of the high costs of tele- 
vision, Bonfig said, national ad- 
vertisers will not be able to use 
more than the top 100 to 125 mar- 
kets for their network programs. 
This would force the small broad- 
casters to depend upon local funds, 
and “there just isn’t enough adver- 
tiser money in the small markets. 

In answer to questions about sub- 
scription television’s effect on spon- 
sored program audiences Bonfig 
pointed out that the average family 
would watch subscription programs 
only two to four hours a week, de- 
voting the rest of their television 
time to sponsored events. The net 
result, he said, would be a tremen- 
dous increase in the audiences for 
advertisers. 


* * 


Opening of New TV Stations 
Causes Heavy Receiver Demand 


* Throughout 1953, as new televi- 
sion stations open in cities through- 
out the nation, “unfrozen” by the 
FCC, heavy consumer demand for 
TV receivers is being felt. New out- 
lets at Denver and Portland, for ex- 
ample, required shipment of up- 
wards of 50,000 sets to those points. 


First Television Link Between 

U.S. and Canada Completed 

* Network television services have 
been extended to Toronto with the 
establishment of the first regular 
video link between Canada and the 
United States, Toronto’s first tele- 
vision station has been linked to 
the U. S. TV network facilities of 
the American Telephone and Tele- 
graph Company’s Long Lines De- 
partment at Buffalo, N. Y. by a 
radio-relay route which crosses Lake 
Ontario. This 66-mile two section 
route, constructed by The Bell Tele- 
phone Company of Canada, initial- 
ly will provide one TV channel 
from Buffalo to Toronto. 

L. S. network programs will be 
beamed from a microwave antenna 
on top of the Franklin Street tele- 
phone building in Buffalo to a 
radio-relay station located at Font- 
hill, Ontario. Two transmitting an- 
tennas will be used on the Fonthill 
tower to relay programs across the 
lake to Toronto. Each antenna will 
flash the same signals but at dif- 
ferent frequencies. Engineers of the 
Bell Telephone Company of Canada 
have taken this precaution to insure 
transmission during periods of fad- 
ing of radio signals over the large 
expanse of water. 

Construction is under way on 12 
intermediate microwave towers east 
of Toronto for interconnection of 
Montreal’s new television station to 
the U. S. Network. Upon comple- 
tion of this link, early this Spring, 
residents in Canada’s largest city 
will also receive telecasts from the 
United States. Meanwhile, the Cana- 
dian Broadcasting Company plans 
to telecast U. S. programs in Mont- 
real by Kinescope. 

Also announced recently was the 
addition of two television stations at 
Youngstown, Ohio, making network 
programs now available to 118 tele- 
vision stations in 74 cities in the 
United States. 


WRITER-DIRECTOR 
Available 


15 years experience in mo- 
tion pictures, slidefilms, and 
T-V, covering all types—indus- 
trial, institutional, sales promo- 
tion, sales training, safety, 
documentary, nature, outdoor 
sports. Also films for U.S. 
Navy, U.S. Air Force and other 
government agencies. 


Write Box 53-1A 


Business SCREEN 
7064 Sheridan Road, Chicago 26, Ill. 
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CHEVROLET ....... JAM HANDY 


COCA COLA ....... JAM HANDY 
DODGE .......... WILDING 


BUT THESE 


PEOPLE DO WILDING 


ee . J. WALTER THOMPSON 


Inquire about the Quality and Service 
on these productions in 1952 


All processed at TRI ART 
in 35mm Eastman Negative-Positive Color 


* 35mm color release prints 


= 

o 


* Kodachrome Printing 


* 16mm Kodachrome enlarged to 35mm 
color negative 


35mm filmstrips 


W. are always for 
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245 WEST 55th STREET, N.Y. 19, N.Y. 
PLAZA 7-4580 
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e SALES TRAINING 
L consider the job you did on the 


For famous com pa nies ete Admiral film series, ‘Lines and Fines,’ 
the most outstanding training job I 
exceptional results with have ever encountered. The plan, in 


spite of the overwhelming complexities 
involving film, brochures, question 
e e sheets, recordings and flip charts, was 
so intelligently organized that it has 
In dus tri al ilm brought tremendous response and re- 
sults from our distributors throughout 
the country....”’ 


7 Seymour Mintz 
Vice President and Dir. of Advertising, 
a a ] Th Admiral Corporation 


e DOCUMENTARY 


“. . the way you blended the widely 
diversified problems of our extensive 
operation of over 200 chemicals and 
products into one flowing, beautifully 
photographed film, ‘The Tennessee 
Story,’ far exceeded even our greatest 
expectations... .”’ 
M. H. Nabors 
Vice President, Tennessee Products 
and Chemical Corporation 


e SALES PROMOTION 


“Here’s our order for still another 25 
prints of ‘Health and Your Wealth.’ 
We are getting tremendous reception 
in the field for your well-written and 
photographed film, and I know it will 
promote sales of Mitchell Air Condi- 


tioners.”’ 
Howard Haas 

Advertising and Sales Promotion Mgr., 
A shooti Admiral trainin 
(seated) George Tobias, Sid Melton, 
Mike Mazurki, and Hal Block. Advertising Knowmanship Plus 

Hollywood Showmanship 


Kling 


*CHICAGO 
601 North Fairbanks Court MOTION PICTURES © TELEVISION FILMS © 
HOLLYWOOD 
(Ray Patin Productions) 6650 Sunset Boulevard SLIDE FILMS © PHOTOGRAPHY ¢ 
NEW YORK ADVERTISING AND EDITORIAL ART ¢ 
affiliated with 40 E. 51st St. DISPLAYS © SALES TRAINING AND 
1928 Guardian Building MAINTENANCE MANUALS 
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Sound 


¥*% The increasing success of the automatic low frequency | 
system is making sound slidefilm one of the fastest grow- | 
ing media for sales training, technical training, safety, and 
selling. 


LOW FREQUENCY ‘'30/50’’ AUTOMATIC 


The low frequency “30/50” technique of automatic 
sound slidefilm has become the accepted system in a 
large number of major industries and organizations. 


OVER 1,000,000 “30/50” SLIDEFILMS | 


Producers and their clients have distributed more than 
one million copies of automatic “30/50” slidefilms on | 
a wide variety of subjects. 


OVER 20,000 ‘'30/50’’ PROJECTORS 


A simple demonstration will show why there are more 
than 20,000 automatic sound slidefilm projectors in 
use, 


WRITE OR MAIL COUPON TODAY! 


DUKANE CORPORATION, Dep!. 8523, St. Charles, Illinois 

[] Please send me further information on DUKANE Sound Slidefilm 
Projectors. 

would like a demonstration. 

Nome ~ 


Position 


Address 


City. Zone State — 
THe WORLD'S LARGEST PRODUCER OF SOUND SLIDEFILM PROJECTORS! F 


Color Films Find Favor With 16mm Audiences 
and Improved Processes Lead to Better Results 


* There were not too many changes 
in color in 1952. There was more 
of it— in fact-——some films were 
made in color—willy-nilly—just be- 
cause it seemed to be the thing to 
do, and because some producers 
shy away from using anything else, 
not because there was any sound 
justification for it. This is true, 
however—-the audience for 16mm 
films likes color, and will seek it 
out in any cases where it has choice 
of selection. 

The film stock is getting better, 
and photographers find they can do 
more with it than they would have 
tried in the past. Figuratively, they 
now shoot it in a dark coal bin- 
and somehow it seems to come out 
right. 

Reliability Is Big Asset 

Everyone uses advanced types of 
color film exclusively, and the gar- 
ish old amateur type was seldom 
encountered. Producers found that 
reliability was the chief qualifica- 
tion they sought in color: original 
material that was always accurate 
whether from one can or another. 
Color producers and laboratories 
were not impressed by superlative 
test films, samples, or a few thou- 
sund feet used for special purposes 

they wanted stock that was as 
alike as newly minted pennies 
whether obtained in Seattle or 
Miami. 

35mm _negative-positive became 
increasingly important. Blow-up ar- 
tists in Hollywood and New York 
were turning out 35mm _ enlarge- 
ments that passed critical eyes most 
successfully. Old 16mm color foot- 
age was turned into 35mm material 
for commercial use in theatres. 
One car manufacturer almost satur- 
ated the country with a film made 
this way. Thousands of sponsored 
theatrical playlets were shot on 
35mm_ negative. Some far-sighted 
advertisers got their TV commer- 
cials photographed in 35mm_nega- 


tive color (it makes excellent 
black and white prints) for 
use if and when color television 


comes on the scene. Filmstrip users 
found negative-positive color not 
ovly as satisfactory as reversal sys- 
tems, but a good deal cheaper. 


Laboratories Important Factor 


Color laboratories 


pr ocessors 


printers and 
became an even more 
important factor in the business. It 
was rare to see a “pink” or a “blue” 


‘color print. The independent re- 


search and technical advances of 
these firms has developed to such an 
extent that their own errors are 
almost non-existent and photogra- 


phy errors, even serious ones, car 
be corrected with excellent results. 

What will 1953 show? From ail 
indications it will mean that any- 
thing less than absolute perfection 
will never be tolerated. It will prob- 
ably the year that 16mm _ negative- 
positive color stock will be intro- 
duced, and might even be widely 
used by year’s end. a 

Ansco Creates Professional Sales 
Department in Home Office Change 


* Ansco, Binghamton, N. Y., a di- 
vision of General Aniline & Film 
Corporation, announces important 
changes in the structure of the com- 
pany’s home office sales organiza- 
tion. 

According to 
general sales manager, two new de- 
partments are being created; Pro- 
fessional Sales and Amateur Sales. 
Graphic Sales and X-Ray Sales De- 
partments have been in operation 
for some time. All four depart- 
ments will operate under the direc- 
tion of R. M. Dunn, assistant gen- 
eral sales manager. 

The new Amateur Sales Depart- 
ment will be headed by Mr. Harold 
R. Dean as Manager. Mr. R. A. 
Streit has been named Marketing 
Manager, Dealer Division. Mr. 
Claude Pilger has been appointed 
Manager of Amateur Sales Promo- 
tion. One additional position, Mar- 
keting Manager, Distributor Divi- 
sion, will be filled in the near fu- 
ture. 

A similar organization is in ef- 
fect in the Professional Sales De- 
partment, where Mr. Reeve will co- 
ordinate the operation in addition 
to his current duties as Marketing 
Administrator. Mr. J. B. Titcomb 
has been named Marketing Mana- 
ger, Finisher Division, and~ Mr. 
Winston Schlag has been appointed 
to Marketing Manager, Studio Di- 
vision. Mr. Donald Storing has 
been appointed Manager of Profes- 
sional Sales Promotion. 


Uses of ‘‘Metallizing" Illustrated 
* The process of spraying thin coat- 
ings of metal on worn or damaged 
machine parts and base metals is 
described in Metallizing—Its Prac- 
tical Applications. The 28-minute 


-sound and color film pictures jobs 


which range from worn or damaged 
cranks and shafts to the restoration 
of backup rolls at a large steel mill. 
at a saving of $125,000 each. The 
sponsor, Metallizing Engineering 
Co., Ine. is handling distribution. 
For information write to 38-14 30 
St.. Long Island City 1. 


BUSINESS SCREEN MAGAZINE 


| 
. 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
U 
4 
: 
| 
| 
of | 
40 
gt 


the 
ustry 
ORY 


T 


S AND LABORA 


STUDIO 
26 
WASHING 


MAKE 
the ind 


EN 


CONS 
TON 


= 
< 
U 
O 
> 


1s 


2 


Look to Sanfrancisco 


QUALITY 


kn Film Recording 


by engineers who first introduced high 
quality magnetic tape recording in the 
United States and first used the system 
nationally in 1947 for the Crosby radio 
programs. Complete Western Electric 
sound system for density and area tracks, 


and magnetic film. Electroprinting. 


tun Color Printing 


by specialists for years in meeting the 
exacting requirements of color reproduc- 
tion for nationally famous food products, 


such as Del Monte Brand. 


tn Television Film 


by the leaders in the closed circuit system 
of TV picture and sound recording . . . 


used for the Standard Hour TV programs. 


Palmer Films, Ine. 


611 HOWARD STREET YUkon 6-5961 
Established 


San Francisco 1936 


42 


United World Films Awarded 
Distribution of Government Films 

* Unrrep WorLp Fi_Ms has again 
been awarded the distribution of 
25,000 U.S. Government films and 
filmstrips. The Federal Supply 
Service of the General Services Ad- 
ministration awards this contract 
annually on a competitive bid basis. 

L. 5. Government films include 
those prepared by 20 different agen- 
cies of the Federal Government 
such as the Department of State, 
Public Health Service and the 
United States Army. Films in this 
category range from highly techni- 
cal studies of specialized skills to 
world geography and the famous 
Why We Fight series. 

Industrial organizations, em- 
ployee training groups, public and 
private schools, and various study 
programs use the teaching value of 
these government films in training 
programs, 

Some films of the State Depart- 
ment and other Federal Agencies 
which have been produced for 
over-seas educational training pro- 
grams are later released on the 
American market through United 
World. New releases are forthcom- 
ing at frequent intervals from one 
or more government agencies pro- 
ducing and using training films. 

United World sells these govern- 
ment films. They may also be rented 
through local film libraries, com- 
mercial organizations and other 
sources. 

Write UW at 1445 Park Avenue, 
New York 29, N. Y., for the com- 
plete catalog. 

French Line Signs Regency 

* Recency Propuctions, INc, will 
produce a 20 minute color film fea- 
turing the Frencn Lines’ luxury 
craft, Liberte and Ile de France, on 
their Atlantic crossings. Jo Schaef- 
fer will be in charge of production 
for the film which is planned to be 
more than a routine travelogue. 
British Air Show 

In New Shell Film 

* The famed annual 

air show at Farnbor- 

ough, England, is the 

subject of a new Shell 

Oil Co. 26-minute 

sound film titled High- 

lights of Farnborough, 

1952. The picture in- 

cludes air-to-air shots 

of such planes as the 

Hawker “Hunter” and 
Supermarine “Swift” 
fighters breaking 
through the sonic bar- 

rier (with actual sound 
recordings). Film can 

be borrowed from Shell 

offices in New York 

and San Francisco. 


Chicago Producer Seeking 


Minimum of five year’s experi- 
ence writing motion pictures 
and slidefilms for recognized 
commercial film producer. Send 
abstract and salary require- 
ments. All replies strictly con- 
fidential. 


VOGUE-WRIGHT STUDIOS 


469 East Ohio Street 
Chicago 11, Illinois 


Value of “Short Short” Films 
in Medical Education Analyzed 


* Vital contributions to be made 
to teaching by using “short short” 
films are discussed in a series of 
articles in the February issue of 
The Journal of Mepicat Epuca- 
TION. “Short short” films range in 
length from approximately two to 
ten minutes, and are used to illus- 
trate a particular teaching point. 

The special section, “The Short 
Motion Picture for Medical School 
Classroom Instruction,” carries im- 
plications for all teaching, and 
serves as a guide for the medical 
teacher who is interested in aug- 
menting his teaching in an individu- 
al way. 

Historically, the series shows, 
the short film is not new. It was 
the forerunner of today’s longer 
educational medical film which has 
grown increasingly complex. While 
invaluable in many instances, the 
longer film is not adaptable for the 
personalized needs of the medical 
instructor. Because of their brevity, 
short films may be correlated easily 
with the teaching program. 

Producers can get double value 
from standard-length medical films 
by planning and producing them 
with an eye to extracting short sec- 
tions for day-to-day use in the class- 
room, says Dr. David S. Ruhe, edi- 
tor of the series and director of the 
Medical Audio-Visual Institute of 
the Association of American Medi- 
cal Colleges. Certain commercial 
films are also a possible source of 
short film material. Medical teachers 
with a good amateur understanding 
of film making will find it feasible 
to produce their own brief films 
perfectly adapted to their purposes. 

Film adaptation and experimen- 
tation, of course, presuppose own- 
ing the film rather than renting it. 
The budgetary addition of a sum 
for film purchase is recommended 
for every school. Id 
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REPRESENTATIVE NAMES 


FROM OUR CLIENT FILE 


AC Sparkplug Division of General Motors 
Alaska Airlines 
Allis-Chalmers Manufacturing Company 
American Brake Shoe Company 
American Brass Company 
American Cyanamid Company 
American Enka Corporation 
American Locomotive Company 
American Metals Company, Ltd. 
American Meter Company 
American Optical Company 
American Republics Line 
American Sugar Refining Company 
American Type Founders, Inc. 
Ansco Division, 

General Aniline Corporation 


For any successful special purpose photographic program Arabian American Oil Company 
Armco Steel Corporation 


FOLLOW THE COURSE 
Badger Process Division 


OF THE NATION’S LEADERS of Stone & Webster Engineering Corporation 


Bahrein Petroleum Company 
Barium Steel Corporation 


Baroid Division, National Lead Company 
The measurement of success is results —attested 


Beech Aircraft Corporation 
by over 300 national business and industrial hits nea 

Bethlehem Steel Company 
organizations—clients of Richie Productions. Our Boeing Airplane Company 

Bridgeport Brass Company 


broad experience of over 20 years in close con- 


aie Minneapolis-Honeywell Company 
tact with Industry, Advertising, and Sales Promo- 


tion, has developed and cemented these successful 

Buick Motors Division of General Motors 
relationships through creation and production of The Bullard Company 
Bulova Watch Company 


California Texas Oil Company, Ltd. 

Cart Brothers Company 

Chevrolet Motors Division of General Motors 
Chicago Bridge & Iron Company 

Chicago, Rock Island & Pacific Railroad Company 
Chicago & Southern Airlines 

Chrysler Corporation 

Cincinnati Milling Machine Company 


outstanding motion pictures and still photography. 


TELEPHONE: CIRCLE 6-O0191 CABLE: BOBRICHIE, NEW YORK 


ROBERT YARNALL RICHIE PRODUCTIONS, INC. 
Commercial Solvents Corporation 
Pictures for Business and Industry Corning Glass Works 
Curtiss-Wright Aircraft Corporation 


9 WEST 6lst STREET, NEW YORK 23 


Additional names in American 
Industry available upon request. 
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NAVA Advisory Committee Elects 
Two New Members for 1953 

* More than 140 advisory members 
of the National Audio-Visual As- 
sociation elected two new members 
and re-elected a third to the Ad- 


OL y /, visory Members’ Liaison Committee 
OW) -Sear of that dealer trade organization. 
| The new members are Howard 


GIVES YOU | Marx of the Ampro Corporation 


and Robert L. Shoemaker of the 

AUT () M AT If DuKane Corporation. W. A. Moen, 
elected. 
p IT lV ) N T | Three alternates were also chosen 
in the annual election, including 


Bell and Howell Company, was re- 
Ek. N. Nelsen of Coronet Films, Ine.. 
Scree W. H. Garvey, Jr., of the Society 
from Camera to n for Visual Education, Inc., and 
Harold Fischer of Compco Corp. 
Members of the liaison committee 
during 1952 included Mr. Moen, 
FE. N. Nelsen, and Gil Heck of the 
Da-Lite Screen Company. who is 


now serving on the board of gov- 
ernors for the 1953 National In- 


MVELOPERS, Modes 19, 20 
ween the camera and the screen are equ 


nal tte id ake the big difference between medi stitute for Audio-Visual Selling to 

we edie both comera o prim? 

For 20 years, the motion picture industry ‘| be held July 26-30 at Indiana Uni- 
air compressor and positive temperature conto lyweed a roughout the world has relied on versity, Bloomington, Ind. 


-ecrless pree g equipment to produce the finest 


“aol The Advisory Members’ Liaison 
ximum x Committee to the NAVA board of 
directors was established in July, 
1950. The committee meets with the 
board of directors at each of its 
meetings to advise the board on 
matters affecting advisory members, 
and organize programs. Committee 
members do not vote in the meet- 
ings as sole voting control of the 
association is maintained by dealer 
members of board of directors. 


while assuring 
olficiency, speed, 
DUUBLE PRINTERS, and dependability. 


procticei printing procedures: 1. Comporite 
print positive vtock pleture negative threoded 
aver heed aed sound cegetive en the other 7 
Double print positive prints fron) one 
tive, 3. Single print, vting either he 4d independently 
4. Dewble print wing both independent!) wi 
twe of nog/stives. Operates In either direction 
or 120 3 & W and cotor 


During 1952 the liaison commit- 
tee organized six committees includ- 
ing outside business consultant 
service committee, Howard Marx, 
chairman; selection and training of 
salesmen committee, Herb Myers of 
Charles Beseler Co., chairman; co- 
operation with the department of 
audio-visual instruction of the Na- 
tional Education Association Com- 
mittee, Ellsworth Dent of Coronet 
Films, Ine., chairman; cooperation 
with religious organizations com- 
mittee, William H. Garvey. chair- 
man; cooperation with industry 
committee, Robert L. Shoemaker, 
chairman; and cooperative national 
advertising committee, chairman to 
be announced. 


tometer Combination accomp singhs peiat tests with 
15 combinations of prig rs. Provides @ quick, eaey aad oc- 
curate methed g ormining the proper filter pack te be wed 
in colo Valuable ip bolancings two priet stock 
Jiccting verlations ta everoll speed ond lndividvel layer 
speed and le determining the proper processing techniques te 
control voriables of contrasts, 


Write for information om specially-built 
She equipment for your specific 


FEARLESS ERS DOLLIES TRIPODS + PRINTERS CRAME 


Coporali 11811 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 
“WORLD'S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT” 


a 


State Dept. Gets Cornell Film 

* The U.S. State Deartment has 
contracted with CORNELL FILM 
Company for the exclusive use of a 
short film. The Sea Lion Baseball 
Team, in its world wide information 
service. The film, one of a series 
of Wonderland Tales, produced by 
J.D. Trop, will be used in 39 differ- 
ent language versions. 
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WELL DOVE 


PRODUCTION 


GUIDED aa MISSILES 


curoeo fi MISSILES are doing so many jobs so 


well, because the producers are specialists in 


Market Analysis 


Internal Relations 
Public Relations 


Manpower Development 


AND THE SOLUTION to problems in these fields through 


the visual media...motion pictures, slidefilms, television 


GUIDET fim MISSILES 


6108 SANTA MONICA BLVD. « HOLLYWOOD 38, CALIF. © GRANITE 7131 
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For COMPLETE 
FILM PROCESSING 


“IN THE EAST”... it's 


COLOR RATS 


it's 
“Moy 

‘ 


Ine 


FIRST PRINT 
DEPARTMENT 


ULTRA VIOLET 
& FLASH PATCH 
TRACK PRINTING 


ROUND 
THE 
CLOCK 
SER VICE 


16% & 35%, 


RELEASE 
PRINTING 


QUALITY 
CONTROL 


A NEW ADDITION 
TO OUR SERVICES 
The most modern 
prevue theatre 
featuring 
Three Channel 


Interlock Projection 


PERSONALIZED SERVICE FOR 
TV PRODUCERS 


MOVIELAB FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N.Y. JUdson 6-0360 
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Production Lines 


Columbia Records Reports 12% 
Sales Increase for Past Year 
Co_umBia Recorps, Inc. has re- 
ported that 1952 was one of the best 
sales years in its history, surpass- 
ing 1951 totals by 12%, which is 
registered by 
any major manufacturer. 
Columbia’s Transcription Divi- 
sion noted a good year in sales of 
slidefilm and radio transcriptions, 
as well as in pressings for smaller 


the largest increase 


record companies. 

During 1952, the Transcription 
Division introduced the 7-78, a 
novel recorded sales device. A 7 
inch nonbreakable 78 rpm record, 
the 7-78 is designed to supplant 
conventional printed mailing pieces 
with a more effective spoken mes- 
sage. 

Color Reproduction Discussed 

at SMPTE Central Section Meeting 
* “Color Continuity and Reprodue- 
tion” was the subject of a paper 
presented recently by Gordon Ray 
to the Central Section of the Society 
of Motion Picture and Television 
Engineers. Mr. Ray, a staff member 
at the Reid H. Ray Film Industries 
Ine., St. Paul, Minn., deseribed the 
building of a motion picture or 
slidefilm with reference to color, de- 
sign, and continuity of the various 
scenes. 

Also presented at the Chicago 
meeting was an analysis of “Pro- 
duction Practices for Television” by 
William P. Kusack, chief engineer 
for TV station WBKB. Mr. Kusack 
pointed out that good visual tele- 
vision reproduction necessitates op- 
eration within boundaries of tech- 
nical characteristics. The CBS tele- 
vision transcription film, Television 


Lighting, was used to demonstrate 


these technical boundaries. 


* * 


Telepix Opens New Studios 

* Opening ceremonies for recently 
completed studios of 

TELEPIX CORPORATION 


American Airlines Plans NY Film 
* Script consultations have begun 
on a new film about New York City 
that will be produced by Dynamic 
Fitms, INc., in cooperation with 
AMERICAN AIRLINES, INC. The film, 
to be aimed at general theatrical re- 
lease in the late spring, will be pho- 
tographed on Eastman 35mm nega- 
tive-positive color, and show the 
city as an attractive year-round va- 
cation spot for the whole family. 
Aware of the many films already 
produced on the subject, Ralph 
Schoolman, who drew the script as- 
signment from Dynamic, is seeking 
a novel approach that will allow 
him to employ the camera as a 
“walker in the city.” 


* * 


Shows Production of Die Blocks 

* Something More Than Steel is 
the title of a l6mm film which 
illustrates the making of die blocks 
and shear knives. Sponsor is the 
Heppenstall Co., 4620 Hatfield St., 
Pittsburgh 1, Pa., manufacturer of 
steel forgings. 


* * * 


Kodak's Glenn Matthews Writes 
Article for Photography Yearbook 
GLENN E. Matruews, technical 
editor of Eastman Kodak’s re- 
search laboratories, is the author of 
an illustrated article entitled “Pho- 
tography in the Service of Man- 
kind.” appearing in “Photography 
Year-Book, 1953.” Published an- 
nually in England since 1935, 
copies of the year book recently ar- 
rived in the U. S. Mr. Matthews 
cites many uses of photography, 
ranging from the study of astron- 
omy to the examination of minute, 
atomic distances. 

In several pages on industrial 
and technical photography, he re- 
ports that only a third of photo 
sales today are for amateur uses. 
About 67 per cent of the uses rep- 
resent commercial, industrial, pub- 
lishing, radiographic and medical. 
motion picture, and scientific ap- 
plications. 


were held on February 
10 at 1515 N. Western 
Avenue in Hollywood. 
Primarily designed for 


SPECIAL SERVICES 


reasonable charges 


EDITORIAL: The Greatest Value to | 
a growing television “YOUR STORY” is Smooth Editorial | 
clientele, the new fa- Ti S h Und 1 
cilities iming . ympathetic Understand- 


include one 
main stage 50 x 95’ 
with many unusual de- 
sign features. Robert 
Newman is president 
of the West Coast or- 
ganization which has 
Chicago representation 
by Dick Lewis Srv- 
DIOS in that city. 


ing of “YOU R STORY” theme . 
Sensitive Appreciation of “YOUR 
STORY” mood. 


PRODUCTION: Sub-Contract work of- 


fered to the Commercial Producer. 


GEORGE HALLIGAN 


Motion Pictures 
7934 Santa Monica Bivd., Hollywood, Cal. 


Hollywood 9-7962 
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thousand words 
about pictures... 


We started Information Productions, Inc., a little more than a 
year ago. This is our first advertisement in Business ScREEN. We 
have several reasons for running it. 


First, we are grateful to this magazine for devoting a picture-and- 
text spread, several months ago, to our film, “The Salesman.” 
And we are proud that Business Screen has just named “The 
Salesman” one of the best films of 1952. 


Second, we want to thank the clients who have seen us through 
our first full calendar year and have given us a running start into 
1953. 
Third, as professionals engaged primarily in translating other 
people’s ideas into motion pictures, we relish any opportunity to 
sound off about our own ideas. 

* * * 
We dislike, for instance, the gobbledygook of film-making. Our 
preference is for non-technical talk—for helping every client un- 
derstand exactly what we are doing, why and how we are doing 
it and how much it costs. 
Being new, we have been in a mood to challenge cliches. We feel 
sure, for example, that one picture is not necessarily worth one 
thousand words. Original thinking frequently finds expression in 
words and there is no substitute for original thinking in film- 
making. The most magnificent camera work can’t save a banal 


idea. 


We do not accept some other accepted film ideas, particularly 
those which exalt the physical excellence of picture and sound 
unduly. 

We are inclined to think that high standards of picture and sound 
should be taken for granted—today. 

We have admired certain films which were technically not very 
impressive, but which put their message across effectively. And 
we lose contact very fast with a slick, expensive film which has 


nothing to say. ¥ * * 


We seem to be just as interested in the objective of a film as in the 
film itself. We like films which tell their story and then stop. We 
suspect that three or four $10,000 films can sometimes do a bigger 
job than one $150,000 epic, though not necessarily always. 


We don’t like to see one film try to do too much. 
On the other hand, we believe very emphatically that there is al- 
most no area of communications—no aspect of training, selling 


or informing—where the motion picture medium cannot play an 
important part. 


We hope to continue to develop not only new films but new uses 
for films. For opportunities to do both during our first year in busi- 
ness, we are deeply grateful to the following: 


Tue New York State Turuway Autnuoriry, for whom we have 


produced a continuing series of film reports to the people of New 
York on the conception, construction and significance of the great 
New York State Thruway. 


CBS Tevevision, for whom we helped create the many motion- 


picture versions of the “CBS Eye” — seen more times by more 
millions of people than anything else on television. 


Foro Founpation TV-Rapio Worksuopr, for whose Sunday- 


afternoon television program, “Omnibus,’ we are producing a 
wide variety of film features. 


REMINGTON RANp, INc., THe GreyuouNnp Lines and AMERICAN 
MAcHINE AND FOUNDRY ComPANY, with whom we have collabo- 
rated in preparation and production of special features for 
“Omnibus.” 


ForTUNE MaGazine, in cooperation with whose Editors and Ad- 
vertising Staff we produced “The Salesman.” (Scores of leading 
U.S. companies have paid $100 apiece to show this “sure cure for 
conventionitis” to their sales staffs.) 


CRUSADE FOR FREEDOM, whose annual film reports to the public 


for both 1951 and 1952 — along with a number of TV spots and 
announcements — were produced by Information Productions. 


Sranvarv Company (N.J.), whose television commercials 


(a few of which we produced) won this year’s Sylvania Award. 


‘Tue For PotrricAL Epucation AND INFORMATION, 


sponsors of “Henry Lends a Hand,” a training film in story form 
for volunteer political workers, widely shown during the recent 
Presidential campaign. 


Tue Borpen Company and James Lees & Sons Company, for 


whom we produced special convention film features. 


Science Picrures, INc., with whom we have collaborated this 
past year on scientific and industrial films for: Owens-Corning 
Fiberglas Corporation; Chase Brass &§ Copper Company; Na- 
tional Foundation for Infantile Paralysis; Phelps Dodge Copper 
Products Corporation; American Physical Therapy Association. 


We will welcome and give prompt attention to your inquiry. 


ALFRED BUTTERFIELD AND THOMAS H. WOLF 


INFORMATION 


PRODUCTIONS, INC. 


5 East 57th Street - New York 22,N. Y. - Eldorado 5-1722 
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Long training, and special ability in a particular line, defines a 
specialist, Color Reproduction Company believes only specialists 
do the finest work, That's why this company has always main- 
tained a policy of specializing exclusively in l6mm Kodachrome 
duplications." These years of specialization mean finer quality 
prints and dependable fast service! Send your next print order 


to Color Reproduction Company for guaranteed satisfaction. 


“EXCEPTION: Black and white reversals from color prints for TV projections. 


YOUR ASSURANCE 
OF BETTER 16mm 
COLOR PRINTS 


FINEST 
QUALITY 
PRINTS 


DEPENDABLE 
FAST 
SERVICE 


ALL 


COLOR PRINTS 
GUARANTEED 


REPRODUCTION COMPANY 
7936 Santa Monica Bivd., Hollywood 46, California 


Telephone: HILLSIDE 8225 


® The Third Edition of The Index of Training 
Films, widely-used and authoritative reference 
listing all free-loan, rental and low-cost purchase 
sound films and slidefilms available for industrial 


THIRD EDITION OF THE INDEX OF TRAINING FILMS NOW AVAILABLE 
training and vocational classroom use is now avail- 
able. Nearly 2800 titles are listed, together with 
complete sources. THE INDEX lists at only $2.00. 
Order today from Business ScrREEN, Chicago 11. 


30a? Manufacturers Launch Film 
Program to Include 13 Pictures 


% The first two motion picture 
films in a 13-unit series on recrea- 
tional boating designed for televi- 
sion and motion picture theatre 
showings alike were delivered last 
month to the National Association 
of Engine and Boat Manufacturers 
by Victor Kayfetz Productions, Inc., 
the producer. 

Covering all phases of boating 
and marine sports, the series will 
be in color for showings to boating 
clubs, civic groups and the general 
theatre public and in black and 
white for television. The series is 
designed to acquaint audiences with 
boating pleasures and facilities 
available throughout the country. 
Each of the l6mm films is 13%%- 
minutes long and is planned to fit 
the standard 15-minute TV show. 
The entire series is scheduled to be 
completed by 1954. 

Titled “Water World” Series 

Known as the Water World series. 
the first two productions were pre- 
viewed at the annual meeting of 
the NAEBM in New York, Jan. 16, 
during the 43rd annual National 
Motor Boat Show. Produced by the 
Kayfetz organization under the di- 
rection of H. A. Bruno and Asso- 
ciates, public relations counsel to 
the NAEBM, the two films were 
Sea Fever and Holiday Afloat. These 
are scheduled for TV showings 
within the next 30 days. 

Sea Fever describes the adven- 
tures of a small boy who wanders 
into a marina and loses himself in 
dreams of the romance of the sea. 
Successively he is offered and ac- 
cepts rides in an outboard runabout, 
a sailboat and an inboard cruiser. 
He meets another boy who is build- 
ing an eight-foot kit boat on the 
dock and the film ends with the two 
boys launching this small craft and 
putting out to sea on their own. 
Amateur actors for this film were 
selected from among residents of 
the Port Washington-Manhasset area 
of Long Island, through NAEBM 
cooperation. Photography on_ this 
film was completed in three days. 


3 Other Films Described 

Holiday Afloat concerns the va- 
cation of a family of five in an out- 
board cruiser on the Great Lakes 
last summer. It shows the high- 
lights of the cruise taken by Mr. and 
Mrs. Ed Hodge and their three 
youngsters up to Mackinac Island. 
The film includes footage from the 
“home movies” made by the Hodges 
during the three weeks aboard the 
cruiser. 

Already in produetion for the 
series are Fishing, U.S.A. and Ski 
Antics, a film on water skiing. & 
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PRODUCED WITH 
COMPETENCE 
SENSITIVITY 


TECHNICAL EXCELLENCE 


SINCE 1932 


willard 


WILLARD PICTU RES INC. 


45 WEST 45th STREET NEW YORK 36, N. 
LUxemberg 2-0430 


and Related Usual Media 
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SINCE 1933, and again during 1952, it has been our privilege to make 


a sizeable number of motion pictures for Industry. 


During the past year, for example, we produced one or more films for 
the American Cancer Society, American Gas and Electric Company, 
American Telephone & Telegraph Company, Atlantic City Electric 
Company, Cast Iron Pipe Research Association, Elgin National Watch 


Company, Ethyl! Corporation, Merck & Co., Inc., McGraw-Hill Book 


Company, Inc., National Board of Fire Underwriters, The Texas Com- 
pany, U. S. Department of State, Air Force and Navy, and a consider- 
able number of television commercials for N. W. Ayer & Son, Inc., 


Benton & Bowles, Inc., Young & Rubicam, Inc., and others. 


In appraising the qualifications of a producing organization, no yard- 
stick can take the place of the question, “What have you done?” On 


that basis we solicit opportunities with prospective clients. 


Send for “A Fen Facts Audio 


AUDIO PRODUCTIONS, INC. 


Film Center Building 
630 NINTH AVENUE NEW YORK 36, N.Y. 
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HE NATION’S ESTABLISHED business 
film producing companies had a gross an- 
nual sales volume of over $50 million in 

1952, according to national survey figures com- 
piled for the second successive year by the Edi- 
tors of Business ScREEN. An increase in business 
over the $45 million total reported for 1951 was 
further verified by wider employment of per- 
manent personnel, increased material purchases, 
and by the sizeable number of motion pictures 
and slidefilms completed in the past year. 

162 producing companies in all sections of the 
country were listed in this year’s PRODUCTION 
REVIEW section (pages 56 to 91) and of these 
126 have complied with the minimum require- 
ments for a detailed listing of their company’s 
services, facilities and recent business activity, 
as evidence of their ability. 

These physical survey figures are based on 
detailed analysis of fiscal and physical activity 
supplied by 64 leading companies, as compared 
to 55 companies furnishing last year’s figures. 
Two other companies entered the field in 1952 
and were unable to furnish any figures. Eight 
concerns in Canada were also surveyed and the 
most active also supplied physical statistics. 

Although television film production accounted 
for nearly $4 million in sales for 43 of the com- 
panies reporting this phase of their activity, TV 
was not yet a major sales item, as compared to 
more than $34 million reported by 64 of the 
companies for business films, exclusive of tele- 
vision. Indications were that more important 
commercials and longer program fare were be- 
ing entrusted to these experienced producers of 
sponsored films. 

This year’s survey questionaire was broadened 
to include such subjects as the number of in- 
dividual subjects produced, the numbers of prints 
required, and sales practices such as progress 
payments, cash discounts, projection sales, and 
distribution activity. 

Briefly, the nation’s most active film com- 
panies turned out more than 1500 sound motion 
pictures for nontheatrical exhibition; over 4,000 
television playlets and short commercials. 51 of 
the companies reported 287 slidefilms. About 
460 of the motion pictures and 221 of the sound 
slidefilms were in color. 


48 out of 51 business film producers required 
their clients to make progress payments at vari- 
ous stages of production; the most usual custom 
was to require these payments on a 331% basis 
(24 out of 48 companies reporting): 17 others 
worked on a 25% payment schedule basis. Cash 
discounts are not given on production work by 
45 out of 46 companies reporting; 39 out of 44 
also reported no cash discounts on prints. 

Few of these companies (only 14 out of 48 
reporting) provided film distribution; 36 out of 
63 reported the sale of projection equipment to 
their clients. 


These were the outward physical signs of solid 
progress toward greater financial stability for 
most of the companies. Many of the established 
firms were also moving toward some form of 
producer organization. The need for further 
identification of their capable, creative services 
was made apparent by the indiscriminate listing 
of more than 700 such firms in telephone and 
trade directories in just three of the nation’s 
large centers in the past year. = 
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THE SECOND ANNUAL REVIEW OF PRODUCER FACILITIES AND SALES 


} 
SURVEY OF PRODUCTION IN 1952 
| 


5 ges Areas oF THE U. S. are covered in this 
second annual statistical survey. Detailed 
reports were received from 64 of the 126 “key” 
companies who also supplied complete listing 
data. Projections are based on the most careful 
calculations, using lowest average figures and 
discounting largest facilities reported, 


| Advance Statistical Summary of the 
Business Film Industry in the U. 5. 


1. Number of permanent employees on the 
studio rosters during 1952: 


64 U.S. Companies Reportinc: 1944 employees 
were permanently engaged in the creation, pro- 
duction, processing, sales, and management of 
business and television film production in these 
studios, 


ProJECTION: based on the low mean average of 
10 employees per company (deducting larger 
companies) we estimate total permanent em- 
ployment in the key 126 companies filing com- 
plete 1952 listing returns as approximately 2564 
persons. 
2. Number of part-time employees engaged 
during 1952 (not including talent) : 


63 U. S. Companies REPORTING: 2792 persons 


were hired by these companies as technicians, 
specialists, etc. In previous years (1951 figures) 
talent was included but this figure was purposely 
not requested for 1952 in order to get a more 
accurate base. 


Projection: for the remaining 63 out of 126 
key companies, we estimate an average of 10 
part-time workers since these are smaller com- 
panies using a fairly larger number of non-per- 
manent technicians, etc. in the year. Total part- 
time employment is estimated at 3422 persons. 


3. The total capitalization of business and 
television film producers active in 1952: 


55 U. S. Companies Reportinc: capitalization 
reporting of these companies sharply increased 
with 17 additional firms furnishing data on 
1952. $10,615,751 was the capitalization of 55 
firms. 32 of the reporting companies were capi- 
talized at $50,000 or over; 19 were capitalized 
at $100,000 or over. 


Proyection: by careful calculation, discounting 
the very largest capitalizations as in 1951, an 
estimate of the total capitalization of 126 key 
companies would approximate $15,000,000. 


4. The gross volume of sales (all items) in 
the year, 1952: 


63 U.S. Companies REPORTING: $38,861,000 in 
gross sales were reported by exactly one-half of 
the 126 key companies, 22 of these concerns 
had gross sales of over $200,000 in 1952; of 
these there were 13 companies with gross sales 
of over $500,000, 47 of the total 63 companies 
reporting had gross sales of $100,000 or more. 
Television film sales accounted for $3,946,254 
of the $38 million dollar total among the 44 
companies reporting this figure. 19 companies 
did $50,000 or better in TV film sales during 
1952 but the main item was still regular business 
film production which still accounted for over 
$30,000,000 of these sales. 


Proysection: careful calculation of the estimated 
gross sales of the unreported 63 companies 
would bring the industry's total gross sales (for 
only 126 companies) to $51,161,000. In 1951, 
116 companies did approximately $45,000,000. 
These figures would be greatly expanded by the 
inclusion of direct lab purchases, commercial 
distribution expenditures, and direct projection 
equipment purchases, etc. originated by film pro- 
grams created by these companies. The gross 
sales of several hundred miscellaneous and free- 
(CONTINUED ON THE FOLLOWING PAGE) 
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Production Survey: 


(CONTINUED FROM THE PRECEDING PAGE) 


lance film producers not qualified for Production 
Review listings would possibly increase this fig- 
ure another 10% also, However, the 126 com- 
panies accepted for listing do the bulk of the 
commercial film production business. 


5. The value of studio physical equipment 
as of December 31, 1952: 


59 U. S. Companies Rerortinc: $4,509,145 is 
the estimate of value placed on studio physical 
equipment by these companies at the close of 
business, 1952. This includes studio and labora- 
tory fixtures, cameras, lighting, and such specific 
items required for professional production. 


PROJECTION: value in excess of $10,500,000 
would cover the physical equipment assets of 
126 key companies listed in this Production Re- 
view. Additional millions of dollars are, how- 
ever, invested in laboratories and service or- 
ganizations carrying through outside and relat- 
ed services of the nontheatrical film medium. 


6. Total 1952 expenditures for materials: 


M4 U.S. Companies Rerortinc: $6,365,630 was 
the amount tabulated from the survey returns 
of these companies and representing their out- 
side purchases of materials and supplies during 
the past year. 

PROJECTION: over $10,000,000 is a low estimate 
of the material purchase expenditures made by 
the 126 key companies surveyed. 


7. Film consumption: dollar purchases of 
raw film stock, including color: 

56 U.S. Companies Rerortine: $1,253,510 was 

the actual cash figure reported by these concerns: 


an additional report of approximately $100,000 
in raw stock purchases brought this total up to 
$1,353,510. 


PROJECTION: the above figures do not take into 
account outside print purchases of films origin- 
ated by the 126 reporting companies or volume 
of regular commercial laboratories doing busi- 
ness film work. $3,600,000 would be a low es- 
timate of 1952 raw stock purchases for direct 
film purchases and is further verified by con- 
stantly increasing print orders due to the large 
audience potential now realized for 16mm films. 


* 


8. Does your company sell projection equip- 
ment (l6mm, slidefilm, ete.) ? 

63 U. 5S. Companies Reportine: 36 of these 

companies said “yes” they do represent and sell 

various lines of projection equipment to their 

film clients. 27 other producing companies said 

they did not sell projection equipment. 


PROJECTION: it is a general practice of these 
producing companies to represent or recom- 
mend projection equipment they believe best 
suited to their clients’ needs. The majority of 
the 63 companies not reporting on this item 
would follow the same “yes” ratio on equipment 
representation, 


9. Do you provide film distribution? 


62 U. 5. Companies Reportine: only 14 of the 
62 companies answering this question do provide 
non-theatrical distribution; the large majority 
(48 companies) do not distribute films on be- 
half of their clients, 


* 


10. Dollar volume of television production 
sales during 1952: 

44 U. S. Companies Reportinc: television pro- 

duction sales again reflect the most active TV 

showing areas such as New York, Chicago, De- 

troit, Los Angeles, etc. 44 producers reported 

$3,946,254 in television film sales during 1952. 


Many producers have rejected television com- 
mercial production, however, because of the 
highly-competitive pricing and lack of quality re- 
sulting. As network potentials improve, a de- 
cided trend toward these more experienced com- 
panies is being noted. As TV commercial buy- 
ers strive to meet higher talent costs, the in- 
genuity and experience of these established film 
companies may be an important factor in 1953 
television film production. 


11. Total number of motion picture subjects 
and prints produced in 1952: 

52 U. S. Companies Reportinc: these 52 com- 
panies reported a total of 1266 individual sound 
motion pictures produced in 1952; of these 460 
were in color, 55,000 16mm sound prints were 
required; 11,348 35mm prints were made by 
only 51 companies reporting on this important 
item. There were 4,008 TV subjects produced, 
mostly short commercials. 


Prosection: well over 1,500 motion picture 
subjects were produeed by the 126 key com- 
panies covered by this survey and about 75,000 
prints was their minimum requirement. 


12. Total number of slidefilms and prints pro- 
duced in 1952: 


51 Companies REporTING: they accounted 
for 287 slidefilms, of which 227 were of the 
sound slidefilm type. These required the phenom- 
enal number of 425,953 prints and accompany- 
ing recordings. An additional number of 1,000 
slides were reported made. 


PROJECTION: obviously only a small portion of 
the total sound slidefilm output is included 
above; this simple and effective form of audio- 
visualization is so widely produced that the 
above comparison simply illustrates the large 
number of prints and pressings resulting from 
the modest figure tabulated out of only 51 com- 
pany reports. 


Business Film Production in 1952 


Number of Companies: 162 U.S. concerns are listed. 
*126 of these furnished minimum reference data; 36 
were “incompletes.” 


Sales Volume in 1952: nearly $39,000,000 was reported 
by just 63 companies reporting; projection shows an 
increase of $6,000,000 over 1951 sales. TV “commer- 
cial” sales held even, despite talent strike in late °52. 


Types of Production: most concerns listed both motion 
picture and slidefilm production; several specialized in 
slidefilm production exclusively. 


New Companies and “Failures”: stability of the indus- 
try was indicated by listings from only two new firms 
in °52 although several firms specializing in television 
production also made application. There was just one 
reported business failure during the year. 


Buying Power: 44 companies reported over $6,000,000 
in material purchases plus $1,253,000 in film purchases 
reported by 56 out of 126 “key” companies. 


Lert: Filming “And the Earth Shall Give Back Life.” 
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HE Year’s “Best” 16MM Fitms for busi- 

ness and educational purposes are now an- 

nually selected in various special fields of 
interest, including the international screenings 
made at Edinburgh, Milan, and Venice; the na- 
tional awards in the special interest fields of the 
Freedoms Foundation and of the National Com- 
mittee on Films for Safety; and the community 
film festival audience selections made at Boston 
and Cleveland. Joining the awards parade in 
1952 were such organizations as the National 
Visual Presentation Association and the National 
Wildlife Federation. Similar mentions are made 
by Scuotastic, a school publication, and by 
FrnanciaAL Worp, which selects annual report 
films. The Public Utility Advertising Associa- 
tion mentions films of merit in that field. 

The findings of all these groups are reflected 
in these Award Pages of the Production Review 
issue and are supplemented this year by nomina- 
tions from our own nationwide editorial service 
bureaus and by members of a blue-ribbon jury 
composed of individuals who see a great many 
such films. In addition to our own staff mem- 
bers, we called upon Robert Oaks of the Na- 
tional Association of Manufacturers; Cecile 
Starr, l6mm Film Editor of the Sarurpay Re- 
VIEW OF LITERATURE, a discerning reviewer; Bob 
Finehaut of Association Films; Richard M. 
Hough of Modern Talking Picture Service, Inc.; 
Ralph Creer of the American Medical Associa- 
tion (whose report appears on page 106 of this 
issue) and others of like repute. 

The “concensus films” which were selected by 
at least two or more award juries included such 
ane pictures as Day in Court (National Com- 
nittee on Films for Safety and Boston Film 


Festival awards): The Mark of C (Freedoms 


Awarp WINNER at Freedoms Foundation and 
Cleveland was this Anheuser-Busch picture. 
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1952 FREEDOMS FOUNDATION 
MOTION PICTURE AWARDS 
(PRESENTED FEBRUARY 22, 1953) 

Top Award 
Lutheran Church-Missouri Synod 
Title: All That 1 Have 
Honor Medal Awards 
American Economic Foundation 
Title: Backfire 
Producer: Princeton Film Center 
* * * 
Anheuser-Busch, Incorporated 
Title: The Mark of C 
Producer: Wilding Picture Productions 
* 
The Bituminous Coal Institute 
Title:. Powering America’s Progress 
* * 


Chevrolet Division, General Motors Corp. 


Title: American Harvest 
Producer: The Jam Handy Organization 
* 

Encyclopaedia Britannica Films, Inc. 
Title: Pressure Groups 
* 

Immigration and Naturalization Service 
U.S. Department of Justice 
Title: Twentieth Century Pilgrim 
* 


Investment Bankers’ Association 
Title: Opportunity, U.S.A. 
Producer: Wilding Picture Productions 


Oil Industry Information Committee 
Title: Crossroads U.S.A. 
Producer: Screen Gems 
* * * 

J. C. Penney Company, Incorporated 
Title: Story of a Mainstreet Merchant 
Producer: John Sutherland Productions 
* 

RKO-Pathe, Incorporated 
Title: Sweet Land of Liberty 
* 


Sears Roebuck Foundation 
Title: The Fifth “H” 
Producer: The Venard Organization 
* 
United States Steel Corporation 
Title: Let’s Face It 
Producer: Wilding Picture Productions 


* * * 


and six other noteworthy films. 


Foundation and Clevcland Film Festival): Back- 
fire (Freedoms and Cleveland); A Closed Book 
(NCFS and Cleveland); Powering America’s 
Progress (Boston and Freedoms); United 6534 
(Boston and Edinburgh); This /s Life (Venice 
and Edinburgh); Pipeline to the Clouds (Edin- 
burgh and Milan); and Big Idea (Freedoms and 
Cleveland). Sponsors and producers of these 
films are identified on succeeding pages. 
Members of Business ScrREEN staff juries and 
authorities in the field nominated such fine pic- 
tures as The Story of a Main Street Merchant, 
produced by John Sutherland for the J. C. Pen- 
ney Company; And a Voice Shall Be Heard by 
the March of Time for the General Electric 
Company; Fallen Eagle, one of a series by Alan 
Shilin for P. Lorillard (Old Golds) ; Crossroads, 
U.S.A., out of Screen Gems for the Oil Industry 
Information Committee of the American Petro- 
leum Institute; Food as Children See It, a Gen- 
eral Mills’ production; Shining Heart, produced 
by Mode Art Pictures for Allegheny Ludlum; 
Man Alive, the American Cancer Society film. 
The Business ScreEN “outstanding film of the 
year” citations (see next page) are shared by 
such films as the Jesuit’s The Greater Glory; Out 
of the North, one of the great outdoor films of 
all time which has just been released by Nash 
Motors; Freedom and Power, General Electric’s 
inspiring treatise; 24 Hours of Progress, another 
Oil Industry Information picture; Buckshot Goes 
to the Fair, which adds to the Texas Company’s 
laurels in the rural audience field; Take It Easy, 
Bill, General Baking Company's employee rela- 
tions film, and The Salesman, which brings a 
fresh light breeze of humor to the overly-serious 
business of sales conventions. 


(CONTINUED ON THE FOLLOWING PAGE) 


Honor Mepat WINNER of the Freedoms Founda- 
tion was this Chevrolet Technicolor film. 
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> 
“for its inspirational value 
and advancement of religious life” 
to the 
Society of Jesus, New York Province 
and to the producer 


Caravel Films, Incorporated 


Credits: Vechnical Assistance: Rev. John 
G. Furniss, 5. J.; Narration: Rev. Robert 
I. Gannon, 5.J.; Music: Rev. Wm. K. 
Trivett, S.J.; Direction: Mauri Goldberg, 
Jack Hively; Photography: Harold Muller, 
J. Burgi Contner; Script: Sherman Beck. 


“for clarity of industrial exposition” 
to the 
Oil Industry Information Committee 
American Petroleum Institute 
and to the producer 
Louis de Rochemont Associates 
“for continuing and appreciative understanding 
of life in Rural America”—the films of 
The Texas Company 
produced in cooperation with 
Audio Productions, Ine. 


Business Sereen Nominates 


These Outstanding Films 


FOR THEIR SPECIAL MERIT 
IN ADVANCING THIS MEDIUM 


“jor delineation of ideas and ideals” 
to the General Electric Company 
and to the producer 


Raphael G. Wolff Studios 


Credits: Story: MacDonald MacPherson; 
Direction: Albert Kelley and O. Gail Papi- 
neau; Editing: David Lurie; Animation 
and Anistration: James Moore; Music: 
Hoyt S. Curtin. 


“OUT OF THE NORTH” 


“for the quality and excellent treatment 
of natural history and sports lore” 
to Nash Motors 
and to the producer 


MPO Productions 


Story: Roderick L. Haig-Brown; Direc- 
tion: Larry Madison; Photography: Larry 
Madison and Robert Downey. 


“for public education in the 
privilege of active citizenship” 
to the Christophers 
and to Father James Keller 
and to the producer 


Screen Gems, Inc. 


(recipient of television film award made by the 
Freedoms Foundation in 1953) 


“for betterment of employee relations” 
to the 
General Baking Company 
and to the producer 


Transfilm, Ine. 


“for the original touch of humor it brings 
to the wordiness of conventions” 
produced with the cooperation of FORTUNE 
by Alfred Butterfield and Thomas II. Wolf 


of Information Productions, Inc. 


Copyright lof 
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2nd Annual Boston Film Festival 


* Boston’s Second Annual Film Festival, on 
May 3, 1952, honored such sponsored films as 
Day In Court (Harvester) ; Powering America’s 
Progress (Bituminous Coal Institute); Gunning 
the Flyways (Remington Arms); and United 
6534 (United Airlines). In other groups, High 
Wall ( Anti-Defamation League): received a top 
award as did People Along the Mississippi (EB 
Films) and Life Along the Waterways (EBF). 


13th Annual Exhibition: Venice 


* The 13th International Exhibition of Cinema- 
tographic Art at Venice, Italy included This /s 
Life (American Meat Institute); United 6534 
(United Air Lines); The Happy Locomotive 
(Baltimore & Ohio RR film by Unifilms, Inc.) ; 
Service Unseen (Carrier) ; and River Of No Re- 
turn (produced by Raphael G. Wolff). 


Cited for Contribution to Regional History 
Sponsor: The Southern Pacific Railway. Pro- 


duced by: Robert Yarnall Richie Productions. 


16mm Motion Pictures 
Receiving Honors in 1952 


A REVIEW OF AWARDS PRESENTED 
AT SIX RECOGNIZED CEREMONIES 


National Films for Safety Awards 


* The best safety films of 1951 as selected by 
the National Committee on Films for Safety in- 
cluded: Day In Court (Harvester) ; Tony Learns 
About Fire (Nat'l Board of Fire Underwriters) ; 
Pipeline on Wheels (EF. 1. duPont de Nemours) ; 
Story of Pierre & Marie (Quebec Pulp & Paper) ; 
Motor Mania (Walt Disney); and the slidefilm 
Pattern for Tragedy (Zurich-American). These 
awards were announced in March 1952. 


6th Int’l Edinburgh Film Festival 


* The Sixth International Film Festival, held 
annually at Edinburgh, Scotland, gave Certifi- 
cates to these sponsored films: Pipeline to the 
Clouds (General Electric) and This Is Life 
(American Meat Institute) both produced by 
Raphael G. Wolff; That the Deaf May Speak 
(Lexington School production by Campus) ; Fal- 
len Eagle (P. Lorillard film by Alan Shilin) ; 
United 6534 (United Air Lines film by Cate & 
McGlone); and 24 Hours of Progress (Petro- 
leum film by Louis de Rochemont Associates. 


5th Annual Cleveland Film Festival 


* Cleveland’s Fifth Annual Festival gave “Os- 
cars” to The Mark of C (Anheuser-Busch) ; The 
Inner Man Steps Out (General Electric); A 
Closed Book (Farm Bureau Ins. Cos.) ; Arizona 

Land of Color and Contrast (Standard Oil 
Co. of Calif.) ; Backfire (Amer. Economic Foun- 
dation): The Dirty Look (Gulf Oil); and Wak- 
ing Point (British Inf. Services). Drug Addic- 
tion (EB Films) received award in education. 


The 
DU PONT STORY 


1952 Freedoms Foundation Awards 


* 1952 Freedoms Foundation Awards (for 1951 
films) went to Big Idea (Swift & Co.); The 
duPont Story (KE. 1. du Pont); Portrait of a 
City (Ford) ; And a Voice Shall Be Heard (Gen- 
eral Electric) ; Decision (Ohio Oil); Man on the 
Land (Amer. Petro. Inst.); and Credit, Man's 
Confidence (Dun & Bradstreet). 


National Visual Presentation Ist Award 


Given to Roy Rogers Enterprises for the film 
produced by Cate & McGlone, Hollywood. 
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UNITED STATES 


Producers 
Academy Productions ( Calif.) * 
Affiliated Film Producers 
Alley, Paul Productions 
All-Seope Pictures, Ine. 
American Film Producers 
Apex Film Corporation® 
Atlas Film Corporation 
Audience Tested Productions, Inc. 
Audio Productions, Ine. 


Barbre, Thos. J. Motion Picture Productions 


Bay State Film Productions, Inc. 
Beeland-King Film Productions 
Berlet, Anderson, Marlin, Inc. 
Bransby, John Productions* 
Bray Studios, Inc. 

Byron, Ine. 


Cal-Pictures* 

Calvin Company 

Campus Film Productions 
Caravel Films, Inc. 

Cate & McGlone 

Centron Corporation, Inc. 
Chicago Film Studios 
Cinecraft Productions, Inc. 
Cinegraphies, Inc.” (TV) 
Coleman Productions 
Commerce Pictures 
Condor Films, Inc. 
Culhane, Shamus Productions, Inc.* (TV) 


DeFrenes Company 

Dekko Film Productions, Inc. 
Delano, Leonard Studios* 

Dephoure Studios 

Depicto Films, Inc. 

Dowling, Pat Pictures 

DuBois, Gene M. F. Motion Pictures* 
Dudley Pictures Corporation 

Doane Productions 

Dynamic Films, Ine. 


Empire Photosound, Ine. 
Fsear Motion Picture Service, Ine. 


Fairbanks, Jerry Productions 
Farrell & Gage Films, Ine. 
Film Arts Corporation 

Film Creations, Ine." (New) 
Filmfax Productions 

Films for Industry* 

Florez, Incorporated 

Foley, George F., Inc. 
Fordel Films 

Fotovox, Inc. 

Fox, George Organization 
Francisco Films 


Galbreath Picture Productions, Inc. 
Ganz, William J. Company 
General Pictures Productions, Inc. 


* Indicates incomplete listing data 


56 


Page No. 


59 


Graphic Films Corporation 
Gulf Coast Films, Ine. 
Gutermuth, Clarence H.* 


Hafela, Courtney Productions* 
Haig & Patterson, Inc. 
Halligan, George* 

Hartley Productions* 
Henning & Cheadle, Inc. 
Hesselbein, John D. Studios* 
Hoefler, Pau] Productions 


Imps, Ine. 
Information Productions, Inc. 


Jam Handy Organization, The .... 
Jamieson Film Company 

Johnston, Bert Productions, Inc. 
Jones, Dallas Productions, Inc. 


Kayfetz, Victor Productions, Inc. 
Kerkow, Herbert Inc. 

Kling Studios, Inc. 

Knickerbocker Productions, Inc. .. 
Kraft. Vernon J. Film Productions* 


Lane, Kent, Ine. 

LaRue, Mervin W. Inc. 
Loucks & Norling Studios, Ine. 
Louis de Rochemont Associates 
Lux-Brill Productions, Inc. 


Marathon TV Newsreel, Inc. 
March of Time, The* 

Master Motion Picture Company... 
McAlpin Productions* 
McLarty Picture Productions......... 
Mercury International Pictures, Inc. 
Midwest Film Studios* 

Mode-Art Pictures, Inc. 

Motion Picture Productions, Ine. ..... 
Motion Picture Service Company 
Movicon Motion Pictures 

MPO Productions, Inc. 


Murphy, Owen Productions, Inc. 


National Film Productions* 
Neal, Stanley Productions, Inc. 
Nemeth, Ted Studios* 
Newman-Schmidt Studios* 
News Reel Laboratory 

New World Productions. 
Northwest Motion Pictures 


On Film, Ine. 
Orleans, Sam & Associates, Inc. 


Palmer, W. A. Films, Inc. 
Paragon Pictures, Inc. 
Parrot Films Studio 


Pathescope Company of America, Inc. 


Photo & Sound Productions 
Photo-Art Commercial Studios 
Pilot Productions, Inc. 

Polaris Pictures, Inc. 
Premier-Hardcastle Productions 


* Indicates incomplete listing data. 
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Promotional Films Co., Inc.* 


Rarig Motion Picture Co. ay 
Ray, Reid H. Film Industries, Inc. 


Reed, Roland Productions, Inc. .............. 
Richie, Robert Yarnall Productions, Inc. 


Rippey, Arthur G. & Company...... 
Rivers, Walter A. & Associates 
R.K.O. Pathe, Inc. 

Rocket Pictures, Inc. 
Rockett, Frederick K. Company. 
Rolab Studios —....... 

Roquemore Films* 

Ross Roy, Inc. 

Roush, Leslie Productions, Inc. 


Sarra, Ine. 

Science Pictures, Inc. : 
Shilin, Alan Productions, Inc. 
Smith, Fletcher Studios, Inc.* 
Smitley, Norris* 

Sonochrome Pictures 

Sound Masters, Inc. 

Strauss, Henry & Co., Ine... 
Sturgis-Grant Productions, Inc. ..... 
Sutherland, John Productions, Inc. 


Telefilm, Incorporated 
Telenews Productions, Inc.* (TV) 
Telepix Corporation ....... 
Tele-Visual Productions* 

Texas Industrial Film Company 
Thoma, Paul R.*__. 

Tomlin Film Productions 
TradeWays, Inc. 

Training Films, Ine. 

Transfilm, Ine. 


Unifilms, Inc. 


Van Praag Productions 
Venard Organization, The*... 
Video Pictures, Inc. 

Viking Pictures Corporation. 
Vogue-Wright Studios 


Wade, Roger Productions... 
Walker, Gene K. Productions... 
Wilding Picture Productions, Inc. 
Willard Pictures, Inc... 
Wolff, Raphael G. Studios...... 
Worcester Film Corporation* 


Yorke, Emerson Studio*. 


CANADA 


Ashley & Crippen, Ltd.*...... 
Associated Screen News Ltd. 
Capitol Film Productions 
Crawley Films, Limited... 
Omega Productions, Inc. ... 
Parry, Lew Film Productions... 
Peterson Productions 

Films 


* Indicates incomplete listing data. 
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A GEOGRAPHICAL INDEX 
TO PRODUCER LISTINGS 


New England Region 
Connecticut, Massachusetts, . 


Vermont _.......... 


Metropolitan New York Area 


Listings on —...... Pages 59, 60, 61, 62, 63, 64, 60, 68 
Middle Atlantic Region 
New York State, New Jersey Page 68 e 
Pennsylvania Page 70 S] i eC 
Washington, D. C. Page 72 . 


Southeastern Region 


Georgia, Kentucky, Louisiana, Tennessee Page 72 ~ C r eC eC n 


East Central Region 
Indiana, Ohio . Page 74 


National 


Metropolitan Chicago Area 


Listings on ...... Pages 77, 78, 79, 80 
i West Central Region Sur V e 
Illinois, lowa, Kansas, Minnesota ..... Page 80 
j Minnesota, Missouri Pages 66, 67 
Wisconsin _....Page 82 f e | 
Southwestern Region O ] } } 
Texas ....Page 82 


Mountain States Region 


Colorado Pages | P r O d U ct O n 


West Coast Region 


Northern California Pages 84, 85 R 
Metropolitan Los Angeles Area e O U r C eC 
Listings on .. Pages 85, 86, 88, 89 
Pacific Northwest Region 
Canadian Film Producers ........ Pages 90. 91 
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Keys to Effective 
Use of Your 1953 


Buyer’s Guide: 
LISTING STANDARDS DEFINED 


HE following 27 pages contain studio 
T and personnel reference data on 162 
U.S. business and television film 
companies, Of this number, 126 producers 
have fulfilled our minimum requirement 
for the listing of “recent productions 
and sponsors” as evidence of their 1952 
activity and ability. In addition eight 
companies in Canada are listed for the 


benefit of readers there. 


The value of this carefully prepared 
buyer's guide is evident in the New York 
telephone directory listings of 357 firms 
in that single area; Chicago's directory 
lists 86; Los Angeles tallies 313. Add 
to these 756 “sources” other hundreds in 


similar directories. Caveat Emptor! | 


Television film production has brought 
a vast number of “prospectors” into this 
field. The slap-dash nature of many TV 
commercials makes them poor material as 
character or quality references and they 
are not included as such. The ability 
to produce and sell longer packaged TV 
programs is fair evidence of professional 
capacity and it is worth noting that credits 
of truly experienced business film companies 
are appearing with regularity on both 
sustaining and sponsored television programs. 

Read these producer listings carefully 
and ask to see the films offered in reference 
before you sign; the true capacity of any 
creative and technical service can only be 
measured by what has been done. 


Judge by this simple formula: experience; 
satisfied clientele; stability and staff! 


Connecticut 


Stupios 
and Roxas Puoro-ScieNce LABORATORIES 
Sandy Hook, Connecticut 
Phone: Newtown 581 
Date of Organization: 1928 
Henry Roger, Owner-Director 


Services: Motion pictures and slidefilms: indus- 
trial, educational, cultural, civic relations, TV 
features and commercials, 16 & 35 mm. Spe- 
cialty: technical & scientific photography. 
Faciities: Large sound stage, 16mm and 35mm 
cameras, zoom and follow track, camera truck, 
portable generator; complete lighting equip- 
ment; 16mm sync recorder, magnetic tape re- 
corder, disc recording system; microscopic 
laboratory and close-up studio; Shadowgraph, 
Inspectoscope; Interlock film projection system; 
color printing; library. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Baking Process as seen un- 
der the microscope (Kraft Foods Co.); Micro- 
scopy on Gastric Mucosa (Cornell University) ; 
The Power House (United Illuminating Co.) ; 9 
subjects on How to Use the Plane (Stanley 
Tools); partial production on several films 
(Connecticut Light & Power Co.). 


Massachusetts 


* * 


Bay STaTe Propuctions, INc. 
Box 129 
Springfield, Massachusetts 
Phone: 4-3164 
Date of Organization: 1944 
Branch: 80 Boylston Street, Boston, Mass. 
Phone: Hancock 6-8904. 
OFFICERS AND DEPARTMENT HEADS 
Morton H. Read, President 
Eugene N. Bunting, V.P. (Prod.) 
David Doyle, V.P. (Sales) 
Milton L. Levy, V.P. (TV) 
Harold O. Stanton, V.P. (Dist.) 


Services: Documentary, sales training, public 
relations and television motion pictures and 
slidefilms; dramatic dialogue presentations, ani- 
mation. 


Facitities: Camera and lighting; sound stage; 
portable generator; Maurer l6mm_ recording; 
synchronous magnetic recording; Depue print- 
ing equipment; 16mm black and white develop- 
ing; 18 technicians; art and creative staffs, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Tomorrow's Abrasive Tools 
Today (Bay State Abrasive Products Co.) ; 
Molded Rubber (Acushnet Process Co.); De- 
sign in Your Life (Rhode Island School of De- 
sign); Sprinkler Control (Factory Mutual In- 
surance Co.); The Third Week in September 
(Eastern States Exposition) ; The Modern Way 
(National Supply Co.) ; Roosa-Master (The Hart- 
ford Machine & Screw Co.); Hold Everything 
(Allen Manufacturing Co.) 


Dexxo Fitm Propuctions, Inc. 
126 Dartmouth Street 
Boston, Massachusetts 

Phone: KEnmore 6-251] 

Date of Organization: 1946 
Joseph Rothberg, President and Treasurer 
Jerry T. Ballantine, Vice President 
William Weisberg, Secretary 
Gwen Greenwood, Office Manager 


Services: Complete 16mm production services 
for education, science, industry and television. 


Faciuities: Maurer 16mm camera and recording 
unit, magnetic recording, portable generator, 
sound studio, editing and projection rooms, 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Federal Reserve Bank of Bos- 
ton (Federal Reserve Bank) ; Providence College 
(Providence College). 
TELEVISION Series: Wonders of the Wild (Bor- 
den Productions); Gadabout Gaddis (Beacon 
Television Features) ; Stars in Your Eyes (Law- 
rence Laskey Productions); Turn of a Card 
(Laskey-Walker Productions). 


* * 


DEPHOURE STUDIOS 
782 Commonwealth Avenue 
Boston 15, Massachusetts 
Phone: BEacon 2-5722 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Joseph Dephoure, Owner 
Edward Gilman Paul Coughlin 
Estelle D. Davis 


Services: Industrial and public relations motion 
pictures and slidefilms; television program films 
and commercials. 


Faciuities: Drive-in sound stage and produc 
tion equipment; automatic film processing; syn- 
chronous magnetic recording and sound film 
recording; projection and editing rooms; Koda- 
chrome printing; art work, animation, script 
writing. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Why Wait for a Million 
(Sloan Foundation); Boys Town of Masse 
chusetts (Boys Town of Massachusetts) ; Gran- 
ite Quarry Operations (H. E. Fletcher Co.) ; 
American Investment Abroad (Sloan Founda- 
tion) ; Meet Chris Herter (Massachusetts Repub- 
lican Committee); Gansett Televiews (Narra- 
gansett Brewing Co.) 

TELEVISION COMMERCIALS: for Cott Beverages, 
National Shawmot Bank, Soapine, Father 
Johns Medicine. 


Master Motion Picture CoMPANY 
50 Piedmont Street 
Boston 16, Massachusetts 
Phone: HAncock 6-3592 
Date of Organization: 1925 


OFFICERS AND DEPARTMENT HEADS 
Maurice Master, President and Treasurer 


S. Grace Master, Secretary 
Irving Ross, General Manager 
John Gostanian, Lab Supt.; Harris Cohen, Prod. 
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Master Motion Pictures: continued 


Services: Industrial and civic relations motion 
pictures and slidefilms; theatre trailers; tele- 
vision commercials; and film processing. 


FaciLities: 16mm and 35mm sound recording 
studio; 16mm and 35mm processing laboratory; 
typesetters and artists for title-making; anima- 
tion stands, editing and projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: A Single Voice (Combined 
Jewish Appeal); National Teen-Age Road-E-O 
(U.S. Junior Chamber of Commerce and Lib- 
erty Mutual Insurance Co.); Keep "Em Smiling 
(United Community Service): Draper (Draper 
Corp.) Training film series for Wentworth 
Manufacturing Co. 


WoRCESTER Fitm CoRPORATION 
131 Central Street 
Worcester 8, Massachusetts 


Weld Morgan, President 


(Reference details on recent productions & 
sponsors not submitted. ) 


Vermont 
* * 
COURTNEY HAFELA PRODUCTIONS 
Andover, Vermont 
Phone: CHester 2020-2024 


Date of Organization: 1938 
Brancu: New York Sales office, 550 Fifth Ave., 
N. Y. 36. Phone: PLaza 7-6454. 

OFFICERS AND DEPARTMENT HEADS 
Courtney Hafela, Producer-Cameraman 
Blandine Beaulieu, Associate Producer 

Emily Miles, Music Director 

Leonard Abbott, Production Maintenance 
Services: Synch. sound motion pictures; tele- 
vision films; accurate color production for in- 
dustry, advertising, and merchandising. 
Facitities: l6mm and 35mm sound facilities. 
Major sound stages in Milltown, N. J. and Ver- 
mont. “Camera Caboose” mobile production unit 
will go anywhere. 

RECENT PRODUCTIONS AND SPONSORS 

(All production under subcontract in 1952) 


K 


AFFILIATED Firm PRODUCERS 
164 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 6-9279 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Willard Van Dyke, Secretary 
Irving Jacoby, Treasurer 
Kevin Smith, Production Manager 
Aram Boyajian, Editing Department Chief 
Services: Script to finished film. Specialties: 
documentary and educational films. 
FacititiEs: Production equipment; editing de- 
partment; directors and script writers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Lonely Night (Mental 
Health Film Board): Broken Appointment 
(Commonwealth of Pennsylvania) ; To Freedom 
(U. S. Department of State); New York Uni- 
versity (New York University.) 


Paut ALLEY PRODUCTIONS 
619 West 54th Street 
New York, N. Y. 


Phone: JU 6-23934 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 

Paul Alley, President 

Frank Baker, Manager 
Services: Industrial, TV, Public Service, Fea- 
ture, and Documentary films; 16 & 35mm, color 
and black and white. 
FaciLities: 16mm projector, equipped cutting 
rooms, moviola, professional tape recorder 72 
& 15, lights, lenses, viewer and general stand- 
ard equipment. 


1953 PRODUCTION REVIEW 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Mr. Weber Discovers 
America (Pfeiffer Brewing Co.); Presidential 
Campaign, King Feisal Tour of U. S. (State De- 
partment) ; Xmas Message for TV (Lever Broth- 
ers); New York State Thruway (N. Y. State). 


AMERICAN Fi_m Propucers 
1600 Broadway 
New York 19, N. Y. 
Phone: PLaza 7-5915 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Robert C. Jacques, Chief of Editorial 
Julian C. Townsend, Supervisor of Photography 
Sheldon Abromowitz, Production Control 


Madeline Stolz, Office Mgr. 


SeRvICcES: Sponsored motion pictures and slide- 
films for theatres, television, education, training, 
sales. 


Faciuities: Portable production equipment, 
16mm and 35mm with sound, stage for shooting 
small sets; special effects; animation; storyboard 
personnel, script writers. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Private Ambrose (Grant Ad- 
vertising, Inc.); A Mind of Her Own (Army 
Recruiting): The Grass 1s Always Greener (Air 
Force Recruiting); Target Recruit (Robert W. 
Orr Associates, Inc.) ; Men of the Forest (U.S. 
State Department) ; Radar Bombing and Rocket 
Firing (U.S. Navy.) 
TELEVISION COMMERCIALS FOR: Servel, Palm 
Beach, Save-N-See, American Weekly, Army and 
Air Force Recruiting, Marcal, Lipton-Frostee 
and others. 


* * * 


Aupto Propuctions, INc. 
Film Center Building 
630 Ninth Avenue 
New York 36, N. Y. 
Phone: COlumbus 5-6771 
Date of Organization: 1933 
OFFICERS AND DEPARTMENT HEADS 
Frank K. Speidell, President 
Herman Roessle, Vice President 
Lawrence W. Fox, Jr., Treasurer 


P. J. Mooney, Secretary 


Services: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
other technical and educational. 


Faciuities: Camera and lighting equipment, 
four l6mm and 35mm cutting rooms; six film 
vaults; two optical printers; l6mm and 35mm 
projection room; machine shop; music director 
and several hundred thousand feet of original 


music on film; seven staff writers and seven staff 
directors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: In Our Part of the Country 
(American Gas & Electric Co.) ; Operator Toll 
Dialing, Do Unto Others (American Telephone 
& Telegraph Co.) ; Tomorrow Is Now (Atlantic 
City Electric Co.); You're the Doctor, This is 
Ethyl (Ethyl Corp.); Therapy with Cortone, 
Vinethene in Anesthesia (Merck & Co.) ; Prog- 
ress on the Rails (Pennsylvania Railroad) ; 
Buckshot Goes to the Fair, Protect Your Invest- 
ment (The Texas Co.); Apprentice Training 
(U. S. Department of State); Jet Test (U.S. 
Air Force.) Films in series for McGraw-Hill 
Book Co., U. S. Navy. 

TELEvision ComMerciats: for N. W. Ayer & 
Son, Inc., Benton & Bowles, Inc., Young & Rubi- 
cam, Inc., and others. 


Joun Branssy Propuctions 


122 W. 55th Street 
New York 19, N. Y. 


Phone: JUdson 6-2600 


(Reference details on recent productions 
and sponsors not submitted) 


* * * 
THe Bray Stuptos, Inc. 
729 Seventh Avenue 
New York 19, N. Y. 
Phone: ClIrcle 5-4582 
Date of Organization: 1914 
OFFICERS AND DEPARTMENT HEADS 
J. R. Bray, President 
M. Bray, Treasurer 
P. A. Bray, Vice President and Secretary 
B. D. Hess, Distribution Manager 


Services: Industrial sales and job training :mo- 
tion pictures and slidefilms; training films for 
U. S. Armed Forces; theatrical; educational; 
animated cartoons and technical subjects; tele- 
vision films. Distributor to schools. 


Faciities: Studio equipment for all kinds of 
motion pictures and slidefilms, sound and color; 
animation department; production crews, artists, 
script writers; film library. (Cont'd) 


59 


} 
METROPOLITAN NEW YOR 
| 
4 
—$$ 
| 


NEW YORK CITY: 


The Bray Studios: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Flight Test of APG-31 
(Sperry Gyroscope Co.); Your Schenley Ad- 
vertising (Schenley Distillers); Swaging (Fenn 
Manufacturing Co.) Instructor Training (U. 5. 
Navy): Cause for Alarm, Fatal Seconds (Span- 

ish, 1.C.0.). 


Campus Propuctions 
161 Remsen Street 
Brooklyn 2, N. Y. 

Phone: TRiangle 5-6296-7-8 
Date of Organization: 1934 
OFFICERS AND DEPARTMENT HEADS 
Nat Campus, Executive Producer 


Sexvices: Motion pictures and slidefilms for 
business, government and welfare agencies; also 
various film services separately, including trans- 
lations, sound tracks; finishing service for com- 
pany photographed films. 


Facitiries: Complete studio, on-location equip- 
ment and creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: A Thought for Your Pennies 
(Greater New York Fund); The Story of an En- 
terprise (Bunge Corp.) ; The High Cost of Care- 
(Southern Railway 
Coast Guard Reserve (U. 5S. Coast Guard): 
When Better Bricks Are Made (Hanley Co.). 


lessness System): Your 


* 


CARAVEL INc. 
730 Fifth Avenue 
New York 19, N. Y. 
Phone: ClIrcle 7-6110 


Date of Organization: 1929 
Studio: 132 Prospect Street, Hempstead, L. 1. 


Akron Representative: Ernest Nathan, 
336 Second National Building, Akron, Ohio 
OFFICERS AND DEPARTMENT HEADS 
David |. Pincus, President and Treasurer 
F. Burnham MacLeary, V.P. 

Harold M. Manser, 

Ernest R. Nathan, VP. 

Claire V. Barton, Secty. 

Mauri Goldberg, Mgr. Prod. 
Calhoun McKean, TV Mer. 

David Kreeger, Studio Mgr. 

Jack Semple, Animation 
Lawrence Kreeger, Editing Mgr. 
Arnold Vogelsang, Slidefilm Mer. 
Charles Moore, Manager, Still Photography 


Services: Sales, dealer and vocational training 
motion pictures; public and personnel relations, 
educational, religious films; television commer- 
cials; slidefilms, transparencies, stage presenta- 
tions, field surveys. 


Use Advertising Pages in This Issue 
* * * Bold-face stars appearing above listings 
in this section indicate advertisements of these 
producers in other pages of this issue. 
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Caravel Films, Inc.: continued 


Facitities: Motion picture studio for sound, si- 
lent, color and black and white; still photo- 
graphic studio; animation department; projec- 
tion room: cutting and editing rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Miracle of the Can 
(American Can Co.) ; Mister Pippafox (Colum- 
bia Broadcasting System); The Greater Glory 
(Jesuit Seminary Building Fund); Let's Sell 
(Socony Vacuum Oil Co.); Fifty Million Sales 
a Week (Snow Crop Marketers.) 


Cinecrapuics, INC. 
5 East 57th Street 
New York, N. Y. 

Phone: PLaza 9-8532 
Studio: 5 East 57th Street, N. Y. 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Francis C. Thayer, President 
Rene Bras, Production Supervisor 
Robert Collinson, Editor 


Services: TV shows, Commercials on Film, 
Animation. 
FACILITIES: Sound studio, animation stands (16 
& 35mm), complete live-action equipment, cut- 
ting rooms, projection rooms, art department. 

RECENT PRODUCTIONS AND SPONSORS 
TeLevision: Gaylord Hauser Show (Minute 
Maid): Paul Killiam Show (Syndicated); Bron- 
zine, Limited (Bronzine, Ltd.) : 
TeELEVIsion COMMERCIALS: for Republican Na- 
tional Committee (150 spots), Bulova Watch 
Co. (station breaks). 

(No data available on other fields) 


CoLEMAN PRODUCTIONS 
56 West 45th Street 
New York 19, N.Y. 
Phone: Murry Hill 7-9020 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Harry L. Coleman, President 
Richard Roth, Director of Photography 
Arthur O'Connor, Editor 
Joseph Monaco, Sales Rep. 


Services: l6mm and 35mm motion pictures, 
color, black and white, for science, industry, and 
television. 

FactLities: Creative staff, l6mm and 35mm mo- 
tion picture cameras, recording equipment, edit- 
ing and projection facilities, lighting equipment. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pierures: Handmacher Suits the 
American Scene (Handmacher-Vogel); Micro- 
cast (Austenal Laboratories); /talian Hospital- 
ity (Ciga Hotels of Italy.) 


SHamMus CULHANE Propuctions, INc. 
207 East 37th Street 
New York 16, N. Y. 
Phone: MUrray Hill 2-8243 
Date of Organization: 1946 
(Sponsored Films Dept. 1952) 


Shamus Culhane Pred. Inc.: continued 
OFFICERS AND DEPARTMENT HEADS 
Shamus Culhane, Pres., Exec. Producer 
George L. George, Producer-Director, 

In Charge of Sponsored Films 
Maxine Marx, Exec. Director, TV Commercials 


SERVICES: Sponsored Films, TV Commercials, 
Animation. 


Facitities: Animation Studio, cutting rooms. 


RECENT PRODUCTIONS AND SPONSORS 
TELEvision COMMERCIALS: for Muriel Cigars. 
Halo, Ajax, Campbell Soups, Borden Co.. 
Chesterfield, Lilt, Rinso, Lipton Tea, Mennen 
Co., and others. 


(No data available on other fields) 


* * * 


Depicto Fits, INc. 
254 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-7621 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
John Hans, President 

Thomas J. Dunford, Executive Vice President 

W. S. Allen, Vice President and Secretary 
Services: Motion pictures, Slidefilms, Visualiza- 
tions, Animation, vugraphs, 

Faciuities: Sound Studios; Art, Animation and 
Editing, Hotpress and Slide Departments. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Bright Future, See Your 
House in a New Light (Lamp Division, General 
Electric) ; Life in Your Hands (Fleischman Di- 
vision, Standard Brands.) 
SouND SLiperiLMs: The Way to the Sale 
(Singer Sewing Machine Co.) ; The Case of the 
Red Hot Dealer (Kentile. Inc.) 


* * * 


Dynamic Fitms, Inc. 
112 W. 89th Street 
New York 24, N. Y. 
Phone: TRafalgar 3-6221 
Date of Organization: 1945 


OFFICERS AND DEPARTMENT HEADS 
Henry Morley, President 
Nathan Zucker, V. P. and Treasurer 
Lee R. Bobker, Executive Producer 
Kit Davidson, Executive Producer 
Luke Bennett, Editorial Supervisor 
Al Weintraub, Radio Transcription Manager 
John De Blau, Sound Recording Supervisor 
Margaret Pfeiffer, Gen. Manager and 
Personnel Director 


SERVICES: 16 and 35mm motion pictures from 
planning to distribution, foreign language ver- 
sions, TV commercials and programs, sound re- 
cording, photographic coverage of special events. 


FaciLities: 16 and 35mm cameras, lighting, edit- 
ing, equipment, sound stages, mobile location 
units, projection theater, sound recording, sync 
tape and disc transcriptions, art and animation 
department, music library, Dynamican multi- 
camera TV production, 
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Dynamic Films, Inc.: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Mission Accomplished, Alice 
in Adland, Ant and Grasshopper, What Are You 
Doing Tonight? (McGraw-Hill Publishing Co.) ; 
Vew York (American Airlines): Leather is 
Fashion (Leather Industries of America); High 
Tower (Women’s League for Israel); Pepper- 
bird Land (Liberian Consulate); Pick a Win- 
ner (The Pure Oil Co.); Cover Girl (Charles 
Antell, Inc.) ; Keep "Em Rolling (Chicago Pneu- 
matic Tool Co.): Fabulous 500 (Perfect Circle 
Corp.): Campaigning with Stevenson (Volun- 
teers for Stevenson): Let's Do It (Socony- 
Vacuum Oil Co.); Racing Champions (Cham- 
pion Spark Plug Co.); Fire on the Farm (Na- 
tional Board of Fire Underwriters); The Con- 
gressional-Senator Run (The Pennsylvania Rail- 
road): Wicked Willie Weevel (U.S. Industrial 
Chemicals, Inc.) ; The Continental, Speed Clas- 
sics, Funny Bunnies, Christmas Carols, Your 
Beauty Clinic, Musical Moments (TV Pro- 

grams. ) 

TV CommMerciaLs: for Office of Civil Defense, 
Bardahl Oil Co., Bisodol, Life-Buoy, DiNobili 
Cigars, Charles Antell, Flexees, Ballade Perfume 
Co., Fastabs. 


FARRELL AND Gace Fics, INc. 
213 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 3-8358 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Matt Farrell, Pres., in Charge of Prod. 
Hugh F. Gage, Exec. V. P., in Charge of Sales 
Joseph Faro, Film Editor 
William McAleer, Chief Cameraman 
SERVICES: Production of motion pictures and 
slidefilms. 
FaciLities: 16mm and 35mm motion picture pro- 
duction, black and white and color, slidefilms, 
animation stand, scoring, sound and script de- 
partments, overseas and foreign language pro- 
duction. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Map of an Empire (United 
Gas Corp.) : Pipeline Pioneer (Panhandle East- 
ern Pipe Line Co.); Minjak Tanah (California 
Texas Oil Co., Ltd.): Tool and Diemaking 
Keystone of Mass Production! (National Tool 
and Die Manufacturers Assoc.). 


Sounp SiiperitM: ASARCO Continuous Casting 
(American Smelting and Refining Co.). 


Finm Creations, INc. 
112 West 89th Street 
New York 24, N. Y. 
Phone: SU 7-6025 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Joseph M. Barnett, President 
William H. Groody, V.P., Secretary 
Edward Roberts Carroll, Treasurer, Prod. Dr. 


Services: Motion pictures. TV commercials and 
TV programs, animation, 
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Film Creations: continued 


Faciuities: NC Mitchell, l6mm and still cam- 
eras, moviola, sychronous tape recording, studios. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Picture: Passport to America (| Willys- 

Overland.) 

TV ComMMeRrciALs for Sylvania Electric, Savarin 
Coffee, American Oil Company, Auto-Lite, Mon- 
santo Chemical, Ludens Coughdrops. 


(New company organized in 1952) 


* * 


FiLMFAX PRODUCTIONS 
10 East 43rd Street 
New York 17, N. Y. 
Phone: MUrray Hill 7-8876 
OFFICERS AND DEPARTMENT HEADS 
Henry Clay Gipson, President 
Eloise Walker, VP. and Secretary 
Carol Cook, Seript 
Muriel Convers, Research 
John Lencicki, Art Director 
John Obold, Production 


Services: Educational filmstrips and industrial 
slidefilms, color, black and white, silent, sound. 


FaciLities: Specialized equipment for filmstrip 
production, 35mm standard Bell & Howell ani- 
mation stand for filmstrips, special custom built 
equipment for Kodachrome duplication. 


RECENT PRODUCTIONS AND SPONSORS 
SouND SLipeFILMS: Cradle of an American In- 
dustry (American Iron and Steel Institute); 30- 
Pageant of America (Yale University) :8-Cur- 
rent Affairs (New York Times) ;:+ Discovery at 
Saugus (Hill & Knowlton) ; 90 educational film- 
strips. 


Fitms For INpbustry, INC. 
135 W. 52nd Street 
New York 19, N. Y. 


Phone: PLaza 3-2800 


* * 
Grorce F. Foury, 
625 Madison Avenue 
New York 22, N. Y. 
Phone: Plaza 1-1860 
OFFICERS AND DEPARTMENT HEADS 
George F. Foley, President 
John C. Holahan, Vice President 
John Ward, Production Chief 
Joseph F. Kelly, Sales Manager 
Carl Dorese, Copy Chie} 
Services: Motion pictures, slide films, presenta- 
tions, 
FACILITIES: include standard sets, cameras, sound 
equipment, sound studio, ete. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Great Achievement (QOut- 
door Advertising Industry): Preview of 1953 
(C. H. Masland & Sons): Your Career in the 
Coast Guard; Your Lifetime (Plymouth Cordage 
Co.): The Story of a Masterpiece (Director 
Products Corp.). 


* * * 


Forpet Fitms Division oF 


Firm LABORATORIES 
1187 University Avenue 
New York 52, N. Y. 
Phone LUdlow 8-5100 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
C. F. Potts, President, Executive Producer 
Walter G. Snowden, Spec. Asst. to Pres, 
Henry C. Grant, VP. and General Manager 
Enid Hessler, Secretary-T reasurer 
Gordon Hessler, Production Manager 
W. Edward Downton, Account Executive 
James M. Logan, Director of Photography 
Reginald McMahon, Editing Unit Manager 
Gennaro P. Forenza, Color Specialist 
Robert J. Herman, Editor 
Orlando Seda, Sound Recordist 
C. Douglas Sawyer, M.D., F.A.C.S., 
Medical Advisor 
Emil A. Naclerio, M.D., F.C.C.P., 
Medical Advisor 


Services: Medical, scientific, educational, insti- 
tutional, promotional and television motion pic- 
tures; slide films. Specialists in l6mm color 
productions, planning to prints. Specialists in 
forcign language adaptations. 


FaciLities: Studio, camera, animation, sound 
recording, editorial, and release printing equip- 
ment, 


RECENT PRODUCTIONS 

Motion Pictures: Rabies Can Be Controlled; 
English, French and Spanish versions), En- 
zyme Therapy with Varidase; English and Span- 
ish, Mog Cholera Control with Rovac; French, 
Modern Control of Poultry Disease (Lederle 
Laboratories Division American Cyanamid Co.) 
Aureomycin Packing and Dressing (Davis & 
Geek, Inc.) : Living Waters Series-—Part 1, Na- 
ture’s Plan, Part 2, Man’s Problem (Conserva- 
tion Foundation) ; Spanish and Portuguese, Ny- 
drazid (EB. R. Squibb & Sons.) 


J. GANZ COMPANY 
40 East 49th Street 
New York 17, N. Y. 

Phone: ELdorado 5-1443 
Date of Organization: 1919 
OFFICERS AND DEPARTMENT HEADS 
William J. Ganz, President 
E. J. Spiro, Production Manager 
Herbert R. Dietz, General Manager 
Jane Page, Comptroller 


SERVICES: Producer and distributor of l6mm 
and 35mm motion pictures, filmstrips, sound 
slidefilms, visual presentations for education, 
advertising and television. (Cont'd) 


Film Lists Are Your References 


* Complete listings furnished by production 
companies of recent films and their sponsors are 
your evidence of references for quality and char- 
acter of production services rendered. 


61 
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Facitities: Studio equipment; cameras; creative 
staff, development of story ideas and merchandis- 
ing campaigns. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: /t’s Fun to Swim; Red Cross 
Report 1952 (American Red Cross) ; S.S. United 
States (State Dept.). 

Sounp Suiperitms: Authority for Action (BUSst- 
NESS WEEK) ; Technique of V enipuncture (Amer- 
ican Red Cross). 


Coast Fits, Inc., 9 W. 61st Street, New 
York 23, N. Y. Phone: Clrcle 6-0191. 
(See complete listing in Texas section) 


* * 
CourRTNEY HAFELA PRODUCTIONS 
550 Fifth Avenue 
New York 36, N. Y. 
Phone: PLaza 7-6454 


(See complete listing in New England Area) 


* 
The Jam Handy Organization 
Tue Jam Hanpy Oncanization, Inc., 1775 
Broadway, New York 19, N.Y. Phone: JUdson 
2-4060. Herman Goelz, in charge. 
(Complete office facilities and projection room 
with service staff maintained in N. Y. For com- 
plete data see Detroit, Michigan listing) 


Hartiey Propuctions, Inc. 


20 W. 47th Street 
New York 19, N. Y. 


Phone: JUdson 2-3960 


(Reference details on recent productions & 
sponsors not submitted.) 


Henninc ano Creapie, Inc., 15 East 60th 
Street, New York, N. Y. Phone TEmpleton 
8-8288, Charles Behymer, manager. Complete 
photographic service for production and dis- 
tribution. 

(Complete listing under Detroit area) 


Imps, INc. 
International Movie Producers’ Service 
515 Madison Avenue 
New York 22, N. Y. 
Phone: El 5-6620 
Sruptos: Ben Gradus Studios, Ltd., 321 West 
56th Street, New York 19, N. Y. 

Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Ben Gradus, President 
Victor M. Ratner, Partner 
Walter Sachs, Production Supervisor 
Ezra R. Baker, Director of Sales 
Harry Wolf, Studio Manager 
Julius Goldstein, Editorial Supervisor 


IMPS, Ine.: continued 


Services: Producers of motion pictures: public 
relations, industrial, commercial, educational, 
sales and personnel training. Short films for TV, 
commercials, minute movies, community sing 
films, unique purpose films. Slide-films: public 
relations, commercial, sales, etc. 


Faciuities: Fully equipped studio including two 
sound stages, including recording, scenic design- 
ing, direction casting, Imps-designed lighting 
equipment, miniatures, props, sets, music re- 
cording, dressing rooms, lounge. Complete loca- 
tion filming and recording equipment and per- 
sonnel, Interlock projection room, fully equip- 
ped cutting rooms, 35mm and 16mm. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Teatown—U.S.A. (Tea Bu- 
reau); Span of Life (Upjohn Co.) ; Fluoroscopy 
(Picker X-Ray Corp.) ; World in a Schoolroom 
(U.S. Army); On This Day (Health Insurance) . 


* . * 


INFORMATION Propuctions, INc. 
5 East 57th Street 
New York 22, N. Y. 
Phone: ELdorado 5-1722 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
Alfred Butterfield, President 
Thomas H. Wolf, Vice President 
Robert R. Collinson, Editor-in-Chief 

Robert W. Asman, Production Associate 
Services: Documentary, educational, sales, train- 
ing, public relations motion pictures, slide films, 
film scrips, TV commercials, animation, sound 
recording. * 
Faciuities: Fully equipped sound recording stu- 
dio; fully equipped animation stands. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: On the Way (New York 
State Thruway Authority); Kefauver Investi- 
gates Elsie (Borden Co.); The Salesman (For- 
tune); Henry Lends a Hand (Committee for 
Political Information and Education) ; Crusade 
for Freedom—-1952 (Crusade for Freedom) ; 
Old Time Aviation, Country Editor, Touring 
America, First Haircut, Helicopter Rescue, In- 
dustrial Photography, Training a Bus-Driver 
(Ford Foundation TV-Radio Workshop: “Omni- 
bus”); Douglas MacArthur (Rockledge Insti- 
tute); Under African Skies (Missionary Sisters 
of Our Lady of Africa). 


SOUND SuiperiLMs: Seeds of Knowledge, Test- 
ing Paper, Assembly of Vacuum Tube (U.N.). 
TV ComMerciAts for Standard Oil (N.J.) Cru- 
sade for Freedom, CBS System Identification. 


Victor Kayretz Propuctions, INc. 
130 E. 56th Street 
New York 22, N.Y. 
Phone: MUrray Hill 8-1707 
Date of Organization: 1947 
Victor Kayfetz, President, Executive Producer 
Allan P. Snody, Client Liaison Dir. 
William L. Steinel, Art Director 
Verne Burnett, Sales Manager 
Abe Blashko, Animation Dir. 
Henry Freeman, Film Editor 


Victor Kayfetz Productions: continued 


Services: Motion pictures and slidefilms, spe- 
cializing in combining live cinematography and 
various types of animation, Almost all work in 
color, special TV films. 


Faciuities: Staff writers, 35mm Eclair Camer- 
ette and DeBrie Model L (Eclair and Cine 
Special for 16mm), sound and editing equip- 
ment including stand for 16mm and 35mm, art 
department, story boards. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Group Replacement of Flu- 
orescent Lamps (Westinghouse Electric Corp.) ; 
Sea Fever (Natl. Assn. of Engine & Boat Manu- 
facturers) ; Holiday Afloat (Evinrude Motors) ; 
Alive from the Deep (Marine Studios, Florida) ; 
Treasure of the Bahamas, and Out of the Sea 
(Development Board of Nassau in the Bahamas). 


Sounb Early Season Cotton Bandits 
and Late Season Cotton Bandits (Shell Chemical 
Corp.) 


Hersert Kerkow, Inc. 
480 Lexington Avenue 
New York 17, N. Y. 
Phone: Paza 1-1833 


Date of Organization: 1937 


OFFICERS AND DEPARTMENT HEADS 


Herbert Kerkow, President, Treasurer 
Rosemond Kerkow, Secretary 


Services: Production from original research to 
finished film. Specialties: Public relations films 
for general audiences, educational films for 
schools. 


FaciLities: Sound stage, set building depart- 
ment, projection, sound recording and re-record- 
ing; editing; three cameras (Bell & Howell and 
Eclair Camerette, 35mm and Maurer 16mm). 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: V D—Taking Chances (U. S. 
Navy); Series of six Gregg Shorthand Teacher 
Training Dialogue films (McGraw-Hill Text 
Films); The Warning Shadow (American Can- 
cer Society); Effective Training with Synthetic 
Devices (U. S. Navy); Series of dialogue inter- 
view for Taft pre-convention campaign (Citizens 
for Taft-Kudner Agency); TV program series 
pilot film (Empire Productions). 


Fitmstrips: Series of five films on Marriage 
and Family Living (McGraw-Hill Text Films). 


TELEVISION COMMERCIALS FOR: Telechron, Inc. 


* * * 


KNICKERBOCKER Propuctions, INc. 
1600 Broadway 
New York 19, N.Y. 
Phone: Clrele 6-9850 
Date of Organization: 1947 
° OFFICERS AND DEPARTMENT HEADS 
Howard A. Lesser, President 
Thomas S. Dignan, Vice President 
Mary Morrissey, Secty-Treas. 
Marion Scatena, Asst. Secty. 
James Hanney, Production Manager 
Charles R. Senf, Edit. Chief 
Kennedy Williams, Sales Manager 


BUSINESS SCREEN MAGAZINE 
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Knickerbocker Productions: continued 


SERvIcES: Production from original research to 
finished film; specialties: documentary educa- 
tional and public relations motion pictures and 
slidefilms. 

Faciities: Production equipment, editing and 
slidefilm departments. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Search for Savings (Western 
Electric Co) ; Good Diet in the Tropics (Ameri- 
can International Assn.) ; Decision at Williams- 
burg (Colonial Williamsburg, Inc.); The Air 
Force and Small Business (United States Air 
Force) ; Veterinary Services (United States Air 
Force); Refueling the Aircraft (United States 
Navy). 


Louis DE RocHEMONT ASSOCIATES 
35 West 45th Street 
New York 36, N. Y. 
Phone: LU 2-1440 
Louis de Rochemont, Executive Producer 
Thomas Orchard, Associate Producer 
Lothar Wolff, Associate Producer 
F. Borden Mace, Associate Producer 
Martin J. Maloney, Treas. & Gen. Mer. 


Services: Industrial, educational and public re- 
lations motion pictures; films for U. S. Armed 
Foroes and Governmental agencies; short sub- 
jects in color for theatres; television films. Es- 
tablished facilities in U. S. and three foreign 
countries and representatives in most countries 
of the world. 


Faciuities: Sound and color equipment for 
camera work on location; portable generator, 
R.C.A. sound channel on chassis and electric 
truck. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Twenty-Four Hours of Prog- 
ress (American Petroleum Institute); .. . And 
the Earth Shall Give Back Life (E. R. Squibb & 
Sons) ; Family of Craftsmen (Studebaker Corp.) ; 
How Science Serves You (Technicolor for Lig- 
gett & Myers Tobacco Co.); Philippine Reha- 
bilitation (U. S. Dept. of State); Tale of Two 
Villages and The Unseen World (Government of 
the Union of Burma): Martin Luther (Feature 
for Lutheran Church Productions). 


Loucks AND Stunts, INc. 
245 W. 55th Street 
New York 19, N. Y. 
Phone: COlumbus 5-6974 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
J. A. Norling, President 
Wil Marcus, Vice President 
Hans Tiesler, Associate Producer 


Services: Industrial, job and sales training, 
public relations, educational, Government mo- 
tion pictures and slidefilms. 

Faciuities: Studio equipment for 16mm and 
35mm productions; animation camera and art 
departments; three-dimensional still and motion 
pictures; creative staff including artists, photog- 
raphers, writers, film editors, directors. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Copper and Common Sense 


1953 PRODUCTION REVIEW 


Loucks and Norling Studios: continued 


(Revere Copper and Brass, Inc.) ; Better Cam- 
eras & How They Are Made (Argus Cameras, 
Inc.) ; Specify Rome Cable (Rome Cable Cor- 
poration) ; Television Training Series (McGraw- 
Hill Co.); U. S. Navy and Air Force training 
films; U. S. Department of State. 


Tre Marcu or Time 
369 Lexington Avenue 
New York 17, N.Y. 
Phone: JUdson 6-1212 
(Reference details on recent productions 
and sponsors not submitted) 


Lux-Britt Propuctions, INc. 
348 Livingston Street 
Brooklyn 17, N. Y. 
Phone: ULster 8-5820 


Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Irving Spector, President 
Richard S$, Dubelman, Client Liaison 
Robert Braverman, Production Supervisor 


Services: Complete production of live and/or 
animated motion pictures and slidefilms from 
idea stage to screen stage. Editing and re-edit- 
ing company films; distribution of sponsored 
films; integration of motion pictures and live 
television. 

Facitities: Complete animation department; 
fully equipped studio for live shooting; location 
equipment; editing and screening rooms; com- 
plete creative and technical staff. 


RECENT PRODUCTIONS AND SPONSORS 


Morion Pictures: Another Cup of Coffee (West 
Bend Aluminum Company) ; From Coffee-Grind- 
er to Big Twin (Evinrude Motors) ; Once Upon 
a Time (Webster-Chicago Corporation); The 
Dream Factory (Shulton, Inc.); The Woman 
Steps Out (Arkade Fur Trading Corporation) ; 
Full color animation for Junior Science film 
series; 23 television feature films for the Maggi 
McNellis Show (Picadilly Tobacco Co.); five 
television film programs for Assignment, U.S.A. 
National Telefilms); 18 Gate 15 shows. 

TV CommerciALs for Sapolin Paints, Colonial 
Airlines—Bermuda Flights, Colonial Airlines— 
Canadian Flights, Waring Products Corp., Ser- 
vel, Inc., H. C. Brill & Co. 


Maratuon TV Newsreet, INc. 
125 East 50th Street 
New York, N. Y. 
Phone: MUrray Hill 8-0985 


Date of Organization: 1948 


OFFICERS AND DEPARTMENT HEADS 
Konstantin Kalser, President & Exec. Producer 
Kenneth Baldwin, Supervisor of Production 
Lee Marcus, Distribution & Traffic Manager 


Services: Public information films, World-wide 
News Service, Film editing, stock shots, special 
public relations assignments. 


Factiities: 16mm and 35mm camera equipment 
available. Complete editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Helicopters in the News (Si- 
korsky Aircraft) ; First Trans-Atlantic Helicopter 
Flight (Sikorsky Aircraft); The Power to Fly 
(United Aircraft Corp.) ; The Screen Story (Lu- 
mite Div., Chicopee Mills, Inc.) ; Clear Iron 
(The Budd Co.) 


* * 


MPO Propuctions, INc. 
15 E. 53rd Street 
New York 22, N. Y. 
Phone: MUrray Hill 8-7830 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Judd L. Pollock, President and Treasurer 
Lawrence E. Madison, V.P. Stanley Resor, Secty. 
Irene Wilson, Prod. Fd. 
Joseph Moncure March, Scenario Editor 
Jean Oser, Producer 
Jack Berch, Sales and Promotion Mer. 


Services: Films for sales promotion and train- 
ing; public relations; information U.S. forces 
and government agencies; color sportsmens and 
conservation films, Television spot and films. 


FaciLities: 16mm and 35mm cameras, lighting, 
sound truck, camera cars, etc. Reeves sound 
recorder, Cutting and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Out of the North (Nash Mo- 
tors); Garden-Wise, Monsanto °52 (Monsanto 
Chemical Co.) ; Tomorrow Meets Today, Big and 
Basic, Low Cost for Leadership (Ford Motor 
Co.) ; Gunning the Flyways (Remington Arms 
Co.) ; Miracle in the Sky (American Airlines). 


Owen Murpuy Propuctions, Inc. 
723 Seventh Avenue 
New York 19, N. Y. 
Phone: PLaza 7-8144 
Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Owen Murphy, Pres., Exec. Producer 
Elwood Siegel, General Manager 
Charles L. Turner, Production Manager 
Edward Boughton, Chief Film Editor 
Clifton Stokes, Director of Sales 
Lewis E. Gensler, TV Film Shows 
Walter Earley, Pittsburgh Representative 


Services: Motion pictures for industry and tele- 
vision; complete production; scripts, cinema- 
tography, editorial, recording; live and anima- 
tion. 

Facitities: Full production facilities including 
cameras, lighting equipment, Reeves magnetic 
recording, mobile location unit, cutting rooms, 
recording room and stage. Permanent creative 
staff—writers, directors, cameramen and editors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: America’s Future Highways, 
Life Is Priceless, For Your Safety (Firestone 
Tire and Rubber Co.); Communications for 
Civil Defense, This We Own, The Voice with 
the Smile Wins (American Telephone & Tele- 
graph Co.). 

TV Commercials for Firestone, Philco, Ford, 
Chesterfield and others. 
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NEW YORK CITY: 


STANLEY Neat Propuctions, INc. 
45 Rockefeller Plaza 
New York 20, N. Y. 
Phone: COlumbus 5-8335-6-7 
Date of Organization: 1933 


Curcaco Orrice: 435 N. Michigan Ave., Chi- 
cago 11, IIL, Phone: WHitehall 4-3360. C. P. 
Goetz, midwest representative, PRODUCTION: Neal 
Pictures, Inc., Culver City, California, Phone: 
TExas 0-2761. 


OFFICERS AND DEPARTMENT HEADS 
Stanley Neal, President 
Donald J. Lane, Vice President 
B. J. Kohn, V.P. Pub. Relations 
Sobey Martin, Director 
Charles L. Smith, Production Supervisor 
Edith Martin, Seript Director 
Charles W. Cromer, Creative Dept. 
Services: Sponsored training, public relations, 
sales training and consumers sales films; tele- 
vision films, specialized films in Kodachrome 
color. 
Facttities: Major studio equipment; mobile 
generator unit and equipment for location work: 
creative personnel and technical directors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Background for Home Dec- 
oration (Wallpaper Foundation); Full length 
feature in production; Mahatma Ghandi—Twen- 
tieth Century Prophet (American Academy of 
Asian Studies). Eight Drive-in Subjects for Ar- 
mour & Co. and 26 TV spots for Richfield 
Oil Co, 


Nemetu Sruptios 
729 Seventh Avenue 
New York 19, N. Y. 

Phone: ClIrcle 5-5147 


(Reference details not submitted) 


* 
Tue Patnescope CoMPANY 
or America, INc. 
(Pathescope Productions) 
580 Fifth Avenue 


New York, N. Y. 
Office Phone: PLaza 7-5200 


Studio: 21-29 45th Rd., Long Island City, N.Y. 


Studio Phone: STillwell 4-3053 
Date of Organization: 1914 


OFFICERS AND DEPARTMENT HEADS 
Edward J. Lamm, President 
Robert Rubin, Executive Producer 
James Pierce, Production Control 


Services: Research, production and distribution 
of public, industrial relations, sales and job 
training and educational motion pictures and 
film strips; training films for U.S. Armed 
Forces and television commercials and programs. 


Factuities: Studio with completely sound 
proofed shooting stage, full complement of light- 


ing equipment, sound room, synchronous tape 


equipment including studio microphone boom. 
Background projection unit and process screen. 


Carpentry and paint shops, make-up room, dress- 


Pathescope Productions: continued 


ing rooms and prop rooms. Editing and pro- 
jection equipment and facilities for both 16mm 
and 35mm. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Rain or Shine, Here’s How 
(General Electric); Treasures for the Making 
(General Foods); Naval Establishment (U.S. 
Navy); Sure Merchandising for Sure Profits 
(Seagram’s); 13 half-hour television programs 
The Hunter (Cavalier Cigarettes). 


SOUND SLIDEFILMS: Seeing in the Rain (Trico 
Products Corp.) ; Look to the Leader (Westing- 
house). 


TV ComMeRCcIALS for Junket, Westinghouse, Fas- 
teeth, Carrier, Conoco, DuMont, J. C. Penney, 
(). T. Instant Frosting, Carling’s Black Label 
Beer, Ballantine, Chevrolet. 


* * 

THe Princeton Firm Center, INc. 
New York Sales Office 
270 Park Avenue 
New York, N. Y. 
Plaza 5-0322 
Malcolm Scott, New York Sales Manager 
(Studios and Headquarters in Princeton, N. J.) 


PROMOTIONAL Fitms Company, INc. 
149 W. 5Slst Street 


New York 19, N.Y. 


* * 


R.K.O. Patrue, Inc. 
625 Madison Avenue 
New York 22, N. Y. 

Phone: PLaza 9-3600 
Studio: 105 East 106th St., New York, N. Y. 
Phone: SAcramento 2-2600 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
Jay Bonafield, Executive Vice-President 
Douglas Travers, Vice-President, Charge 
of Production 


Robert S. Johnson, Television and 
Commercial Consultant 


Services: Industrial motion pictures; television 
film programs and commercials; U.S. Armed 
Forces and governmental agencies film programs. 


Factities: Complete studio facilities with sound 
for both 35 & l6mm and permanent creative 


staffs in New York and Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: A Racing Heritage (N.Y. 
State Racing Assoc.) ; Overseas Run (T.W.A.): 
The Real Miss America (Defense Department) ; 
National Education Week (National Education 
Assoc.) ; Lights on-—-Vermont, Recruitment of 
Children, Polio Congress (National Foundation 
for Infantile Paralysis); Information Please 
(TV program for Dan Golenpaul Associates). 


TELEVISION COMMERCIALS FoR: S. C. Johnson 
& Co.. Toni Co., Dial Soap, Prom, T.W.A., Bos- 


ton Gas Co. 


* * * 


Ropert YARNALL Ricuir 
Propuctions, INc. 
9 West 6lst Street 
New York 23, N. Y. 
Phone: ClIrcle 6-0191 


Date of Organization: 1939 
Brancu: 309 Oil and Gas Building, Houston, 
Texas. Phone: Blackstone 5471. 
OFFICERS AND DEPARTMENT HEADS 
Robert Yarnall Richie, President 


Virginia G. Richie, Secretary-Treasurer 
Fredrick W. Bryant, Sales Manager 


Services: Motion pictures, Richie-graphs, slide- 
films and still photography, b&w or color. 
Scripting and story board treatments. Counsel 
on distribution. 


Facitities: Mitchell cameras, complete lighting 
for large sets and locations, shooting stage, re- 
cording facilities, location truck. Beechcraft 
Bonanza. Model animation, staff writers and di- 
rectors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Equip for New Profit (Luk- 
ens Steel Co.); The History of the Helicopter 
(Shell Oil Company); Through If By Sea (Sea- 
train Lines, Inc.) ; Crossroads in the Deep (A. C. 
Glassell, Jr.) ; Forests for the Future (Celanese 
Corp. of America). 


Leste Rousn Propuctions, INc. 
333 W. 52nd Street 
New York 19, N. Y. 
Phone: COlumbas 5-6430 


Date of Organization: 1944 
Studio and Shops: 130 Herricks Road, 
Mineola, L. L, N. Y. 
OFFICERS AND DEPARTMENT HEADS 
Leslie M. Roush, President 
Jules K. Sindic, Vice President 
John Fox, General Manager 
Charles D. Elms, Associate Producer 
James DiGangi, Production Manager 


Services: Industrial and commercial motion pic- 
tures, sound slidefilms, film-o-graphs, TV com- 
mercials and programs, animation. 


FaciLities: Studios and shops in Mineola, 16 
& 35mm cameras, tape recorder, camera equip- 
ment including dollies and all necessaary lights 
and stands. 


RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: Ropes of Steel (Bethlehem 
Steel Co.) ; Speaking of Rubber (U.S. Rubber 
Co.); A Future to Bank on (American Bankers 
Assoc.): The Inside Story (National Tubercu- 
losis Assoc.) ; Dacro P-38 (Crown Cork & Seal 
Co.); Ichabod—The Headless Man (Assoc. of 
American Railroads); Casualty Power System 
(U.S. Navy). 

SOUND SLIDEFILMS: Stock Sentinels (Radio Corp. 
of America); Water Heater Salesmen (General 
Electric). 


TV ComMerciALs for Goodyear Tire Co., Can- 
ada Dry, National Biscuit Co., Seeman Bros., 
Inc., American Telephone & Telegraph, Benrus. 


BUSINESS SCREEN MAGAZINE 
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A Report C 
Sponsored Film 
Distribution 


The Power of the Motion Picture Medium—Sound motion pic- 
tures, combining the effectiveness of undivided seeing with uninterrupted 
listening, are a most powerful means of reaching men’s minds and influencing 
their pattern of behavior. 

Industry, with a story that must be told, has recognized the inherent advan- 
tage of the film medium and has successfully used it to record the activities 
that make up the American business scene. Through the sponsored film, 
hundreds of companies and associations are presenting valuable knowledge 
in order that the American people will have a better understanding of the 
operations of a free economy, an entire industry, or a single company. 


Sponsored Films are Now Reaching Millions. .. they are being 
shown to students and parent organizations in schools—to homemakers in 
community clubs and churches—to rural audiences in theatreless towns— 
to employees in plants and offices—to the millions of active Americans 
organized in clubs, lodges, societies and unions that meet each week or 
month for fellowship and discussion. They are being shown in the majority 
of the nation’s 20,000 motion picture theatres and now Television opens up 
a vast new audience potential for the sponsored motion picture. 


MATCHING THE POWER OF TODAY’S SPONSORED FILMS 


DIENCE IS A JOB FOR SPECIALISTS... 
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nationwide network 
exclusively devoted to 
sponsored film distribution 


For more than 20 years Modern Talking Picture Service has devoted its energies exclu- 
sively to the development and accomplishment of sponsored film distribution. 


Acting for the sponsor, Modern relates the purpose of the film program to the interests of 
the audience to obtain showings that will result in attainment of the over-all objective. 


Singleness of purpose, efficient organization, and years of experience are combined in 
Modern to make sure that each film program is successfully presented through any or all of 
four channels of distribution opportunity. 


lomm Audiences 


Practically every group that meets anywhere— 
under any circumstances—owns, has access to, or 


can borrow 16mm sound projection equipment. 
More than 500,000 16mm sound projectors have 
been manufactured since 1940 to supply this ever 
growing mass audience. As eoch audience selects 
the time, place and the film program, the sponsor's 
message reaches an interested group under the most 
favorable circumstances in the best possible en- 
vironment. A sponsor, wishing to reach these 
people can select categories of audiences con- 
_ sidered most valuable for his purpose in the geo- 
graphical locations constituting his market. 


Motion Picture Theatres 


Motion picture theatres represent another econom- 
ical and effective channel! of mass circulation avail- 
able through Modern. The subject matter must be 
of general interest presented in such a way that 
theatre audiences will accept it as part of the regu- 
lar theatre program. Although preferred length is 
one reel (10 minutes), effective circulation can be 
accomplished with suitable pictures of longer 
length. Many sponsors make a special 10-minute 
version of their regular film for theatrical release. 
Bookings can be arranged in chain and independ- 
ent theatres: first-run neighborhood, and drive-in. 


Rural Roadshows 


Roadshows provide an opportunity to reach a rural 
and resort market during the summer months. Road- 


‘shows also open a new market and supplementary 


use for TV shorts and commercials. Showings are 
held out of doors each week in theatreless towns. 
They are underwritten by merchants who remain 
open for business on show night providing a close 
approach to point-of-sale merchandising with film. 


400 persons. More than 1,500 communities are 
available for sponsored film roadshowings during 


Celevision Showings 
Television stations will use sponsored motion pic- 
tures on a free sustaining basis, provided they are 
in the public interest as interpreted by individual 
stations after preview. They prefer films of 1312 or 
27 minutes running time. Many existing sponsored 
films are suitable for TV release or can be adapted 
with minor changes. Modern has regular contact 
with all operating television stations and has be- 
come a preferred source of free sustaining film mo- 
terial. Although acceptance of sponsored films 
varies with the subject matter and treatment, 
one film distributed by Modern was shown by 79 
TV stations in a 12 month period. 


film distribution 
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SELECTION 
By type 
Group interest 


' Market area 
City size 


of more than 200 sponsored film 


les 
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the people making uP these audiences. 


A corporation processing natural resources produced a public informa- 
tion film on conservation. Audience specifications—All types of audiences— 
All channels of circulation. Cumulative results: 


Channel of Circulation 


Attendance 
lémm Audiences 57,827 audiences 8,809,514 
Rural Roadshow 3,875 towns 1,548,583 
Motion Picture Theatres 10,331 theatres 14,754,868 
Total Attendance 25,112,965 

Television 


36 stations report 6,237,904 Viewers 


The film continues in popular demand. Comments on show reports indicate 
excellent audience reaction. 


A petroleum company specified mass circulation to all types of audiences 
for a public relations film. Three channels of circulation were used the first 
year with the following results: 


Channel of Circulation 


Attendance 

lémm Audiences 9,749 audiences 1,402,874 
Rural Roadshow 1,170 towns 505,273 
Motion Picture Theatres 4,429 theatres 8,349,782 
Total Circulation—One Year 10,257,929 


Results given above reflect a single year's activity. 16mm audiences that 
have seen the film now number more than 20,000 and will continue to in- 
crease at the rate of 10,000 audiences per year. 
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A basic food processor released a highly specialized film on recipes. 
Objective—product identification with new method of food preparation. 


Primary Audience—home economics classes. Results after 5 years of circu- 
lation to 16mm audiences: 


omen's Clube and Chuvches 1,078 Total attendance 2,716,971 
Other Audiences 1,905 


A teacher's manual and recipe book were sent to each audience in advance 
of the showing with a return business reply order card for additional ma- 
terial. More than 50% of the audiences requested supplementary material. 


A trade association sponsored a film on safety. Primary audience — 
schools and youth groups in rural areas and selected larger cities where 
accidents had happened. Results: 


City Size No. of Audiences Attendance 
Over 50,000 2,433 454,993 
2,500 to 50,000 3,948 740,108 
Under 2,500 10,513 1,965,211 
Totals 16,894 3,159,674 


These results were achieved by dirccting promotion to known audiences in 
rural areas (smaller towns) and the designated larger cities—an example 


of Modern's audience classification system which permits controlled pro- 
motion. 


An automobile manufacturer developed a comprehensive sales promo- 
tion film program. Objective—maximum adult coverage with close zone 
office control and dealer tie-ins. Modern certified the following 16mm cir- 
culation in one year: 


Type of Audience No. of Audiences Attendance 
Men's Groups 2,993 263,147 
Industrial 2,272 295,129 
Churches 1,500 101,862 
Other Adult Groups 1,265 131,817 
High 1,335 245,582 
Youth Groups 706 84,997 
Total Audiences—One Year 10,071 1,122,534 


The program has been expanded and is now in its third year of activity. 


| ACCESSIBILITY 


Rapid print movement 
Less transportation 
cost 


* COMPLETE FACILITIES + EFFICIENT METHODS + AUDIENCE ACCEPTANCE 
PRECISE 
: 

These five 

distribute Dy : d circula- 
rograms GIs ‘ romotion and ¢ 
er conditions of controlled Pp 
or 
tion 
of 
| = 
i 


Sponsored Film Distribution 
With Precision and Quality 


From start to finish—from controlled promotion to precise and useful 
reports—Modern Talking Picture Service provides quality and precision in 
the distribution of the sponsored film. 


~~" 


The sponsored motion picture has a dimension that is unlike any other 
media—the viewer or listener must be inspired to ask for the sponsor’s mes- 
sage. Accordingly, in the preparation of promotional material, the interest 
of the audiences must be matched with the sponsor's objective. Campaigns 
must be planned to exert their efforts at the right time in the right amounts to 
the right audiences. Promotional controls must be employed to develop the 
volume interest needed for full and continuous activity of 500 prints or 
specialized interest in programs of 50 prints or less. 


Normal promotion effort includes catalogue mailings, special group 
picture promotions, single picture promotional fliers, window displays, se- 
lected advertising, user convention exhibits, and personal contact . . . a full 
and effective use of all promotional methods. 


To direct this promotion to the exact audiences specified by the sponsor 
we have classified all audiences within our files by type and interest; by 
geographical area, city size, and metropolitan markets. These audiences 
look to Modern as a reliable source of good sponsored films and are served 
by our regional film libraries strategically located in major cities. 


The accessibility of Modern film libraries is an advantage to film user and 
sponsor alike—the film user enjoys greater convenience and lower trans- 
portation costs—the sponsor can have his branch offices and dealers make 
greater use of the film and will benefit from more bookings per print through 


elimination of waste shipping time. 


MODEM Tay 


PICTURE 


An example of the efficiencies of the special processes we employ is our 
comprehensive installation of IBM tabulating equipment. This equipment 
permits precise control and supplies detailed analyses of the activity of each 
program. Advance notices of each booking, with extra copies for field and 
dealer tie-in, keeps the sponsor in daily contact with his program. Tabulated 
monthly circulation reports give attendance statistics in convenient form. 
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Audience comment reports provide information for accurate appraisal of 
film acceptance and special market or audience studies furnish qualitative 
analysis of circulation. 


Modern is a capable organization of specialists whose knowledge and 
experience will help you toward the efficient and economical attainment 
of your film objectives. 


You can receive additional information about Modern’s 
services by phoning or writing any of the offices listed below. 
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NEW YORK CITY: 
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SaRRA. INCORPORATED 


Sarra, Inc. 200 E. 56th St.. New York 22, 

N. Y. Phone: MUrray Hill 8-0085. 
Valentino Sarra, President; Morris Behrend, 
General Manager, and full staff for produc- 
tion located at N. Y. studios. (see listing 
under Chicago, Illinois) 


ALAN Sutin Propuctions, INc. 
450 W. 56th Street 
New York 19, N. Y. 
Phone: PLaza 7-1270 
(Reference details on recent productions 
not available at time of publication) 


FLETCHER SmitTH Stupios, INc. 
321 E. 44th Street 
New York 17, N. Y. 
Phone: MUrray Hill 5-6626 
(Reference details on recent productions & 
sponsors not submitted. ) 


* * 


SciENCE Pictures, INc. 
5 E. 57th Street 
New York 22, N.Y. 
Phone: PLaza 9-8532 


Branch: 1737 “H” St. NW, Washington 6. 
Contact: Sidney A. Gerbich 
Phone: EXecutive 3-1092 


OFFICERS AND DEPARTMENT HEADS 
Rene Bras, President 
Francis C. Thayer, V. P. and Treas. 
John L. Thayer, Manager 
Slide Film & Motion Slide Div. 
Robert Collinson, Chief Film Editor 


Services: 16 & 35mm sound motion pictures, 
filmstrips, motion slide films for industry; ani- 
mation. 


FaciLities: Animation stands, complete cutting 
rooms, title and art department, projection 
rooms, sound studio, magnetic tape recording, 
scripting. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Cable Crossing (Phelps- 
Dodge Copper Prods.) ; The Science of Making 
Brass (Chase Brass & Copper Co.) ; series of 3 
Nursing Care in Poliomyolitis (National Foun- 
dation for Infantile Paralysis) ; Contemporary 
Silversmithing (Handy & Harmon). 


Fitmstrips: Industrial Advertising in a Selling 
Economy (Fortune); Opportunities for All 
(State Department) ; Seeds of Knowledge (Unit- 
ed Nations): Annual Jobholders Meeting (Pit- 
ney-Bowes) ; Life series. 


* * * Bold-face stars appearing over listings 
indicate advertising accepted for publication and 
appearing in this issue. « 
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SounpD Masters, INc. 
165 West 46th Street 
New York 36, N. Y. 
Phone: PLaza 7-6600 


Date of Organization: 1937 


OFFICERS AND DEPARTMENT HEADS 
W. French Githens, Chairman 
Haroid E. Wondsel, President 
Francis Carter Wood, Jr., Vice Pres. and Secty. 
Walter Kullberg, Treasurer 
William Forest Crouch, TV Exec. Producer 
Frank Donovan, Producer-Director 
Charles Bellante, Production Manager 
Robert Rosien, Sound Engineer 


Services: Motion pictures, TV spots, slidefilms 
and editorial service. 


Facitities: Usual production equipment and 
personnel plus three screening rooms, a sound 
stage, recording studios equipped for 16 & 35mm 
optical recording, l6mm six line variable area 
optical recording, complete editing and cutting 
rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Telephone Repair Service 
(American Telephone and Telegraph) ; Research 
(American Newspaper Publishers Assoc.) ; Fabu- 
lous Fishin’ in South America (Johnson Motors, 
South Bend Bait Co., Pan American-Grace Air- 
ways and Panagra); The New Plymouth An- 
nouncements (Plymouth) ; Life Lines of Defense 
(N.Y. Telephone Co.) ; CMC Underwater Tank 
6x6, Cadillaac Walker Tank, McArthur Visits 
Lansing and Oldsmobile Plant, Otter, Amphibi- 
ous Carrier (General Motors); The Command 
that Dooms, Kampong Sentosa, The Road to 
Kota Tinggi (State Department). 

TV ComMerciALs for Bristol-Myers, Atlantic Re- 
fining Co., Chrysler-Plymouth. 


Henry Srraus & Co., Inc. 
668 Fifth Avenue 
New York 36, N. Y. 
Phone: JUdson 2-3893 


Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
Henry Strauss, Executive Producer 
Walter Raft, Production Manager 

Robert Wilmot, Head of Creative Direction 
Marvin Dreyer, Editing 
Anne Payde, Research 
Services: Motion pictures, semi-animation, mo- 
tion-slide films and slide films primarily in the 
field of attitude development and training as 
well as other coordinated communications. 


Faciiities: Everything necessary for production. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New Horizons, Stolen Time 
(Pan American World Airways); Man Made 


Troubles (American Telephone & Telegraph). 


Sounp You the Trainer (Pan 
American): Team Nursing (Johnson & John- 
son). 


* 7 
SturGcis-GRANT Propuctions, INc. 
314 East 46th Street 
New York 17, N. Y. 

Phone: MUrray Hill 9-4994 


Date of Organization: 1948 


OFFICERS AND DEPARTMENT HEADS 
Warren Sturgis, President 
Dwinnell Grant, Vice President, Art Dir. 
M. C. Romilly, Sec.-Treas., Gen. Mar. 
William D. Stoneback, Production Manager 
Harry M. Hirschhorn, Sales Manager 


Services: Educational and technical films and 
filmstrips in the medical and scientific fields; 
animation of all types. 


Faciuities: Live action and animation camera 
crews trained for medicinal, surgical and sci- 
entific work; 16mm equipment; studio; sets; 
editing; medical and scientific script writing 
staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Patent Ductus Arteriosus (E. 
R. Squibb & Sons); The Management of Shock 
with Polyvinyl Pyrrolidone (Schenley Labora- 
tories, Inc.) ; Total Pelvic Evisceration for Can- 
cer (George T. Pack, M.D.) ; Living Insurance 
(Idaho Cancer Society) ; Mitrel Commissuroto- 
my (The Catholic Charities of the Archdiocese 
of New York) ; Lumbosacral Spinal Fusion with 
Metallic Plate Fixation (New York Society for 
the Relief of the Ruptured & Crippled) ; Simpli- 
fied Craniotome Technic for Osteoplastic Flap 
(J. Arthur MacLean, M.D.); Kronlein Opera- 
tion (Columbia-Presbyterian Medical Center). 
SOUND SLIDEFILMS: Anatomy and Physiology 
the Respiratory System, Anatomy and Physiology 

the Male Reproductive System (U.S. Army) ; 
Teaching English series (Georgetown Univer- 
sity). 


* * * 


JouHN SUTHERLAND PropuctTions 
Joun SUTHERLAND Propuctions, Inc., 60 E. 
42nd Street, New York 17, N.Y. Phone: 
MUrray Hill 7-7815. 


(Complete listing in Los Angeles section) 


TELENEWS Propuctions, INc. 
630 Ninth Avenue 
New York 36, N. Y. 
Phone: JUdson 6-2450 


Date of Organization: 1948 


Herbert Scheftel, President 
Specialists in news and sports subjects for tele- 
vision, including The Telenews Daily, This Week 
in Sports, For Women Only, etc, No data avail- 
able on recent productions and sponsors other 
than commercials, 


Paut R. THoma 
37 East 49th St. 
New York, N. Y. 
Phone: PLaza 8-3306 
(Reference details on recent productions & 
sponsors not submitted.) 
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Tomun Propuctions 
480 Lexington Avenue 
New York 17, N. Y. 
Phone: PLaza 8-3070 
Date of Organization: 1939 


OFFICERS AND DEPARTMENT HEADS 
Frederick A. Tomlin, President 
Mary D. Tomlin, Secretary-Treasurer 
Carl A. Tomlin, Vice President 
Ogden Brower, Sales Manager 


Services: 16 & 35mm motion pictures; indus- 
trial, educational, training, sales presentations. 
TV commercials and panel shows, editing, ani- 
mation, film strips, slides. 


Faciities: Studio, Maurer camera, 4 Cine 
specials, Arriflex camera, Rangerette tape re- 
corder, Rangertone tape recorder, animation 
stand, editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: 300W Class Sewing Machine 
(The Singer Sewing Machine Co.) ; The Diesel 
Story (American version), Technical Report 
(FOA-5x), Technical Report (IONAD-17). 
(Shell Oi! Co.); Oh Baby 13 TV subjects (The 
Mennen Co.). 


Fitmstrips: Big Sales from Small Homes (Bates 
Fabrics) ; The Story Behind Good Housekeeping 
Seal (Hearst Publications) ; Cumulative Trends 
and the Man Market (Argosy); Jackie Gleason 
(Columbia , Broadcasting System); Matteson 
Mattress (Lynn Baker); Camay Growth (Proc- 
tor & Gamble). 

TV Commerciats for Palmolive-Peet Co., Lig- 
gett & Myers, A & P Eastern Div., R. J. Rey- 
nolds Tobacco Co., The Texas Co., General 
Motors, Pabst Brewing Co., Spratts Patent Ltd. 


Trapeways, INc. 
285 Madison Avenue 
New York 17, N. Y. 

Phone: OR 9-3070 
OFFICERS AND DEPARTMENT HEADS 
W. H. Lough, President 
R. E. Taylor, Vice President 
Marian Frisbie, Production Manager 


Services: Slidefilms, recorded cases, motion pic- 
ture scripts, manuals, 


Faciuities: Photo retouching studio. 


RECENT PRODUCTIONS AND SPONSORS 
Sounp Suiuweritms: When You Sell Grey-Rock 
(U.S. Asbestos Div. Raybestos-Manhattan Co.) ; 
The Best Picture by Far, Step Up Your Sales, 
A Management Technique (General Electric 
Co.); Proudly We Wear (U.S. Army Recruit- 
ing). 


* * 


TRAINING Fitms, INc, 
150 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-3520 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Ralph Bell Fuller, President, Prod. Mgr. 
J. H. Rose, Comptroller 
Elwood M. Frye, Art Director 
Robert G. Taylor, Director of Sales 


Training Films: continued 
Affiliated with Dynamic Films, Inc., 112 West 


89th Street, New York City 24. Phone: TRafal- 
gar 3-6221. 


Services: Filmstrips, motion pictures, slide 
presentations, easels. Projection equipment, 
booklets, leader guides, and posters. Consulta- 
tion and distribution. 


Faciities: Creative department for research and 
script writing; art department; photographic 
department; sound studios, animations. 
RECENT PRODUCTIONS AND SPONSORS 

SOUND SLIDEFILMS: The Open Door (James Lees 
& Sons Co.); Story of Lost Money (McKes- 
son & Robbins Inc.) ; Yugoslavia, Port of New 
York, Japan, Our Underwater Defense (Lire) ; 
Penny-Wise Kitchens (Womans Home Com- 
PANION) ; This Week Magazine Views the Drug 
News (Tuts Week). 


* 


TRANSFILM INCORPORATED 
35 W. 45th Street 
New York 19, N.Y. 
Phone: LUxemburg 2-1400 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
William Miesegaes, President 
Walter Lowendahl, Executive Vice President 
William Burnham, Exec. V. P. 
Peter Schlenker, Treas. 

Robert L. Klaeger, V. P., Production 
Joop Geesink, Co-Producer, Dollywood— 
Amsterdam, Holland 
Richard de Rochemont, Consulting Producer 


Services: Staff of 105 in departments covering 
production of motion pictures, slidefilms and 
still photography. Representatives in San Fran- 
cisco, Scranton, Pa., Santa Fe, N. M., and Provi- 


dence, R. I. 


Facitities: Two air-conditioned sound stages, 
studios, shops and offices all in Transfilm 
Building. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Oil, the Invisible Traveler 
(Shell Oil Co.) ; Telegram for America (Western 
Union); The Story of Packaging (Continental 
Can Co.); Take It Easy, Bill (General Baking 
Co.); PSP, Food for Thought (General Foods 
Co.) ; Salesmanship Series (McGraw-Hill) ; Pen- 
tids (KE. R. Squibb & Sons); Who's a Rabbit 
(Greater N.Y. Fund); Story of Thread Manu- 
facture (Spool Cotton Co.); The Transistor 
Story (American Telephone & Telegraph) ; Guid- 
ed Missiles (Raytheon Mfg.). 


Sound Batteries Are Profitable 
(Atlas Supply Co.); The ACC Sale, Go for 
Double, How to Expand Your Home, Come 
Down to Earth (Armstrong Cork Co.) ; Top of 
the Heap, Make Your Own Weather (Carrier 
Corp.) ; Between Friends (Institute of Life In- 
surance) ; Out of This World (General Electric) ; 
Sylvania Gives You the Facts (Sylvania Electric 
Products); The New 950, The All Winter Win- 
ner (National Carbon Co.); A Cake Baking 
Miracle (General Foods) ; etc. 


* * * 


UnNiFILMS 
146 E. 47th Street 
New York 17, N. Y. 

Phone: MUrray Hill 8-9325 
Studios: 329 East 47th St. 
Branch: 225 S. 15th St., Philadelphia, Pa. 
Phone: KIngsley 5-8013 
Date of Organization: 1949 


OFFICERS AND DEPARTMENT HEADS 

Charles E. Gallagher, President 

Elliott Pew, Vice President, Sales 

James H. Townsend, Jr., Vice President 

James R. Lee, Secretary and Treasurer 

Richard Maury, Senior Writer 

Doris Strong, Personnel and Casting 
Arline Garson, Editing Dept. 

Hill Bermont, Studio Manager 

Services: Theatrical and non-theatrical motion 
pictures for Industry, Institutions, Associations 
and Government. Television commercials and 
programs. Stop motion. Semi and full cell ani- 
mation. Specialty: The narrative drama treat- 
ment of training, sales, and public relations’ 
problems. 
Facitities: 8000 square feet including: 90 foot 
sound stage, dressing room, still photo lab, 
shop, film vault, art department, cutting rooms, 
sound master control room, narration booths. 
l6mm and 35mm newsreel and blimped studio 
cameras. Animation camera and special effects 
equipment. Complete production equipment. 
Camera top station wagon. Custom built record- 
ing system for handling 14 inch magnetic tape, 
174mm and 16mm film plus special facilities 
for multi channel mixing. Music library. Full 
creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Sunoco Leads Again, a com- 
pany relations film (Sun Oil Co.) ; Brass Means 
Business (Titan Metal Mfg. Co.); Mr. Stupid 
Carelessness (National Board of Fire Under- 
writers); Close Call for Jimmy (Baltimore & 
Ohio Railroad); The RPM Lawnboy (RPM 
Manufacturing Co.); Not by Chance (Pennsyl- 


vania Railroad). 


* * * 


Van Praac Propuctions 
1600 Broadway 
New York 19, N. Y. 
Phone: PLaza 7-2857 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
William Van Praag, President 
Mare S. Asch, Vice President 
Gilbert M. Williams, Production Manager 
SERVICES: Documentary, commercial, television, 
industrial films; both studio and location. 16 
and 35mm black-and-white and color. 
FaciLities: Complete location equipment and 
personnel, Complete studio crews. Complete cut- 
ting and editing facilities. Art department. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Lincoln-Mercury (Ford Mo- 
tor, Co.); New Product, etc. (Esso-Standard 
Oil) ; Howdy Doody Circus, etc. (Continental 
Baking) ; Behind the Space Cadet (Kellogg Co.) ; 
Rybutol Spots (Vitamin Corp. of America) ; Col- 
gate Shave Cream (Colgate, Palmolive, Peet). 


(CONTINUED ON THM FOLLOWING PAGE 68) 
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PROFESSIONAL EQUIPMENT 
FOR PROVEN 
PROFESSIONAL RESULTS 


1953 PRODUCTION REVIEW 


The Same Professional 
Features Whether You Choose A 


35mm or 16mm 


Mitchell 


Years-ahead smooth, positive operation has 
made the famed Mitchell 35mm Cameras the 
overwhelming choice of major studios. Incor- 
porating the same advanced truly professional 
35mm features, the Mitchell “16" Profes- 
sional” Camera is being selected as the stand- 
ard equipment of more and more commercial 
producers. The heritage of superior design 
and matchless workmanship of Mitchell 
Cameras is known and proven each day by 
the creators of the world’s finest films. 


AND Michell 


666 WEST HARVARD GLENDALE 4, CALIFORNIA » CABLE AGORESS: *MITCAMCO” 
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NEW YORK CITY: 


Vipeo Picrurnes CORPORATION 
41 East 50th Street 
New York 22, N. Y. 

Phone: MUrray Hill 8-1162 
OFFICERS AND DEPARTMENT HEADS 
William R. Deering, President, Treasurer 
Martin Henry, Vice President 
k. M. Rice, Secretary 


Services: Facilities for motion picture produc- 
tion-television programs, TV commercials and 


industrial films animation supplied, 


Faciuities: Stage 55’ x 80’, RCA sound equip- 
ment, 16 & 35mm, magnetic tape and acetate re- 
cording, 16 & 35mm Mitchell cameras. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Rip Van Smith, Salesnet 
(Westinghouse Electric Corp.) ; Trapped (Har- 
vey Marlowe). No other data submitted on 
business film sponsors or productions. 


Rocer Propuctions 
15 West 46th Street 
New York 19, N. Y. 
Phone: Clrele 7-6797 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Roger Wade, Owner 
George Heideman, Studio Manager 


Services: Motion pictures, black-and-white and 
color, sound slidefilms, slide presentations, TV 
commercials, 


Faciuities: Studio with cutting room, dark 
rooms, animation stand, 16 & 35mm _ cameras, 
complete still equipment and processing fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Washington — Shrine of 
American Patriotism (B&O Railroad). 
SOUND StiperiLMs: The Sealtest Story (National 
Dairy Products); Planning Your Estate (Solo- 
mon Huber Assoc.) ; Program for Progress (Life 
Underwriters’ Training Council). 


* 


Wilding Picture Productions, Inc. 
Picture Propuctions, INnc., 385 Madi- 
son Avenue, New York, N.Y. Phone: PLaza 
9.0854. J. W. Inglefield, vice president. 


(See complete listing under Chicago, Ill.) 


* * * 


Pictures, INc. 
45 West 45th Street 
New York 36, N. Y. 

Phone: LUxemburg 2-0430 

Date of Organization: 1932 

Branch Office: Editorial, Cutting, Projection, Re- 
cording, Animation: 550 Fifth Avenue, 
New York City 


OFFICERS AND DEPARTMENT HEADS 
T. W. Willard, President 
John M. Squiers, Jr., Vice Pres., Gen. Mgr. 


Willard Pictures: continued 


Services: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U.S. Armed Forces and Gov- 
ernmental agencies; theatricals; television film 
shows and commercials. 


FactLities: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in indus- 
try techniques and equipment; color production 
in East and South America for theatrical pro- 
ducers; animation department; projection and 
cutting rooms; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Formula for Profit (Lederle 
Laboratories); Captain Kidd (National Broad- 
casting Co.); Banana Diseases (United Fruit 
Co.): Your Income Tax (American Institute of 
Accountants) ; Abaca (Plymouth Cordage Co.) ; 
Art Points the Way (Binney and Smith Co.). 
Also several films each for: U.S. Navy, U.S. 
Steel, Girl Scouts of America, and United Fruit. 
TV ComMerciALs for 97 clients and East Coast 
shooting for Warner Brothers Pictures, Inc. 


EMERSON YORKE STUDIO 
245 W. 55th 
New York 19, N. Y. 
Emerson Yorke, Owner 


(Reference details on recent productions & 
sponsors not submitted. ) 


* * 
Raphael G. Wolff Studios 


N. Y. Office: 330 Park Avenue 
New York 22, N. Y. 
Phone: PLaza 5-5386 
Dieran Nahigian, Eastern Representative 


(Complete listing in Los Angeles section) 


(New Jersey, N. Y., Penn., Washington, D.C.) 


New Jersey 
* 


Tue Princeton Center, INc. 
270 Park Avenue 
New York, N. Y. 
PLaza 5-0322 
Studio and Headquarters 
Carter Road, Princeton, New Jersey 
Phone: 1-3550 
Date of Organization: 1940 
New York SALes Orrice: 270 Park Ave. Phone: 
PLaza 5-0322. Malcolm Scott, rep. in charge. 
OFFICERS AND DEPARTMENT HEADS 
Gordon Knox, President 
Jack Barlass, Executive Vice President 
A. C. Califano, Business Manager 
L. H. Holton, Production Manager 
Sherman Price, Director of Distribution 
Bradford Cross, District Manager 


Robert Webb and Carlo Arcamone, Film Editors 
Sumner Lyon and John Capsis, Scenarists 


Princeton Film Center: continued 


Services: Producers of special purpose motion 
pictures, television programs on film; television 
commercials. Nationwide distributors of spon- 
sored and television films. 


Faciuities: 16mm and 35mm cameras; sound 
stage, Western Electric sound system, mobile 
sound location truck, mobile generator. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Via Port of New York (Port 
of N.Y. Authority); 227 (American Kennel 
Club): Micro-wave Relay & Coaxial Cable 
(American Telephone & Telegraph) Glass, Sci- 
ence & People (Kimble Glass Company) ; Open 
Road (Bethlehem Steel Company) ; Fabric Magic 
(Deering. Milliken & Co.); Double Feature 
(Yale & Towne Mfg. Co.): Canaries Are Fun 
(R. T. French Co.). 


TELEVISION: Omnibus TV Series (Ford Founda- 
tion). 


On Fic, INc. 
Princeton, New Jersey 
Phone: Belle Mead 3200 
Branches: New York City and Los Angeles 
Date of Organization: June, 1951 
OFFICERS AND DEPARTMENT HEADS 
R. Bell, President 
F. E. Johnston, Treasurer 
Tracy Ward, Executive Producer 
Constance Garvin, Business Manager 
Yngvar Haslestad, Production Control Dir. 
Leslie Crocker, Dir. of Photography 
Barbara Norris, Executive Director 
Gene Collins, Art Director 
Irving Jewell, Sales Manager 
Halford Jay, Office Manager 


Services: Motion pictures and slidefilms for in- 
dustry, Government, agriculture and television. 
Public Relations, Sales promotion, merchandis- 
ing, medical and training films. 


FaciLities: l6mm and 35mm cameras, 7500 sq. 
ft. sound stage, animation stand and camera. art 
department, staff writers, directors, cameraman, 
editor and artists. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Your Garden State Parkway 
(New Jersey Highway Authority): Purposes of 
Education (Atlantic City School System): The 
Facts of the Case (N. J. Milk Industry Assoc.) ; 


River at your Door (Johnson and Johnson). 


Sound Siiperitms: What Makes Sammy Sell, 
Masker Aid, (Industrial Tape Corp.) Surgical 
Dressings (Johnson and Johnson); Grocery 
Business (Personal Products Corp.) ; /t’s in Your 
Hands (Division of Community Services— 
State of N. J.). 


New York State 


McLarty Picture Propuctions 
45-47 Stanley Street 
Buffalo 6, New York 
Phone: Taylor 0332 
Date of Organization: 1934 


(CONTINUED ON FOLLOWING PAGE 70) 
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Compare with any other 


Color Duplicating Film... 
then you'll insist on ANSCO TYPE 238! 


Perhaps you haven't yet discovered 
how much extra appeal your lomm 
release prints have when they're 
made on Ansco Color Duplicating 

If not, do yourself the favor of 
comparing a print on Ansco Type 
238 with one on any other duplicating 


film. 


Compare them carefully and 


vou’ ll find that Ansco gives you these 


distinct advantages: 
1 More faithful color. 
2 Higher-fidelity sound. 

3 Cleaner, whiter whites. 


4 Sharper definition. 


Remember, the prints you release are the most powertul 
representatives you have in the field. Excellent ones can Fast processing 
bring you new business, while indifferent ones may drive through New York, 


old customers away. That’s why it’s good business tor you to 


Chicago and 


make this comparison and why it’s better business to insist 


that every 16mm color release print you deliver is made on Holly wood 
Ansco ‘Type 238! 


\ NSCO Binghamton, N.Y. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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MIDDLE ATLANTIC: 


MeLarty Picture Productions: continued 
OFFICERS AND DEPARTMENT HEADS 
Henry D. McLarty, Owner and Exec. Prod. 
Clement F. Stigdon, Writer, Dir., Prod, Mgr. 
Robert Rieske, Dir. of Photography 


Services: Exclusively 16mm _ industrial, scien- 
tific and educational films and high speed re- 
search photography; 16mm short subjects and 
spots for television. 


FACALATIES: Sound stages, Maurer cameras, 
Stencil-Hoffman magnetic recording system, J. 
A. Maurer optical recording system, mobile 
truck facilities for industrial coverage. 
RECEND PRODUCTIONS 

Motion Picrures: The Story of Ohio Leather 
(The Ohio Leather Co.) ; /t’'s Your Town (Unit- 
ed Community Chest of Niagara Falls) series 
of 6; Applications of Coated Abrasives (The 
Carborundum Co.) ; A New Development in the 
Art of Segmental Notching (The V&O Press 
Co.) ; Management Conference (Sylvania Elec- 
tric Products, Inc.) ; The Westinghouse Load-O- 
Matic Crane, Dynamometer Motor Tests (The 
Westinghouse Electric Corp.). 


RoQueMorE FiLMs 
Headquarters: 44 Mt. Vernon Blvd. 
Hamburg, N. Y. 

Phone FRontier 3876 
Studio: 42 Pearl Street, Buffalo 2, New York 
Phone MOhawk 3512 
Date of Organization: 1940 
Everett E. Roquemore, Director and Manager 


(Complete data on recent productions and 
sponsors not submitted.) 


Pennsylvania 
* 


DeFRrENEsS COMPANY 


1909-11 Buttonwood Street 
Philadelphia 30, Pennsylvania 
Phone: Rittenhouse 6-1686 


Date of Organization: 1916 


OFFICERS AND DEPARTMENT HEADS 
Joseph DeFrenes, Executive Producer 
John E. DeFrenes, Associate Producer 
Leon S. Rhodes, Production Manager 
Francis Heininger & Stanley Smith, Directors 
C. Raymond Hockey, Editorial Chief 
Harry FE. Ziegler, Jr., Animation Director 
Michael Levanios, Jr., Director of Photography 
John C. Westing, Chief Sound Engineer 


Services: 16 & 35mm motion picture produc- 
tions from script to film: research, idea and 
script development, production, audience test- 
ing, distribution. Color, black-and-white; sound, 
silent; animation; filmagraphs, slidefilms; TV 
films and commercials. 


Faciuities: 16 & 35mm cameras, recording, 
animation and editing equipment; studio includ- 
ing 66x30x20 foot sound stage; lighting equip- 
ment for studio and location; RCA sound sys- 
tem including dubbers, tape recorder and mag- 
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DeFrenes Company: continued 


netic editing equipment for 35mm; 16 & 35mm 
interlock projection facilities; 4% inch tape 
recording and re-recording; synchronous disc 
recorders; music library; film vault. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Milk As You Like It (Ab- 
botts Dairies); Symbol of Healing (Reading 
Hospital) ; Quality Castings for Industry (Tex- 
tile Machine Works); Partners in Progress 
(North America Companies); The Key to Life 
(Bernadine Convent); You're the Producer 
(R.C.A.); The Delaware Story (Diamond State 
Telephone Co.); Please Pass the Condensate 
(Yarnall-Waring Co.); Equilibration of Occlu- 
sion (U.S, Navy). 


FILMOGRAPH, Maintenanace and Repair of Steam 
Condensers, and other films for U.S. Navy; films 
for other government agencies and private com- 
panies; TV commercials. 


News Reet Laporatory 
1733 Sansom Street 
Philadelphia 3, Pa. 

Phone: Rittenhouse 6-3892 

Date of Organization: 1920 


Louis W. Kellman, Executive Head 


Services: Industrial, educational and docu- 
mentary films, television feature programs and 
commercials, slides and slidefilms in both black 
and white and color. Complete 16mm laboratory. 


Facitities: Studio with complete production 
equipment and sound recording. Recording de- 
partment consists of two Maurer recorders; 
Maurer film phonographs; Fairchild disc re- 
corders, Col. Ranger’s studio model Rangertone 
tape recorder and all the Maurer recording 
equipment including mixing amplifier. 16mm 
lab equipped to develop our black and white 
negative; 3 BSH printers with automatic light 
change boards; Depue reduction machine 35 to 
16 and 16 to 35 blowup; Have ordered an EDL 
16mm developing machine which is now in proc- 
ess of manufacture for developing new Eastman 
color. Cameras inclade: 16mm Mitchell, 35mm 
standard B&H, 2—16mm Maurers, No. 12 Pro 
Auricon with single system sound; 20 Cine Spe- 
cials No. 2’s with 40-200 foot film chambers and 
12-70-DA B&H. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: Dark Interlude (Overbrook 
School for the Blind); Tankers Away, Fire Con- 
trol in Petroleum Marketing, Sports Car Racing 
at Watkins Glen, Pro View of 1952, (Atlantic 
Refining Company): Power for You, Pole Top 
Recessitation (Philadelphia Electric Co.) ; Short- 
Cut to World Markets (Delaware River Port 
Authority) ; Profile for Tomorrow (Scott Paper). 


Pittsburgh 
* * 7 


The Jam Handy Organization 


Tue Jam Hanpy OrGANIzATION, INC., 930-932 
Penn Avenue, Pittsburgh 22, Penn. Phone: 
EXpress 1-1840. Mac Campbell in charge. 


(Complete listing under Detroit area) 


Mope-Art Pictures, INc. 
1022 Forbes Street 
Pittsburgh 19, Pennsylvania 
Phones: Express 1-1846-47-48-49 
(Complete data received at press time and to 
appear in Ist Supplement) 


NEWMAN-SCHMIDT StupDIos 
713 Penn Avenue 
Pittsburgh 22, Pa. 

Phone: GRant 1-5414 


Date of Organization: 1937 


Irving J. Newman, Partner 
Herman W. Schmidt, Partner 


Services: Industrial motion pictures; television 
shorts and commercials; slidefilms and visual 
aids; stil] photography. 

Facitities: Cameras, studios, and location equip- 
ment for motion picture and still photography. 
Sound recording for motion pictures and slide- 
films. Custom designed slidefilm camera. Pro- 
cessing facilities for b&w and color still pho- 
tography and slidefilms, inclading patented color 
processor of own design. Limited 16mm _ pro- 
cessing facilities, Creative staff including script 
writers and artists. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: The House That Jacks Built 
(Duff-Norton Manufacturing Co.). 

TELEVISION: The Marty-Wolfson Sketchbook 
(TV series): TV commercials. Footage for films 
jointly produced with other studios. 


* * * 


Witpinc Picture Propuctions, 
429 Fourth Avenue 
Room 1201 
Pittsburgh, Pennsylvania 


Phone: GRant 1-6240 


Ralph Maitland in charge. (Under supervision of 
Jack Rheinstrom) 


Joun D. HessELBern Stupios 
236 Levergood St. 
Johnstown, Pa. 

Phone: 9-6310 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
John D. Hesselbein, President 
Frances R. Hesselbein, Sec., Treas. 
Albert N. Bailey, Sound Engineer 


Services: l6mm_ black-and-white and color 
sound films; location work; still photography; 
TV films and slides, 

FaciLities: Studio, Bolex and Auricon 16mm 
cameras; synchronous tape recording; no 35mm 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Handwritten Word (Pa- 
per, Stationery & Tablet Mfrs, Assn.) ; Sewing 
at Bestform ( Bestform Foundations, Inc.) ; Sugar 
from Trees (self). 


(CONTINUED ON FOLLOWING PAGE 72) 
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Which groove are you in? 


NEW 10” MICROGROOVE 
Slide Film Record 


OLD 16" STANDARD GROOVE 
Slide Film Record 


c 


No difference in playing time—a vast difference in cost and quality— 
Microgroove saves you up to 50% on the expense of processing, pressing, 
packing, shipping and storage! If you're still in the old groove, find out how 


Microgroove will amortize the cost of conversion and reduce your annual 
investment. 


SEND THIS COUPON TODAY. 
Columbia Transcriptions 


799 Seventh Avenue 
New York 19, New York 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS 


ORIGINATORS OF THE MICROGROOVE RECORD 


We're interested in saving money. Show us 
how. 


Name 


Company 
Address 


City State 


Trade-mark ‘‘Columbia” Reg. U. S. Pat. Off. Marcas Registradass 
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MIDDLE ATLANTIC: 


Washington, D. 
* 
Byron, INCORPORATED 
1226 Wisconsin Avenue, N.W. 
Washington 7, D. C. 
Phone: DuPont 7-1800 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
Byron Roudabush, President 
Dudley Spruill, Vice President 
Alice E. Kloss, Treasurer 
Peter J. Agnew, Secretary 


SERVICES: l6mm films for television and sales 
promotion; training films for U. S. Armed 
Forces and Government agencies; television com- 
mercials. 


Facnuties: Studio and laboratory with sound 
stage, magnetic and negative-positive recording 
and dubbing; color printing; art and animation 
departments, script writers, complete studio fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Washington Spotlight (Mil- 
ton Hammer) ; March of Dimes-——Interruption to 
Life (National Foundation for Infantile Paraly- 
sis); The Window (Community Chest); Crip- 
pled Children (D. C. Society for Crippled Chil- 
dren); For Survival (Federal Civil Defense Ad- 
ministration) ; Emergency Action to Save Lives 
(FCDA); Industrial Health and Safety-Breathe 
and Live (U.S. Navy); Cricothyroidotomy (U.S. 
Navy). 


TELEVISION: Featurettes and commercials. 


* * * 


The Jam Handy Organization 


THe Jam Hanpy Orcanization, Inc., 544 
Transportation Building, Washington 6, D.C. 
Phone: District 0611. Harry Watts, in charge. 

(Complete listing under Detroit, Mich.) 


(Georgia, Kentucky, Louisiana, Tennessee) 


Georgia 
* 


Fitm Propuctions 
732 Spring Street, N. W. 
Atlanta, Georgia 
Phone: Elgin 7558 
Date of Organization: 1952 
(an expansion of Charles D. Beeland Co., 
established in 1938) 

OFFICERS AND DEPARTMENT HEADS 
C. D. Beeland, Partner & Production Mar. 
R. W. King, Partner & Sales Manager 
Elmo Ellis and R. E. Ricketts, Writers 
Paul B. Smith, Film Editor 
L. E. McCumber, Director of Photography 
Elizabeth Beeland, Make-up 
E. C. Bangs, Electrical Supervisor 
P. C. Bangs, Sound Engineer 
Clement FE. Fowler, Art Director 


Beeland-King Film Productions: continued 


Services: Motion pictures on sales promotion 
and training, public and civic relations; theatri- 
cal and television short subjects, animation. 


Facitities: 16mm and 35mm cameras; light- 
ing; magnetic film, optical film and disc record- 
ing; aerial motion picture photography; creative 
staff, title department, editing and cutting rooms; 
narration, music, and animation department. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: For Progress . . . Call Dixie 
(Southern Bell Telephone & Telegraph Co.) ; 
Georgia Crusade Against Cancer (American 
Cancer Society); What's Your Trouble? (Series 
of 13 15-minute programs for the Nat'l. Council 
of Churches) ; Power of the South (The South- 
ern Company); and Opportunity America (Jef- 
ferson Mills). Other Current Titles: Daughter 
of the Stars (Shenandoah Valley, Inc.) ; Hospi- 
tality Unlimited (Hotel Roanoke); Forecast 
Continued Prosperity (Southwestern Gas & Elec. 
Co.) ; Frontiers Unlimited (Central & South West 
Corporation) ; Audograph Soundwriting (Gray 
Manufacturing Co.) 


TV CommMerciALs: Fleetwood Coffee; Bailey 
Supreme Coffee; Columbia Baking; Lay’s Potato 
Chips; Brock Candy; Norris Candy; Gordy 
Tire; Tony Dog Food; Lymburger Nurseries; 
Delta Air Lines; Clo-White Bleach. 


Kentucky 


Kent Lane, INc. 
Louisville, Kentucky 
Phone: Jackson 3037 


Date of Organization: April, 1947 


OFFICERS AND DEPARTMENT HEADS 
Kent Lane, President and Producer 
Harry Hicks, Vice President 
Julia Lane, Treasurer 
Howard Hunt, Secretary 
Jacquelyn Clark, Ass’t to President 
and Producer 
Grover Page, Jr., Art Director 
Tom Mulvey, Director of Photography 


Services: & 35mm motion pictures in 
sound and color; b&w; sound slidefilms; TV 


commercials, 


Facitities: Maurer or Mitchell cameras; crea- 
tive staff; sound stage; animation dept.; sound 
recording and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Finest Product (Louis- 
ville Bd. of Education); Rivers to Cross (State 
of Kentucky): Make Mine Green (Green Pas- 
tures Comm.):; More Per Mile (State of Ken- 
tucky): Puppet Show (General Electric Co.). 


Louisiana 


CoMMERCE PicTURES 
525-527 Poydras Street, P.O. Box 152 
New Orleans, Louisiana 
Phone: MAgnolia 5026 
OFFICERS AND DEPARTMENT HEADS 
Robert Wiegand, President 


Commerce Pictures: continued 


Services: Short length advertising motion pic- 
tures; 35mm and 16mm one and two-reel pub- 
licity and public relations motion pictures; 15 
and 30 min. TV films. 

Faciuities: Silent and sound studio; cutting 
room: laboratory; 35 & 16mm_ sound-on-film 
recording; ample lights for night locations and 
interiors. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Summer Comfort (Corona 
Auto Electric Co.); School of Music (Grune- 
wald’s): This Could Happen to Your House 
(Custom Forging, Inc.) Brighter & Whiter (F. 
Uddo & Sons): and Fashions in Furs (Lubritz 
Furs). 


Tennessee 
* * 


Sam ORLEANS AND Associates, INC. 
211 W. Cumberland Avenue 
Knoxville 15, Tennessee 


Phones: 3-8098 and 4-1301 
Date of Organization: 1946 
Branch: 116 N.W. (Room 204) 
Oklahoma City, Okla. 


Sam P. Orleans, Executive Producer 
Lawrence Mollot, Associate Producer 


Services: Motion pictures for industry and 
the Armed Forces; public relations and training 
films; surgical and medicine films; television. 
FactLities: Own studios with complete produc- 
tion equipment; cutting rooms; portable synchro- 
nous tape recorder. Projection and recording 
room. Transportation equipment. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Common Heritage (State 
of Tennessee); School Health In Action (State 
of Oklahoma); Johnsville Steam Plant (Tennes- 
see Valley Authority); Mitral Stenosis Opera- 
tion (Dr. W. K. Swann); The Man Behind the 
Gun (The DeVillibiss Co.) ; Your Health Depart- 
ment in Action (City of Knoxville); A General 
Series (Atomic Energy Commission) . 


Forovox, INc. 
286 Monroe Avenue 
Memphis, Tennessee 
Phone: 37-3371 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
W. B. Campbell, President 
L. B. Abernathy, Director of Photography 
R. E. Rogers, Production Supervisor 
H. H. Highfill, Jr.. Animation Director 


SERVICES: Sound-on-film 16mm production of 
documentary, training, commercial and _televi- 
sion films (including animation). 


FaciLities: Sound stage; recording studio; 
Mitchell camera equipment; completely integrat- 
ed production facilities (less laboratory). 
RECENT PRODUCTIONS AND SPONSORS 

Morton Pictures: Selling the Sizzle (DuMont) : 
Announcement Meeting ( Buick Motors, Southern 
Division). 

Tevevision: Juniper Junction, U.S.A. (series 
of 26 30-minute programs for Amer. Snuff Co.) 
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Peerless 
Services 
Include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Commercials 

Prints for Continuous Projection 
Negatives, Masters, Originals 
Filmstrips, Transparency Slides, 
Microfilm 


Film Rejuvenation 
Treatments 
Shrinkage Reduction 
Scratch Removal 
Rehumidification 
Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 

Cleaning, Repairs, Cutting-in and 
Removal of Commercials, Inventory 
ond Booking Records, Storage 


Film Distribution Servicing 
Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 
Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 


A Message of interest to: 


Motion Picture Producers, 

Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 

TV Film Producers and Distributors. . . 


Peerless Film Processing Corporation does not produce, 
distribute, sponsor or exhibit films. 


Peerless is a SERVICE organization — pioneer in the field of treating 
film — serving thousands of organizations from coast to coast... 


directly and through licensees. 
* * * 


Without exception, ALL film should be treated if you are to get maximum 
results in terms of' good projection and number of showings. Without 
treatment, your film — from initial release to the last booking — 

is much more susceptible to damage. And damaged film can result in 

an indifferent audience. 


Peerless Treatment is the finishing touch and the least expensive item 
in the whole process of picture-making. Yet it safeguards millions of dollars 
invested in finished prints. 


Peerless Treatment assures: seasoned, toughened, smoothly projecting 
prints. Peerless-treated prints start off right and keep in good condition 
longer. So when you order prints, don’t forget to include 
“PEERLESS TREATMENT” in every purchase order. 


* * * 


For information on common causes of Preventable Damage 
to films and how Peerless Treatment guards against 
such damage, write for new brochure, “PEERLESS POINTERS”. 


Address Peerless Audio-Visual Department 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 
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(Indiana, Ohio and Michigan) 
Indiana 


Picture Propuctions, INc. 
2905 Fairfield Avenue 
Fort Wayne, Indiana 
Phone: Harrison 4147-8 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
Richard E. Galbreath, President 
Sam W. Fletcher, Vice President 
Ralph L. Shirmeyer, Secretary 
Tom Berry, Treasurer 
David C, Wilkinson, Business Manager 
John W. Watson, Sales Manager 
Guy P. Fitzsimmons, Editing Chie/ 
William Swander, Production Chie} 


Services: Public relations, sales and industrial 
training motion pictures; sound slidefilms; still 
illustrations; custom and package television pro- 
grams and commercials. 


Faciuities: Color, camera and lighting equip- 
ment; synchronous sound and _ re-recording 
equipment; sound stage; laboratory; editing 
and projection rooms; music library; carpenter 
shop; executive offices, Permanent creative staff, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: News at Home; Dear Mr. 
Editor (National Homes Corp.) ; North America 
Moves Ahead (North American Van Lines): 
Here’s How; Package Preview, Guaranteed Fair 
Weather (Westinghouse Radio Stations, Inc.). 
Also package film productions for television. 


Crarence H, Gurermuta 
4407 Drury Lane 


Fort Wayne 6, Indiana 
(Data on recent activity not submitted) 


Norris SmirLeY Propuctions 
Stellhorn Road, Route No. 9 
Fort Wayne, Indiana 
(Data on recent activity not submitted) 


Akron 
* * 
Caravel Films, Ine. 
CAaRAVEL Fiims, Inc. Address Visual Methods, 
Inc., 336 Second National Building, Akron, 
Ohio. Ernest Nathan, vice-president, in charge. 


(Complete listing under New York City) 


NATIONAL Fitm Propuctions 

955 Diana Avenue 

Akron, Ohio 

Phone: JE 8354 
OFFICERS AND DEPARTMENT HEADS 
H. C. Kunkleman, President, Treas. 
Williaus Kuntz, Vice President, Secty. 

Services: Civic and industrial films. 


Faciuities: Arriflex 35mm, Bell & Howell L6mm, 
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National Film Productions: continued 
Auricon Special, Bolex cameras; DePue printers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Scio Story (Scio Pot- 
tery Co.) ; Fun In the Sun; This 1s Your Town; 
Just Little Things (safety film). Sponsor names 
omitted. 


Bert JouNsTON Propuctions, INc. 
8204 Blue Ash Road 
Cincinnati 36, Ohio 
Phone: SYcamore 6400 
Date of Organization: 1944 
(recently acquired by new interests) 
OFFICERS AND DEPARTMENT HEADS 
James B. Hill, General Manager & Director 
Mary J. Renn, Production Coordinator 
Jack R. Rabius, Technical Director 
Peg Bolger, Script 
Services: Industrial, civic, educational, and 
television films; slidefilms; animation. 


Faciuities: Sound studio; 16mm Maurer & 
Cine Special cameras; l6mm magnetic tape 
sound recording; dise recording; animation 
stand. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Dollars at the Door (Sani- 
tone Div. Emery Industries); Big Enough to 
Care (Western & Southern Life Insurance Co.) 
Appointment With Tomorrow; You Can Be A 
Winner, Too; More for You (Kroger Co.) ; This 
!s Our City (Citizen’s Development Committee) . 


* 


Wilding Picture Productions 
Witpine Picture Propuctions, Inc., Enquirer 
Building, Cincinnati, Ohio. Phone: GArfield 
0477. R. L. MeMillan, in charge. Under su- 
pervision of Jack Rheinstrom. 
(Complete listing under Chicago, Illinois) 


Cleveland 


CrnEcRAFT Propuctions, INc. 
2515 Franklin Avenue 
Cleveland 13, Ohio 
Phone: SUperior 1-2300 
Date of Organization: 1939 


OFFICERS AND DEPARTMENT HEADS 
Ray Culley, President 
Robert E. Haviland, M. P. Producer 
Frank Siedel, Scripts 
Elton Fletcher, Slidefilm Producer 
Robert Welchans, Director 
Harry Horrocks, Chief Cameraman 
Paul Culley, Chief Sound Engineer 
Robert Mowry, Art Director 
Ed Perry, Stills and Animation 
Charles Toth, Stage Director 
Christine Hofstetter, Office Manager 


Services: Industrial sales and job training mo- 
tion pictures and slidefilms; civic relations films. 


Facitities: Pioneer in 3-camera technique with 
own Cinéscope for synchronized sound in color 
and black and white; sound stage, Mitchell cam- 
eras and RCA Sound System; floating studios 


Cinecraft Productions: continued 


for recording; still and animation departments; 
art and creative staffs, 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Fasteners for Progress (Tin- 
nerman Products, Inc.) Uncle Ray Finds the 
Way (Harry Ferguson, Inc.) Decision to Ex- 
pand (Republic Steel); Telephone Tactics; At 
Your Service; This 1s Your Business (Westing- 
house Electric). 


Sounp Westinghouse Products 
(four subjects for Westinghouse Electric) 
Aluminum Living and Progress in Literature & 
Inquiries (Aluminum Co. of America); Home 
Cooking (Kroger Grocery Stores); 20 subjects 
for General Tire & Rubber Co.; 7 subjects for 
The Pennzoil Co, 

TV CommerciALs: Burkhardt Brewing Corp.; 
Leisy Brewing Co.; Interchemical Corp.; Nu- 
Age Products; Standard Oil of Ohio; Republic 
Steel; Central National Bank; Apex Electrical 
Mfg. Co.; Ohio Development & Publicity 
Comm.; Pepsi-Cola; F. C. Russell Co.; Eljer 
Co.; Alliance Mfg. Co.; Gray’s Drug. 


* * * 


Escar Motion Picture SERVICE 
7315 Carnegie Avenue 
Cleveland 3, Ohio 
Phone: Endicott 1-2707 


Date of Organization: 1912 


OFFICERS AND DEPARTMENT HEADS 
Ernest S. Carpenter, President 
E. P. Carpenter, Secy.-Treasurer 
Lester Whitney, Laboratory Manager 
A. L. Cope, Editorial Director 
George Murphy, Lab. Tech. 
Pat Bellitt, Cameraman 
Peg Bowman, Script Dept.; Charles Hale, Maint. 
H. B. Armstrong, Service Mgr. 
Robert Beasley, Sales 
Charles O'Donnel, Sound Engineer 
Virginia Carpenter, Office Mgr. 


SERVICES: and 35mm motion pictures, 
slidefilms, b&w or color. TV production depart- 
ment for special service. Commercial Koda- 
chrome specialty; animation. 


Facitities: Sound studio with full equipment 
for all types photography, including lip-synch 
on both 16mm and 35mm. 16mm and 35mm film 
recorders; professional tape recorder provides 
immediate playback. Re-recording from 16mm or 
35mm film, tape or disc. Pro. l6mm and 35mm 
cameras; Mole-Richardson lighting. Air-condi- 
tioned laboratory for 16mm and 35mm _ proc- 
essing; Bell & Howell printers; optical printing 
35mm to 16mm and 16mm to 16mm, picture and 
sound, Color printing. 16mm and 35mm laequer 
coating. Sensitometrica] quality control, cinex 
machines for 35mm and 16mm. Complete edit- 
ing department; animation and slidefilm depart- 
ments. Air-conditioned screening room. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Winner (color, lip- 
synch) (Cleveland Range Co.) The Steering 
Pusher (White Motor Co.); The Green Stem 
(Greenhouse Vegetable Packing Assn.) ; Musky 
Fever (Carling Brewing); Tress Curler 


(Mitchell Products) . 
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Motion Picture Propuctions, INc. 
Rockefeller Building 
Sixth and Superior Streets, West 
Cleveland 13, Ohio 
Phone: PRospect 1-4900 
Date of Organization: 1932 
Incorporation: 1941 
OFFICERS AND DEPARTMENT HEADS 
Donald C. Jones, President 
James H. Rand, III, Vice President 
Claude N. Rakestraw, Vice President 
Clay H. Hollister, Dir. Marketing Research 
M. C. Jones, Secretary 
Andrew S. Mulwick,, Treasurer 


Services: Industrial, public, labor and civic re- 
lations motion pictures; sales training, television. 


Faci.ities: Mitchell, Bell & Howell, Eymo and 
Akeley 35mm cameras, Cine-Special 16mm 
cameras; sound stage, 60 lights; R.C.A. 35mm 
sound recorder, 33144 and 78 R.P.M. scoring 
turntables, van-type truck for location; two Bell 
& Howell hot splicing tables, two 35mm Movi- 
olas and 16mm viewer, synchronizers, two 35mm 
carbon arc projectors and 16mm _ projectors; 
processing laboratory, automatic 35mm and 
16mm developer and drying cabinet; art depart- 
ment; music and sound effects library; creative. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Champions All (Firestone 
Tire & Rubber Co.); Men, Money & Madness 
(Citizens Committee for Good Government) ; 
Poletop Rescue (Edison Electric Institute) ; 
First Five Year Report (National Foundry Edu- 
cational Foundation) ; Safety’s Supreme Cham- 
pion (Firestone). 


* * * 


Propuctions On Fiim, INc. 
1515 Euclid Avenue 
Cleveland 15, Ohio 

Phone: SUperior 1-9829 
Date of Organization: 1952 


OFFICERS AND DEPARTMENT HEADS 
Robert Fleming Blair, President 
Murphy McHenry, Vice President, Production 
William C. Blair, Secretary 
Robert R. Carroll, Director of Photography 
Kenneth Hamann, Chief Sound Engineer 
“Cappy” Voleau, Research Director 
Charles L. Sallee, Art Director 


Services: Creation and production of sound 
motion pictures, television programs and com- 
mercial films of all types, including slidefilms 
and Visualcast presentations. 


FaciLities: Maurer camera and sound recorder; 
16mm live recording and re-recording from tape 
or disc; large sound stage; lighting equipment; 
editing, art, research, writing; still and anima- 
tion departments; projection room. 


RECENT PRODUCTIONS AND SPONSORS 
(New company, organized in 1952) 


* * * 


Stars Indicate Producer Advertising 
* Small bold-face stars appearing over many 
producer listings in this issue indicate advertise- 
ments accepted for publication from reputable 
and established firms in this specialized field. 
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Cleveland, Ohio 


* * 
Wilding Picture Productions 


Witpinc Picture Propuctions, Inc., 1010 
Euclid, Cleveland, Ohio. Phone: TOwer 
1-6440. Jack Rheinstrom, Vice President. 


(Complete listing under Chicago, Illinois) 


Dayton 


* * * 


The Jam Handy Organization 
Tue Jam Hanpy Orcanization, Inc., 310 Tal- 
bott Building, Dayton 2, Ohio. Phone: ADams 
6289. A. M. Simpson, in charge. 


(Complete listing under Detroit, Mich.) 


Haic aNp Patrrerson, INc. 
131 North Ludlow Street 
Dayton 2, Ohio 
Phone: ADams 9321 
Date of Organization: 1939 


Srupio: 15 East Bethune, Detroit 2, Michigan. 
Phone: TRinity 3-0283. 


OFFICERS AND DEPARTMENT HEADS 
J. T. Patterson, President 
Earl E. Seielstad, Executive Vice President 
C. W. Hinz, Secretary 


Services: Industrial sound slidefilms, motion 
pictures, meeting guides, instruction manuals 
and lecture charts. 


Facitities: Complete film studio located at De- 
troit address, permanently staffed with writers, 
artists and technicians, 


RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: The Cornerstone of Confi- 
dence and The Key to Quality Workmanship 
(Cadillac Division of General Motors Corp.) ; 
Your Future is Automatic (Proctor and Gamble 
Company); Making Charge Business Pay and 
Controlled Credit (National Cash Register Com- 
pany); What a Salesman Should Know About 
Plywood—-series (Douglas Fir Plywood Asso- 
ciation); Made for the Earth (Price Brothers 
Co.) ; New Horizons with the Aero-Willys (Wil- 
lys-Overland Motor Company). 


Detroit, Michigan 
* 
FLorEz INCORPORATED 


(formerly Visual Training Corporation) 
815 Bates Street 
Detroit 26, Michigan 
Phone: WO 2-4920 


Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 


Genaro A. Florez, President 
Hans A. Erne, Executive Vice President 
Paul Kelcourse, Secretary-Treasurer, Gen. Mgr. 


Florez Incorporated: continued 


J. Raymond Cooper, Gen. Prod. Mgr. 

John K. Kleene, Editorial Director 

Ray B. Helser, Dir. Specialty Services 
Stanley W. Williamson, Dir. Training Division 
James F. Jackson, Dir. Military Training Div. 


Services: Consultants, creators, producers for 
sales and service training, promotion and man- 
agement; product presentation; conventions and 
exhibits; employe and consumer relations; eco- 
nomics information. Planning and producing 
slidefilms, motion pictures, transparencies, Video- 
graph presentations, charts, recordings, models 
and exhibits, stage presentations, conventions, 
manuals, texts, questionnaires, house organs. 
Offering stock shots, a-v equipment, syndications. 


FaciLities: Equipment and personnel for re- 
search, copy, art, photography (stills and 16mm 
or 35mm motion), animation, color duping, 
typesetting, printing. 

RECENT PRODUCTIONS AND SPONSORS 


REFERENCE Data: Tune Up For Close Harmony, 
Trout Fly Fable, Selling by Presentation, Selling 
by Demonstration (Nash Motors); Let’s Get 
Acquainted, The Standout Picture (Motorola, 
Ine.). 

Note: During 1952 a total of 1207 customers 
utilized production services, with 134 of them 
relying on tailor-made presentations with con- 
fidential specifications. Leading trade classifica- 
tion of such presentations found 47 for automo- 
tive, 17 for petroleum, 15 for automotive parts, 
12 for advertising agencies, 11 for the Armed 
Forces, 9 for Radio and TV manufacturers, and 
7 for pharmaceuticals. 


HENNING AND CHEADLE, INC. 
1060 W. Fort Street 
Detroit 26, Michigan 

Phone: WOodward 1-7688 


Brancues: 15 E. 60th Street, New York, N. Y. 

Phone: TEmpleton 8-8288. Charles Behymer, 

branch manager. 1140 So. Michigan Avenue, 

Chicago, Illinois. Phone: WAbash 2-0570. F. E. 

Harrold. branch manager. Complete photo- 

graphic production, editorial and distribution 
services in each branch office. 


OFFICERS AND DEPARTMENT HEADS 
L. A. Henning, President 


George R. Cheadle, Vice President 


SERVICES: Visualcast presentations; sound slide- 
films; motion pictures, literature; complete pro- 
grams. 


Facitities: Equipment and staff for black and 
white, Ektachrome and color separation, includ- 
ing studio, cameras, lighting, etc. 


RECENT PRODUCTIONS AND SPONSORS 
Sound Suipericms: She Needs a Hamilton 
(Hamilton Mfg. Co.) ; Open Door on the Home 
Front (lronrite Co.) ; Nine Keys to Truck Sell- 
ing (Ford Motor Co.); Installing Kex Service 
(Kex National Association) ; Story of Your In- 
dustrial Distributor (McGraw Hill). 

Motion Picrure: Presenting the New Kaiser 
(Kaiser Frazier Corporation). 

VISUALCAST: presentations for Reo, General 
Electric, Mfg. Light & Heat Co. of Pittsburgh. 


(DETROIT LISTINGS CONTINUE ON NEXT PAGE) 
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EAST CENTRAL 


Detroit, Michigan: cont'd 
* 7 * 


Tue Jam Hanpy Orcanization, INc. 
2821 East Grand Boulevard 
Detroit 11, Michigan 
Phone: TRinity 5-2450 
Date of Organization: 1917 


Brancues: New York: 1775 Broadway, New 
York 19, N.Y. Phone: JUdson 2-4060. Her- 
man Goelz, in charge. Chicago: 230 N. Michi- 
gan Avenue, Chicago 1, Illinois. Phone: STate 
2-6757. Jess Greenlief, in charge. Washing- 
ton: 1730 H. Street, N.W., Washington 6, D.C. 
Phone: District 0611. Harry Watts, in charge. 
Dayton: 310 Talbott Building, Dayton 2, Ohio. 
Phone: ADams 6289. A. M. Simpson, in charge. 
Los Angeles: 7046 Hollywood Boulevard, Los 
Angeles 28, California. Phone: HEmpstead 
5809. (Service office, not sales.) Pittsburgh: 
930-932 Penn Avenue, Pittsburgh 22, Pennsyl- 
vania. Phone: EXpress 1-1840. Mac Campbell, 
in charge. 


OFFICERS AND DEPARTMENT HEADS 


Jamison Handy, President 
Oliver Horn, Executive Vice President 
John A. Campbell, V. P. (Training Devices) 
Everett Schafer, V. P. (Service Development) 
George B. Finch, V. P. (Sales Development) 
William G, Luther, VP. (Automotive Contacts) 
Avery W. Kinney, Secretary 
Allan E. Gedelman, Treaswrer 
Anne Jioffre, Director, Public Impressions 


Services: Motion pictures: commercial; indus- 
trial; sales training; customer, personnel and 
public relations; minute movies, three-minute 
screen advertisements, sponsored shorts, safety, 
educational, health films; television commercials. 


Slidefilms: Commercial, industrial, sales and 
shop training, customer and public relations, 
merchandising, record, cartoon, reading, chart, 
discussional, quiz, school study and health, 
safety, first aid. Glass slides, transparencies, 
slide racks, opaque materials. 

Faciuities: Complete studio. Sound stage, re- 
cording, set construction, direction, casting, 
scene design, mock ups, miniatures, stage man- 
agement, field reconnaisance, animation studios, 
music direction and orchestra, rear projection, 
prop department, speech and acting coaching, 
slidefilm studio, film processing laboratories, art 
department, location equipment, creative staff. 
Projection sales and service. Special devices: 
Suitcase projectors, Shopper Stoppers, continu- 
ous loop projection, projectors, synthetic train- 
ing devices, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: /ron Country—lron Ore and 
Minnesota’s Future (Lake Superior Industrial 
Bureau); Grandma Goes to School (Frigi- 
daire); Something More Than Steel (Heppen- 
stall Co.) ; A Young Man’s Fancy (Edison Elec- 
tric Institute); Permanent Investment (Cast 
Iron Soil Pipe Institute); Why Doesn’t Some- 
hody Sell Me (The Coca-Cola Company) ; Tryp- 
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tar (Armour Laboratories, Inc.); Lightweight 
Champion (Zonolite Co.) : Better Fencing (Kop- 
pers Co.); Crusaders Against Fire (National 
Automatic Sprinkler & Fire Control Assn.) : 
Facts About Taps and Tapping (Greenfield Tap 
& Die Corp.) Protecting Poultry Products 
(Merck & Company, Ine.); Mother Takes a 
Holiday (Whirpool Corp.); Octupus in the 
House (National Electric Products Corp.) : The 
Vew Ford Tractor (Dearborn Motors Corpora- 
tion): On the Button (Union Switch & Signal 
Div. Westinghouse Air Brake Co.); For a 
Richer Catholic Life (Catholic Archdiocese of 
Detroit). 


SOUND SLIDEFILMS, Live Shows, Visual Presen- 
tations, TV Commercials and other materials 
for national clientele during 1952. 


* * 


Stuptos, Inc. 


Kuinc Srupios, Inc., 1928 Guardian Building, 
Detroit, Mich. Stanley Jack. 


(Complete listing under Chicago, Ill.) 


Movicon Motion Pictures 
2148 Gratiot 
Detroit, Michigan 
Phone: WOodward 1-9111 
Date of Organization: 1945 


OFFICERS AND DEPARTMENT HEADS 
Michael de Martino, Owner and Producer 
Joel Nash, Production Manager 
Douglas Wright, Editorial 
Nino Uberti, Souad Director 
Tommy Thompson, Art Director 


Services: Provide photographic and editorial 
services including film editing through all 
stages. Will supply any individual service on 
contract basis or will contract for entire pro- 
duction. 


Mitchell, Arriflex, Eyemo, Filmo 
Model H, Cine-Kodak Special and Bell & Howell 
35mm cameras, Mitchell 16mm camera. Anima- 
tion stand for 35mm and 16mm. Auricon 16mm 
single system for newsreel pickup. Ampex tape 
magnetic recorder with syne signal generator, 
stancil-Hoffman playback units with custom 
mixing channel. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Designs for Better Living 
(Briggs Manufacturing Company, Beautyware 
Division): Through the Ages (Permastone 
Company): Oriflow—Shock Absorber (Chrys- 
ler Corporation); Leagued Together (Ameri- 
can Lutheran Church); Tube of Tomorrow 
(Calumet and Hecla, Inc.). 


* 
Rocker Pictures, INc. 


Rocker Pictures, Inc., 5809 Harvard Road, 
Detroit, Mich. Phone: TUxedo 2-7762. 
George Netschke. 

(Complete listing under Los Angeles area) 


* * * Bold face stars over listing indicates dis- 
play advertising appearing in this issue. 


Ross Roy, Inc. 
2751 E. Jefferson Avenue 
Detroit 7, Michigan 
Date of Organization: 1929 
Brancues: Ross Roy, Inc., Hollywood 28, Cal. 
Ross Roy. Inc., 307 No. Michigan Avenue. Chi- 
cago 1, ‘Tilinois. Ross Roy, Inc., 122 E. 42nd 
Street, New York 12, N. Y. 


OFFICERS AND DEPARTMENT HEADS 
Ross Roy, President 

Thomas G. McCormick, Executive 

Vice President & General Manager 
John W. Hutton, Vice President 

and Operations Manager 
Carroll F. Sullivan, Vice President 
Wm. W. Shaul, Vice President 

John L. Thornhill, Vice President 

Robert A. Dearth, Vice President 
Mark Martin, Vice President-—Chicago 
John G. Fogarty, Vice President--Chicago 
William M. Ziegler, Jr.. 
Vice President—New York 
Maurice G. Vaughn, Vice President—Hollywood 
Erwin H. Haass, Secy.; Lathrop P. Morse, T'reas. 
Lathrop P. Morse, Treasurer 

J. F. Bernard, Photographic Director 
J. A. Roche, Recording Director 
J. P. Brenner, Purchasing Agent 


Services: Creation and production of service, 
sales, and product sound slidefilm programs: 
more than 200,000 sets of films and records a 
year to the entire Chrysler Corporation dealer 
organization. Likewise produce sales, service, 
and product training sound slidefilms for The 
Texas Company and Air Conditioning Division 
of Servel, Inc. 


Facitities: Photographic studio and depart- 
ment, art, animation, recording director and 
staff, and creative copy personnel. 


RECENT PRODUCTIONS AND SPONSORS 
SOUND SLIDEFILMS: Activity Means Business, 
Your Job at Highland Park, Welcome to Chrys- 
ler (Chrysler Corporation); The Dodge Story, 
Stepping-up to Dodge, (Dodge Division) ; 
More Power to You in °52, A Word of Welcome 
(De Soto Division); Servicing Tips, Brass 
Tacks, Balanced Engineering, Quality Up-Come- 
backs Down (Plymouth Division); Automatic 
Overdrive (Chrysler Corp. of Canada, Ltd.) : 
Profits from Batteries and Auto Supplies (The 
Texas Company) How to Beat Competition ( Air 
Condition Division, Servel, Inc.). 


* * * 


Wilding Picture Productions, Inc. 
Picture Propuctions, INnc., 1000 Dime 
Building, Detroit, Michigan. Phone: WOod- 
ward 3-9311. Lang S. Thompson, Vice Presi- 

dent. (See complete listing under Chicago. ) 


(Studio and sales office facilities maintained) . 


* 
Raphael G. Wolff Studios 


Detroit representative: Harold R. Troy 
16852 Meyers Road, Detroit 35 
Phone: Dlamond 1-0654 


BUSINESS SCREEN MAGAZINE 
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Michigan 


Doane Propuctions 
514 Division Street 
East Lansing, Mich. 

Phone 85714 
Date of Incorporation: 1948 
Don Doane, Producer 


Services: Sales promotion and public relations 
with l6mm sound and color motion pictures 
only: professional service from script to screen. 
Faciiities: 16mm Cine Special and synchron- 
ous camera facilities; studio; synchronous port- 
able magnetic film recording; Maurer optical 


/ 


METRO 


* * * 


ATLAS CorPorRATION 
1111 South Boulevard 
Oak Park, Illinois 
Phone: AUstin 7-8620, EUclid 6-3100 
Date of Organization: 1913 


Branch (Sales) : 228 No. LaSalle St., Chicago 


OFFICERS AND DEPARTMENT HEADS 
L. P. Mominee, Vice Pres., Secty., Gen. Mgr. 
Albert S. Bradish, Vice President, Production 
Frederick K. Barber, V.P., Dir. of Adv. and 
Sales Prom. 
Edward Schager. V.P., Dir. of Sales , 
Norman C, Lindquist, V.P., Dir. of TV 
James A. Cuca, Slidefilm Dept. 


SERVICES: 16mm and 35mm public relations and 
training motion pictures and slidefilms; color 
and sound; t.v. commercials; short subjects. 


FaciLities: Cameras, and 35mm R.C.A. 
l6mm direct positive and 35mm sound record- 
ing: art department: time-lapse photography; 
two sound stages: laboratory: animation; edit- 
ing: creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: She Stole the Show, Miracle 
of the Rainbow (Hotpoint, Inc.); Classified 
training motion pictures (U. S. Air Corps and 
U. S. Army); Betty’s Fruit Groves (J. |. Case 
Co.) ; Phonevision (Zenith Radio Corp.) ; Galion 
Makes the Grade (Galion Iron Works & Mfg. 
Co.):; Emulsions Get a Break (Black, Sivalls & 
Bryson): Three R’s of Bending (Wallace Sup- 
plies Mfg. Co.) ; Lead from Mine to Metal (St. 
Joseph Lead Company). Theatre trailers for 
J. 1. Case & National Safety Council. 


SounD SLiperILMs: The Amana Plan (Amana 
Refrigeration); Dollars Through Demonstra- 
tions (J. I. Case Co.) ; The Lady Said No (May- 
tag Company): Warfarin (Wisconsin Alumni 
Research Foundation): /nstalling New Rings in 
Tired Diesels (Perfect Circle Company) ; Train- 
ing series on Centrifugal Pumps and Training 
series on Texrope The-Belt Drive (Allis-Chal- 
mers): A Bright Step Into the Future (Misha- 
waka Rubber): Sell the Whole Wide World 
(Zenith Radio Corp.). 


TV CoMMERCIALS FOR: Sears, Roebuck & Co., 
Sunbeam, Phillips 66, Studebaker, Greyhound, 
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recording; portable lighting equipment with 
variable transformers for accurate color con- 
trol; editing; color work, printing; interlock 
projection. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: The Service Is Personal 
(Mich. Education Assoc.): The Right Semen 
Produces the Right Calj (Mich. Artificial Breed- 
ers Coop., Mich. State College); Your Future 
ls What You Make It (Mich. Assoc. of Osteo- 
pathic Physicians and Surgeons, Inc.); Living 
under the Law (State Bar of Mich.); The 
Weakest Link (Mich. Inter-Industry Highway 
Safety Committee). 


EA 


Van Merritt Beer, Swift & Company, Chase Can- 
dy, Manor House Coffee, Belle Sharmeer Hose, 
Whirlpool Washers, Miller Beer, ABC-O-Matic 
Washers, Arvin Industries, Robbins & Myers, 
Anco Windshield Wipers, Fall City Beer, Pure 
Oil Co., Buchen Company, Kitchen Maid Corp., 
Gatke Corp. 


* * 


BerLtet ANDERSON Marin, INc. 
549 W. Randolph Street 
Chicago 6, Illinois 
Phone: ANdover 3-1027 
Date of Organization: 1929 


OFFICERS AND DEPARTMENT HEADS 
Stanley R. Anderson, President 
Joseph P. Marlin, V.P. C. Everett Sward, V.P. 


James Bannister, V.P., Prod. 


Services: Production of training slidefilms and 
accompanying materials; dealer and sales, per- 
sonnel, job training; public, industrial and per- 
sonnel relations; product information; analysis. 


FaciLities: Studio equipped to handle six to 
eight complete room sets at one time; staff of 
65; photo laboratory technicians, engineering 
draftsmen, cartoonists, artists, directors, retouch- 
ers, electricians, carpenters; sound recording on 
contract with national organization. 


RECENT PRODUCTIONS AND SPONSORS 
SuiperiLms: The Forage Harvester; The “400° 
Series Tractor (Deere & Co.); The Tough Ones 
Are Human Too! (Morgan Linen Company). 
Fitmstrips: Steel_-Foundation of Civilization 
(series of four); Stainless Steel (2 strips); So 
You Want to Sell Pipe and Tubing (2 strips): 
Sam Wakes Up; Reinforcing Bars for Increased 
Sales; Sheet and Strip (2 strips); Carbon Steel 
Drill Rod (United States Steel Supply Div., 
United States Steel Corporation). 


* * 


Cuicaco Struptios 
or Cuicaco Firm Laporatory, INc. 
56 E. Superior Street 
Chicago 11, Ilinois 
Phone: WHitehall 4-697] 
Date of Organization: 1928 


Chicago Film Studios: continued 
OFFICERS AND DEPARTMENT HEADS 
A. G. Dunlap, President 
R. D. Casterline, Director of Sales 
George Jarrett, Production Manager 
Clare McQuaid, Script 
Mike Dale, M. P. Ted Lee, Slide. 
Maurice Manzoeillo, Art and Animation 
Howard Siemon, Cam. Howard Schuyler, Sound 
Dick Carver, Editing Walter Rice, Lab. 


SERVICES: From initial planning to release 
prints; l6mm and 35mm color and black and 
white motion pictures on advertising, sales pro- 
motion and job training, educational and travel; 
slidefilms, color: television commercials. 


Factuities: Two sound stages; Mitchell, Bell 
& Howell and Maurer cameras; art and anima- 
tion; optical effects; RCA 35mm sound record- 
ing on film or 35mm magnetic tape; projection 
theatre; laboratory; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Only Two, Save Those Seeds, 
It Pays to Take It Easy, Steel’s New Frontier, 
Grass Is Gold (Allis-Chalmers Mfg. Co.); Ba- 
sic’ Press (Miehle Printing Press Co.) ; Versa- 
tality on Wheels (Oliver Corp.); The Day the 
Cars Stood Still (Pure Oil Co.); World Series 
1952 (American & National Leagues of Profes- 
sional Baseball Clubs) ; Positioning Work Auto- 
matically (Giddings & Lewis); Model Cars Sales 
Presentation, The Smoke-Filled Room, Puffed 
Grains Promotion Film 752-53, Pack-O-Ten 
(Quaker Oats Co.). 
TV Commerciats for: S. C. Johnson, Kraft, 
Parker Pen, Quaker Oats, Oscar Mayer, Swift, 
Nestle Co., Purity Bakeries, Figin National 
Watch, General Motors, Allis-Chalmers, Hobart 
Mfg. Co., Sears Roebuck and others. 


FRANcisco Fitms 
185 No. Wabash Ave. 
Chicago 1, IL 
Phone: STate 2-0798 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
L. Mercer Francisco, Owner 


Services: Producer of sound motion pictures, 
sound slidefilms, filmstrips. 


Facitities: complete photographie facilities for 
production of slidefilms and auxiliary materials 
and advertising photographie - illustrations in 
black and white and color in own Chicago stu- 
dio, centrally located. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picture: More Power to You (Com- 
monwealth Edison Co.). 

Sounp Suuwericms: Modern Federal Tax Law 
Reporting (Commerce Clearing House); Big 
Ticket Tactics (Jacobse Mfg. Co.}; Safe and 
Salable (Chicago Title & Trust Co.); Million 
Dollar Salesmen (Helene Curtis Industries, Inc.) . 


* * 


The Jam Handy Organization 
THE Jam Hanpy OrGaANizaTion, INc., 230 N. 
Michigan Avenue, Chicago 1, Illinois. Phone: 
(Cont'd on next page) 


STate 2-6757. 
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CHICAGO AREA 


The Jam Handy Organization: cont'd 


Extensive creative and projection services 
maintained for the convenience of clients in 
the Chicago metropolitan area. (See Detroit 
listing for complete data on JHO services and 
facilities). 


Henning and Cheadle, Ine. 
HENNING AND Cueapie, Inc., 1140 So. Michigan 
Avenue. Phone WAbash 2-0570. F. E. Har- 
rold, branch manager. Complete photographic 
service for production; writer; distribution. 


Jenny Famsanks Propuctions 
Jenny Fampanks Propuctions, 520 N. Michi- 
gan Avenue, Chicago, Ill. F. McHugh. 


Jones Propuctions, INc. 
1725 No. Wells Street 
Chicago 14, Illinois 
Phone: MOhawk 4-5525 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Dallas Jones, President 
Marilou Jones, Vice President & Treasurer 
Richard Bowen, Secretary 
W. O. Zielke, Production Manager 


Services: Slidefilms, motion pictures and 
printed materials for training, public relations, 
information and sales, Complete package serv- 
ice, including distribution. 


Faciities: Sound and silent stages for slide- 
films and motion pictures. Mitchell cameras, 
magnetic sound recorder. Three completely 
equipped production crews; five writers; stylist; 
artists, Slidefilm animation and duplicating. 
Special 18-piece strobe assembly for high-speed 
photography. 

RECENT PRODUCTIONS AND SPONSORS 
Sounp Siiuperitms: The Difference in Carrier 
(3 slidefilms for Carrier Corp.) ; Eye-Catching 
Displays (Texas Company); Mr. Casey Finds 
the Answer (Sears, Roebuck & Co.) ; The Proto- 
pectin Story (Sunkist Growers, Inc.) ; Aunt Je- 
mima Goes to a Party (Quaker Oats Co.) ; 1953 
Dealer Meeting (International Harvester); Be- 
ginning Sports Program (Athletic Institute) ; 
Sell the Burner (Harper Wyman) ; What's New? 
(Dan River Mills); Mummy Goes to Town 
(Swift & Co.); Just Tell Them the Facts (The 
A. O. Smith Corp.); Master-Mixed Painter's 
Textbook (7 slidefilm program for Sears, Roe- 
buck & Co.); Professional Drivers’ Series (5 
film program for National Safety Council) ; 
$10,000 a Minute (Pure Oil Co.); Service Is 
Your Business (Pullman Co.) and others. 


Safe Guidance for Film Buyers 

* With candor and cooperation, the vast ma- 
jority of established business and t.v. film pro- 
ducers have provided prospective users of their 
services with evidence of their clientele and of 
the character of work done during the past year. 
Careful use of these pages will safeguard your 
film program. 
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Kune Struptos, INc. 
601 North Fairbanks Court 
Chicago 11, Illinois 
Phone: DElaware 7-0400 

Date of Organization: 1928 
Srupios: Chicago and 6650 Sunset Blvd., Holly- 
wood 28, Calif. Lee Blevins. 
Brancu Orrices: 40 E, 5ist St., New York 22, 
N. Y. Seymour Thompson, 1928 Guardian Bldg., 
Detroit, Mich. Stanley Jack. 


OFFICERS AND DEPARTMENT HEADS 
Robert Eirinberg, President 

Lee Blevins, Mgr. West Coast Operations 

Fred Niles, V.P., Dir. TV & MP Division 
David Savitt, Cam. Div. Chief 
Fred Freeland, Exec. Film Dir. 

Arthur Lewis Zapel, Dir. Scenario Div. 
Richard Hertel, Supervising Ed. 


SERVICES: 16mm and 35mm motion pictures, in- 
dustrial training, public and civic relations, edu- 
cational, technical, slidefilms, animation, televi- 
sion commercials and television package shows. 


FactLities: Complete studio and sound stages; 
Research Council Crane, dollies; complete line 
of 35mm Mitchells and 16mm equipment. Ani- 
mation studio; Stancil-Hoffman and Magnecord 
recording facilities. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Lines and Fines (Admiral 
Corp.); Tennessee Story (Tenn. Products & 
Chem. Corp.) ; Skid Row (National Broadcast- 
ing Co.). 


Sounp Suuperitms for: Admiral Corp. (7 films 
on Electronic Training); Sears Roebuck; Ham- 
ilton; Crosley (6 films); Hallicrafters; Mitchel. 


Tetevision: Hormel All-Girl Review (13 half- 
hour shows for Hormel Meat Co.) ; Adventures 
of Uncle Mistletoe (26 15-minute shows for 
Marshall Field Co.) ; Frank Lloyd Wright (half- 
hour show for N.B.C.); Boxing From Rainbo 
(13 half-hour bouts) Commercials for: U. S. 
Steel, Wrigley Chewing Gum, General Electric, 
Ohio Oil, Admiral, Mitchell Air Conditioning, 
Chuckles Candy, Cats Paw, Ralston Purina, 
Raleigh Cigarettes, and others. 


* * * 


Mervin W. La Rue, Inc. 
159 E. Chicago Avenue 
Chicago, Hlinois 
Phone: SUperior 7-8657 


OFFICERS AND DEPARTMENT HEADS 
Mervin W. La Rue, Sr., President 
Charles H. Hard, Sect. Treasurer 
Joanna LaRue, Vice President 


SERVICES: Specializes exclusively in medical and 
scientific motion pictures and illustration—sur- 
gical, clinical, animation, microscopic, macro- 
scopic, etc.-for professional use. 

Faciities: All equipment for special field—ex- 
plosion proof for surgery, specially designed mi- 
croscopic and macroscopic, time lapse, and _re- 
cording equipment and accessories. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Toxemia of Pregnancy (by 
N. S. Assali, M.D.; S. T. Garber, M.D.; R. D. 


Mervin W. LaRue: continued 
Bryant. M. D. Dept. of Obstetrics, U. of Cin- 
cinnati) ; Resection of a Congenital Diverticulum 
of the Left Ventricle (by Willis J. Potts, M.D.; 
Arthur De Boer, M.D. Children’s Hospital, Chi- 
cago); Diagnosis and Surgical Treatment of In- 
trathoracic Goiter (by John M. Dorsey, M.D.; 
Erwin M. Miller, M.D.; Gordon Brown, M.D.) ; 
Commisurotomy for Mitral Stenosis (Jerome 
Head, M.D.; Edward Avery, M.D.) ; Congenital 
Anomalies of the Ear—Genesis and Correction 
(George Shambaugh, Jr., M.D.; Eugene L. Der- 
lacki, M.D.) and others. 


* * * 


Mercury International Pictures 
Mercury INTERNATIONAL PictuREs, 251 E. 
Grand Ave., Chicago 11, Ill. Phone DElaware 
7-3934, (Tempo, Inc.) 


(see complete listing in Los Angeles area) 


Strupios 
6808 No. Clark Street 
Chicago 26, Illinois 
(Reference details on recent productions & 
sponsors not submitted.) 


STANLEY Propuctions, 
435 North Michigan Avenue 
Chicago 11, Illinois 
Phone: WHitehall 4-3360 
(Complete listing under New York City) 


PARAGON Pictures, INc. 
2540 Eastwood Avenue 
Evanston, I}linois 
Phone: DAvis 8-5900 


Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Robert Laughlin, President 
James E. Ford, Vice Pres. and Sales Manager 
G. F. Garner, Secretary 
Sherwin Cazanov, Production Manager 


Services: Motion pictures and slidefilms in 
sound, color, black and white for advertising, 
public relations, training and education, sales 
improvement, product promotion and television; 
client planning service. 


Fact.ities: Sound recording; complete photog- 
raphy; studios with sets; editing; animation 
artists; script writers; music library and art 
work. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Captain’s Idea (Rust- 


Oleum Corp.) ; Behind the Scenes (Midwest Rub- 
ber Reclaiming Co.). 


Sounp Suuperitms: It’s No Joke; The Captain 
of the Men of Death; Having a Wonderful Time; 
The Long Night; and The Run Down (Zurich- 
American Insurance Co.). 


Pitot Propuctions, INc. 


6419 No. California Avenue 
Chicago 45, Illinois 
Phone: AMbassador 2-414] 


BUSINESS SCREEN MAGAZINE 
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Pilot Productions: continued 


Date of Organization: 1932 
(Incorporated in 1952) 


OFFICERS AND DEPARTMENT HEADS 
Paul L. Dowty, President 

C. Robert Isely, Exeec. Vice President 

John A. Janssen, Program Director 

Charles A. Perry, Production Director 
Services: 16mm motion-TV-Lip Syne Record- 
ing, 35mm sound slidefilms and_ recordings, 
Giant display transparencies (color), Printon 
Color prints, Dupe color transparencies, Dye 
transfers, titling, animation. 
Facitities: Studio, sound stage and attendant 
equipment. Still color and black and white pro- 
cessing and printing laboratories. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Digging for Your Future 
(Bucyrus-Erie); Aggregates Unlimited (lowa 
Manufacturing Co.); A New Truck is Born (In- 
ternational Harvester); Michigan in Motion 
(Michigan Power Shovel Co.); Johnny on the 
Spot (Newspaper Reps. Assoc.). 


* 


Reid H. Ray Film Industries 
Rew H. Ray Inpustries, Inc., 208 S. 
LaSalle St. Phone: FInancial 6-0897, Frank 
Balkin. 


(Complete listing in St. Paul area) 


* * * 


Rocket Pictures, Inc. 
Rocket Prerures, INnc., 554 W. Adams St., Chi- 
cago, Ill. Phone: FRanklin 2-7270. J. Harry 
Ebbert. 


(see complete listing in Los Angeles area) 


* * * 


SarrA, 

16 E. Ontario Street 
Chicago 11, Illinois 
Phone: WHitehall 4-5151 
Date of Organization: 1937 


Branch Office: 200 E. 56th Street 
New York 22, N. Y. 

Phone: MUrray Hill 8-0085 
OFFICERS AND DEPARTMENT HEADS 
(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
Robert Jenness, Director; Rex Cox, Director 
John Henderson III, Producer-Director 
Stanley Johnson, Director 
George Altman, Editor 
David Fletcher, Art Director 


(At Chicago Studios) 

Harry W. Lange, Production Manager 
Joseph G. Betzer, Director of Film Planning 
Helen Krupka, Scenario Sup. 
Wayne Langston, Writer-Director 
Michael Stehney, Director 
Ray Mueller, Director 
Karl Oeser, Director 
George DeDecker, Art Director 
Harold A. Lignell, Laboratory Manager 
Marvin Bailey, Editor 
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Sarra, Incorporated: continued 


Services: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion and 
information, employe training and indoctri- 
nation, safety training and promotion, public 
information, Armed Forces training subjects. 


Faciuities: l6mm and 35mm motion picture 
cameras; still photographic equipment and per- 
sonnel: l6mm and 35mm editing: 16mm and 
35mm film processing laboratory; art and ani- 
mation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: A Gray Day for O'Grady, An 
Accident Happens to Sam, Picture Your Safety 
Target (National Safety Council). 


Sounp SuipericMs: How to Stretch Your Food 
Dollars (Household Finance Corporation) ; The 
57 Story, Service for Sales (H. J. Heinz Co.) ; 
It Pays to Push Country Club (Western Auto) ; 
The X You Mark (Citizens Committee for the 
Banking Amendment); I/ntroducing the New 
Electric Range (Magic Chef, Inc.) ; Operating 
Heavy Duty Trucks Safely (National Safety 
Council). 


* 


JouN SUTHERLAND Propuctions, INc. 


Ambassador West Hotel 
Chicago, Hlinois 


Phone: Superior 7-7200 


(See Complete listing in Los Angeles Area) 


VikinG Pictures CORPORATION 
1415 Howard Street 
Chicago 26, Illinois 

Phone: AMbassador 2-6800 

* Date of Organization: 1947 

OFFICERS AND DEPARTMENT HEADS 

Sullivan C. Richardson, President 

Arnold Whitaker, Vice President 
Scott Whitaker, V. P. West Coast Productions 
Earl B. Brink, Board Member 
John K. Edmunds, Secretary-Treasurer 
Fredrick E. Strauss, Dir. of Production 


Services: Industrial, documentary, travel, edu- 
cational, animation, medical films. 

Faciities: Story development and script writ- 
ing staff; storyboards; animation; color. Two 
full field crews for location shooting and syn- 
chronous lip sync or sound recording. Portable 
lighting equipment adequate for large color 
interiors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Your Magic Messenger 
(Commonwealth Telephone Company) ; Progress 
in Plumbing (Universal Rundle Company); The 
Wide Good Land (Chrysler Division); Turn- 
pikes in the Sky, The Pennsylvania Story (State 
of Pennsylvania). 


* * * Bold face stars appearing over list- 
ings indicate display advertising elsewhere in 
this Annual Production Review. 


* * 


Vocure-Wricut Stuptos 
(Division of Electrographic Corporation) 
469 E. Ohio Street 


237 E. Ontario Street 
Chicago 11, Illinois 


Phones: MOhawk 4-5600, WHitehall 4-0244 
Date of Organization: 1931 


Brancu Orrices: 225 Fourth Avenue, New 
York, N.Y. Phone: ALgonquin 4-3400, Robert 
Shea, Vice President, 1041 N, Formosa Street, 
Hollywood, California, Phone: Granite 5111, 
Charles W. Shelly, Manager. 


OFFICERS AND DEPARTMENT HEADS 
Albert W. Dungan, President of Electrographic 
Corporation and Manager of 
Vogue-Wright Studios 
Clinton Conrad, Executive Vice-president 
William Faivre, Vice-president and Gen. Mgr. 
George T. Becker, Vice-president in charge of 
film sales and production 


James E. Holmes, Studio Manager 


Services: Motion pictures, slide-motion, sound 
slide, television shorts and commercials, charts, 
manuals, booklets; films on industrial sales and 
personnel training, safety, public and civic rela- 
tions, 

Facitities: 100,000 square feet of floor space, 
Chicago; 40,000 square feet, New York. Staff of 
250 employees, complete motion picture and 
slide film equipment. Sound stage, editing, ani- 
mation, creative staff. Complete facilities of 
Samuel Goldwyn Studios available in Hollywood, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Doubled in Spades (The 
Pure Oil Company) ; Fog Over Portland (Zenith 
Radio Corp.) ; The A-3 Airborne Lifeboat (Unit- 
ed States Air Force) ; Big Business (Kraft Foods 
Company) ; Word of Honor (Kaiser Frazer Sales 
Corp.). 


SouND SLiperiLMs: War Time Prodigy Becomes 
Peace Time Giant (Masland Duraleather Com- 
pany); Foamex . . . The Answer to Perfect 
Comfort (Firestone Tire & Rubber Co.) ; Built 
for Each Other (Zenith Radio Corp.) ; Mind 
Your Manners (Natl. Assn. of Automotive Mu- 
tual Insurance Companies); Know Your Man 
(International Harvester Co.). 


* * 


Witpine Picture Propuctions, Inc. 
1345 Argyle Street 
Chicago 40, Illinois 
Phone: LOngbeach 1-8410 
Date of Organization: 1914 
Incorporation: 1927 
BRANCHES 
New York: 385 Madison Ave., New York, N. Y. 
Phone: Plaza 9-0854. J. W. Inglefield, Vice 
President. 
Detroit: 1000 Dime Building, Detroit, Michi- 
gan. Phone: Woodward 3-9311. L. S. 
Thompson, Vice President. 


(CONTINUED ON THE FOLLOWING PAGE) 
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CHICAGO AREA: 


Wilding Picture Productions: cont'd 
1345 Argyle Street 
Chicago 40, Illinois 


BRANCH OFFICES: CONTINUED 
CLEVELAND: Euclid Avenue, Cleveland, 
Ohio. Phone: Tower 1-6440. Jack Rhein- 
strom, Vice President. 


PrrrspurcH ; 429 Fourth Ave., Room 1201, Pitts- 
burgh, Pa. Phone: Grant 1-6240. Ralph 
Maitland, in charge. (Under supervision of 
Jack RKheinstrom.) 


CincInNATI: Enquirer Building, Cincinnati, 
Ohio. Phone: Garfield 0477, R. L. MeMil- 
lan, in charge. (Under supervision of Jack 
Rheinstrom. ) 


Cuicaco: Address given above. George L. 
Schuyler, Vice President 


St. Louts: 4378 Lindell Blvd., St. Louis, Mo., 
Phone: Lucas 0986. James E. Darst, in 
charge. (Under supervision of George L. 
Schuyler. 


Hottywoop: 5981 Venice Blvd., Hollywood, 
California. Phone: Webster 0183. John 
Oser, in charge. 


OFFICERS AND DEPARTMENT HEADS 
C. H. Bradfield, Jr., President 
H. W. Fish, Executive Vice President 
V. A. Burg, Secretary-Treasurer 
M. W. Gibney, Production Development Dept. 
J. M. Constable, Production Development Dept. 
J. A. Kellock, Vice President, Production 
Walter Tinkham, Executive Assistant 
Jerome C. Diebold, Executive Assistant 
Harold A, Witt, Executive Assistant 
Harold Kinzle, Laboratory Superintendent 
Gilbert Lee, Art Director 
A. J. Bradford, Customer Service & Equipment 
Duncan Taylor, Slidefilm Dept. 
Jack A. Krieger, Advertising & Sales Promotion 


Services: Producers of sound motion pictures 
and sound slidefilms for commercial applica- 
tion and films for television. 


FaciLities: 60,000 sq. ft. of floor space in main 
studio, Chicago; 27,000 ft. given over to three 
stages, 200 x 75, 100 x 70 and 100 x 50 ft.; re- 
mainder to administrative and creative offices, 
still and motion laboratories: optical and ani- 
mation departments, art studio, screening rooms, 
sound department, film vaults, carpenter .shop 
and other departments. Stage facilities, screen- 
ing rooms and administrative offices also avail- 
able at company’s Detroit and Hollywood studios. 


RECENT PRODUCTIONS AND SPONSORS 


Morion Pictures: Paradise for Buster (Deere 
& Co.) ; Inside Harvester (International Harvest- 
er Co.); Ticket to Freedom (Ford Motor Com- 
pany); Let’s Face It! (U.S. Steel Corporation) ; 
Operation Mexico (Oldsmobile Div. General Mo- 


Wilding Picture Productions: continued 
tors Corp.) ; Legend of Samson the Ram; Ram 
Power in Action; The Red Ram (Dodge Divi- 
sion, Chrysler Corporation) ; Cool Chips (Cin- 
cinnati Milling Machine Co.) ; The Freight Goes 
Through (Association of American Railroads) : 
Golden Gloves Across the Sea (The Chicago 
Tribune); The Legend of Dan and Gus (Colum- 
bia Gas Systems); The Mark of C (Anheuser- 
Busch, Inc.): and Treasure Farm (Sinclair Re- 
fining Co.) 


SOUND SLIDEFILMS: Numerous subjects produced 
for nation-wide clientele during 1952. 


* 
Raphael G. Wolff Studios 


G. Woirr Strupios: 2103 Orrington 
Avenue, Evanston, Ill. Phone: DAvis 8-7236. 


Carl Wester, representative. 


(See complete listing in Los Angeles area) 


THe VENARD ORGANIZATION 
702 So. Adams Street 
Peoria 2, Illinois 


Phones: 4-2490 and 8261 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
C. L. Venard 


Frances B. Venard 


RECENT PRODUCTIONS AND SPONSORS 


(Reference details on recent productions 
and sponsors not submitted ) 


GENERAL Pictures Propuctions, INc. 
621 Sixth Avenue 
Des Moines 9, Iowa 
Phone: 3-4553 
Date of Organization: 1945 
Laboratory: Kempton Road 
Des Moines, lowa. Phone: 3-8275 
OFFICERS AND DEPARTMENT HEADS 
W. K. Niemann, President 
Ted Sloane, Vice President 
D. H. Bonine, Vice President, Laboratory Chief 
W. H. Schultz, Vice President, Production Chief 


Services: Industrial sales and job training and 
civic relations films; television subjects. 


FactLities: Sound and color camera and labora- 
tory equipment; sound recording and re-record- 
ing, direct-on-film, magnetic film, tape; color 
printing; animation; editing; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Drake Relays of 1952 (Pepsi- 
Cola): 1f You Were a Chicken (Hy-Line Poultry 
Farms); One Goal, One Gift, One Time (Des 
Moines Community Chest); Professional Cook- 
ing (Vocational Guidance Films); A Film Talk 
(Christian Rural Overseas Program. 


Parrot Firms Stupio 
1700 Keo Way 
Des Moines 14, lowa 


Phone: 2-4211 


Date of Organization: 1919 


OFFICERS AND DEPARTMENT HEADS 
Edward B. Goldman-T. P. Grinspan, Partners 


Services: 16mm films; 35mm theatre trailers; 
slidefilms; television animation. 


Faciuities: Studio; 16mm and 35mm cameras: 
sound recording; animation. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Safety Series (lowa Safety 
Congress); 1952 State Tournament (la. Girls 
H. S. Athletic Union). 
Sounp Tractors; Nebraska Test 
(Oliver Corporation) ; Maytag Service (Maytag) : 
TV Commercials: Metz Brewing; Hiland; Chev- 
rolet Dealers of lowa; Staley; Roto Rooter Co.; 
Storz Brewing Co. 


TELE-VisuAL PRODUCTIONS 
913 Walnut Street 
Des Moines 9, Iowa 
(Reference details on recent productions & 
sponsors not submitted.) 


CENTRON CorPorRATION, INC. 
1107 Massachusetts 
Lawrence, Kansas 

Phone: 50 
Date of Organization: 1950 


OFFICERS AND DEPARTMENT HEADS 
Arthur H. Wolf, President & Exec. Producer 
Fred S. Montgomery, Vice President 
Russell Mosser, Secretary-Treasurer 
Charles Lacey, Director of Production 
Norman Stuewe, Motion Picture Photography 
Margaret Travis, Script & Filmstrip Prod. 
Harold Harvey, Director 
Maurice Prather, Still Photography 


SERVICES: 16mm motion pictures and slidefilms 
for public relations, sales, training, and educa- 
tion. Animation and recording service. Subcon- 
tracting. Specialized sports photography. TV 
films. 


Facitities: Sound stage (3000’); Mitchell and 
Cine Special cameras; lighting and sound equip- 
ment for studio and location. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Infinite Harvest (Spencer 
Chemical Co.); To the Stars; Championship 
Basketball at Kansas; Football Highlights of 
1952 (University of Kansas); NCAA Basketball 
(National Collegiate Athletic Assn). Speech: 
Conducting a Meeting (Young America Films, 
Inc.). Other films and filmstrips for Young 
America Films, including 29 filmstrips. TV com- 
mercials for Western Auto. 


Minnesota 
* * « 
Empire PuHotrosounp, INc. 
1920 Lyndale Avenue, South 
Minneapolis 5, Minnesota 
Phone: Kenwood 7600 
Date of Organization: 1945 


BUSINESS SCREEN MAGAZINE 
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Empire Photosound: continued 
OFFICERS AND DEPARTMENT HEADS 
William S. Yale, President 
Charles B. Woehrle, Secty-Treasurer 
Catherine Running, Business Manager 
Truman Bjorklund, Production Manager 
Arthur Nicol, Camera Department 
Frederick Morgan, Story Board & Animation 
Leslie Blacklock, Editorial Dept. 
Warren Rose, Sound Roy Newquist, Script 


Services: Motion pictures for industry, sales 
training and TV.; animation; sound slidefilms. 
Subcontracting work. 


Facitities: Creative dept.; script, storyboard 
and artwork. Maurer camera. 3 completely 
equipped film editing rooms: electronically con- 
trolled animation stand for l6mm and 35mm 
color, b&w motion pictures, slidefilms. Ampex 
synchronous recording in studio and on location. 
Maurer multiple l6mm sound tracks. Bank of 
5 Magnecorders for tape dubbing service. Time- 
lapse, slow-motion equipment. Large sound stage 
accommodates 5 sets simultaneously. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Beauty Through Science 
(Rayette, Inc.) ; Farmhand News (Superior Sep- 
arator Co.); Futuramic (Minneapolis-Honey- 
well); Newsreel #2 (General Mills); Color in 
Stone (Minnesota Mining). 


SounpD SLIDEFILMS: New Avenues of Profitable 
Business; The Magic of Glass; Build Better With 
Insulite (M & O Paper Co.): Profits Through 
Preference; Preference With Permanence (Brown 
& Bigelow); Keep Your Customer in Business 
(Pako Corporation); and others. 


TV CommMerciALs: for The Dayton Co.; First 
Group of Banks; Maple Island Dairies; Gluek 
Brewing Co.; Nicollet Hotel: Toro Mfg. Corp.: 


etc. 


* * * 


Rew H. Ray INbustrRIEs 
2269 Ford Parkway 
St. Paul 1, Minnesota 
Phone: EMerson 1393 


OFFICERS AND DEPARTMENT HEADS 
Reid H. Ray, President 
William H. Ringold, V.P. C. H. Nyquist, Treas. 
Alice M. Griswold, Secretary 
E. H. Polsfuss, Production Manager 
C. H. Bradshaw, Laboratory Superintendent 
Robert Berg, Art Director 
Frank J. Havlicek, Asst. to the President 


Services: 16mm and 35mm motion pictures and 
slidefilms; color; theatre screen advertising pro- 
duction and distribution; television commer- 
cials created and produced. 


Faci.ities: Studio, sound recording, creative 
staff. Distribution. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Tom Gordon Goes Modern; 
Costly Bargains; What's New for °53 (Deere & 
Company); Milestone in Medicine (Smith, Kline 
& French Laboratories); Hawkeye Sports Pa- 
rade (University of lowa): The Rana Pipen 


1953 PRODUCTION REVIEW 


Reid H. Ray Film Industries: continued 


Frog Test for Pregnancy (Dr. Jane Hodgson) : 
and others. 


SOUND SLIDEFILMS: Quality Speaks; Who? 
What? Where? (Brown & Bigelow): Every- 
thing's Under Control (Cutler-Hammer, Inc.) : 
and others. 


Rew Ray TELEvision Propuctions, INc. 
2269 Ford Parkway 
St. Paul 1, Minnesota 
Phone: EMerson 1393 
Branch: 8762 Holloway Drive, Los Angeles 
OFFICERS AND DEPARTMENT HEADS 
Reid H. Ray, President 
William Ringold, Secty and Treasurer 
Saul Elkins, Vice Pres. and Producer 
Frank J. Havlicek, Vice President 


SERVICES: Production, sale and distribution of 
television syndicated packaged films. 

FAcILitTiEs: Studio, sound recording, creative 
staff. Distribution. 


RECENT PRODUCTIONS AND SPONSORS 
TV. Motion Pictures: Sporting Chance (26 


minute programs, in series); Sports Album of 
Fame (13 minute programs, in series). 


Missouri 


THe Carvin COMPANY 
1105 Truman Road 
Kansas City 6, Missouri 


Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
F. O. Calvin, President 
Lloyd Thompson, First Vice President 
Larry Sherwood, Vice-Pres. & Gen. Sales Mgr. 
Neal Keehn, V. P. in Charge of Services 
Frank Barhydt, V. P. in Charge of Productions 
James Sund, V. P. in Charge of Manufacturing 
B. C. Calvin, Secty-Treasurer 
Dick Bulkeley, Executive Director 
James Hash, Comptroller 
Leonard Keck, Operating Manager 
Ken Moran, Business Manager 
Maxine Covell, Office Manager 


Services: l6mm color sales and sales training 
films; service work for other producers and for 
universities. 


Facitities: 8,000 sq. ft. studio space; location 
equipment for three crews; laboratory with out- 
put of 25,000,000 ft. black and white, 20,000,- 
000 ft. color a year; Kodachrome processing; 12 
editing rooms: two sound studios with six chan- 
nels, four phono, recording equipment for film, 
tape, wax, magnetic film: six full-time directors: 
creative staff, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Seeing Is Believing (Cater- 
pillar Tractor Co.); Trouble With Potts (B. F. 
Goodrich Co.); The Dirty Look (Gulf Oil 
Corp.): The Joanna Story (Joanna Western 
Mills); Deep Waters (Layne & Bowler, Inc.) ; 
Pay Dirt (Lion Oil); King Basketball (Official 
Sports Films); The Mice Will Play (Phillips 
Petroleum Co.) ; The Sound of America (South- 
ern Pine Association). 


St. Louis 


Conpor Fitms, Ine. 
1006 Olive Street 
St. Louis 1, Missouri 
Phone: MAin 8876 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
Arthur E. Wright, Jr., President 
Bradford Whitney, Vice President 
Walter S. Craig, Dir. of Photog. 

Otto Rauhut, Chief Sound Engineer 
E. K. Stoeppelwerth, Cameraman 
Victor C. Lewis, Jr., A.C.E., Editor 


SERVICES: l6mm and 35mm commercial, indus- 
trial, training, sales, and television motion pic- 
tures. TV commercials. Sound slidefilms. 


FaciLities: Sound stage. Mitchell and Bell & 
Howell cameras, Fearless Panoram dolly. Mo- 
violas, Magnetic recording (17!2mm and 1 in.). 
Six-channel mixing, completely interlocked. Su- 
personic galvanometer-type optical recorder. 
Complete creative, writing, and production staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Assignment 103 (St. Louis 
Community Chest); Out of the Shadow (Boys 
Town of Missouri); Road to Citizenship (St. 
Louis Girl Scout Council) ; Once Upon the Wa- 
bash (Wabash Railroad Company); Seal of Ex- 
cellence (in production) (Monsanto Chemical 
Company 


SOUND SLIDEFILM: The Division 38 Story-Mer- 
chandising (Sears, Roebuck & Co.). 

TV Com™erciaAts: for Anheuser-Busch, Inc.; 
International Shoe Co.; Steeleote Paint Co.; 
Krey Packing Co.: Meletic Sea Food Co.; ete. 


Premier-HARDCASTLE PropuctTioNns 
3033 Locust St. 
St. Louis 3, Mo. 
Phone: Newstead 3555 
Branch: 818 Olive St. Phone: CEntral 7620 
Date of Organization: 1948 


OFFICERS AND DEPARTMENT HEADS 
Theodore P. Desloge, General Manager 
J. H. Hardeastle, Asst. Manager 
Wilson Dalzell, Sound 
Roger E. Leonhardt, Production 
Richard Hardcastle, Photography 


SERVICES: lomm and 35mm films for industry, 
public relations, religious and civic organiza- 
tions: TV commercials; sound slidefilms. 
Facitities: Motion picture and sound recording 
equipment; sound stage (2000'); two recording 
studios; mobile unit for location work. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: & Tons of Champions (An- 
heuser-Busch, Inc.) ; Troubled Children (Metho- 
dist Children’s Home): No One Alone (Jewish 
Federation). 

SOUND SLipeFILMsS: Sales Conference (The Sev- 
en Up Co.); Purina Learned a Lesson (Ralston 
Purina Co.). 

TV Commerciats: for Old Judge Coffee; Knapp 
Monarch Mfg. Co.; Southwestern Bell Telephone 
Co.: St. Louis Community Chest; Tigrett Enter- 
prises, ete, 


(CONTINUED ON THE FOLLOWING PAGE) 
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WEST CENTRAL 


St. Louis: continued 


* * 


Wilding Picture Productions 
Witpinc Picture Propuctions, Inc., 4378 Lin- 
dell Boulevard, St. Louis, Missouri. Phone: 

LUcas 0986. James Darst, in charge. 


Under supervision of Geo, L. Schuyler. 


Wisconsin 


Ants Corporation 
1032 N. Sixth St. 
Milwaukee, Wisconsin 
Phone: BR. 6-5670 
Date of Organization: 1927 


OFFICERS AND DEPARTMENT HEADS 
A. K. Hadley, President 


Harlan P. Croy, Géneral Manager, Treasurer 


Services: l6mm and 35mm_ industrial, sales 
training pictures; sound slidefilms, 
slides; TV commercials and shorts. Complete 
lomm and 35mm lab service. 


Factuivies: l6mm and 35mm cameras; lighting 
equipment for studio or location; stock and 
special sets; recording facilities (magnetic, dise. 
and film), 16 and 35mm. 

RECENT PRODUCTIONS AND SPONSORS 
Morion Prerures: First Time In History 
(Schlitz Brewing Co.) Family Cruise, Outboard 
Style (Evinrude Motors) : Quality Canning (Cly- 
man Canning Co.). 


Sounp Reference Call; Better Ways 
to Health (West Bend Aluminum Co.). 


Vernon J. Krarr Firm Propuctions 
840 N. Plankinton Avenue 
Milwaukee 3, Wisconsin 
Phone: Marquette 8-6472 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Vernon J. Kraft, Partner 
Frances M. Kraft, Partner 
Services: Industrial, sales and job training and 
sports entertainment motion pictures and slide- 

films. 
Factuiries: Maurer and Bell & Howell cameras; 
lights, stage block and cables for interiors and 
exteriors; animation department; seript writing. 
RECENT MOTION PICTURES AND SLIDEFILMS 
(Reference details on recent productions & 
sponsors not submitted. ) 


The Buyer’s Guide to Good Films 

* The many thousands of business concerns, 
trade groups, government bureaus and advertis- 
ing agencies who now buy and use this Produc- 
tion Review look to these up-to-date references 
on recent productions and sponsors for depend- 
thle buying guidance. Preview and check with 
sponsors listed to assure satisfaction. The bes¢ 
sources appear in these pages. 
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Texas 


Coast Fits, Inc. 
309 Oil and Gas Building 
Houston 2, Texas 
Phone: Blackstone 5471 


Branch: 9 W. 6lst St., New York City 
Phone: ClIrele 6-0191 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
Robert Yarnall Richie, President 
Virginia G. Richie, Secretary-Treasurer 
Fredrick W. Bryant, New York Sales Rep. 
Services: Motion pictures, Richie-graphs, slide- 
films and still photography, b&w or color, Seript- 
ing and story board treatments. Counsel on dis- 
tribution. 

Facitities: Mitchell cameras, complete lighting 
RECENT PRODUCTIONS AND SPONSORS 
Motion Prcrures: 100 Years in Texas (South- 
ern Pacific Lines): Make No Mistake (Geo- 

physical Service). Only sponsors listed, 


* * * 


JAMIESON COMPANY 
3825 Bryan Street 
Dallas, Texas 
Phone: TEnnison 8158 


Date of Organization: 1916 


OFFICERS AND DEPARTMENT HEADS 
Hugh V. Jamieson, Manager 
Bruce Jamieson, Manager, Sound and Laboratory 
Hugh V. Jamieson, Jr., Production Manager 
Dean Babbitt, Writer-Director 
Robert Alcott, Camera Department 


Hope Peters, Kodachrome color correction 


Services: Industrial, educational, training and 
sales promotion motion pictures, l6mm and 
35mm; short advertising subjects for theatres 
and television; sound adding service. 


FaciLities: Studio and sound stage, RCA l6mm 
and 35mm sound, synchronized sound shooting, 
l6mm and 35mm; laboratory service; Koda- 
chrome printing with scene-to-scene color cor- 
rection; animation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Morton Prerures: Air Force Fire Power (U. 5. 
Air Force); Killers on the Highway (State of 
Mississippi): Your Highway Patrol (State of 
Tennessee) ; Canine Comments (13 TV shows) ; 
Betsy and the Magic Key (39 TV Shows). 


* 


Robert Yarnall Richie Productions 
Ropert YARNALL Ricuie Propuctions, INc., 

309 Oil and Gas Building, Houston 2, Texas. 

Phone: Blackstone 5471. 

(see complete listing under New York City) 


Texas INpusTRIAL Fitm ComMPpaNy 
919 M & M Building 


Houston 2, Texas 
Phone: Charter 9371 
Date of Organization: 1945 
N. Don Macon, Owner and Operator 


Services: Industrial training and sales promo- 
tion motion pictures, 16mm sound, color; 35mm 
sound slidefilms. Extensive specialized experience 


in production of INSECT films. 


Faciuities: 16mm camera and lighting equip- 
ment; disc, magnetic tape and 16mm optical 
sound recording; picture and sound editing; 
printing equipment for 16mm motion pictures 
and 35mm slidefilms. Personnel for writing and 
direction. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Pollination of Alfalfa, The 
Alfalja Weevil and Its Control, The Spittlebug 
and Its Control (Hercules Powder Company) : 
The Steel Industry in Texas (Humble Oil & 
Refining Company): The Twin Blast Rock Bit 
(Reed Roller Bit Company). 


- 


Colorado 


Tuos. J. BARBRE 
Motion Picture Propuctions 
1215 E. Virginia Avenue 
Denver 9, Colorado 
Phones: RAce 4605 and 4606 
OFFICERS AND DEPARTMENT HEADS 
Thos. J. Barbre, Owner, Manager, Producer 


Paul Emrich, Recording Director 
Don Hoffman, Director of Photography 


SERVICES: l6mm_ production from script to 
screen: color; sound; public relations and sales 


films. 


Facitities: Maurer Cameras and 100,000 watts 
lighting equipment; sound-on-film recording, 
l6mm magnetic, disc; Maurer six track sound 
truck and generator: editing; animation and 
titling equipment and staff; recorded music li- 
brary and staff organist: editors: script writer. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Prerures: Pay Dirt! (Gardner-Denver 
Company): You're Telling Us (Great Western 
Sugar Company): Men of Mines (Colorado 
School of Mines): Goin’ Fishing (State of 
Colorado). 

TV ComMerciALs For: Colorado Fuel & Iron 
Corp. and Gates Rubber Company. 


Jean M. F. Dusots Motion Pictures 
(Tue Jean Dusots Company) 
2214 Dahlia Street 
Denver 7, Colorado 
Reference details on recent productions 


and sponsors not submitted 
(CONTINUED ON FOLLOWING PAGE 84) 
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A TO USE Revere 


TAPE RECORDING 


REVERE TAPE RECORDER—Takes dictation, records important meetings, 
speeches, inventory, production details! Reviews important points for sales or 
employee training. Permits sales staff to practice and improve sales technique. 
Doubles as an entertainer at company social affairs. 


Model T-700— Brings you performance and high TR-800— Some as above with built-in 


fidelity heretofore obtainable only in costly pro- TCT $277.50 
i fessional broadcast equipment. Exclusive index 
counter permits instant location of any part of Special Studie Models—Speed 7.50 
recorded reel. Automatic “keyboard” controls. T-10—Complete with microphone, radio attach- 
Full two hours play on each 7-inch reel of eras- ment cord, 2 reels (one with tape) and carrying 
able, re-usable tape. Complete with microphone, $235.00 
| radio attachment cord, 2 reels (one with tape) TR-20— Same as above with built-in 


3 MOVIE PROJECTION 


REVERE “16"" SOUND PROJECTOR—Projects your sales story at its best! 

Brilliant, clear, natural picture and true ‘theater’ tone. Lightweight and exceptionally 
compact—for easy portability from company to company. So easy to thread 

and operate—your beginning salesman will use it like an expert! 

750-watt lamp brilliance; fast 2-inch F_ 1.6 coated lens. Complete with speaker- 
carrying case and cord, take-up reel, 1600’ reel extension arm, instructions. $325.00 


a SOUND MOVIES 


REVERE SOUND-MOVIE SYNCHRO-TAPE— Increases the value of your 

old silent films—by adding sound. Use films again and again by changing the 
message to fit each new business situation. Make revisions quickly, easily. 
Revere Sound-Movie Synchro-Tape is especially designed to enable you to 
synchronize picture and sound perfectly. One 5” reel provides sound for 

800 feet of 8mm film or 1600 feet of 16mm film. Complete with 
Synchro-Reflector, directions. Per reel, $7.85 


REVERE CAMERA COMPANY 


1953 PRODUCTION REVIEW 
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MOUNTAIN STATES: 


Denver: continued 


Antuur G. Rippey COMPANY 
530 First National Bank Building 
Denver 2, Colorado 
Phone: TAbor 0221 
Date of Organization: 1943 
OFFICERS AND DEPARTMENT HEADS 
Arthur G. Rippey, Managing Partner 
Clair G. Henderson, Partner, General Manager 
Gilbert N. Bucknum, Partner, Production Head 
Robert R. Powell, Asst. Production Head 
Harry A. Lazier, Partner 


Services: Industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color; glass slides, black and white 
and color. 


Faciities: lomm camera equipment, portable 
recording and recording supervision, editing, 
creative staff, a fully staffed art department. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: One Million People (Des 
Moines Register and Tribune); Right of Way 
Brush Control (Osmose Wood Preserving Com- 
pany); /daho on the March (Idaho First Nation- 
al Bank); The Rich lowa Farm Market (Des 
Moines Register and Tribune). 

SOUND SLperiLM: Letter to the Leaguers (Wheat 
Ridge Foundation). 


SONOCHROME PicTURES 
2275 Glencoe Street 
Denver 7, Colorado 
Phone: East 3192 
Date of Organization: 1942 
Branch: LABORATORIES 
760 Gough Street, San Francisco, California 
OFFICERS AND DEPARTMENT HEADS 
R. B. Hooper, Owner-Producer 
George E. Perrin, Director of Photography 
Herbert McKenney, Owner, Multichrome 


Laboratories 


Services: Industrial and civic interest motion 
pictures, tourist promotion and safety films. 


Factuities: Sound and color cameras, mobile 
generator equipment, sound and tape recorders, 
animation, title and effects departments, color 
printing, art and writing departments, and TV 
production facilities, 

RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: Chiropractic Proof (Spear’s 
Sanitorium); Destination ...a Mile High (Den- 
ver Conve’sion & Visitors Bureau); Farm in a 
Day (Douglas Fir Plywood Assn.) ; Magic Won- 
derland (Colorado State Ady. & Publicity Bu- 
reau); Monument Valley, Hemlock to Head- 
lines (Denver & Rio Grande Western Railroad). 
TV CommMerciats: for Curt Freiberger, Max 
Goldberg and Robertson Advertising Agencies. 


Extra Copies Available at $1.00 
You can obtain extra copies of this complete 
issue sent postpaid on receipt of order containing 
$1.00. Write to 7064 Sheridan, Chicago 26. 


Northern California 


Cau Prerures 
665 Harrison Street 
San Francisco 7, California 
Phone: YUkon 6-6038 
(see listing of McAlpin in Los Angeles) 


Motion Picture SERVICE COMPANY 
125 Hyde Street 
San Francisco 2. California 


Phone: ORdway 3-9162 
Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADS 
Gerald L. Karski, President, General Manager 
Harold A. Zell, Production Manager 
Boris Skopin, Manager, Title and Trailer Dept. 
Albert Niggemeyer, Manager, Laboratory Dept. 


Services: Industrial, commercial and _ public 
relations films, including series for Standard Oil 
Company of California, on outstanding events 
in western states for theatrical release; also 
special announcement trailers for theatres, pro- 
motion trailers and TV commercials. 


FactLities: L6mm and 35mm laboratories; title 
and animation equipment; art department; pre- 
view and cutting rooms; Stancil-Hoffman Mag- 
netic Tape Recording, lomm & 35mm film re- 
cording; script-to-release print facilities. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Date Festival, Columbia Ba- 
sin Water Festival, Road to Hangtown (Standard 
Oil Co. of California). 
TV CoMMERCIALS: for Peet Soap, Italian Swiss 
Colony Wines, Calo Dog Foods, Daylight Sav- 
ings Campaign, Hervey-Nash Automobile 
Agency. 


* * * 


W. A. Patmer INc. 
611 Howard Street 
San Francisco 5, California 
Date of Organization: 1936 
OFFICERS AND DEPARTMENT HEADS 
W. A. Palmer, President 
H. B. Butler, V.P.-Treas. 
F. E. Boothe, Comptroller 
Florence H. Dieves, Prod. Dir. 
Joseph P. Dieves, Camera 


Services: Industrial public relations and sales 
training films; sound slidefilms; television films 
and spot commercials; kinescope, lo6mm and 
35mm. 


FacILiTiEs: Studio and location photography: 
sound recording including film, magnetic film, 
tape and disc, multiple channel dubbing and 
Interlock; color and black and white printing, 
and l6mm optical printer; Kinescope; 35mm 
Moviola and editing equipment; animation art- 
ist; writers and editors. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Pretures: Friend in the Cupboard 
(California Cling Peach Advisory Board); The 


W. A. Palmer Films: continued 


Doctors’ Plan (Calif. Physicians’ Service): A 
Century of Light (Pacific Gas and Electric Co.). 
Recording. editing and printing of the follow- 
ing: Matto Grosso Journey, Wind and Spray. 
Handling Pipe Around Drilling Rigs (Standard 
Oil Company of California): Kirkuk to Banias, 
A.U.B., New Fuel for New England, Cerro 
Bolivar (Bechtel International Corporation) : 
Kilowatt Builders (Pacific Gas and Electric Com- 
pany): Operation Snow Shovel (Pacific Tele- 
phone & Telegraph Co.) ; California State Parks, 
Yours to Choose ( University of California): Ra- 
diation Hazards Control, Operation Sample, No 
Comedy in Errors (General Electric Company) : 
Boeing Presents (Boeing Airplane Company). 
Television: Standard Hour (sound recording and 
filming via Palmer television recording system) 
(Standard Oil Company of California): Tele- 
senture Tales (sound recording and filming via 
Palmer television recording system, KING-TV. 
Seattle). 


SOUND SLIDEFILMS: Showing a Property (Uni- 
versity of California); Free Tire Inspection 
(Standard Stations, Inc.). 


* 
Rocket Pictures, Inc. 
Rocker Pictures, Inc.. 681 Market St.. San 


Francisco, California. Phone: YUkon 2-3625. 
Harry G. Swift. 


(Complete listing under Los Angeles area) 


Puotro & SouND PropuctTions 
116 Natoma Street 
San Francisco 5, California 


YUkon 2-3986 
Date of Organization: 1938 


OFFICERS AND DEPARTMENT HEADS 
Donald M. Hatfield, President 
Charles A. Larrance, Director 
Fred P. Barker, Art Director 

William C. Eymann, Chief Cinematographer 
James B. Gahan, Production Coordinator 
Rosemary Dolan, Research Department 

Louis A. Humason, Director of Sales 


Services: Public relations, sales, documentary 
and training films: medical motion pictures: 
television program and commercial films: slide- 
films, filmstrips. 

Faciuities: 35mm Eclair and l6mm Maurer 
cameras and recording systems; sound and si- 
lent stages: complete editing equipment for 
35mm and 16mm; animation department: crea- 
tive staff; contract script writing. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pretures: As the City Sleeps (U. S. 
State Dept.) Adjustments for Accuracy (Mag 
na Engineering Corp): Prenatal Care, Postnatal 
Care (Medical Films, Ine.). 


SOUND SLIDEFILMS: Z/ndustrial Lubricants 
(Standard Oil of California): Coast Counties 
Annual Report (Coast County Gas & Electric 
Co.). 

TV Commerciats: 122 TV commercials pro- 
duced in 1952. 
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Northern California 


Warrer A. Rivers & AssociaTEs 
28 Geary Street 
San Francisco 8, Calif. 
Phone: SUtter 1-1284 


Studio in Burlingame. California 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 
Walter A. Rivers, President 
Donald A. Rivers, Exec. Vice President 


Walter Wise. Production Manager 


SERVICES: General motion picture production, 
specializing in films for industry, television. 
public relations and sales training. 

FaciLities: Auricon sound cameras: recording 
system, film and tape: titles and animation: 
writing: editing and art staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Soviet Union’s Cannon Fod- 
der (Committee for a Free Asia): S. F. 49 ers 
1951 Highlights (Goebel Beer Co.) ; A Hospital 
Is People (Mt. Zion Hospital): Maimonides 
(Maimonides Health Center); The Curtain of 
Time (own sponsorship for television release). 


For Extra Copies of This Issue 
write Business SCREEN, 7064 Sheridan Road, 
Chicago 26. $1.00 per copy, sent postpaid. 


METR(¢ 


ACADEMY PRODUCTIONS 
7934 Santa Monica Boulevard 
Hollywood 46, California 
Phone: Hollywood 9-5873 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
Edward L. Gershman and C. Moray Foutz, 
Partners 
Arthur Babbitt, Supervising Director 
William Lightfield, Production Manager 


Services: Motion pictures and animation, both 
l6mm and 35mm. 


FaciLities: No data provided. 


RECENT PRODUCTIONS AND SPONSORS 
TITLES UNKNOWN but sponsor references provid- 
ed include General Electric Company: Me- 
Graw Hill Book Co.; J. Walter Thompson Co.: 
Champion Spark Plug: and Pan American Air- 
ways. 


Score Pictures, INc. 
7525 Beverly Boulevard 
Hollywood 36, California 

Phone: WYoming 1128 

Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Gordon S. Mitchell. President 
C. D. Owens, Vice President 
La Nell B. Mitchell. Secretary-Treasurer 
Norval D. Crutcher. Jr.. Production Mgr. 


Services: Industrial, public relations, education- 
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* * 
Gene K. WALKER PRopUCTIONS 
465 California Street 
San Francisco 4, California 
Phone: YUkon 6-2891 
Date of Organization: 1938 
Studio at 629 Commercial Street, San Francisco, 
California. Phone: YUkon 2-4181 
OFFICERS AND DEPARTMENT HEADS 
Gene K. Walker, Sole Owner 
Walter Wise. Production Manager 
George Inselman, Asst. Production Manager 
Hugh Bodden, Asst. Production Manager 
Bruce S. Sedley, Chief Sound Technician 
Services: Camera, lighting, titling, editing, ani- 
mation, sound, color service for industrial and 
documentary motion pictures; slidefilms and 
filmstrips; corollary visual aids. 


Faciuities: 4-unit Stancil-Hoffman 174omm 
magnetic tape recording, plus interlock; 16mm 
film recording; laboratory; Type A and B ani- 
mation equipment and staff; creative staff with 
two full-time writers. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Snow on the Run (Southern 
Pacific Company); Dipstick Dividends (Stand- 
ard Oil Co, of California); The Bounty of the 
Forest (Western Pine Association); Chicago 
Market Report (Union Stock Yard and Transit 
Company ). 


LOS ANGELES 


al and training films. TV commercials and thea- 
tre ad films. Live action, animation and/or stop 
motion production. 


FaciLiries: Sound stage, cutting rooms and pro- 
jection room; animation department. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Good Wrinkles (California 
Prune & Apricot Growers Assn.) In Flight Re- 
fueling (U.S. Air Force); Les Voyage de George 
Grenet (Madeliene Films, Paris, France). 
SOUND SLIDEFILM: Good to Feel Good (Califor- 
nia Prune & Apricot Growers Assn.) 

TV CoMMERCIALS and theatre ad films for 50S 
Corp.: Rosefield Packing Corp.; Lewis Milani 
Food Co.: Erwin-Wasey Co.: Sunsweet Prunes; 
Newport Soap Co.; ete. 


Apex Corporation 
General Service Studios 
1040 No. Las Palmas 
Hollywood 38, California 


Date of Organization: 1945 
Branch Office: 38 E. 57th St.. New York, N.Y. 
Jack Chertok, President 


Harry H. Poppe, Associate Producer 


RECENT PRODUCTIONS AND SPONSORS 
(Reference details on recent productions & 
sponsors not submitted. ) 


* 
AupieNcE Trsrep Propuctions, 
2330 W. Third St. 
Los Angeles 5, California 
Phone: DUnkirk 7-4274 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Bernard D. Cirlin, President 
Paul Burnford, In Charge of Production 
Harold Braun, Chief, Writing 
Milton Zolotow, Art Director 


Services: Industrial, public relations, training 
films. 

Faciuiries: Lomm and 35mm cameras, lighting. 
Complete facilities for pre-testing films with the 
patented Audience Reactograph. Complete art 
department, 


RECENT PRODUCTIONS AND SPONSORS 
Motion Securely Yours (Kwikset 
Locks Inc.) Powdered Metallurgy (Powdered 
Metal Division, Kwikset Locks, Inc.): Home 
Ventilating (Marvin Manufacturing Co.). Only 
1952 title references provided. 


* 
Care & McGLoNE 
1521 Cross Roads of the World 
Hollywood 28, Calif. 
Phone: GLadstone 1118 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADs 
T. W. Cate, Partner 
k. D. McGlone, Partner 
Charles Cahill, Production Manager 


SERVICES: Sales promotion, training, public re- 
lations, informational motion pictures and TV 
films; color films and location work. 


FaciLities: l6mm photographic equipment, port- 
able lighting equipment, creative staff for writ- 
ing, photographing, directing and editing. 
RECENT PRODUCTIONS AND SPONSORS 

Motion Picrures: Day In Court (International 
Harvester Company); Scotty Wins Her Wings 
(United Air Lines) : Case of the Mileage Masters 
(General Petroleum Corporation) ; Watercolor 
Painting (Brandt-Dike Art School); A Family 
Portrait (Roy Rogers Enterprises). 


TV CoMMERCIALS: spots and chain breaks for 
N. W. Aver & Son, Inc, Client: United Air Lines. 


* * 


Par Dowuine Pictures 
1056 So. Robertson Boulevard 
Los Angeles 35, California 
Date of Organization: 1940 
Pat Dowling, Owner 
T. J. Stanton, Production Ray Lockert, Cutting 
Services: Industrial job training, public and 


civie relations, educational and theatrical motion 
pictures and slidefilms. 


FaciLities: Equipment for production of sound 
and color motion pictures and slidefilms; art 
department and creative staff. 


(CONTINLCED ON THE FOLLOWING PAGE) 
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LOS ANGELES AREA: 


Pat Dowling Pictures: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: The Hawaiian Story (Ha- 
waiian Sugar Planters’ Association): Your Red 
Feathered Friends (Honolulu Community 
Chest); When Your Ship Comes In (Castle and 
Cooke Ltd.); Desert Whipping Post; Making 
Room for Payload (\nternational Harvester Com- 

pany). 

SouND SiiperitM: Public Relations for Business 
and Professional People (syndicated subject for 
direct sales). The Pioneer Fire Room (educa- 
tional filmstrip, silent). 


Picrures Corporation 
AND DupLey TELEVISION CORPORATION 
9908 Santa Monica Boulevard 
Beverly Hills, California 
Phone: CRestview 1-7258 
Cable address: Dudleypic 


Date of Organization: 1947 
Dudley Television Corporation: 1951 
Branch Office: 501 Madison Avenue 
New York, N. Y. Phone: ELdorado 5-1076 
OFFICERS AND DEPARTMENT HEADS 
Carl W. Dudley, President 
Don McNamara, Vice President 
Herman Boxer, Vice President 
Eugene H. Barnes, Secretary and Treasurer 
Writers: James Bloodworth, Charles Tedford, 
David Chandler, Carl Dudley, Herman Boxer 


Directors: Will Jason, Harvey Dwight; Alan 
Miner, Richard Evans, Richard Carlson, Herman 
Boxer, Arthur Pierson and Carl Dudley 


Services: Industrial, theatrical, educational and 
television motion pictures and_ slidefilms. 


Faciuities: Own studio, stage, lights, cutting 
room, sound and color production equipment, 
cameras, printing; color film library; creative 
staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Japan Reborn (California- 
Texas Oil); Seeing Is Believing (Martin Mo- 
tors); Flight to Ceylon; Flight to Singapore 
(TWA); Super-Chie{ (Santa Fe); The Nickel 
Plate Story (Nickel Plate Railroad) ; The Tenth 
Man (Union Pacific); More Profit Per Acre 
(Am. Jersey Cattle Clubs); Ja War and Peace 
(Southwestern Public Service): Highways and 
Byways, U.S.A. (Farm Roads Foundation) ; The 
Magic Stone (Great Lakes Carbon Corp.) The 
Story Behind a Symbol (Assn. of American Rail- 
roads); Washington, Capitol City (Capitol Air- 
lines); Mr. Lincoln Goes to Gettysburg (Western 
Maryland Railroad) ; and others. 


Jerry Famsanks Propuctions 
6052 Sunset Boulevard 
Hollywood 28, California 
Phone: HUdson 2-1101 
Date of Organization: 1929 
Brancu: 520 North Michigan Ave., Chicago, Ill. 

F. McHugh, representative. 
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Jerry Fairbanks Productions: continued 
OFFICERS AND DEPARTMENT HEADS 
Jerry Fairbanks, President, Exec. Prod. 

Donald A. Dewar, Vice President, Bus. Mgr. 

Raoul Pagel, Studio Production Mer. 
Robert Serivner, Client Relations, Location Mgr. 
Leo Rosencrans, Story and Creative Head 


Services: Industrial, theatrical and television 
motion pictures. 


Faciities: 18 camera units; l6mm and 35mm 
sound recording; Multicam process; editing; 
animation; l6mm and 35mm optics; Duoplane 
process; film and music libraries; art and cre- 
ative staffs. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: America for Me (Grey- 
hound): The Magic Wheel (National Cash Reg- 
ister Co.) ; All This and Beauty Too (Chrysler 
Corp.) ; The McGurk Way (Fruehauf Co.) ; Serv- 
ing Truckers 1s Our Business (Firestone Tire 


& Rubber Co.). 


THe Grorce Fox ORGANIZATION 
6671 Sunset Boulevard 
Hollywood 28, California 

Phones: Administration: HI}lside 2242 

Production: GLadstone 2435 
Studio: HOllywood 9-2895 

Editing and Laboratory: HOllywood 9-1441 
Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADS 


George S. Fox, President 
R. L. Fox, Secretary 
D. R. Fox, Vice President 
D. Rothenberg, Service Manager 
Justin Wenner, Sales Manager 
Russ Dyeson, Director, Animation 


Services: Production organization and service 
on industrial, television, theatrical, and anima- 
tion films. 


Facitities: Mitchell camera equipment; tape 
and film recording; dubbing rooms; music scor- 
ing rooms; 6,000 square feet production stage, 
standing sets; editing, art, and script depart- 
ments; animation art and production. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Weekly sales promotion pro- 
duction for Los Angeles Times; The Easy Way 
Smokey Says; (Forestry Dept. State of Califor- 
nia): Final Impression (PIA of California) : 
Your Vote (California Republicans). 


Grapuic Firms 


(Associated with Photo & Sound Productions, 
San Francisco) 


1618 North Las Palmas Ave., 
Hollywood 28, California 


Phone: GRanite 2191 


Address of Photo & Sound Productions: 
116 Natoma St., San Francisco 5, Cal. 
Phone: YUkon 2-3166 
Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 


Lester Novros, President 
Julius Berle, Secretary Treasurer 
Noel Leigh-Taylor, Sales Representative, 


Graphic Films: continued 


Services: Production of animated and _ live- 
action films for industry, government and 
schools. 


Faciuities: Animation department including 
stand for 16mm and 35mm; Bell & Howell stand- 
ard; 35mm cameras; l6mm Cine-Special. Cut- 
ting and screening rooms. Permanent staff. 

RECENT PRODUCTIONS AND SPONSORS 
Sounp Suuperitms: A Little Light on Windows 
(Reynolds Metals Co.): Meet Bill Doe; Make 
Mine Motor Oil; Battle of Wear; Your Ad- 
vertising Support (Union Oil Co. of California) ; 
Oil Taxes (Western Oil and Gas Association). 
ANIMATION SEQUENCES: for Yardstick for To- 
morrow; Inflation (Encyclopaedia Britannica 
Films); special consultants on Air Force re- 
search projects through the University of South- 
ern California. 


* * 


HALLIGAN 
7934 Santa Monica Boulevard 
Hollywood, Calif. 
Phone: HOllywood 9-7962 
Date of Organization: 1945 


Subcontract service on industrial, educational or 
television films only. No studio facilities. 


Paut Propuctions 
7934 Santa Monica Boulevard 
Los Angeles 46. California 
Phone: HOllywood 9-2001 
Date of Organization: 1939 
Branch: 201 Linwood Ave.. Canton, Ohio. 
OFFICERS AND DEPARTMENT HEADS 
Paul L. Hoefler, President 
k. M. Bennett, Vice President 
Ruby Newstrand, Secretary-T reasurer 


SERVICES: all types of 35mm and 16mm color- 
sound films on a world-wide basis. 

FACILITIES: camera equipment (Mitchell, Bell & 
Howell): sound truck; studio lighting. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Arizona, Land of Color & 
Contrast (Standard Oil of California) ; African 
Voyage (Farrell Steamship Lines); The Tuna 
Story (Westgate-Sun Harbor Co.) ; plus two films 
for direct sales: South Africa; Victoria Falls, 
The Smoke That Thunders. 


* 
THe Jam HANpby ORGANIZATION 


THe Jam Hanpy OrGanization, INc., 7046 
Hollywood Boulevard, Los Angeles 28, Cali- 
fornia. Phone: HEmpstead 5809. (Service 
office, not sales.) 


(see complete listing under Detroit, Mich.) 


McA.pin Propuctions 
4063 Radford Avenue 
North Hollywood, California 
Phone: SUnset 3-5826 
Date of Organization: 1948 
(see listing of Cal Pie in San Francisco) 
(CONTINUED ON 


FOLLOWING PAGE 88) 
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NOW 


A UNIQUE 
FILM 
DISTRIBUTION 
SERVIGE... 


offering sponsors 

of industrial films 

mass coverage or pinpoint 
penetration 

at lowest 


per-viewer cost. 


EF... 12 years we have been telling 
industry's story to America by 
reaching active, responsive viewer- 
groups on a nation-wide basis. 

Our strategically-located, wholly- 
owned and operated libraries are 
key distribution points for reach- 
ing the more than 80,000 regular 
film-using organizations on our 
roster, 


Ageressive, imaginative film promo- 
tion assures sponsors of maximum 
mileage from their prints; modern 
methods of handling and shipping 
keep prints continuously on the 
move. 

Ata remarkably low cost per viewer 
your films well be seen by the au- 
diences you desire. (The cost is even 
lower where films are cleared for 
TV. Our TV case histories make ex- 
citing reading. Send for our TV 
Portfolio today!) 


Sponsors receive advance notices of 
all showing for dealer or special 
tie-ins. Detailed, cumulative 
monthly reports give an accurate 
picture of audience reaction and 
film impact. 

Investigate what we are doing for 
65 leading organizations...discover 
what we can do for you ! 


The story of our market-wise dis- 
tribution is told in The Millions that 
Veet to See and Hear, Send for your 
copy today: write Dept. BS. 


1953 PRODUCTION REVIEW 


you can reach that 


larger, more 


responsive audience 


“HOW TO CATCH A COLD” 


For Kleenex, by Walt Disney Productions 


Firestone’s 


“LIBERIA—AFRICA’S ONLY REPUBLIC” 


Greyhound’s 


“SHORTEST, WAY HOME” 


Three of 


Association Films’ 
Pace-Setters 


“America’s Foremost Distributor of Industrial Films” 
Headquarters: 347 Madison Avenue, New York 17, N.Y. 


Branches: Ridgefield, N. J... Chicago, San Francisco. Dallas 


wm, the more than 125 
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Mercury INTERNATIONAL Pictures, INC. 
6611 Santa Monica Boulevard 
Hollywood 38, California 
Phone: GLadstone i101 
Date of Organization: 1948 
Brancu: 251 E. Grand Ave., Chicago 11, Illinois. 

Phone: DElaware 7-3934, (Tempo, Ine.) 


OFFICERS AND DEPARTMENT HEADS 
V. E. Ellsworth, President 
David L. Monahan, Vice President 
G. C. Cable, Secretary 
Robert W. Larson, Production Head 
Mary ©. Eastus, General Manager 


Services: Creation and production of motion 
pictures, TV commercials, and sound slidefilms 
for industry, public and civic relations; sales, 
sales training, product promotion, ete, Seript 
to finished film, l6mm and 35mm color and 


b/w. 


Facitities: Studio, sound stage: and 
35mm Mitchells and l6mm Cine Special cam- 
eras; are and incandescent illumination, grip. 
interior and exterior production; 16mm and 
35mm _ projection; projection and rehearsal 
rooms; scene design and set construction; art 
department; story boards, mockups, miniatures 
and special effects. Fully equipped cutting rooms, 
dressing and makeup rooms; adjoining mixing 
booth, commentators’ booth; 35mm sound ree- 
ording. Still department. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: By An Emperor's Quill 
(Western Beet Sugar Producers); Climate As 
You Like It (Insulation Board Institute); Arosa 
Ski Holiday (Henke Ski Boots-Specialty Import- 
ers, Inc.):; The Hoffman Story (Hoffman 
Radio Corporation); Meet John Gardner (Rose 
Hills Memorial Park Assn.); Winter In The 
Sun (Big Bear Lake, Calif.). 


SOUND SLIDEFILMS: 4 sales subjects for Hoffman 
Radio Corp. 


Terevision: Hollywood Guest Stars (Mike Sto- 
key). Sponsor: Elgin American and Certina 
Watches. 85 TV spot commercials for Interstate 
Bakeries, Inc.; LL TV spots for Hoffman Radio 
Corp. 


New Propuctions 
5746 Sunset Boulevard 
Hollywood, California 

Phone: HOllywood 9-5827 


Date of Organization: 1939 


Brancnes: 224 N. Glenwood Street, Peoria. 
Illinois. 49 W. 12th, New York, N. Y., Statler 
Bidg., Boston, Mass. 
OFFICERS AND DEPARTMENT HEADS 
T. C. Robinson, in Charge of Production 
Tommy Atkins, Production Manager 
Michael Road, Director 
Phil Robinson, Director 


New World Productions: continued 


Art Scott, Animation Director 
Sterling Barnett, Head Cameraman 
Ed. Haire, Editor 


Services: Industrial, educational and television 
motion pictures, 16mm and 35mm sound and 
color; live action and animated cartoon films. 


Facitities: Camera and lighting equipment; ani- 
mation department; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Heritage (Anti-Defamation 
League, Catholic Youth Organization, United 
Christian Youth Movement): Balance of refer- 
ences on television only: The Peggy O'Neil Show 
(15 minute, twice weekly program): What Do 
You Know? (15 minute, weekly); The Happy 
Hunters (half-hour programs). Special music 
production for 17 Ford Theatre programs. 


Povaris Pictures, INc. 
5859 W. Third Street 
Los Angeles 36, California 
Phones: York 8058 and WEbster 3-4608 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Juan C. Hutchison, President, General Manager 
Perry King, Vice President, Executive Producer 
Art Scott, Animation Producer 
Jack Johnston, Camera 
Harris Gable, Script 


Services: Animation, titles, sound recording 
(magnetic) sound printing. Complete facilities 
for production. 


FaciLities; Animation stand (heavy duty 35mm- 
16mm), Cameras (Reeves, Mitchell, Bell & How- 
ell, Cine Specials), lights, magnetic sound 
(174mm), location trucks, grip equipment, 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: We Call It Big Creek (South- 
ern Calif. Edison Company) ; Flight Through In- 
strument-series (U.S. Navy); Nitchi Tikoni (EI 
Paso Natural Gas Co.); Rust (Richfield Oil 
Corp.): Let's Have Safe Heating and Home 
Made Climate (Southern California and South- 
ern Counties Gas Co.). 


* 


Rew Ray TELevision Propuctions, Inc. 
8762 Holloway Drive 
Los Angeles, California 
Phone: CRestview 1-4080 
(See Complete listing under St. Paul, Minn.) 


Rotanp Reep Propuctions, INc. 
275 Se. Beverly Drive 
Beverly Hills, California 
Phone: CRestview 6-1101 


Date of Organization: 1932 


OFFICERS AND DEPARTMENT HEADS 
Roland D. Reed, President 
Guy V. Thayer, Jr., Vice President 
Hazel Hall, Director 
Walter Strenge, Director of Photography 
Roy Luby, Editorial Supervisor 


Roland Reed Productions: continued 


SERVICES: Sponsored training, public relations, 
consumer sales and religious films; television 
commercials and features. 


Facitities: Major studio equipment and tech- 
nicians; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 

Morion Pictures: Ellis in Freedomland ( West- 
inghouse Electric Corp.). 
TeLeviston: Weekly programs for Trouble with 
Father (General Mills, Inc.); Beulah Show 
(Proctor & Gamble); Mystery Theatre (Ster- 
ling Drug Company): My Little Margie (Philip 
Morris): Rocky Jones — Space Ranger. 


* * * 


Freperick K. Rockett COMPANY 
6063 Sunset Boulevard 
Hollywood 28, California 
Phone: HIllside 3183 
Date of Organization: 1924 
OFFICERS AND DEPARTMENT HEADS 
Frederick K. Rockett, General Manager 
Alfred King, Production Head 
Eric Strutt, Editorial 
James Conley, Studio Superintendent 
Jay Adams, Camera Department Chie} 


Services: Industrial motion pictures, slidefilms 
and television programs and commercials, 16mm 
and 35mm. 


FaciLities: Studio with camera and sound re- 
cording equipment; sound stage; standing sets, 
lighting and electrical equipment, animation and 
trick film apparatus; dressing rooms; cutting 
and projection rooms; wood and metal shops; 
location trucks; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Oklahoma and Its Natural 
Resources (Sinclair Refining Company): A 
Town is Born (Richfield Oil Corp.) Mickey's 
Big Chance (American Automobile Assn.) : 
Thirty-Six Miles to Saugus (Auto. Club of So. 
California): Building Construction (U.S. 
Navy). 


* * 


Rocket Pictures, INc. 
6108 Santa Monica Boulevard 
Hollywood 38, California 
Date of Organization: 1943 


Brancues: 5809 Harvard Road, Detroit, Mich- 
igan; Phone: Tuxedo 2-7762; George Netschke. 
554 West Adams, Chicago, Illinois; FRanklin 2- 
7270; J. Harry Ebbert. 681 Market Street, San 
Francisco, Calif.. YUkon 2-3625: Harry G. 
Swift. 
OFFICERS AND DEPARTMENT HEADS 
J. Richard Westen, President, Gen. Mer., 
Production Head 
Harlow Wilcox, Executive V.P., Treas., 
Sales Head 
J. Harry Ebbert, Vice President, Eastern 
Sales Mar. 
Kay Shaffer, Secretary 
Parker Stough, V. P. Charge of Sales 
Courtney Anderson, Creative Director 
Don Bartelli, Production Manager 
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Rocket Pictures: continued 


Services: Counselors and producers of indus- 
trial, sales and personnel training motion pic- 
tures, slidefilms and television programs. 


FAciLities: Shooting stages; 16mm and 35mm 
sound recording; animation department and 
artists; creative staff; affiliated with laboratories 
ised by major studios. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Documentary for (Santa Bar- 
bara Chamber of Commerce). 

SOUND SLIDEFILM ProcraMs: Retail Personnel 
Human Relations and Career Training (Rexall 
Drug Company); Public Relations 
Education 


Consumer 
(Prudential Life Insurance Co.) : 
Distributor, Dealer and Consumer Product Sell- 
ing (McCulloch Motors Corp.) : Bank Personnel 
Training (Bank of America): Product Selling 
Program (Roberts Company): Sales Personnel 
Development Series (Pacific Mutual Life Insur- 
ance Company). 


* * * 


JOHN SUTHERLAND Propuctions, INc. 
201 No. Occidental Boulevard 
Los Angeles 26, California 
Phone: DUnkirk 8-5121 

Date of Organization: 1943 
Brancu: 60 E. 42nd Street. New York 17. N. Y. 
Phone: MUrray Hill 7-7815. In Chicago: contact 
Ross Sutherland. Ambassador West Hotel. 


OFFICERS AND DEPARTMENT HEADS 
John E. Sutherland, President, Gen. Mgr., Writer 
Ross M. Sutherland, Exec. Vice Pres. 

& Secretary-T reasurer 
True Boardman, Writer and Director 
George Gordon, Associate Producer, Animation 
Roger M. Andrews, Production Mgr. 
Charles E. Bordwell, Editorial Supervisor 


Services: Complete production of live-action 
and animation films from research and = seript 
through release printing. 


Facilities: Studio, office buildings and other 
buildings to house the following: Animation unit 
complete through camera: Sound stage, flats. 
electrical equipment, mill and equipment, paint 
shop, etc.: cutting rooms, completely equipped: 
projection theatre equipped for both 35mm and 
16mm. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Main Street Merchant (J. C. 
Penney Co., Inc.); What Makes Us Tick (New 
York Stock Exchange): Take a Look at Tomor- 
row (Kaiser Aluminum & Chem. Corp): Meet- 
ing the Challenge By Way of Experience (Na- 
tional Carbon Co.): “A” Is for Atom (General 
Electric Company); We're An Odd Lot (Carlisle 
& Jacquelin). 18 Technicolor Minute Movies for 
General ,Electric Company and 16 Technicolor 
Minute Movies for Crosley Div. of Aveo Mfg. 
Corp. 


TELEVISION COMMERCIALS FOR: Kroger Coffee 
Company, Wilson & Co., Crosley Division, Gruen 
Watch Company. 


1953 PRODUCTION REVIEW 


* * * 


TELEFILM, INCORPORATED 
6039 Hollywood Boulevard 
Hollywood 28, California 
Phone: HOllywood 9-7205 
Dates of Organization: 1938, California: 
1946, New York 
OFFICERS AND DEPARTMENT HEADS 
Joseph A. Thomas. President & Gen'l. Mgr. 
Peter Comandini. Executive Producer, 
Secretary-Treasurer 
Peter Gioga. P., Sound Department Chie} 
Don Harrold. Production Manager 


Services: Complete studio and production serv- 
ices in l6mm color and b&w for advertising. 
training and television entertainment films. 


Faciuities: lomm and 35mm cameras; sound 
stage, recording, dubbing, magnetic and sound 
on film; disc music library; laboratory process- 
ing negative, positive, reversal; color duplicat- 
ing; animation; title press; editing; storyboards, 
creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: Roving Camera epi- 
sodes for TV): Lumber (Labor Management 
Board): Guntex Story (Hart & Burns): Hard- 
water-Household Swindler (Soft Water Assn.) : 
Airbrasive (5. 5. White Co.). 

TV ComMerciats For: Sunkist, Stokely Froz- 
en Foods. General Petroleum, Cresta Blanca. 
NBC. Television, Pontiae Automobiles. 


TELEPIX CORPORATION 

1515 N. Western Avenue 
Los Angeles 27, Calif. 
Phone: Hillside 7391 


Date of Organization: 1948 
Brancu: 155 Ohio Street. Chicago 11, 


OFFICERS AND DEPARTMENT HEADS 
Robert P. Newman, President 
Dick Lewis. Vice-President 


Services: Television and industrial pictures, 
slidefilms. 


Faciuities: Full motion picture production fa- 
cilities: animation department, shooting stage. 
cutting rooms, stage 50x95, 2 cutting rooms, 6 
inter-locked magnetic 35mm or L7mm sound 
channel. Moviolas. cameras, lights, sound 
truck, projection room with 35mm and L6mm 
projectors. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pierures: Story of Dednox (Spring 
Packing Corp.): You Can Do It Better With 
Gas (American Gas Assn.): The Burner Test 
(Macmillan Oil Co.). 


SOUND SLIDEFILMS: Cashing in on Courtesy (All. 
Bell Telephone Company): Service Film (Sears, 
Roebuck & Co.). 

TV ComMMeRrcIALS FoR: Friskie Dog Food, Mis- 
sion Bell Wine, Hammond Organ. Bullock's 
Department Store, Mission Pak. 


* * * Boldface stars appearing over listings 
indicate display advertising elsewhere in this 
issue. 


LOS ANGELES AREA: 


Wilding Picture Productions, Inc. 
WiLpine Picture Propuctions, INc., 5981 Ven- 
ice Boulevard, Hollywood, California. Phone: 
WEbster 0183. John Oser, branch manager. 
(Studio, stage facilities and screening rooms 
besides administrative offices.) 


(see complete listing under Chicago, IIL.) 


* * 


G. Woirr Stupios 
5631 Hollywood Boulevard 
Hollywood 28, California 

Phone: GRanite 6126 
Date of Organization: 1930 


NATIONAL REPRESENTATIVES 
New York: Dicran Nahigian, 330 Park Avenue. 
Phone: PLaza 5-5386, 
Cuicaco: Carl Wester, 2103 Orrington Avenue, 
Evanston, Ill, Phone: DAvis 8-7236. 
Derrorr: Harold R. Troy, 16852 Meyers Road. 
Phone: Dlamond 1-0654. 


OFFICERS AND DEPARTMENT HEADS 
Raphael G. Wolff, Owner, Executive Chairman 
Gerald K. Butterworth, Comptroller 
MacDonald MacPherson, Executive Director, 
Creative Department 
Arthur W. Treutelaar, Exec. Studio Supervisor 
David Lurie, Exvec., Editorial Department 
James Moore, Exec. Director, Animation 
Sally Assin, Executive Secretary 
O. Gail Papineau, Supervisor, Director 


Ben Munsey, Supervisor, Director 


Services: Industrial, training and institutional 
motion pictures, sound and color; television pro- 
grams and commercials. 


FAciLities: Stages and general production equip- 
ment; mobile generator units and equipment for 
location work; permanent staff of editing, ani- 
ination, music and creative personnel, Stereo 
notion picture camera and personnel for three. 
dimensional films. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prorures: Piercing the Unknown (\n- 
ternational Business Machines Corporation) : 
The Canned Meat Story (American Can Com- 
pany): Freedom and Power (General Electric 
Company): Starring in Style (Chrysler Cor- 
poration): Just Like Magic (Kelvinator Divi- 
sion of Nash-Kelvinator Corporation) ; Contact! 
(Cannon Electric Company): All But a Feu 
(Shriners): Lightning Masters (General Elec- 
tric Company): Modern Packaging in the Citrus 
Industry (Fourdrinier Kraft): and others, 


Reference Guide to Production 


* The films listed under producer references in 
these pages tell the story of each company’s in- 
dividual talents: check the pictures and their 
sponsors as a sound approach to good film buy- 
manship. This is your authoritative Buyer's 
Guide: use it wisely and well. 


i 


Oregon 


LEONARD DELANO Stupi0os 
(Western Colorfilms) 
1536 S.E. Eleventh Avenue 
Portland 14, Oregon 


Phone: EMpire 2139 
Date .f Organization: 1937 
Leonard H. Delano, Owner-Manager 


(Reference details on recent productions & 
sponsors not submitted. ) 


Nortuwest Motion Pictures 
1716 Thirtieth Avenue West 
Seattle 99, Washington 
Phone: GArfield 6391 
Date of Organization: 1927 
OFFICERS AND DEPARTMENT HEADS 
Ray Paulsen, President 
Edna C, Paulsen, Vice President 


Services: Industrial, agricultural, training and 
public relations films. Animated and instruction- 


al films. 


Facttities: Bell & Howell Cameras, 35mm and 
l6mm, Dual recording, dubbing and music, sets. 
complete laboratory processing, printing, ete. 
RECENT PRODUCTIONS AND SPONSORS 
Morion Prerurnes: Two-Way Street (Facilities 
Series) and Two-Way Street (Market Series) 
(Washington CoOp Farmers Assn.) Pacific 
Power (Pacific Power and Light Co.) ; Co-pro- 
ducer of Malformations of the Heart Part 2 
(University of Washington): Co-producer of 
Packaged Cargo (Howard Staples & Associates). 


Washington 


Raric Motion Picture CoMPANy 
5514 University Way 
Seattle 5, Washington 


Phones: KEnwood 7400, 7401 
and VErmont 6888 


Date of Organization: 1935 
Incorporation: 1946 
OFFICERS AND DEPARTMENT HEADS 
Max H. Rarig, President and Executive Producer 
Grace Turner, Vice President 
James Lawless, Account Executive 
Ralph Umbarger, Production Manager 
John Dubuque, Chief Sound Technician 


ASHLEY & CRIPPEN LIMITED 
196 Bloor Street West 
Toronto, Ontario 
Phone: KIngsdale 7904 
Date of Organization: 1942 


OFFICERS AND DEPARTMENT HEADS 
Dan Gibson, President 
W. R. Gibson & W. H. Gibson, 
Vice Presidents 


G. J. Campbell, Secty.-Treas., Gen. Mgr. 
Joel Aldred, Sales Mgr. & Creative Dir. 


RECENT PRODUCTIONS AND SPONSORS 
(Reference details on recent productions & 
sponsors not submitted.) 


Puoto-Art CoMMERCIAL StupIos 
420 S.W. Washington Street 
Portland, Oregon 
Phone: BR 5411 
Founded 1925; Not Incorporated 
OFFICERS AND DEPARTMENT HEADS 
Claude F. Palmer, Owner and Manager 
Stivers W. Vernon, Assistant Manager 


Services: Production typical of area require- 
ments, i.e., agricultural, recreational and indus- 


trial subjects. 


Factiiries: Equipment and personnel for “pack- 
age” productions or specialized services in 
sound, photographie and laboratory fields; prov- 
en still photography methods applied to motion 
picture production, 

RECENT PRODUCTIONS AND SPONSORS 
Morion Prerures: Story of Coos Bay Lumber 
Co. (Coos Bay Lumber Co.) : Portland, the City 
of Roses (Standard Oil of California): Your 
United Fund (Portland United Fund). 


Apply for Listing In These Pages 
* New and capable production companies desir- 
ing listings in these pages are invited to write for 
listing forms and specific rules for listing ac- 
ceptance, 
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ASSOCIATED SCREEN News 
2000 Northeliffe Avenue 
Montreal, Quebec 


Phone: DExter 1186 
Branches: Vancouver, Winnipeg, Toronto 


OFFICERS AND DEPARTMENT HEADS 
B. E. Norrish, President, Managing-Director 
W. J. Singleton, General Manager 
L. R. Avery, Secretary-Treasurer 
Maurice Metzger, Tech. Sup’r. 

J. W. Campbell, Com’l. Prod. Mer. 
Gordon Sparling, Short Subjects 
Eleanore Dunne, Art Director 
Services: l6mm and 35mm _ industrial, sales 
and educational motion pictures and slidefilms. 


Faciuities: Sound recording, titles, animation; 
laboratory. Anseo Color laboratory——16 & 35mm. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pirerures: Beauharnois (Quebee Hydro 
Electric Commission): Highlights of the Inter- 
national Golf Rules (The House of Seagram) ; 
T.C.A. 845 (Trans-Canada Air Lines): Steel 
for Canadians (The Steel Company of Canada 
Limited): Finest from the First (Massey-Har- 
ris Company Limited): Une des Merveilles du 


Services: Complete productions, industrial, job 
training, safety, sales, educational, medical mo- 
tion pictures; TV programs and spots, institu- 
tional films. Custom editing. sound and pho- 
tography for other producers. 

Factuities: 16mm B&H Specialist, BKH-70, 400° 
magazines, blimps, sync motors, Westrex l6mm 
Magnetic Recorder: mixing. recording and dub- 
bing studio. Research and writing and distribu- 
tion of films. Lighting and location equipment. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Prerures: Seaborne Cargo (Weyer- 
haeuser Steamship Company): The Enemy ts 
Fire (Washington & Oregon Forest Fire Assn.) : 
African Safari (Frederick & Nelson) : Classroom 
in the Cascades (Washington State Department 
of Education): Hauling Logs (Loggers Assn.). 


Monde Amelioree (Dufresne Engineering) : 
The Power to Grow (Consolidated Mining. 
Smelting & Power Co.): Fundy Holiday (Na- 
tional Parks of Canada): That Man May Fly 
(Canadian Pacifie Airlines Ltd.): The Golden 
Leaf (Imperial Tobacco Co. of Canada Ltd.) : 
Canadian Pattern (Canadian Pacific Railway 
Company): Construction of Canada’s First Sub- 
way (Toronto Transportation Commission). 

SOUND SLIDEFILMS: Automotive Electricity. 
Parts 1, 1, WT and W and The Electric Shift 
Control (Ford Motor Company of Canada) : 
Careers in Canadian Pharmacy (Canadian Phar- 
maceutical Assn.): Careers in Canadian Den- 
tistry (Canadian Dental Assn.) : The Know-How 
of Trading Tires (Firestone Tire & Rubber Co. 
of Canada): The Tea Industry (Tea Bureau). 


Capito. Propuctions 
1640 The Queensway 
Phones: Rodney 4131-2, Clifford 1-5291 
Toronto, Ontario 
Date of Organization: 1945 


OFFICERS AND DEPARTMENT HEADS 
Edward L. Harris, President 
Frank Shuster, Vice President 
Johnny Wayne, Vice President 
Frank E. O’Byrne, General Manager 
Norman Gunn, Lab. Supt. 
Henry Slagter, Camera Dept. 


SERVICES: Modern studio equipped to handle all 
types of motion picture production (16mm or 
35mm), sound and color, 


Faciities: Main studio space 75x50x20: 35mm 
and lomm Mitchell cameras: Western Electric 
Recording System (35mm and 16mm): Stancil- 
Hoffman Magnetic Tape Recorder (17.5) Mole- 
Richardson Mike boom: Lighting equipment. 
etc. l6mm printing and processing (17.5). 
RECENT PRODUCTIONS AND SPONSORS 

Motion Prorures: How to Start the Day Right, 
LeMatin D’Une Importante Joute (Bank of Can- 
ada-theatrical) : Embouteillage (General Motors 
of Canada); Essomatic (English version and 
French version) (Imperial Oil Limited). 


BUSINESS SCREEN MAGAZINE 
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CRAWLEY Fitms, Limrrep 
19 Fairmont Avenue 
Ottawa, Ontario 


Phone 8-1285 


Date of Organization: 1939 
Brancu Orrices: 21 Dundas Square, Toronto. 
Phone: EMpire 4-5283. 1467 Mansfield St., 

Montreal. Phone: HArbour 1356. 


OFFICERS AND DEPARTMENT HEADS 
F. R. Crawley, C.A., President, General Manager 
Graeme Fraser, Assistant General Manager 
Stewart Reburn, Mgr. Toronto Office 
Alasdair Fraser, Mgr. Montreal Office 
Quentin Brown, Prod. Mgr. 


Senior Producers: George Gorman, Peter Cock, 
Stanley Moore, Jean-Pierre Renecal 
Gerry Kedey, Business Manager 
Tom Glynn, Camera Department Head 
Rod Sparks, Sound Department Chief 
Kenneth Gay, Art and Animation 
Munroe Scott, Script Department 
William McCauley, Dir. of Music 
Robert McMonagle, Production Secretary 
Irving Dooh, Commercial Still Division 
William O'Farrell, Laboratory 
Earl Valley, Equipment Sales Mgr. 


Services: Motion pictures and_ slidefilms for 
Canadian and United States industry, Govern- 
ment, education and television: sounding, edit- 
ing, animation, and printing for smaller pro- 
ducers. independent cameramen, seven provin- 
cial governments and other organizations from 
coast to coast. Produced 53 films in 1952. 


FACILITIES: Sound stage; cameras—-Maurers, 
Cine-Specials. Bell & Howell, Arriflex and 
Eyemo: blimps, dollies; 250,000 watts of light- 
ing equipment with mobile generator: Western 
Electric 35mm _ recording system, Maurer 16mm 
recording equipment and six mixing channels, 3 
Rangertone synchronous magnetic tape record- 
ers, Magnecorder with syne head, l6mm and 
35mm dubbers, turntables, disc recorders; 16mm 
printers and processing equipment: animation 
department: stills department; extensive casting 
file: musie library: script department with re- 
search library. Electronic service department. 
Equipment sales division. Permanent staff of 
63. 


RECENT PRODUCTIONS AND SPONSORS 


Motion Picrures: More Food for More Mil- 
lions (Canadian Industries Ltd.) ; By Map and 
Compass (Silva Ine. of Sweden); Big Four 
Football Highlights of 1952, (O’Keefe’s Brew- 
ery): Sinews of Industry (Canada Wire and 
Cable): 25 Under Par (Seagram’s): Roger- 
stone (Northern Aluminum Ltd. of England) : 
Travellers’ Cheques (Canadian Travel Bureau) : 
Immediate Action (Toronto Stock Exchange) : 
Power Digs In (Trans-Northern Pipeline Co.) : 
Liquid Beauty (Sherwin-Williams): Terre 
Veuve (Imperial Oil): Chemical Brush Control 
(Green Cross Insecticides): Frustrating Fours 
and Fascinating Fives (Dept. of Health and Wel- 
fare): The Gasline (Union Gas Co.): Au Dela 
Des Ondes (Aluminum Ltd.) Cent Pour-Cent 
(Molson’s Brewery): Highway of the Atom 
(Northern Transportation Company): Under- 
ground 1129 (Imperial Oil) Canadian Royal 
Visit, Le Royal 22i¢me Regiment (Department 
of National Defense): How to Take Finger 
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Crawley Films: continued 

Prints (Royal Canadian Mounted Police): New 
Horizons (Saskatchewan Government); Build- 
ing Bird Houses, Attracting Birds in Winter, 
Birds that Eat Fish, Birds that Eat Seeds, Birds 
that Eat Flesh, Birds that Eat Insects ((nterna- 
tional Film Bureau, Chicago). 

SouND SLIDEFILMS: Fish is Fine Food (Depart- 
ment of Fisheries): Annual Report (Marconi) : 
Sales Training (B.V.D.). 


OmecA Propuctions INc. 
1960 Dorchester Street West 
Montreal, Quebec 
Phone: GLenview 3526 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
T. S. Morrisey, President 
Pierre Harwood, Secretary-Treasurer 
Giles R. Gauthier, Sales & Adv. Manager 
Henry A. Michaud, Production Manager 
John R. Racine, Art & Animation Dir. 
John Burman, Chief Engineer 
Servicks: Educational, industrial, sales promo- 
tion, theatrical, and television motion pictures. 
Faciuities: and 35mm cameras, tape and 
film recording equipment, projection and editing 
facilities, sound shooting stage, animation de- 
partment. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Higher Costs (The Bell Tele- 
phone Co.); They Are All Our Children, The 
Way to Success (Province of Quebec): The 
Search Continues (Canadian Industries Ltd.) ; 
Operation Budworm (Canadian International 
Paper Co.): Why Brading’s (Can. Brew, Ltd.). 


Lew Parry Fitm Propuctions 


181 West Broadway 
Vancouver LO, B. C. 


OFFICERS AND DEPARTMENT HEADS 
Llewelyn M. Parry, Managing Producer 
Lieut-Col. C.D.M. Kitehin, M.B.E., 
Associate-Producer 
C. V. Joy, Executive Secretary 
C. H. Powell, Manager Sound and 
Editorial Services 


Robert Reid, Mgr. Processing and Photography 
Louis Davidson, Story and Script Services 
M. Roozeboom, Art and Animation Director 


Services: Motion pictures for public relations, 
sales, education, and special services in produc- 
tion of engineering and technical records, both 
in still and motion studies. Television, Open-end 
entertainment programs and spot commercials. 


Film studio and recording stage. 
Camera and lighting for 35mm and 16mm color. 
Full sound recording for studio and location 
work. B&W processing, and long established as- 
sociation with fine color labs in Hollywood, New 
York and Eastern Canada. Cutting rooms, staff 
writers, scenic department, costume facilities; 
model construction, animation and optical ef- 
fects: art and title production. 


Lew Parry Film Productions: continued 
RECENT PRODUCTIONS AND SPONSORS 


Motion Picrures: Wahleach Power Project, 
Bridge River Power Project, Buntzen Power- 
house (B.C. Electric) ; Eyes West (35mm theat- 
rical release on industry): Canada Airborne 
(Trans-Canada Air Lines): Granville Bridge 
(City of Vancouver Engineering Dept.) Who 
Ve? (Vancouver Traflic and Safety Council) : 
Power Line to Kitimat, Nechako Survey (Alu- 
minum Company of Canada) ; Buckerfield’s Fer- 
tilizers (James Lovick & Co.) ; Namao (Marwell 
Construction Co.) ; Prelude to Kitimat (Alumi- 
num Co. of Canada): Trees for Tomorrow 
(MacMillan & Bloedel); Gas Unlimited (West 


Coast Transmission Co.). 


PETERSON PRropUCTIONS 
337-9 King Street West 
Toronto 1, Ontario 
Phone: EMpire 8-7065 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
S. Dean Peterson, President 
L. L. Cromien, Director of Production 
William S. Turner, Technical Director 
Sydney Brown, Seript Dept. Mer. 


Services: Commercial, industrial and television 
commercials and programs. 

FACILITIES: Stage equipped for sound, editing 
rooms, l6mm and 35mm equipment. Provision 
is being made for another stage and additional 
rooms for cutting, make-up and offices. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: (In production now) Mutu- 
ally Yours (Drug Trading Co.) ; Parkhill in the 
Canadian Rockies (Canadian Parkhill Stringing 
Co.) ; The Sarnia Opening (Canadian Oil Com- 
panies); three untitled pictures in production 
for (Ford Motor Co.): (Comstock Midwestern 
Ltd.): and (Mannix Limited), Exclusive repre- 
sentatives of NBC-TV News and Special Events 
in Canada, 


Veca Firms 
770 St. Antoine Street 
Montreal, Quebec 
Phone: UNiversity 6-3295 
Date of Organization: 1946 
Alan Moorhouse, President 
Reginald V. Gillman, Vice President 
K. E. Samuelson, Scripts 
Services: Production of 16mm motion pictures 
and 35mm slidefilms. 
Facitities: 8,000 sq. ft. of studio and darkroom 
space; 40,000 watts lighting; photography, set 
building, cutting; sound recording acquired on 
contract: creative staff, 
RECENT PRODUCTIONS AND SPONSORS 


Morton Prerures: Canada’s Pathway to Plenty 
(Canadian Chamber of Commerce): Gradall 
(Warner & Cleveland) : 
Thrombosis (Sandoz Pharmaceuticals Ltd.) : 
The Sphenoid Sinus (Chas, EK. Frosst & Co, 
Ltd.) Continental Passage (for own account). 


Swasey Coronary 
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CINEMA RESEARCH CORE 


SCHEIB, PRESIDENT 
Romaine Street Hollywood 38, California 


OVER 7,000 BUSINESS EXECUTIVES REFER TO THESE PAGES 


Put a SELECTROSLIDE to work 


Let a Selectroslide present your sales message — illus- 
trate your training program — dramatize your reports. 
It’s operation is completely automatic, or can be operat- 
ed by remote control. 48 Slides in story-telling sequence 


repeat over and over when necessary. 


The superb 


1000-watt projector produces large brilliant images in 
the largest auditoriums. Completely portable, Selectro- 


slide is easy to operate, effective to use. 


best — Selectroslide. 


Write for 
Information 


Select the 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 


Reference Shelf 


Useful Catalogs and References 
for the Business Film Sponsor 


Association Firms. Inc. has is- 
sued a feature-film folder which 
describes more than 100 full length 
entertainment films available on 
rental to schools, churches and other 
organizations. 

Among the newly-acquired sub- 
jects described are A Walk in the 
Sun, starring Dana Andrews: Des- 
tination Moon, a science-fiction ac- 
count of a trip into space, in Tech- 
nicolor: Pastor Hall, an account of 
a clergyman’s resistance to tyran- 
ny; and Nanook of the North, Rob- 
ert Flaherty’s classic about Eskimo 
life. 

Write for your free copy to Asso- 
ciation Films. 35 W. 45th St.. New 
York City 19. 

Swift Distributes Film Pamphlet 
* A colorful little pamphlet which 
describes six Swirt & COMPANY 
films is now being distributed by 
the Chicago meat packer. Using a 
“staggered index,” the pamphlet 
enables each title to be seen at a 
glance and gives a description of 
each film on a single page. Films 
described are Livestock and Meat; 
Cows and Chickens .. . A.: 
By-Products: Nation’s Meat: 
Veat Buying Customs; and Who 
Buys Your Livestock? Copies of 
the pamphlet are available upon re- 
quest from Swift & Co.. Agricul- 
tural Research, Union Stock Yards, 
Chicago 9, Tl. 

* 
Religious Film List Ready 
* The Religious Film Association 
has published a Tenth Anniversary 
edition of the RFA Guide to Films 
for Church and Community Use. 
Features include descriptions and 
evaluations of over 300 motion pic- 
tures and 180 slidefilms, classifica- 
tion by subject matter and articles 
on the use of visual equipment. 

The Guide has 96 pages and is 
available from the RFA, 220 Fifth 
Avenue, New York. 

* 

City College Issues Film Catalog 

* “See-Hear Mr. Businessman” is 
the title of a new catalog published 
by the Audio-Visual Center of The 
City College of New York. It lists 
some 700 films available from one 
of the country’s largest business 
training film libraries, which repre- 
sents an estimated $2,200,000° in 
production costs and contains films 
made for and by some of the na- 
tion’s biggest industrial organiza- 


BL 


tions. The school’s catalog is avail- 
able upon request from City College 
Audio-Visual Center, 17 Lexington 


Ave.. New York 10. 


* 


Distribution Potential Analyzed 

Dynamic Fitms, Inc., has pre- 
pared a special report analyzing the 
audience potential available to in- 
dustrial film sponsors. It was orig- 
inally prepared for the company’s 
clients, but now may be obtained 
on request. from Dynamic at 112 
West 89th Street, New York. 

The twenty page report breaks 
down sponsored film audiences into 
major categories and explores ele- 
ments of each category. including 
case histories on various Dynamic- 
produced films. One section on tele- 
vision gives facts and figures on the 
dollar value of sponsored films that 
qualify for television time. 


Acmiola Literaiure Now Available 
Tue AcmioLta DISTRIBUTING 
Company, a division of SOS Cin- 
ema Supply Corp., 602 West 52nd 
Street, New York City 19, is offer- 
ing a new descriptive brochure and 
price list of the Acmiola line of 
film editing, viewing and sound 
producing machines. 


Modern's ‘Index and Guide"’ Lists 
Free Films for Plant Shows 


* The 1953 edition of “An Index 
and Guide to Free Educational and 
Classroom Films from Industry” is 
now available for free distribution 
to plant and office organizations on 
letterhead requests to Modern Talk- 
ing Picture Service, Inc.. 45 Rocke- 
feller Plaza, New York City 20. 

This 40-page illustrated publica- 
tion gives detailed descriptions of 
82 sound motion pictures distribut- 
ed by all of Modern’s 27 regional 
film exchanges: an additional 11 
pictures are described for restricted 
distribution on a regional basis. A 
comprehensive title and subject mat- 
ter appendix details the special areas 
in which these films are applicable. 

54 of the 82 pictures with na- 
tional distribution are in color, in- 
cluding such notable titles as The 
Vew Paul Bunyan ( Weyerhaeuser) : 
The DuPont Story (DuPont): This 
Is Life (American Meat Institute) 
The Clean Look (Armour): Cheese 
Family Album (Kraft): and the 
timeless duo, Unfinished Rainbows 
and Curiosity Shop (Aluminum Co. 
of America). 

The “Index” is a good piece of 
reading for any film sponsor, as well 
as a primary source for employee 
audience fare. bat 
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Arter your picture is shot, how many different places 
will you go to complete production? 


...- By spreading it around, you not only slow down completion, but also divide responsibility 


wo K p | N T IN COLOR, BLACK and White * D | Tl N G FACILITIES AND PERSONNEL 


REVERSAL FROM COLOR, REVERSAL FROM POSITIVE, 


POSITIVE FROM NEGATIVE EC D N G 
3s AND DUBBING, MAGNETIC, OPTICAL 


* MUSIC SCORING AND EFFECTS e MATCHING & SPLICING 


A and B ROLL PREPARATION 
N A R ATO AND OTHER VOICE TALENTS 
3 T T L INSERTS, ANIMATION 


% PR | NTS IN COLOR OR BLACK AND WHITE HOT PRESS, HAND LETTERING, ART 


p R ECT 0 INSPECTION AND MOUNTING @ | N G AND DISTRIBUTION SERVICE 


USE ONE—OR ALL! STUDIO—LABORATORY & STAGE AT ONE ADDRESS 


Inquiries Invited . . . Cost Estimates Promptly Returned 


_TELEFILM 


| 


19388 


6039 HOLLYWOOD BLVD. + Phone HOllywood 9-7205 * HCLLYWOOD 28, CALIFORNIA 
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RUN Ww 


SALES TRAINING 
AND PROMOTION 
FILMS 


Require that 
rare combination 


CREATIVE 


THINKING, 
WRITING AND 
VISUALIZATION 


PLUS 


TECHNICAL 
PERFECTION IN 
PRODUCTION 


That's the secret 
of our SUCCESS 


254 WEST 54th STREET 
NEW YORK, 19, N.Y. 


COlumbus 5-7620 


ilm Nomenclature 


Key Technical Definitions Given 
in American Standards Brochure 


ITH FILM rapidly becoming as common 

a denominator in business and educa- 

tional communication as the printed 
page (as well as a mass entertainment medium 
via theatres and television), the urgent need for 
recognized standards of legal and professional 
terminology is being met by such organizations 
as the American Standards Association, aided 
by special committees from the Society of Mo- 
tion Picture and Television Engineers as well 
as producer and laboratory organizations. 

The basie publication from which some of 

these terms are digested in these columns is 
the American Standards “Nomenclature for Mo- 
tion Picture Film Used in Studios and Process- 
ing Laboratories, revised in 1947, No, Z22.56- 
1947. The complete book may be obtained at 
only 50c¢ per copy from the American Standards 
Association, Inc., 70 E. 45th Street, New York 
17, N. Y. Some of the most significant definitions 
are as follows: 
1.1 Motion Picture Film. Motion picture film is 
a thin flexible ribbon of transparent material hav- 
ing perforations along one or both edges and 
hearing a sensitized layer or other coating ca- 
pable of producing photographic images. 


Nore: The term “film” may be applied to unexposed 
film, to exposed but unprocessed film, and to exposed 
and processed film. 


1.1.1 Raw Stock. Raw stock is film which has 
not been exposed or processed, 


1.2 Film Base. Film base is the transparent 
or nearly transparent material upon which a pho- 
tographic emulsion is coated; namely. the sup- 
port for the emulsion in photographie film. 


Nore: All 35-mm film is usually understood to be a 
flammable base (nitrate), unless otherwise specified. 


1.1.2.1 Safety Base. Safety base is the slow 
burning film base used in motion picture film. 


Nore: At the present time, safety base and acetate 
base are synonymous and 16-mm film manufactured in 
the United States is of this form. All safety base must 
comply with American Standard Definition for Motion 
Picture Safety Film, 2722.31-1946, 

1.1.3 Film Perforations. Film perforations 
are the regularly and accurately spaced holes that 
are punched throughout the length of motion pic- 
ture film. These holes are engaged by the teeth of 
various sprockets and pins by which the film is 
propelled and positioned as it travels through 
cameras, processing machines, prjectors, and 
other film machinery. 


1.1.4 Fine Grain, Fine grain is the term used 
to designate film emulsions in which the grain 
size is smaller or finer than in the older type 
emulsions commonly employed prior to about 
1936. 

Nore: This term is relative as there is a wide varia- 
tion in grain size among various fine-grain films. It is 
probable that the term will become obsolete when all 
him emulsions become fine grain. There is no inverse 
term such as coarse grain. 

1.3 Dupe (Duplicate) Negative. A dupe (du- 
plicate) negative is a negative film that is pro- 
duced by printing from a positive. 

Note: A dupe negative is used for producing prints 
which are. in effect, duplicates ol prints which might be 
made from the original negative. 


1.4 Image (Photographie). An image is any 


photographically obtained likeness on a_ film 
emulsion. 


1.4.1 Latent Image. A latent image is the in- 
visible image registered on a photographic emul- 
sion due to the reaction produced in the emulsion 
by exposure to light. 

Nore: This image becomes visible after development. 

1.4.2 Picture Image. A picture image is a 
photographically obtained likeness of any object 
on photographic film. 

1.4.3 Sound Image. A sound image is a pho- 
tographically obtained sound track or sound 
record. 

1.4.4 Negative Image. A negative image is a 
photographic image in which the values of light 
and shade of the original photographed subject 
are represented in inverse order. 

Nore: In a negative image, light objects of the origi- 
nal subject are represented by high densities and dark 
objects are represented by low densities. 

1.4.5 Positive Image. A positive image is a 
photographie replica in which the values of light 
and shade of the original photographed subject 
are represented in their natural order. 

1.5 Synechronism. Synchronism is the relation 
hetween the picture and sound films with respect 
either to the physical location on the film or 
films, or to the time at which corresponding pic- 
ture and sound are seen and heard. 

1.5.1 Projection Synchronism, Projection 
synchronism is the time relation between picture 
and corresponding sound in a projection print. 


Nore: Correct projection synchronism is indicated by 
exact coincidence of picture and sound as seen and 
heard. To attain this result, it is necessary to place the 
sound track 20 frames ahead of the center of the corres- 
ponding picture for 35-mm film and 26 frames ahead of 
the center of the corresponding picture for 16-mm film, 
since sound motion picture projection equipment is de- 
signed for projection synchronism with this relationship 
existing between the locations of the projected picture 
and corresponding sound. 
(CONTINUED ON 


PAGE NINETY-EIGHT} 


MOTION PICTURE 
TELEVISION ART 


Animation Titles 
For Motion Pic 
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“WHAT’S YOUR TROUBLE?” 


A series of 26 fifteen minute television 


ee’ 


film programs for the Broadcasting and 
Film Commission of the National Council 
of Churches of Christ in the U.S.A. 


Featuring 
{ DR. AND MRS. NORMAN VINCENT PEALE 


Produced in our Atlanta Studios 


BEELAND-KING FILM PRODUCTIONS 752 serine N.w. ELGIN 7558 ATLANTA, GA. 
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National Wildl:fe Federation Cites 
“Water Wilderness" for Excellence 
* A new 30-minute color picture 
featuring Ed Dodd, creator of 
“Mark Trail,” has been named one 
of the outstanding outdoor films of 
1953 by the National Wildlife Fed- 
eration the first formal commen- 
dation ever given by the federation 
to a film of this type. The subject is 
titled Water Wilderness. 

Western Auto Supply Company 
of Kansas City, sponsors of the mo- 
tion picture, have announced that 
prints of Water Wilderness are now 
available to clubs and organizations 
over the nation on a free loan basis. 

Announcement of the unusual 
award came in Washington, D. C. 
from Charles H. Callison, conser- 
vation director of the National 
Wildlife Federation. In making the 
award, Mr. Callison praised both 
Mr. Dodd and Western Auto. He 
said: 

“The National Wildlife Federa- 
tion of Washington, D. C., is proud 
to cite this motion picture as one of 
the outstanding outdoor film pres- 
entations of 1953 and awards it the 
first formal commendation ever 
given by the federation to a film of 
this type. 

“In it is depicted unique recrea- 
tion in one of our great national 
parks. Here in the Florida Ever- 
glades lies one of America’s en- 
chanting wilderness areas yours 
to enjoy yours to preserve. The 
National Wildlife Federation con- 
gratulates Ed Dodd and the spon- 
sors,” 

Water Wilderness, filmed in the 
mysterious Everglades, features Mr. 
Dodd in his quest for researeh ma- 
terial for use in) current “Mark 
Trail” sequences. 

The film is ideal for club and 
other group showings, Western 

Auto officials said. It shows a va- 
riety of fishing and wildlife inei- 
dents deep in the Everglades. ‘Tar- 
pon, shark, gator, sting ray and 
other sequences are all shown in 
full natural color. Prints of Water 
Wilderness for club showings are 
available on a loan basis free of 
charge to any organization in the 
nation from Western Auto Supply 
Company, 2107 Grand 
Kansas City, Missouri. 


Avenue. 


Santa Fe's ‘Sports of Southwest” 
Joins "53 Sports Film Parade 

* Interested in sports? The Santa 
Fe Railway has just released a 


PARADE 


NEWS ABOUT 


spanking new film Sports of the 
Southwest. It is a fast moving 18- 
minute camera journey along west- 
ern trails for a holiday with va- 
riety to satisfy the most exacting 
sportsman. If you're a junior or a 
grandad or anywhere between, or a 
gal with a love for excitement this 
new l6mm sound and color pic- 
ture is something to find out about. 

Prints are available on free loan 
for showing to your favorite civic 
club, church group, employe asso- 
ciation or school club. Requests 
should be addressed to the Santa 
Fe Film Bureau, 80 East Jackson 
Blvd., Chicago 4, Illinois, or your 
nearest Santa Fe agent. 


FILMS AND 


PRODUCTION TECHNIQUES 
“Skifully Yours” Is New Ford 
Motor Film on Ski Technique 

* Demonstrations of skiing tech- 
nique, from the rudimentary points 
of body balance to the difficult sla- 
lom and flashing christiana turn, 
are shown in Skifully Yours, a 23- 
minute sound film available on free 
loan from the Ford Motor Com- 
pany. 

Filmed in color, the documen- 
tary also shows Olympic stars in 
downhill runs and jumps. Scenes 
of Sun Valley, Idaho, picturesque 
setting of the film, round out the 
picture. The 16mm film may be ob- 
tained by writing to any of the 
Ford Motor Company film libraries, 


SOUND 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Rittennouse 6-1686 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 


4 
— 


located at 3000 Schaefer Road, 
Dearborn, Mich., 445 Park Ave., 
New York, N. Y., or 1500 S. 26th 
St., Box 1666, Richmond, Calif. 


* * * 


American Kennel Club Sponsors 
Motion Picture On Its Services 

* For the first time in its sixty 
years of existence, THE AMERICAN 
KENNEL CLUB is having a motion 
picture produced to provide those 
who use the Club’s services with a 
better understanding of the scope 
of its operations. Photographed in 
color by David Quaid and directed 
by Robert Elwyn, the 30-minute 
sound film is being produced by 
Tue Princeton Center, Inc. 

More than 350,000 pure bred 
dogs were registered by the Ken- 
nel Club last year, according to 
John Neff, executive vice president, 
in addition to the many other serv- 
ices provided for member and non- 
member kennel clubs throughout 
the country. 

The picture will be available to 
member and non-member kennel 
clubs for showings through the 
American Kennel Club, 221 Fourth 
Avenue. New York, N. Y. 


* * * 


Stanley Neal Productions Making 
Film on Life of Mahatma Gandhi 
* Quentin Reynolds, veteran news- 
paper man, author and editor, has 
been selected as narrator for the 
feature-length documentary film on 
the life of Mahatma Gandhi. now 
being completed in Holl,;wood by 
STANLEY NEAL Propuctions, INe. 
under the sponsorship of the Ameri- 
can Academy of Asian Studies. 

The 70-minute film on Gandhi 
has been assembled from more than 
10.000 feet of newsreel and other 
shots taken of the Indian leader 
over the 37 years from his South 
African days to his assassination in 
1948. The documentary will outline 
and Mr. Reynolds’ narration will 
emphasize the general philosophies 
of the Hindu nationalist who 
preached non-violence. 

Distribution of the picture will be 
handled through churches, schools. 
clubs and art theatres around the 
world. and half of the proceeds 
from the showings will go to the 
non-profit: American Academy of 
Asian Studies for its work in pro- 
moting a better understanding be- 
tween East and West. The remain- 
ing half will go to Indian national 
sources for promoting the under- 
standing of Gandhi's philosophy. 
There is also a possibility that the 
film may be made available for 
commercial theatre showing, but at 
the end of 20 years it will be turned 
over to the Indian government as 
a national treasure. 
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S & W Fine Foods 


Insulation Board Institute of America 


_Elgin-American 

Certina Watches 

Orange County, California 

Republic Studios 

Rose Hills Memorial Park paseiiidies 
Coronet Instructional Films, Division | 
of Esquire, Inc. 

Sunkist Products 
Kenneth L. Holst, Inc. | 
Interstate Bakeries 


UNTO OTHERS”; 


“THE HOFFMAN STORY,” 1953, 4 Hoffman TV O'-Chickon Tene TV Spots; City of Hope Telethon 


MERCURY. 


6611 SANTA MONICA BOULEVARD 


American Biscuit and Cracker C 
Bullocks, Inc. 

Bear Lake, California McHenry’s Tail-of-the-Cock 
Aluminum Boat Co. of Calif. Tulare County, California 
Bulldog Ale Santa Fe Railway 

RKO Studios Signal Oil Company 
Foote, Cone & Belding 

United States Gypsum Dan'B. Miner Company 

Newport Harbor, California Leo Burnett Co., Inc. 


Production: 
Sales Slidefilms; The Tim McCoy TV Show; Public 
Relations Series for Procter and Gamble; Breast- 


INTERNA TIONAL PICTURES. 


Hoffman Radio Corporation = Henke Ski an 
— 

La 


NOW — 


CLEAN YOUR FILM 
with the new improved 


ANTI-STATIC FILM CLEANER 


NO CARBON-TET 
or TRICHLORETHYLENE 


Here’s Why: 

Cleaning properties 

better than carbon-tet 

Leaves film permanently free 
of static 

Dries faster than carbon-tet 
Keeps film pliable, eliminates 
waxing 

Mild, non-irritating odor 
LOW COST — less than 2¢ 
cleans 400 feet of film 
Equally effective for negatives 
or prints 

Invisible anti-static coating 


In ECCO 1500 you have all the 

cleansing qualities of carbon- 

tetrachloride without the dan- 
= Add years of life to your 
m. 


CLEAN and INSPECT FILM 
in one easy operation with the 
ECCO SPEEDROL APPLICATOR 


Save time, fluid, labor, money 
Bakelite Construction—lasts a lifetime 


Without obligation, write today 
‘for illustrated brochure. Ask 
your dealer, or order direct. 


ELECTRO-CHEMICAL 
60 © Beat Orenge, 


Film Nomenclature: 


A Digest of Standard Terminology 


(CONTINUED FROM PAGE NINETY-FOUR) 


1.5.2 Editorial Synchronism,. Editorial syn- 
chronism is the relationship between the picture 
and sound film during the editorial processes. 


Nove: During the editorial process, the sound track 
and corresponding picture, whether on the same or sepa- 
rate films, are kept in alignment and not offset as for 
projection. Thus, cutting a picture and sound can be a 
simultaneous operation. Many composite release nega- 
tives are supplied in editorial synchronism. 


1.5.3 Camera Synchronism. Camera syn- 
chronism is the relationship between picture and 
sound on an original composite negative. 


Nore: Camera synchronism is generally not the same 
as projection synchronism and is never the same as 
editorial] synchronism, The relationship between picture 
and sound may vary among different type cameras. 


1.8 Printing. Printing is the process of expos- 
ing raw stock by using the image of another film 
as the light modulator. 

Note: Through printing, one may produce a positive 
print from a negative film; a negative film from a posi- 
tive film; or, if the reversal process is employed, printing 
may be used to produce positives from positives or 
negatives from negatives. When the verb “to print” is 
used, any of the above processes may be implied. 


1.8.2 Projection Printing (Optical Print- 
ing). Projection printing (optical printing) is 
printing by projecting the image to be copied on 
the raw stock. 


Nore: When projecting printing, the image being 
copied may be enlarged, reduced, or made the same size. 


1.8.2.1 Reduction Printing. Reduction print- 
ing is the process of producing and recording 
photographically a smaller image, usually on a 
smaller film, from a larger image. 


Nore: This process is commonly used in making 
16-mm negatives or prints from 35-mm originals. Film 
thus made is referred to as a reduction negative or re- 
duction print, as the case may be. 


1.9 Projection, Projection is the process of 
presenting a film for either visual or aural re- 
view, or both. 


1.10 Production. Production is the general 
term used to describe the processes involved in 
making all the original material that is the basis 
for the finished motion picture. 


1.11 Editorial Process. Editorial process is 
the term used to describe the combining, cutting, 
editing, and other preparation of material ob- 
obtained from the original material to make the 
finished motion picture. 


1.12 Re-recording. Re-recording is the elec- 
trical process of transferring sound records from 
one or more films or dises to other films or discs. 


Nore: Re-recording may be used to combine different 
sound records into a single record; to adjust the re- 
sponse-frequency characteristic; or to adjust the rela- 
tive levels between scenes and sequences. 


1.13 Release. Release is a generic term used 
to designate films for or intended for general dis- 
tribution and exhibition. 

Nore: Unless specifically stated, release refers only 
to the normal or domestic release of 35-mm motion pic- 


ture production through agencies within the United 
States, 


1.13.1 16-Mm Release. A 16-mm release des- 
ignates any or all the releases made on 16-mm 


film. 


1.13.3 Release Negative. A release negative 
is a complete negative prepared specifically for 
printing release prints. 


Note: A release negative may consist of separate pic- 
ture and sound negatives and may be in either projec- 
tion or editorial synchronism, depending upon the film 
processing technique to be employed in making re 
lease prints. 


2.2.5 Picture Dupe Negative. A picture dupe 
negative is a picture negative made from a pic- 
ture duping print. 

Nore: It may be used for making other picture prints 
or may be cut to form a part of the picture release 
negative. 

2.2.8 16-Mm Picture Release Negative. A 
16-mm picture release negative is a picture re- 
lease negative on 16-mm film prepared specific- 
ally for printing 16-mm release prints. 

Nore: It is generally a dupe negative. 


2.2.9 Picture Release Dupe Negative. A 
picture release dupe negative is a picture dupe 
negative prepared specifically for printing the 
picture portion of release prints. 


2.3 Sound Negative. A sound negative is any 
negative film which, after exposure to a positive 
sound image and subsequent processing, pro- 
duces a negative sound track on the film. 


2.3.1 Original Sound Negative. The original 
sound negative is the sound negative which is ex- 
posed in a film recorder and after processing 
produces a negative sound image on the film. 


2.3.2 Sound Effects Negative. A sound ef- 
fects negative is a sound negative upon which 
sound effects have been recorded. 

Note: It is ordinarily held in library stock. 


(Complete text available from Amer. Standards Assn.) 


FREE CATALOG 
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est OFF PRESS. 72 pages 

crammed with THOUSANDS 
of newest PHOTO TOOLS, 
CAMERAS, (Press, Studio, 
Candid, Special Purpose, 
etc.), LENSES, PROJEC- 
TORS, Lighting Equip- 
ment, Developing Equip- 
ment, ENLARGERS, etc. 
and 
professional, in every 
day, scientific or in- 
dustrial work, 


Burke & James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 54 YEARS 
321 S. Wabash Ave., Chicago 4, Ill. U.S.A. 
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to produce fine sound motion pictures. A 
completely self contained unit on wheels 
including living quarters and power for 
large lighting. 16 and 35mm color and films 
especially for TV. 


Featuring New Neg-Pos Color Process 


Andover, Vermont 


550 Fifth Ave., N.Y. 36, N.Y. 
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Production of Precision Parts 

Shown in Microcast Color Film 
Microcast Story of Industrial 
Progress is a new 22 minute, L6mm 
sound film showing the step by 
step process by which precision Mi- 
crocast parts are mass produced for 
industry: a process developed for 
the economical production of vir- 
tually 
perature alloys. 


non-machinable high tem- 


The movie illustrates the develop- 
ment of the Microcast method by 
the Austenal Laboratories in 1929 
when it was used to manufacture 
surgical and dental appliances. Dur- 
ing World War II, the process was 
adapted for the production of air 
force material, After the war ended, 
Austenal produced parts for jet en- 
zines: more recently the company 
has been engaged in making power 
blades by the Mic rocast Process for 
the centrifugal and axial flow type 
jet engines. 

Complete information for secur- 
ing the film for showing may be ob- 
tained from the Microcasr Drvi- 
SION, AUSTENAL LABORATORIES, 
Inc., 224 EF. 39th Street, New York 
16, New York. 


Technological Progress Shown in 

Engineering Film, ‘Adam to Atom" 
* America’s amazing technological 
growth is vividly displayed in the 
29 minute sound film, 
Atom. This lomm color film, spon- 


{dam to 


sored by the Centennial of Engi- 
neering, emphasizes the role of the 
engineering profession in its search 
for a more productive way of life 
in America during the last one hun- 
dred years, 

Various scenes trace the scien- 
tifie progress of man from the dis- 
covery of the wheel to the modern 
machines of industry, Portrayed is 
the work of such leaders as Henry 
Ford, Eli Whitney, James Watt and 
Guttenberg. A glimpse into the fu- 
ture is presented in scenes of guided 
rockets 
limits of outer space. Students con- 


exploring the unknown 
sidering the engineering profession 
as their future vocation, will find 
much food for thought in this film. 

to Atom is the olflicial mo- 
tion picture of the Centennial of 
Engineering. [It may be obtained 
without charge except for transpor- 
tation from any of the 27 branch of- 
fices of Ideal Pictures Corporation 
by writing to the main office at 65 
East South Water Street, Chicago 1. 

Bert Johnston Productions 
Begins Work on Insurance Film 
® Bert Jounsron Propuctions of 
Cincinnati has begun production on 
new lomm film for the Western 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


and Southern Life Insurance Co. A 
personnel story, the 
sound and color film is entitled Big 
Enough to Care and will involve 


recruiting 


sound-stage production as well as 
location shooting at Western and 
Southern’s home office building. 

The picture will be directed by 
James Hill, general manager of 
Bert Johnston Productions. The 
script has been written by Peg Bol- 
ger. director of the studio’s story 
department. Jack Rabius, technical 
director, will supervise photog- 
raphy. John E. Meehan of Western 
and Southern Life Insurance Co. 
will supervise production of the 
film and direct utilization of the 
prints. 


Crane Company Film Shows New 
Remodeling Ideas for Homeowners 
* In the new color l6mm sound 
film, The Very Idea, helpful hints 
are presented to homeowners who 
are interested in the remodeling of 
kitchen, bathroom or utility rooms. 
The movie is the story of Jane 
and George Hayes (played by 
Hollywood stars Jennifer Holt and 
Chick Chandler) who take advan- 
tage of an ad inviting them to come 
to the Crane Company for ideas. In 
addition, the Hayes pick up other 
helpful suggestions from their 
neighbors who present other ideas 
on how a home may be improved 
through low cost use of modern 
plumbing techniques and fixtures. 


“TUNA FISHING” 
for 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures e Films for TV 


6063 Sunset Boulevard, Hollywood 28 


Anove: Nat Zucker and Kit 
Davidson of Dynamic Films dur- 
ing production of Pure Oil film 
(see below). 


Sponsor: The Pure Oil Company 
Title: Pick a Winner, 26 min, color, 
produced by Dynamic Films, Inc. 
* That there’s an audience for auto 
racing films is indicated by the re- 
cent report of the Department of 
Commerce which showed that auto 
racing is now the fourth largest 
paid attendance sport in the U.S. 

The Pure Oil Company, which 
has long used the race track as a 
promotional device and as a prov- 
ing ground for its products, is now 
paying tribute to the sport in this 
exciting film on four national cham- 
pionship events which took place 
last year. It shows the record 
139.034 MPH qualifying run of the 
ill-fated Novi Pure Oil Special at 
Indianapolis. and Chet Miller's win- 
ning runs in stock car races at De- 
troit, Daytona Beach and Darling- 
ton. 

Pick a Winner tells not only the 
story of the races. themselves, but 
depicts the tension and excitement 
of all the side activities in the pits 
before, during and after the races. 
Prints are available from The Pure 
Oil Company in Chicago, or from 
Dynamic Films, 112 West 89th 
Street. New York. yy 


Nutritional Advantages of 
Calif. Prune Featured in Film 
* The California prune is a star in 
Good Wrinkles, 16mm cartoon film 
which illustrates the larger percen- 
tages of daily requirements of Vita- 
min A and other important nutri- 
ents supplied by the prune. The pic- 
ture also features a trip to the 
“nursery” orchard, the processing 
plant. and American and Seandina- 
vian recipes for serving prunes. 
Produced by ALL-Score Propuc- 
TIONS, INc., the 18-minute Techni- 
colored film is available on free- 
loan from Mopern TaLkine Pte- 
TURE Service, Inc., 45 Rockefeller 
Plaza, New York 20, or any of 
Modern’s regional exchanges. 
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> presentation albums 


>» motion pictures 
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productions 


» audio-graph 
self-instruction kits 


» video-graph presentations 


FORMERLY VISUAL TRAINING CORPORATION 
815 Bates Street + Detroit 26, Michigan 
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Propuetion vatk: (1. to above) 
Nathan Zucker, Board Chairman, Dy- 
namic Films discusses new film with 
James A. Dearborn (center) Director of 
Advertising and Tom F. Hughes, Motion 
Picture Supervisor, both of American 
Airlines. Story elsewhere in this issue 


R. S. Saichek Named Ad 
Manager of Ampro Corporation 
* The appointment in late Janu- 
ary of Ropert as ad- 
vertising and sales promotion man- 
ager for the Ampro Corroration 
was announced by Howarp Marx, 
vice-president and general sales 
manager of the Chicago projection 
and tape recorder manufacturers. 
Saichek is the former director of 
advertising for Eicor, Inc., and was 


Rowert 


a partner in the Bomart Advertis- 
ing Agency. He has also served as 
a product designer with Design 
Associates of Chicago, A 30-year 
old veteran of World War II, he 
studied engineering at Georgia In- 
stitute of Technology and attended 
the Chicago Institute of Design and 
the Chicago Academy of Fine Arts. 
* 

Recordak Corp. President Retires 

Georce L. McCarruy, whose in- 
bank vice- 
president has led to use of micro- 
film for record-keeping in more 
than 65 types of business, has re- 
tired as president of Recordak 
Corp., subsidiary of Eastman Ko- 
dak Co. John K. Boeing, former Re- 
cordak been 
elected to suceeed him as president. 


ventive genius as a 


vice-president, has 


PEOPLE WHO MAKE PICTURES 


Master Film Wins Merit Award 

* M. Masrer, president of Boston’s 
Master Morion Picerure Co. re- 
cently received the Certificate of 
Merit from the Council of Jewish 
Federations and Welfare Funds for 
his film A Single Voice produced on 
behalf of the Combined Jewish Ap- 


peal of Greater Boston. 


Papineau to Kling Studios 
* Srupios has announced 
the appointment of 
as Hollywood manager of the stu- 
dio’s newly-organized West Coast 
industrial film department. 


William Nemeth Joins Unifilms 

* A new member of the staff of 
the Unireitms, Inc. New York and 
Philadelphia producers, is WILLIAM 


NEMETH (see cut at right). Mr. 
Nemeth’s appointment was an- 
nounced in February and he has al- 
ready assumed his new duties. 


Wiegand and Gay Named to 
Crawley Film Production Staff 


CrawLey Fitms Lrp., producers 
of Ottawa, Canada, announced the 
appointment of KENNETH GAY as 
director of the Art and Animation 
Department, and WiEGAND 
to serve on the production staff. 

Mr. Gay, who was brought from 
England, aided in the production of 
training films for the Royal Navy. 
After the war he worked on such 
films as How Television Works, 
Circulation of the Blood, and Sound 
for the David Hand Studios in Lon- 


JUDSON 6-0853 


UPON REQUEST... 


WHAT IS COLOR CORRECTION??? 


If your laboratory can alter the color as- 
pect of any scene in your original and in- 
dependently treat each scene within a 
production as a separate picture, ONLY 
then have your prints undergone true 


color correction .. . 


THE STEP PRINTING EQUIPMENT 
used by COLOR SERVICE CO. INC. was 
designed by our own engineers specific- 
ally to overcome this problem . . . 


FOR PROMPT PERSONALIZED 
SERVICE by exclusive color experts and 
specialists—for the finest COLOR COK- 
RECTION in 16mm prints . . . 


COLOR SERVICE CO., INC. 


PRICE SCHEDULE AND BROCHURE AVAILABLE 


115 WEST 45th STREET 
NEW YORK 36, N. Y. 


Nemetu . . to Unifilms 


don. Immediately prior to his Craw- 
ley appointment, Mr. Gay was a 
unit director with William Larkins 
in London. 

Mr. Wiegand, a member of Eq- 
uity Actors Association, has played 
in and directed a number of stock 
companies in the New England 
area. In addition, Wiegand has di- 
rected a series of radio shows as 
well as doing work on CBS televi- 
sion. 


David Welling Opens Office as 
Film Writer and Consultant 

* Davin C. WELLING, former assist- 
ant to W. M. Bastable, head of the 
film division at Swift & Co., has 
opened his own office in Chicago as 
a writer of sound-slide and motion 
picture scripts and a consultant in 
planning and creation of other visu- 
al aids. 

Welling, whose offices are at 176 
West Adams street, was graduated 
from the University of Illinois in 
1937. After three years as city edi- 
tor of the Eventne Courier in 
Champaign-Urbana, he became edi- 
tor of THe Watcn Worp, plant 
publication at the Elgin National 
Watch Co. 

His background includes foods 
merchandising, advertising for a 
home appliance company, sales pro- 
motion for a magazine, sales train- 
ing, and public relations for a group 
of medical specialists engaged in 
fund raising for a charitable foun- 
dation and hospital. 


Dynamic Films Duo Shooting 

With New Eastman Color Film 

GERMAINE KELLERMAN and Har- 
OLD BRACKETT were shooting last 
month at Dynamic FILMs’ studios 
in New York on the first entire 
theatrical subject produced on East- 
man Kodak’s new tungsten (type 
B) 35mm negative color stock. The 
finished film, Woodland Fantasy, 
should provide a lot of answers con- 
cerning the range and accuracy of 
color reproduction on the new 


Eastman stock. 
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PRAISED TO THE SKIES... 


FEET ON THE 
GROUND... 


You don't have your printer do 
your advertising — you hire an 
agency to make sure the space and 
type sell for you. The same is true of 
motion pictures. 


We don't merely manufacture films 
—although we have the best facilities 
and technicians on our productions. 


We provide agency-type service 
for your films and produce from 
storyboard to finished print—to make 
sure the film pays off for you—does 
exactly the job it is intended to do. 


1953 PRODUCTION REVIEW 


You know our work by the 
clients we work for: 


CURRENT PRODUCTIONS: 


C. H. Masland & Son, Inc. “1953 on 
Parade” 

Plymouth Cordage Co. ‘Your Lifeline’ 
(Color) 

U. S. Coast Guard “Your Career in the 
Coast Guard” 

Director Products Corp. ‘The Story of 
a Masterpiece” (Color) 


GEORGE FOLEY INC. 


625 MADISON AVENUE, New York 22,N. Y. 
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Modern Industrial Engineering 
Viewed in New Dravo Film 

Corporation, Pittsburgh. 
has completed a new 30-minute, 
lomm sound film in color docu- 
menting many of the firm’s diversi- 
fied activities serving nearly every 
segment of industry. Entitled Por- 
trait of an Enterprise, the film typi- 
fies modern American industrial 
engineering firms. Emphasis is 
placed on engineering of all kinds, 
the key to operations of Dravo’s 
four main divisions and five subsid- 
iaries, 

In the film are on-the-job scenes 
of heavy construction projects, 
river locks, dams, bridges. Also in- 
cluded are riverboats and barge 
construction and launchings, and 
operation of large ore unloaders. 
Production and distribution of 
river sand and gravel are highlight- 
ed in other sequences. Construction 
of a central station power plant and 
a gas transmission line compressor 
station are depicted, 

The picture is available without 
charge for showing to engineering 
groups, schools and colleges and 
other interested organizations. Write 
to Advertising Department, Dravo 
Corporation, Neville Island, Pitts- 
burgh 25, Pa. 


Admiral Sales Program Completed 
* A coordinated sales training and 
visual sales promotional program 
for the ADMIRAL CORPORATION was 
completed last month by 
STUDIOS, 

“The program was designed to 
promote sales of the new Admiral 
line of home freezers through the 
promotion of a frozen food plan 
which sells the freezer in a package 
food combination deal.” Frep A. 
Nites, Kling vice president, said. 

The Kling package included a col- 
or slidefilm for sales training, a 
color flip chart for use by retail 
salesmen in the home, brochures 
for food plan entrepreneurs use in 
establishing sales organizations, re- 
tail aids, and seripts and color slides 
for training use at the reeent Ad- 
miral Dealers and Distributors’ con- 
vention, 


Britain's New Jet Airliner; 

Printing Art Shown in Pictures 

*® The newest British jet airliner, 
England’s contribution to printing, 
and the work of an English seulp- 
tor are portrayed in three new films 
available from the British Informa 
tion Services. 

The story of England's new jet 
airliner is told in the 20 minute, 
lomm sound film, Britain's Comet. 
This motion picture shows — the 
story of the plane's construction, 
testing, first flight, and finally its 


New Business Pictures 


Engineering, Sales Training. Atomic Energy on the Screen 


acceptance as a commercial air- 
liner, The Comet is powered by 
four jet engines which permit it to 
fly at sub-zero temperatures at 
speeds up to 500 miles per hour. 
In another 20-minute, 16mm 
sound film titled, In Black and 
White, the British contribution to 
printing is clearly illustrated, This 
movie presents many interesting de- 
tails such as the development of type 
faces, the printing of outstanding 
works, and making available 
through inexpensive editions, such 
as the Penguin series, the best in 
literature. These scenes illustrate 


how alive British printing is and 
how well it has managed to continue 
operations during and after the war. 

The work of Britain’s greatest 
sculptor is clearly deliniated in the 
26 minute, l6mm sound film titled, 
Henry Moore. This movie. made 
with the close cooperation of the 
artist, depicts examples of Moore’s 
early endeavors as well as some of 
his more recent works. 

Further information concerning 
these films and their availability 
may be secured from the Bririsu 
INFORMATION Services, 30 Rocke- 
feller Plaza. New York 20. N.Y. 


112 West 89th Street 
New York 24, N. Y. 
TRafalgar 3-6221 


for Television 
and Industry 


dynamic films 


The Chicago Pneumatic 
Tool Company 


wanted to tell a story about 


incorporated 


highway tire service. 


The National Board 
of Fire Underwriters 


wanted to tell a story about 
rural fire control. 


The Women’s League 
for Israel 


wanted to tell a story about 
their work with displaced 
persons in Israel. 


... they all chose 


dynamic 
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Scene in “A Is for Atom” 


“A Is for Atom” Is An Excellent 
G.E. “Excursion in Science” Film 

* A Is for Atom is an animated 
color film produced by John Suther- 
land Productions, Inc. that explains 
atomic energy in as simple and 
clear a form as it can be explained. 
This picture will be interesting to 
all kinds of audiences. It runs about 
14 minutes, and a 10-minute thea- 
trical version is also being shown. 
The film will be practically must 
material for every high school, gen- 
eral science and introductory phys- 
ics course, not to mention its inter- 
est to every adult in the country. 
A Is for Atom opens with a se- 
quence establishing how the shadow 
of the atomic bomb and the advent 
of the atomic age has changed and 
is changing the world. 

This review is no place to go into 
the subject matter of the film. Suf- 
fice it to say that it covers the ex- 
planation of what an atom is, how 
nuclear fission works, what a reac- 
tor pile is, what radioactive isotopes 
are, and concludes with the hope- 
ful reminder that the atomic age is 
not only helping the warrior, but it 
is also helping the engineer, the 
farmer, the healer, and the research 
worker. 

The main point is that the film is 
a fine job of telling the atomic 
story. As one of the GE Excursions 
in Sctence series it contains no com- 
mercials, and this reporter is willing 
to bet that it will be one of the most 
popular films produced this year. 

The l6mm version was shot in 
Kodachrome and the 35mm version 
was handled in Ansco color nega- 
tive. Distribution is being handled 
by GE and information on free 
loan prints may be obtained from 
General Electric’s Film  Depart- 
ment at Schenectady, New York. 
Libraries are maintained in major 
U.S. cities. 


Progress Report on Railroading 
* A new system of railroading. 
called “RDC”, that promises to re- 
vitalize the short passenger haul and 
the abandoned spur was demonstrat- 
ed last month in a new film pro- 
duced by Marathon TV Newsreel. 
RDC’s (rail diesel cars) are al- 
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ready profitably at work on such 
routes as the New Haven’s Old Col- 
ony Line where service had been 
maintained most reluctantly before. 
As the film shows, the self-powered, 
single car train has been a welcome 
answer to the short haul problems 
of the Pennsylvania-Reading, West- 
ern Pacific, Santa Fe and others. 

Clear Iron, 14 min, b/w. is os- 
tensibly a simon-pure film for 
theatrical and TV distribution, but 
actually it is sponsored by Mara- 
thon’s almost silent partner in the 
film venture, the RDC’s manufac- 
turer, the Budd Company. 

Clear Iron was photographed on 
railroads across the country. For 
the average audience it will provide 
interesting information on railroad 
progress: and for the not inconsid- 
erable number of devoted railroad- 
ing buffs it will be a delight. Good 
Scenes: Action shots made from the 
cab, and from cameras mounted all 
over the top and sides of the moving 


RDC. 


* * 


Wisconsin Motion Picture Details 
Civic Activities of Milwaukee 

* A motion picture which depicts 
the city of Milwaukee's govern- 
mental structure, its economic basis, 
and its development problems has 
been released by the University 
of Wisconsin. The Milwaukee Way 
shows the city in its role of a 
great center of production and in- 
dustry a place of fruitful and pleas- 
ant living. How Milwaukee has won 
numerous national health and safe- 
ty awards is shown as well as its 
splendid recreational facilities for 
living “the good life.” 

Particularly emphasized is Mil- 
waukee’s largest enterprise, its city 
government—how it functions, 
what its problems are, and how it 
serves the entire community. Edu- 
cational and cultural activities, pro- 
tective services, public welfare, and 
public service efforts are all de- 
scribed. 

The 40-minute sound and color 
film was photographed and direct- 
ed by Jackson Tiffany of the Bureau 
of Visual Instruction staff from a 
script originally prepared by Her- 
man Engel. former bureau techni- 
cian now in New York. Walter Wit- 
tich, BVI director, was executive 
producer of the film which is nar- 
rated by Karl Schmidt of the WHY 
state station production department. 

To be available for civic group 
showings early in 1953, the film’s 
distribution will be handled by the 
Milwaukee City Museum’s Film Li- 
brary and by the University of Wis- 
consin’s Bureau of Visual Instrue- 
tion. 
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The ideal 35mm movie camera for TV Newsreel, Industrial, 
Travel and Scientific Motion Picture Photography. 


FAMOUS ARRIFLEX FEATURES: 


Reflex focusing through taking lens, even when camera is 
running. 


Bright erect image finder, 61/2 x magnification. 
without assistant. 

No parallax or other finder problems. 

Full frame focusing and viewing. 

3-lens turret. 


Quick change geared film magazines (200 and 400 feet). 
No belts to connect. 


Variable speed motor built into handle. 

Tachometer registering from O to 50 frames per second. 
Compact, lightweight. 

Equally adaptable for tripod or handheld filming. . 
Easily detachable matte box-filter holder. 


| William H. Clothier 
and his 
Arriflex 35 


“We have 


learned to depend upon the 


ARRIFLEX 35” 
writes WILLIAM H. CLOTHIER 


“ | | I have used the Arriflex 35 under the most diffi- 
cult conditions imaginable, always without mishap, and 
with the most excellent results. On such pictures as RKO's 
“Jet Pilot,’ 1 photographed F86 Jet Fighters from a B45 
Jet Bomber at an altitude of thirty thousand feet. Warner 
Bros. “Top Of The World” was shot in Alaska, in mid- 
winter, and at sub-freezing temperatures. And in John 
Ford’s “Fort Apache” 1 had to work in the heat and dust 
of Arizona’s Monument Valley. 


We have learned to depend upon the Arriflex 35, because 
it has demonstrated the quality to meet the high standards 
set by Hollywood cameramen throughout the industry.” 


Now Available at leading Dealers. 
Write for latest literature and price list. 


*With Follow-Focus Grips. 300mm 5.6 Kilar 
ORIGINAL ARRIFLEX ACCESSORIES 


COATED LENSES in ARRIFLEX MOUNTS 
28mm #/2 Schneider Xenon* 90mm £/3.5 Kilar 


50mm £/2 Schneider Xenon* 135mm f/3.8 Kilar 
75mm Schneider Xenon* 150mm f/3.5 Kilar 


LENS EXTENSION TUBE for close-up filming and 
cinemacrography 

HI-HAT for mounting Arriflex 35 on standard tripods 
SHOULDER-POD for vibration-free, hand-held filming 
BATTERY — 16 Volt, lightweight, non-spill, with 
carrying case and shoulder strap 

BATTERY CHARGER 


rue new ARRIFLEX 35 raion 


@ Sturdy, rugged and rock 
steady. Weighs only 
19 Ibs. 

@ Large universal ball- 
joint for leveling. 


@ Velvet smooth pan 
and tilt action with 
separate locks. 

@ Extra long handle 
for under-arm 
control. 

@ Spirit level. 

@ Can be used with 
all professional 
cameras. 

@ Leather boot 
available. 


WEST COAST OFFICE: 7303 MELROSE AVENUE, HOLLYWOOD 46, CALIFORNIA * WYOMING 9026 


NOW THERE’S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 


* Nearly 1,100 available free and low-cost motion 
pictures and slidefilms and their sources are listed 
in the new Farm Film Guide recently added to 
the Film Guide Library of Business Screen. Sent 


postpaid at only 50¢ per copy (on receipt of 
stamps, coin, money order, or company check). 
Order your copy today from Business Screen, 7064 
Sheridan, Chicago 26, Discount on quantity orders. 
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OLDING A PROMINENT PLACE in 
il the rapidly growing field of 
audio-visual education in 1952, the 
medical motion picture was gener- 
ally better in content and technical 
quality and was seen by more people 
in both professional and lay groups 
(and as individuals) than in any 
preceding year. 

The expanding undiences include 
the millions who saw health films 
on television as well as the increas- 
ing thousands of groups and insti- 
tutions now having ready access to 
l6mm_ projection equipment, 


Factors Improving Films 

Better production of medical mo- 
lion pictures was particularly in- 
fluenced by the numerous organiza- 
tions now critically evaluating these 
films, by the increasing amount of 
experience and special production 
techniques acquired and by a broad- 
er and more basic approach to the 
needs of the medical film user, 
whether in the medical schools or 
for practicing members of the pro- 
fession. 

Of all the fields of factual film 
production, the medical motion 
picture is probably the most com- 
plex in its demand for absolute ac- 
euracy and objectivity in content 
and the special production knowl- 
edge required, It is in these latter 
two phases, incidentally, wherein 
both informed sponsors and experi- 
enced, specializing producers have 
made the greatest strides during the 
past year. 


25% Increase in Bookings 


Most distributors of medical mo- 
tion pictures reported an increase 
in the number of requests for their 
films, For example, 2088 films were 
hooked by the film library of the 
American Medical Association. This 
represents a 25° increase over the 
year 1951, and is the greatest num- 
her of films distributed by the 
American Medical Association since 
the film library was founded. 


The AMA’s films were loaned to 
hospitals, medical schools and state 
and county medical societies, as 
well as to small groups of physi- 
cians It is significant to note that a 
total of 69 U.S. medical schools ae- 
counted for over 400 bookings of 
films from the AMA film library 
alone. This is exclusive of the many 
hundreds of films which are loaned 
to such groups by the pharmaceu- 
tical companies, government agen- 
cies and other distributors of medi- 
cal motion pictures. 

As further evidence of the in- 
creased interest in medical films it 
should be noted that the motion piec- 
ture film programs at medical so- 
ciety meetings were especially well 
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PROGRESS IN 


MEDICAL FILM 


PRODUCTION AND DISTRIBUTION 


A Production Review Report by Ralph P. Creer 


Secretary, Committee on Medical Motion Pictures, American Medical Assn. 


attended, Such motion picture pro- 
grams are now an integral part of 
the annual and midwinter sessions 
of the American Medical Associa- 
tion, the American College of Sur- 
geons, the International College of 
Surgeons, the American Academy of 
Ophthalmology and Otolaryngology. 
the American Academy of Ortho- 
paedic Surgeons, and other national 
medical societies. Many state medi- 
cal societies now show medical mo- 


tion pictures as a regular part of 
their annual scientific programs. 

In a recent statement comment- 
ing on the “Cine Clinic” programs 
sponsored by Davis & Geck, the 
President of the American College 
of Surgeons stated: 

“The fineness of the film, the 
present day perfection of the tech- 
nique of its production, the ease 
with which it may be transported, 
the simplicity of its projection to 


F 1600 BROADWAY, NEW YORK 19, N.Y. | 
CIRCLE 6-9850 


Producers of A 


INDUSTRIAL . 


PUBLIC RELATIONS 


‘TRAINING MOTION PICTURES 


BLACK AND WHITE + COLOR © 


an audience of six or 2000 and the 
readiness with which the film mes- 
sage can be edited and condensed 
and organized to fit countless in- 
dividual situations, make the mod- 
ern color, sound track film a pow- 
erful and important teaching me- 
dium. It is conceivable that colored 
motion pictures of surgical opera- 
tions may someday become the most 
important part of a surgical meet- 
ing.” 

Reorganization of the American 
Dental Association film library in 
the past year resulted in an in- 
crease of 50% in its collection of 
dental health education subjects and 
scientific films. A total of 65 titles 
(298 prints) is now available, cov- 
ering such fields as operative den- 
tistry and periodontics, and such 
dental health subjects as oral hy- 
giene and fluoridation. 


Nurses Plan Film Program 

The American Nurses Association 
made plans to organize an audio- 
visua] program in cooperation with 
the National League for Nursing. 

The Audio-Visual Institute of the 
Association of American Medical 
Colleges inaugurated a program of 
audio-visual preview circuits for 
medical colleges. Of benefit to both 
producers and faculty, this plan pro- 
vides previews of all types of audio- 
visual material. The producer has 
the advantage of placing his new 
material before selected audiences 
for evaluation. The medical school 
faculty has the opportunity of in- 
specting all new audio-visual ma- 
terials applying to the field of medi- 
cal instruction. 


AMA Survey of Hospitals 

In 1952 the American Medical 
Association made a survey of hos- 
pitals with regard to their audio- 
visual program and the following 
specific questions were asked: 

1. Is a 16mm sound motion pic- 
ture projector available for use 
when needed? 

2. Do you use motion pictures in 
your medical staff meetings? (. . . 
often, occasionally, not at all.) For 
nurses training? (. . . often, occa- 
sionally, not at all.) 

3. Compare present use of mo- 
tion pictures in your hospital with 
use five years ago. (. more, 
less, same.) 


81-2/3% Report Greater Use 

Final tabulation of these data 
will not be completed until April 
or May of this year. However a ran- 
dom sample of 300 returns from 
hospitals of 100 or more bed ca- 
pacity reveals the following. In an- 
swer to question three 245 hos- 
pitals, or 81 2/3%, replied more; 
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51, or 17%e, replied same; and 4, or 
113° replied less. 

The Committee on Medical Mo- 
tion Pictures of the American Medi- 
cal Association received several 
hundred requests from foreign coun- 
tries with regard to the availability 
of medical motion pictures. Most 
distributors of medical films are re- 
reluctant to loan copies of their 
films to foreign countries because 
of the delay in clearing such pic- 
tures through customs. If a satis- 
factory arrangement can be devised 
whereby medical films can be 
shipped to and from foreign coun- 
tries with a minimum of red tape 
and delay, it would stimulate the 
exchange of medical films on an 
international basis. 


Films Appreciated Abroad 

At the 1952 National Assembly 
of Surgeons of Mexico a section on 
audio-visual teaching of surgery 
was included for the first time. This 
was a highly successful program 
which included papers on motion 
pictures and television. As an in- 
dication of the value of sending 
films to foreign countries, we quote 
herewith from a letter from a group 
of physicians in Aruba: 

“We have received and shown 
these films from your film library at 
our monthly doctors meeting. These 
films have been exceptionally well 
received by the doctors and we want 
you to know that your kindness in 
making excellent medical 
films available to us is highly ap- 
preciated by all concerned. We sin- 
cerely hope that we shall be able to 
maintain our present arrangements 
with your office since we are in 
quite an isolated area, medically 
speaking from a contact standpoint, 
and value the opportunity to gain 
information from your films.” 


Outstanding Health Films 

During the year 1952, several 
very effective health films were pro- 
duced and distributed to lay groups. 
The outstanding examples were: 
Breast Self Examination, produced 
by the American Cancer Society. 
How to Catch a Cold, produced by 
the International Cellucotton Co., 
and Cheers for Chubby, produced 
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by the Metropolitan Life Insurance 
Co. 


The professional film series on 
cancer diagnosis prepared for the 
American Cancer Society were a 
milestone in films’ contribution to 
medicine. 


Prepare Video Film List 

Because of the interest shown by | 
the nation’s television stations in the 
use of health education films, the 
Committee on Medical Motion Piec- | 
tures of the AMA has prepared (and 
recently supplemented) a special list 
of health films cleared for TV. This 
publication, titled “A List of Health 
Education Motion Pictures Cleared 
for Use on Television” was sent to 
all program directors of the nation’s 
television stations and has been a 
most useful contribution to their 
needs as well as a real stimulus to 
public education through this mass 
medium. 

There has been considerable  in- 
terest in the use of color television | 
as applied to medical education and 
the color television programs at the 
American College of Surgeons, 
American Medical Association and 
other national society meetings con- 
tinue to attract large audiences. 
These programs are sponsored by 
Smith, Kline, and French Co. of | 
Philadelphia. The University of Chi- 
cago, the University of Kansas and 
the University of Pennsylvania 
schools of medicine were the first 
three medical schools to install per- | 
manent medical color television 
equipment. 


New York Public Library Opens 
Lending Library of 16mm Films 
* The New York Public Library an- 
nounced this month that it has set 
up a lending library of 16mm films 
which will be made available to 
non-profit community groups. 

As explained by John MacKenzie 
Cory, chief of the circulation depart- 
ment, in the current issue of the 
Library’s publication, “Branch Li- 
brary Book News.” the films will 
be available from branches in Man- 
hattan, the Bronx and Staten Island. 
Subjects, which will be tied to the 
Library’s program, “Exploring the 
American Idea,” will range from 
the Declaration of Independence to 
city planning. 

The Library’s film lending serv- 
ice was made possible through a 
grant from the Ford Foundation. 

Public libraries in Cleveland. 
Cincinnati. Detroit, Kansas City. 
Louisville and other centers have 
maintained l6mm film collections 
for their patrons with notable suc- 
cess in recent years. 


CAMART PRODUCTS 


*%& CAMART TV MIKE BOOM 


Rear handle for directional mike 
control. Sturdy 13° extension arm. 
Entire unit folds to fit in your car. 


OPTICAL FX UNIT and PRISMS 


For t6mm, 35mm, and TV cam- 
eras, Will reproduce multiple 
images in rotation. Excellent 
for TV, animation, of film 
commercials. 


CAMART TRIPOD 


Lightweight friction head 
tripod for semi-professional 
16-35mm cameras. Smooth, 
well-balanced pan and tilt 
action. Rigid leg locks. 


CAMART 
BABY DOLLY 


*% CAMARY BLIMP for ARRIFLEX 35mm CAMERA 


Geared follow focus control. 
Reflex viewing through the 
blimp eliminates parallax 
problem. 110 volt 60 
cycle single phase sync 
motor, Geared footage 
counter. Accepts cam- 
era with 400° magazines. 


New advanced glide steering. Plat- 
form for istant and ies. 
Adjustable swivel seat. Rigid clamps 
for tripod legs. For tripod, baby 
tripod, and hi-hats. Size 35 « 46 
inches, it comes apart. 


CAMART CAMERA DOLLY 


Professional motion picture or TV camera dolly. 
Two seats for operator and assistant. Geared lift 
for smooth operation of boom arm from 26" to 
seven feet. 30° width wil go through standard 
door. Weight 350 pounds. Easily transported. 


SALES + RENTALS -+- REPAIRS 


1845 BROADWAY Phone: Crete 6.0930 


MOTION PICTURE AND TV PRODUCTION 
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ag good production 


DESERVES 


package | 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 


noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 


The reels are made of the hardest, spring type 
steel. They just can't bend out of shape. The 


cans are die formed, rigid, and dent-resistant. 


Together, they make the perfect combination for 
film production packaging. 


Reels and cans available 
in all lomm sizes 


CORPORATION 


2251 W. St. Paul Ave, Chicago 47, tI, 


PRODUCTION 


FOR SCIENTIFIC. EDUCATION 
RESEARCH 


For audience levels from 
JUNIOR HIGH SCHOOL 
to PROFESSIONAL 


You Are Cordially Invited to Discuss 
Your Film Program With Us. 


Special production facilities 
for visual aids in — 


MEDICINE BIOLOGY 
SURGERY CHEMISTRY 
PHYSICS PSYCHOLOGY 


@ Expert technical staff 
@ Live action and animation 
@ Color and sound 


All films produced to meet highest 
scientific and technical standards 


For further details see 
listing in this issue. 


STURGIS-GRANT 


PRODUCTIONS, INC. 
314 EAST 46TH STREET 
NEW YORK 17, NEW YORK 


CASE HISTORIES OF BUSINESS FILMS 


Fighting Prejudice 


“Chuck Hansen One Guy” Defines Problem 
in Industry and Helps Bring Solution 


Sponsor: The National Conference of Christians 
and Jews 

Tithe: Chuck Hansen--One Guy, 26 min, color. 
produced by D.P.M. Productions. Ine. 


% Chuck Hansen, a guy who works in the Bay- 
onne, New Jersey. plant of the General Cable 
Corporation, is a bluff, jovial type, and he 
used to vigorously deny that he had the slightest 
bit of prejudice against anyone. But he did, in 
little ways, almost unbeknownst to himself. 

Chuck Hansen hadn't caught the disease of 
prejudice very badly, but his infection, and that 
of millions of more virulently afflicted guys like 
him are figured to have cost the nation last vear 
some thirty billion dollars. 


Based on Round Table Conferences 

Luckily, Chuck Hansen, as the film shows, 
and other guys like him at General Cable, were 
able to do something about prejudice, and it 
has made their daily work more resultful and 
more rewarding. They took part in an in-plant 
round-table series of conferences put on by the 
Labor Management Commission of the National 
Conference of Christians and Jews, in which 
each problem of prejudice in the plant-—and in 
the plant community was laid on the table for 
study to see if any part of it seemed to make 
sense. And none of it seemed to—-to Chuck, nor 
to a hundred other guys in the plant. 

Where this film strikes off on a new tangent 
from others of its type is in recognition that the 
prejudice is there all right--even in millions 
of good friendly Joes like Chuck Hansen. You 
couldn't phase Chuck by whaling away at him 
about prejudice, ordinarily. He'd say, “Well. 
they don’t mean me.” So, the film gets down to 
define how prejudice is not just a case of using 
dirty names about other religions and races 
it is a lot of Little things that add up and mul- 
tiply, into prejudice, 

Good Production Technique Noted 

Chuck Hansen . . . has been sensibly written, 


by Ralph Schoolman, and impeccably photo- 
graphed, by Olle Comstedt. You might have 


Beyonp THE Factory Gates good rela- 
tions continue among workers, 


Cuuck HANsen shares a lift with a Puerto Rican, 


a Jew, a Pole and a Negro . . . his friends. 
wished they had tried live sound for all the 
participants instead of Chuck's stream-of-con- 
sciousness narration throughout. 

Where you can Get it! From any of the 62 
regional offices of the National Conference, or 
from Films of the Nations. 62 West 45th Street. 
New York. a 


Matson Navigation Presents Color 
Picture on the Voyage to Hawaii 


* Matson Navigation Company of San Fran- 
cisco has released its new color film Letters 
From Hawaii which tells the story of a trip 
from mainland U.S. A. to the Hawaiian Islands 
and return and describes the life aboard ship 
and the experiences of a young couple in visit- 
ing Honolulu, Waikiki and the outer islands. 

The half-hour sound color film was produced 
by Pat Dowling Pictures of Los Angeles. 
through Matson’s agency, Holst, Cummings and 
Myers. Several months’ time was taken by the 
filming crew in making scenes inside and out- 
side the luxury liner Lurline, and in visiting 
scenic highspots of the Islands. Featured play- 
ers in the film are Madalyn Perry, Paul Ray- 
mond, Betty Blythe and Gayne Whitman. 

The format of this new travel film is some- 
what unusual in that the story is told in the 
form of letters, coming frequently from the is- 
lands to the girl's parents back home, who sit 
by their fireside and read of the tropical places 
and the entertainments experienced by the travel- 


ing couple, 


Training Slidefilms 


That get results while saving 
you time, saving you money. 
May we screen some of our 


recent productions for you? 


Berlet Anderson Marlin 
549 WEST RANDOLPH ST. 
CHICAGO 6, ILLINOIS 
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Don DuRIAN 


Don B. Durian Joins Vogue-Wright 
* Don B. Durian was recently ap- 
pointed account executive on motion 
pictures, slidefilms, and_ television 
productions for Vocur-Wricutr 
Stupios of Chicago. 

For the past 12 years Mr. Durian 
has been associated with THe Jam 
Handy ORGANIZATION where he 
served as motion picture and slide- 
film scenario writer as well as a 
Detroit sales representative. Since 
1948 he has been with Jam Handy’s 
Chicago office, serving both as sales 
manager and planning director, 

Before entering the film field, Mr. 
Durian was a news editor and re- 
porter for the Associated Press and 
sports writer for the Chicago Herald 
American. A native lowan, he was 
graduated from the University of 
lowa School of Journalism. 


* * 


Ampro Names H. C. Handberg 
Assistant General Sales Manager 
* Appointment of Howarp C. 
HANDBERG as assistant general sales 
manager of AMPRO Corp. was an- 
nounced by Howard Marx, vice 
president and general sales manager 
of the Chicago manufacturer of mo- 
tion picture and tape recording 
equipment, 

For 12 years Mr. Handberg had 
been national merchandising man- 
ager for Motorola, Inc. He was also 
assistant sales manager and midwest 
regional manager, serving as a co- 
ordinator in the firm’s procurement 
and purchasing department during 
the war. 


Before his association with 


DUPLICATING 


FRANK A. HOLMES 


7619 Sunset Boulevard 
Los Angeles 46, California 


1953 


PRODUCTION REVIEW 


Mr. Handberg had 
worked with Johns Manville. in Chi- 
cago and St. Louis. and the Manu- 
facturer’s Trust Company of New 
York. 

* 
Three Dimension Company Names 
Three as New Vice Presidents 
* The appointment of three execu- 
tives to the positions of vice-presi- 
dent was announced by Henry 
Boum, president of the Titkee Dr- 
MENSION COMPANY. Chicago. 

Named vice-president in charge 
of manufacturing is WittiaMm B. 
HorrMan, former purchasing agent: 
the company’s chief engineer, FRANK 
P. Bennerr, assumed the post of 
vice-president in charge of Engin- 
eering: and the former sales and 
advertising manager, Rosert G. 
SMITH, became vice-president in 
charge of sales. 

At the same time these appoint- 
ments were made, Three Dimen- 
sion’s new plant was opened at 3512 
North Kostner Avenue. Chicago. 
With this plant plus the Company's 
facilities at 4555 West Addison 
Street in Chicago. the firm has in- 
creased its capacity by four times. 


Eastman Kodak Promotes C. L. Wynd 
A. Wynpb has been named an 
assistant’ general manager of the 
EastTMAN Kopak Kodak 
Park Works. it was announced re- 
cently by Ivar N. Hultman, Kodak 
vice president. Mr. Hultman, recent- 
ly made general manager of Kodak 
Park. said that in his new post Mr. 
Wynd will share responsibilities with 
Gerould T. Lane, also an assistant 
general manager of the plant. 

Other appointments announced 
were those of Dr. Louis K. Eilers. 
who becomes administrative assistant 
to the general manager. Kodak Park, 
and Dr. Austin J. Gould, who was 
named assistant manager of the film 
manufacturing organization. 


* * 


A. J. Hammer Named RCA Victor Mgr. 
* Appointment of Arruur J. Ham- 
MER as southwestern regional mana- 
ger for RCA Vieror was announced 
recently, He succeeds James W. 
Cooke. veteran RCA Victor execu. 
live, who is retiring. 

In his new post, Mr. Hammer will 
represent the company in field op- 
erations. with responsibility for ad- 
ministration. distribution, and sales 
of RCA and RCA Victor products in 
the southwestern region. The region 
covers Texas, Arizona. New Mexico. 
Oklahoma. and portions of Missis- 
sippi, Arkansas, and Louisiana. 


of continuous 
production of quality films for 
INDUSTRY, EDUCATION AND 
ENTERTAINMENT have brought 
us a clientele of satisfied cus- 
tomers reaching all over the 
world, wherever motion pic- 


tures are used. 


We are proud of the services 
we have been privileged to 
render in both the production 
and distribution of films for 
practically every purpose for 


which visual aids can be used. 


Bray 


729 Seventh Avenue 
New York 19, N. Y. 
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SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 


45 3° 


et 
+, 
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Edge-Numbered Work Prints—Color.Masters— 


Duplicate Negatives—Release Prints 


Complete Technical and Editorial 
Services to 16 mm Business, Educa- | 
tional and Religious Film Producers — 


EDITING AND CONFORMING 


GEO. W. COLBURN 
LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Introducing 


“MR. YESTERLIVER"™ 


He hasn't seen the new sound 
slidefilm: 


“PUBLIC RELATIONS 
FOR BUSINESS AND 
PROFESSIONAL PEOPLE" 


It tells the ABC's of public relations and 
how good. public relations can be attained. 
It can be used by a company or in any 
business training course. 

Authored by a well known public relations 
director, and executed in clever cartoon 
style 

Copies of the film and accompanying sound 
record are available on a preview-rental or 
sale basis from: 


PAT DOWLING 
PICTURES 


1056 SO. ROBERTSON BLVD. 
LOS ANGELES 35, CALIFORNIA 


CASE HISTORIES OF BUSINESS FILMS 


(uest for Antibiotics 


Miracle of Medicine From Earth 


Is Theme of FE. R. Squibb Picture 


Sponsor: R. Squibb Sons 
Tithe: And the Earth Shall Give Back Life, 
25 min, b/w, produced by Louis deRochemont 


* Every few years, E. R. Squibb & Sons steps 
from its role of one of the best and principal 
suppliers of medical motion pictures for the pro- 
fession and opens its doors through film for the 
public to see what goes on in its manufacturing 
laboratories. 

Beginning this month, audiences are invited 
to see the amazingly complex process of making 
the so-called “wonder drugs” such as penicillin 
and the various “mycin” antibiotics. 


One of Original Penicillin Producers 

Squibb, along with Pfizer and Merck, was 
one of the original firms to tackle penicillin pro- 
duction on a large seale, in 1942, and is today 
a leading manufacturer of this first and still one 
of the most potent of natural enemies of disease. 

The film shows that just as the earth gives 
forth life in the beginning and receives it back 
at the end, so also does the earth now preserve 
life during its course. 

It tells the story of the unending quest for 
powerful new antibioties in tiny samples of soil 
gathered from all parts of the globe. In the end, 
perhaps only one soil sample out of many thou- 
sand yields an antibiotic organism capable of 
healing powers, but the discovery of one more 
than makes up for all the failures. 


Turning Discovery Into Manufacture 


As important as the isolation of a new anti- 
biotic which emerges the victor against disease 
is the translation of discovery into production. 
When investigators feel that a newly discovered 
antibiotic holds real promise, pharmaceutical 
laboratories produce enough of the new agent 
to permit extensive pharmacological testing and 
eventual clinical trial. Then production engi- 
neers are called upon to solve the complex prob- 
lems necessary to step up production from five 
gallon lots to as much as a thousand gallons at 
a time, duplicating on a huge scale the extreme 


\crion oF ANTIBIOTIC FLUID in combatting dis- 
ease organisms shown in new Squibb film. 


FLUID 


Huce FERMENTATION TANKS “grow” penicillin, 
streptomycin and other wonder drugs. 


accuracy and scientific caution once associated 
only with laboratory processes of test-tube size. 

Finally, thousands of precisely measured 
quantities of the new antibiotic medicines are 
individually packaged and distributed to physi- 
cians in many lands, thus bringing to fulfill- 
ment a process of creation that began with the 
discovery of a single micro-organism in a pinch 
of soil, and that step by step throughout its 
course, has called forth the utmost talents of 
gifted men in both science and industry. Through 
their patient efforts the earth has truly been 
made to “give back life.” I 


“Meal Time Is Variety Time” 


Says Standard Brands to Bakers 
* A 1953 color motion picture release of the 
Fleischmann Division, Standard Brands, Ine., is 
Veal Time Is Variety Time, a long (40 minute) 
but highly informative subject destined exclu- 
sively for a nationwide audience of over 20,000 
commercial bakers. 

Special baker meetings in principal cities will 
view the actual production of a wide variety of 
sweet rolls and coffee cakes (100 examples) that 
can be made from basic sweet and Danish 
doughs. The Bakery Production Service Dept. 
of the Fleischmann Division, headed by G. H. 
Ekstedt, is handling this important current pro- 
motional effort. Greater production efficiency as 
well as greater sales and profits are audience re- 
wards and an important part of the film’s 
content. 


MEDICAL MOTION PICTURES 
AND ILLUSTRATION 


Specializing exclusively 
in medical and scientific 
motion pictures. 
Microscopic, macroscopic, 
time-lapse, surgical, 
clinical and 

animation. 

Winner of six awards 

in this field. 


159 EAST CHICAGO AVENUE 
CHICAGO 11, ILLINOIS 
TELEPHONE SU PERIOR 7-8656 
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Tool and Die Maker Featured 
in New Picture on Craft 


* As a symbol of America’s mass 
production, the tool and die maker 
will be a leading light of a new 
color film to be produced for the 
National Tool and Die Manufactur- 
ers Association by FARRELL & Gace 
Fitms, Inc, 

Shooting is now in progress in 
tool and die shops in New York, 
Bridgeport, Providence, Cleveland 
and Chieago, based on a script that 
explains how household necessities, 
appliances, automobiles, etc. are 
made possible at low cost by the 
use of tools, dies, fixtures, molds, 
gauges, jigs and other special ma- 
chines. 

The story will show the progress 
of an apprentice through the 8,000 
hour course leading to journeyman. 
It is planned to educate industry 
and public on the role of the skilled 
tool and die technician in our econ- 
omy, as well as to encourage me- 
chanically inclined young men to 
become apprentices. 


Navajo Sound Track on Film 
Helps Sponsor Reach Tribes 


* Nitchi Tikoni is the title of the 
first industrial film with a Navajo 
sound track. The recent film was 
produced for the El Paso Natural 
Gas Company by Polaris Pictures 
for showing to the Navajo tribes. 
The El Paso Gas Company built a 
pipe line through the Navajo coun- 
try and in so doing used many 
Navajo workers on its construction 
crews, 

The purpose of the film was to 
secure the good-will of the tribe. I 
was narrated by one of the Navajo 
chiefs, Paul Jones. The film itself 
consists of about seven and a half 
reels taken during construction of 
the line. When the company offered 
to make the picture, the tribal coun- 
cil was delighted and the only re- 


quirement they laid down was that 
it be good and long—so the Navajo 
version includes all of the clips that 
were eliminated from the other ver- 
sions of the film. 

The Indian narrator, who is a col- 
lege graduate, amazed officials of 
Polaris Pictures by watching the 
film, reading the script in English, 
and simultaneously translating it in- 
to Navajo. 


Southern Pine Association Film 
Shows Growth and Production 
* The first industry-wide motion 
picture on southern pine lumber, 
The Sound of America, has been re- 
leased by Southern Pine Associa- 
tion. Produced by the Calvin Com- 
pany, Kansas City, the 27-minute 
full-color film tells the story of 
Southern Pine from seedling to saw- 
timber to finished construction. 

Filmed in the forests and mills of 
the South The Sound of America 
shows the many steps involved in 
the growth and _ production of 
Southern Pine. It takes the audi- 
ence on a tour of the forests and 
mills. 

l6mm prints are being made 
available by Southern Pine Asso- 
ciation, National Bank of Commerce 
Bldg... New Orleans, La. 


Six New Color Filmstrips on 
Poultry Management Released 
The Audio-Visual Division of 
Popular Science Publishing Com- 
pany has released a series of six 
color filmstrips under the title of 
Poultry Management. Prepared with 
the cooperation of the University 
of Connecticut, its extension divi- 
sion, the U.S. Department of Agri- 
culture and many commercial poul- 
trymen, the films are designed to 
stimulate young men and women to 
think of the profession as a profit- 
able future and to acquaint oldsters 
with the values of sound, modern 
practices. Price of the series is 
$31.50. 

Natl. Carbon Shows 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 


AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA +» NORTH HOLLYWOOD, CAL. 


FILMOS. 


2 New Product Films 

* Press previews of 
its two new color mo- 
tion pictures, Meeting 
the Challenge and By 
Way of Experience 
were held by the Na- 
tional Carbon Com- 
pany in early Febru- 
ary. Both films describe 
and demonstrate the 
nature, uses and prac- 
tical installation of the 
company’s “Karbate” 
Impervious Graphite 
corrosion resistant 
equipment. Chemical 


and equipment design 
engineers are in the 
primary audience. 
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FILM... 


... there’s no substitute 


for 


EXPERIENCE 


when it comes to production, com- 
plete facilities, under one roof, assure 
results. 


EXPERIENCE 


when it comes to motivation of action 
through an effective film vehicle. 


EXPERIENCE 


when it comes to getting the most out 
of your budget, whether for Industrial, 
Public Relations, Television or Train- 


ing Films. 
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BAY STATE FILM PRODUCTIONS, INC. 
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An indispensible tool for television, TelePrompTer guards against fluffs. 


New Business Tool: The TelePrompTer 


MECHANICAL PROMPTING DEVICES HELP TELEVISION, BUSINESS FILMS 


8 OLD AS THE THEATRE, itself, is the fear 
of forgetting the lines of the play. As 
first aid against this problem, there have 

always been prompters, even as far back as the 
Roman era. 

Until the rise of television, the problem has 
never been acute stage actors have plenty of 
time for rehearsal and learning scripts, radio 
actors read from the printed page and film ae- 
tors have been allowed almost unlimited fluffs 
and have performed only short lengths of 
“takes” at one time, 

Television, however, has been a different 
story, and the mechanical prompter is quickly 
coming to be almost indispensable. These have 
been in various forms, from the simple black- 
hoard to tiny prompting receivers worn behind 
the performer's ear. But about 90 to 95% of 
prompting for television now is being handled 
by a new but booming company, TelePromp- 
Ter Corp. 


Barton's Brainchild Is Growing Up 
Brainchild of actor Fred Barton, now presi- 
dent of the company, the TelePrompTer Corp. 
has grown from a tiny 10 by 20 foot office last 
vear to a bulging 3,000 square feet of office 
space at present, in addition to a good sized as- 
sembling, engineering and seript typing depart- 
ment in another building. To show how big the 
“gadget” has become, it is estimated that one 
network alone--CBS-TV— will spend some 

$1,400,000 in TelePrompTer fees this year. 
A complete TelePrompTer unit consists of 
four remote controlled, electronically-synchro- 
nized, seript machines that are controlled by an 


12 


operator from a fixed positioned master control 
unit. Three of these machines can be moved at 
will in any direction around a set so as to fol- 
low the action and dialogue. Proper placement 
of these units at all times makes it impossible 
for the viewer to tell that an actor is reading. 
Proper placement is achieved by the knowl- 
edge of a skilled operator who works with the 


producer just as electrician and cameraman do. 


The reader units are mounted on rubber-tired 
tripods and can be “dollied” or “panned” when 
necessary -or even hung from the rafters as 
was done recently for a puppet show. 


Each unit is powered by a selsyn drive motor 


Tuese Four Script MACHINES com- 
prise complete TelePrompTer unit. 


which synchronizes the rollers that hold the 
script. In addition, an exclusive inter-unit syn- 
chronized system insures constant line-for-line 
synchronization on all four machines. This 
means that an actor can refer to any machine at 
any time and always be sure that the arrow 
pointer on each machine is pointing to the exact 
line that he is speaking. 


Other Firms Helped in Development 


An amazing amount of research went in the 
mechanical development of the TelePrompTer. 
The Underwood Corp. built special typewriters 
that type letters over an inch high, in four 
copies, and can be operated at 50 words a min- 
ute. The Standard Register Company, after ex- 
tensive testing, developed special yellow “video 
bond” paper, carbons and inks that insure maxi- 
mum legibility in all four copies. To insure ex- 
act synchronization in all four reader units on 
the set a synchronous device is used which has 
contact points in the TelePrompTer to regulate 
the electric motors and conductive strips at regu- 
lar and frequent intervals printed on the forms. 
It is interesting that this is the first known ap- 
plication of electrically conductive ink to paper 
by a standard high-speed rotary press. The Tele- 
PrompTer paper, may, incidentally, be spliced. 
allowing for last minute deletions, corrections or 
additions. 

Though television was the instigator of re- 
search on the TelePrompTer and is now its chief 
customer, the company’s executives, president 
Barton, and vice-presidents Irving Kahn and 
Hubert J. Schlafly, Jr. (the latter two were ex- 
ceutives of 20th Century-Fox, and Mr. Schlafly 
still is) foresee even greater use in the field of 
business speaking and certain adoption as a 
standard practice in the motion picture industry. 


Available Nationally for Business Use 


RCA Service Company, Inc. is now handling 
TelePrompTer service on a national basis for 
sales meetings, conventions, merchandise presen- 
tations, sales training courses, stockholder meet- 
ings, forums, after dinner speeches, ete. (Bust- 
ness ScreEN, No. 8, 1952, p. 59). It has been 
used by major business executives during the 
past few months to almost unanimous and heart- 
felt satisfaction. One corporation president 
pointed out that it not only made his speech 
more effective and easy of delivery but it com- 
pletely released him from the pre-speech head- 
aches of 100°7 memorizing and agonizing fear 
of “forgetting his lines.” 

TelePrompTer now has offices in New York. 
Hollywood and Washington, will soon expand 
to service not only film producers and TV sta- 
tions in all major cities in the U. S. but in 
Europe and South America as well. The ma- 
chines are not sold but are rented as a package 
of four reader units, a master control panel, a 
monitor and operator (all 1.A.T.S.E. union men, 
incidentally) for a fee of $30 per hour. 

TelePrompTer offers a cost-saving solution to 
many problems of the producer of sponsored 
films. It permits such non-professionals as com- 
pany executives to appear on a set, give a good 
un-rehearsed performance that defies detection 
of script reading in a matter of but a few min- 
utes more than the performance will last on the 
screen. Two examples: a board chairman sched- 
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Master Controw is electronically-synchro- 
nized with script machines, 


uled to appear in a film for six minutes was on 
and off the set in fourteen minutes; the president 
of an electrical company was in and out of the 
studio in one hour, both leaving a good per- 
formance completed in the cameras. This has 
been known by many a. producer to take from 
one to three days to achieve. 

But TelePrompTer is not only useful to ama- 
teurs, it has proved itself invaluable to such re- 
laxed professional performers as Arthur God- 
frey. Raymond Massey, Sir Cedric Hardwicke 
and Helen Hayes. The producers of Dragnet, a 
television program made on film, estimate that 
the prompters save up to 50° of the time re- 
quired to “can” a half hour show per week. On 
one occasion, TelePrompTers enabled one take 
of 1,000 ft. (35mm) to be made. 

\ major studio tested the machines by film- 
ing two sets of actors, one using prompters 
without memorizing the script, and the other 
speaking after considerable rehearsal. Studio ex- 
ecutives could not tell afterwards which actors 
had been “prompted.” 

Another film use of mechanical prompters 
that offers some advantage is in narration of 
“voice-over” films, especially where timing is of 
great importance. A prompter can be set up just 
adjacent to the sereen, and being perfectly vis- 
ible. it allows the narrator to exactly correlate 
picture and narration without having to “look 
down” at his script continually. 

Watch the screen, next time you see a spon- 
sored film. If the actors, or the sponsor, him- 
self, look particularly relaxed and happy about 
the whole thing, chances are they're peeking at 
a TelePrompTer when you don’t know it. 


TeLeprompter In Action is easily followed 
without looking away from camera lens. 
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anadian Film Production During 1952 


ESTIMATE 500 FILMS PRODUCED DURING GOOD YEAR NORTH OF BORDER 


ANADIAN FiLM PRODUCTION is on the up- 

swing. It is estimated that 500 films were 

produced last year for industry, govern- 
ment and education while the recent inaugural of 
Canadian TV will soon provide new impetus 
for sponsors. 

Largest number of Canada’s producers are 
located in Toronto and these include Capitol 
Film Productions with Toronto’s best studio, 
Audio Pictures who specialize in theatre trailers 
and lab work, Shelly Films with its large 
lab, Peterson Productions, Ashley & Crippen, 
Graphics Associates (animation specialists) and 


Thatcher Films. 
12 Companies Do Most of Work 


Montreal has Canada’s oldest producer and 
largest lab, Associated Screen News. Omega Pro- 
ductions and Vega Films are also well known 
in Montreal. Ottawa is the home of Crawley 
Films and the National Film Board, who between 
them turn out nearly 40% of Canada’s informa- 
tional films. 

In the West there are Sym Studios, P.G.A, 
Films and Francis Holmes in Winnipeg, Dick 
Bird in Regina and Lew Parry Productions and 
Trans-Canada Films in’ Vancouver. Atlantic 
Films began business recently in St. John’s, New- 
foundland., And across Canada are many other 
companies, growing and challenging the more 
established segments of the industry. 

The yellow pages of Canada’s phone books list 
65 producers from coast to coast, but most work 
is done by a dozen established companies and 
the National Film Board. 

The leading industrial producers belong to 
the Association of Motion Picture Producers and 
Laboratories of Canada. 

Among the 27 companies which make up this 
trade association are such interested parties as 
Canadian Kodak, Ansco and Gaevert. Under the 
presidency of F. R. Crawley of Ottawa, the 
association has had an excellent year and its 
quarterly business meetings have dealt with a 
variety of matters vital to the industry —- tele- 
vision, music rights, processing, sales tax, duty 
on film stock and equipment, film awards, dis- 
tribution, relations with government, ete. 


Governments Take An Active Interest 

The National Film Board continues to turn 
out a tremendous number of government films 
and is Canada’s largest producer by far. Most 
of the Provincial governments now produce a 
few films each year, most active being Quebec, 
Saskatchewan, Alberta and British Columbia. 

Typical of Canada’s growing business film 
industry is the record of Crawley Films Limited 
of Ottawa, Toronto and Montreal. Last year 
(their fourteenth) they completed 53 films, 90% 
in color and 20% in French, Average length 
was 22 minutes. Working with the most modern 
equipment and a full-time staff of 63, during 


the year they captured no less than eleven 
awards at national and international film fes- 
tivals, a record envied by many large U. 5S. pro- 
ducers. 

Recently their work has become international 
in scope. They have just finished a film on in- 
dustrial Brazil while another film for Aluminum 
Limited took their crews to British Guiana, Ja- 
maica, Trinidad, England and from coast to 
coast in Canada. They have made two films for 
Silva Inc. of Sweden, ten for McGraw-Hill, three 
for Eneyelopaedia Britannica, and twenty for 
the International Film Bureau of Chicago. 

There are a number of other signs that film- 
ing is attaining a new stature in Canada. The 
Dominion Bureau of Statistics is doing its first 
complete survey of Canadian film production 
and the figures are awaited with tremendous 
interest. Stories on the industry are carried in 
such leading business papers as FINANCIAL Post, 
Monetary Times, and MARKETING. CANADIAN 
Business, published by the Canadian Chamber 
of Commerce, carries a monthly column of re- 
views of industrial films under the column head- 
ing “Business in Motion”. 


4th Annual Canadian Film Awards 

The four-year-old Canadian Film Awards have 
sparked a great deal of interest. Jointly spon- 
sored by the Canada Foundation, the Canadian 
Fim Institute and the Canadian Association for 
Adult Education, the presentations were made 
one year by Prime Minister Louis St. Laurent, 
another year by Toronto-born Mary Pickford. 

In 1952 the awards were swept by the Na- 
tional Film Board and Crawley Films. The NFB 
took first award for Theatrical Features with 
Royal Journey, first for Theatrical Shorts with 
Opera School and first for Non-Theatrical Gov- 
ernment-Sponsored with Milk Made for the De- 
partment of Agriculture. 

Largest number of entries was for the category 
of Non-Theatrical Non-Government-Sponsored. 
The top award went to Crawley’s Packaged 
Power for Aluminum Limited. The Non-The- 
atrical Open was won by Crawley’s Newfound- 
land Scene for Imperial Oil, and this film then 
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Canadian Films in 1952: 
(CONTINUTED FROM THE PRECEDING PAGE) 


went on to be chosen by the combined boards 
of judges as Canadian Film of the Year, “repre- 
senting the highest achievement in Canadian 
Film Productions.” 

Reaching the Canadian Audience 

There are a variety of methods of distributing 
sponsored films in Canada. Large active libraries 
are maintained by such companies as Bell Tele- 
phone, Canadian Industries Limited, Canadian 
General Electric, Canada Cement, Aluminum 
Company, B. C. Electric and others, Benograph 
of Montreal operates a commercial distribution 
service, handling the Canadian end of Modern 
Talking Picture Service, Ine. Most provincial 
libraries eagerly accept good sponsored films. 
Some sponsors lean heavily on Canada’s huge 
network of 334 film councils and 343 community 
film libraries. 

But the most potent method is the distribu- 
tion system of the National Film Board. If a 
film has national significance, is interesting and 
informative and contains no advertising other 
than title credits to the sponsor, the NFB will 
accept prints and distribute them nationally 
without charge. With 28 prints they will reach 
a guaranteed minimum audience of 300,000 but 
a popular subject can reach anything up to a 
million in five years. 

They have already racked up impressive totals 
for many sponsors. Newfoundland Scene has 
reached 308,000 in its first 14 months and many 
other sponsored films distributed by NFB are 
now in the many hundreds of thousands. 

1952 was a good year for Canadian producers. 
All indications point to a better one in 1953. It 
is good to see that Canadian industry, govern- 
ment and education are giving such recognition 
to the film medium. hye 


Meeting THE GM Deapuine was the problem shared by Sound Masters’ 
president Harold Wondsel (left) v.p. Francis C. Wood, Jr. and Frank 
Donovan, director, shown during Motorama production, 


Here's THe MororaMa Suow as the camera crew saw it from the balcony of the Waldor} Astoria 


Film GM Motorama in Record Time 


SOUND MASTERS DELIVERS COMPLETED TV NEWS SHOW IN 24 HOURS 


MILLION AND More PEOPLE are seeing 
18 General Motors’ Motorama of 1953 

via television, theatrical and plant 
newsreels, and a special one-reel theatrical short 
subject which recapture all of the glamour and 
interest of the brilliant opening day program in 
New York’s Waldorf Astoria Grand Ballroom. 
Complete film coverage of this colorful exposi- 
tion of the General Motors 1953 automotive 
products was the kind of challenging assignment 


which required all the production skill, speed of 
operation, and discrimination only an experi- 
enced producer can muster. 

When General Motors Public Relations De- 
partment commissioned Sound Masters, Inc., for 
this top assignment they laid out specific objec- 
tives. Scenes of VIP’s, celebrities were requested 
in addition to complete coverage of the show it- 
self and its seven special and experimental cars 
as well as special exhibits that emphasized en- 


SPECIAL Car Setup featuring Cadillac's “LeMans” with (1 to r) Frank 
Donovan, James Fitzsimons, asst. cameraman; and Gerald Hirschfeld, 
cameraman, Six other special car sequences were filmed. 


at 
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AN EXAMPLE OF SPONSOR-PRODUCER COOPERATION 


Top Personauities glimpsed were (1 to r) Charles E. Wilson, now Secre- 
tary of Defense, Arthur Godfrey, and Harlow H. Curtice, president of 
General Motors shown with Sound Masters’ president, Harold Wondsel. 


gineering. Speed and quality of 
production were essential and the 
release of this material had to be 
made within 24 hours in order to be 
“news” for the television networks. 


On Saturday, January 17 the big 
show opened and filming began of 
the stage show at noon. Interference 
with the opening day crowd of 
55,000 New Yorkers and with the 
expensive artistic lighting effects, 
ete. was strictly prohibited. SM 
crew members and directors solved 


the problem by shooting from the 
balcony, using eight different fast 
lenses, fast film and adding are 
lights to the stage show. Standby 
crews in the lab developed and 
printed material as it was fed to 
them. First rushes hit the screen at 
noon on Saturday and final scenes 
came from the laboratory at 9 p.m. 
that night. A dozen fine grain prints 
were ready to go to the news serv- 
ices at midnight Saturday and on 
Monday the release prints were out 
and on the television screens. 


CHeckine Burck’s “XP 300” are Mr. Wondsel, Charles E. Chayne, v.p. in 
charge of engineering at GM, Mr. Donovan, and John Ford of GM's De- 
partment of Public Relations, in charge of audio-visuals, 
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Better Tape 


Minnesota Mining & Mfg. Co. 
Announces “High Output” Type 
* A new magnetic recording tape, 
termed “the first major advance in 
magnetic tape since the adoption of 
red oxide,” has been announced by 
the Minnesota MINING AND MANu- 
FACTURING Co, of St. Paul, Minne- 
sota, producers of “Scotcu” brand 
sound recording tapes and leading 
developer and manufacturer of 
magnetic tapes, 

Employing a more potent mag- 
netic material, the new, green-col- 
ored tape has more than double the 
output of any other tape on the mar- 
ket, increasing significantly the 
available signal to noise ratio, with 
no increase in harmonic distortion 
or tape thickness. 


Full Recording Range 

The new tape, designated 
“Scotch” brand No. 120 “High Out- 
put”* magnetic recording tape, is 
designed especially for use in radio, 
television and recording studio, in 
computer work and in other record- 
ing applications. 

Its increased signal-to-noise ratio 
makes possible a full dynamic 
range recording, allowing repro- 
duction of very soft tones with vir- 
tually none of the background noise 
caused by the high amplification 
hitherto needed for recording low 
intensity sounds. The tape produces 
at least 8 and up to 12 decibles, or 
a minimum of 133 per cent, more 
output than any conventional mag- 
netic tape over the entire range of 
the audio spectrum at a given dis- 
tortion level. 


High Fidelity 
Musical recordings of higher 
quality are made possible by the 
new “High Output” tape, which re- 
cords from the softest pianissimo 
passage to a mighty crescendo with- 
out background amplification noise 
and with distortion content held to 
a minimum. 

The tape offers to the high fidel- 
ity enthusiast truly high fidelity re- 
cording without the great expense 
involved in buying costly amplifiers 
now necessary to obtain a very wide 
signal-to-noise ratio, and signifi- 
cantly better recordings at lower 


speeds. 


Low Cost 


In the field of pulse recording, 
where accurate low intensity sound 
recording is essential, the “High 
Output” tape will enable manufac- 
turers of electronic computing 
equipment to get improved pulse 
definition and to keep signals high 


* Trademark 


enough above noise level for more 
accurate work. 

The “High Output” tape is coat- 
ed with a new, higher remanence 
pigment, and is well below the 
standard maximum thickness re- 
quired for professional or high 
quality recording. Dark green in 
color, it is impossible to confuse it 
with the red oxide coated tapes, It 
has the same coercivity, frequency 
response, erasability and print ra- 
tio as the standard No, 111 tape, 
and no change in bias is necessary 
to obtain maximum results from the 
new tape on machines now set for 
optimum bias on No. 111. 


Minimum of Lubrication 


Due to its enhanced magnetic 
properties, significantly better re- 
cordings can also be produced with 
the “High Output” tape at lower 
recording speeds, Its special “dry 
lubrication” prevents 
squealing on critical machines and 
gives it operating stability under 
conditions of high temperature and 
humidity. 

List price for “Scotch” No. 120 
“High Output” sound recording 
tape is $7 for the 1200-foot length, 
$13 for the 2400-foot length on the 
NARTB hub, and $15.85 on the 
NARTB reel. (The 1200-foot length 
of the No, 111 tape lists at $5.50.) 

The new tape was made generally 
available the first week in Febru- 
ary. 


process 


New Arc Welding Filmstrips 
Produced at Lincoln Electric Co. 


* The Audio-Visual Division of 
POPULAR SCIENCE in cooperation 
with the LincoLn EvLectric Com- 
PANY, has prepared a new, color 
filmstrip series called Are Welding 
that should be of interest to indus- 
trial training directors. 

All scenes were shot at the mod- 
ern plant of Lincoln Electric Com- 
pany and in well-equipped shop 
rooms of several vocational schools. 
The series is composed of three ti- 
tles: Electric Are Welding and How 
It Helps Man, Selecting and Using 
Are Welding Equipment, and Prace- 
ticing Are Welding. 

The intent of Are Welding is to 
provide essential teaching material 
on modern are welding methods. 
The three filmstrips trace develop- 
ment of are welding, its place and 
importance in modern industry, 
step-by-step techniques of each op- 
eration, facts about adjustment, care 
and selection of tools and materials. 

Price of the films, plus teaching 
guides and box container, is $19.50. 
It is available from Popular Science 
Publishing Company, 353 Fourth 
Avenue, New York. 
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GENE K.WALKER 


PRODUCTIONS 


Public Relations 
Employee Relations 
Dealer Relations * 
Market Promotion 


Motion Pictures 
Slidefilms 

TV Films 

Visual Aids 


For 


Serving leaders in business and industry since 
1938. For screening samples, write or wire 


GENE K. WALKER PRODUCTIONS 
465 California Street 


San Francisco 4 


~~ ADDITIONAL COPIES OF ANNUAL REVIEW AVAILABLE 
* Additional copies of this 3rd 
Annual Production Review issue 
are available (while the limited 


supply lasts) at $1.00 per copy. 
sent postpaid if check or cash ae- 
companies order. Order today! 
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Calendar of 1953 Film Festivals 


HOW TO SUBMIT ENTRIES AT BOSTON AND CLEVELAND 


Boston's 1953 Film Festival to 
be Held at Sheraton Plaza May 2 


® The Film Council of Greater Bos- 
ton will hold its Third Annual Film 
Festival on Saturday, May 2, at the 
Sheraton Plaza Hotel in Boston. 
Films released since January 1, 
1952 will be considered for awards 
in these classifications: adult edu- 
cation, classroom, music, art, and 
industry, including training and 
public relations films. Members of 
the festival audience will select by 
ballot first and second award films 
in each classification. All other films 
will receive awards of merit since 
only outstanding films will be se- 
lected for showing at the festival. 


How to submit films: 
prints for consideration must be 
sent by April | to the Council see- 
retary, Mrs. Muriel C. Javelin, c/o 
Boston Public Library. Boston 17, 
Mass. 


preview 


* 


Sixth Annual Cleveland Festival 

to be Held on June 17 and 18 

* Cleveland’s first two-day lomm 
film festival (also said to be the 
first of its kind in the United 
States) will be held at the Hotel 
Carter in Cleveland on June 17 and 
18. Sponsor is the Cleveland Film 
afhliation with the 
Cleveland Chamber of Commerce 


Council — in 


KINEVOX 


SYNCHRONOUS MAGNETIC RECORDERS 
“In Use Throughout The World” 


Motion Picture Producers — 
TV Film Producers — 
Commercial Film Producers — 


Write for our new 

16-page illustrated catalog 
showing our complete line 

of latest Kinevox 

synchronous magnetic recording 
equipment and accessories. 


CLARENCE J. Dover 
Cleveland Festival Chairman 


and the Film Council of America. 

“Oscars” will be awarded to the 
best films in 15 categories accord- 
ing to weighted votes of the viewing 
audiences. The categories in which 
films are grouped include: law, gen- 
eral health, mental health, safety, 
intergroup relations, religion, ex- 
perimentai, sales premotion, public 
relations, industrial training, indus- 
trial engineering, teaching and class- 
room, science, arts and crafts, and 
travel. 


Key Facts for Entrants 
How to submit films: Clarence J. 
Dover, first vice-president of the 
Cleveland Film Council and chair- 


man of the Sixth Annual Festival, 
notes that requests for entry blanks 
should be sent as soon as possible 
to Harold Nissley, general 
screening chairman, 3514 Radcliffe 
Road, Cleveland Heights, Ohio. 


Nissley will return entry blanks and 
the name of the individual category 
chairman. Films should not be sent 
until they are requested. No charge 
is made for entries but organiza- 
tions submitting films are asked to 
pay transportation costs both ways 
on films which are requested. 
(Qualified committees will be se- 
lected in each category to screen 
films and select a three-hour run 
for the festival. Deadline jor screen- 
ings is April 9. Because the pur- 
pose of the festival is to provide a 
showcase for the latest and best 
l6mm films for program chairmen, 
training directors, 
others, 


and 
1951 
and running less than 30 minutes 
will be given preference for final 
festival showing. 


teachers 


films released since 


Cleveland’s Film Council was a 
pioneer sponsor of the film festival 


in the 
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How to Submit F ilms for Awards 


DATA ON SAFETY AND FREEDOMS FOUNDATION AWARDS 


Stamford Holds 4th Annual Film 
Festival Next May 22, 1953 


* Awards will be presented to out- 
standing films in six categories at 
the Fourth Annual Film Festival, to 
be sponsored by the Stamford Film 
Council on May 22, at Stamford, 
Connecticut. 

How to submit films: Entry blanks 
can be obtained from the Council 
at 96 Broad Street, Stamford, Conn., 
and must be filed by March 25, All 
entries must fall into one of the 
following categories: sports and 
travel, classroom films, adult edu- 
cation, religion, public relations and 
industry, or the arts. 

Each l6mm sound film submitted 
will be previewed by a committee of 
specialists and laymen who will se- 
lect films to be shown at the fes- 
tival. Only those films felt to be top 
calibre will be requested for show- 
ing and each will receive an award 
of merit. The top film in each cate- 
gory will receive a “first award.” 

7 * * 
Film Council of America Clears 
Edinburgh and Venice Entries 
* Representation of U. S. films at 
the Edinburgh and Venice interna- 
tional film exhibitions was handled 
for the first time last year by the 
Film Council of America. At press- 
time, the Council was continuing to 
serve as the coordinating agency in 
the U. S. for these events, submit- 
ting American non-government, 
non-theatrical films to the 1953 fes- 
tivals in both countries. 
How to submit films: just as soon 
as Official Instruction and Entry 
blanks are released by the Foreign 
Festival organizations concerned, 
copies may be obtained from head- 
quarters’ office of the Film Council 
of America. Write to J. Margaret 
Carter, c/o FCA offices at 600 Davis 
Street. Evanston, Illinois for these 
materials and to register in ad- 
vance. Time is a key factor, how- 
ever, because these films must be 
processed through the FCA’s Na- 
tional Film Preview Panels. Dead- 
line for submitting films has been 
set as April 1, 1953, Both Festivals 
are held in late summer. 


National Committee on Films 

for Safety Now Judging Entries 

* The outstanding motion pictures 
and slidefilms relating to safety edu- 
cation, including traffic, home, 
farm, industrial safety, etc., are se- 
lected each year by the National 
Committee on Films for Safety with 


1953 


headquarters at 425 N. Michigan 
Avenue, Chicago Ill. 

Deadline jor 1952 film entries 
was February 23, 1953. lf any ex- 
tension is wanted within a few days 
of that time, contact should be made 
through William Englander, secre- 
tary for the committee, c/o the Na- 
tional Safety Council in Chicago. 

All films will be returned via 
Railway Express collect early in 
April, as soon as possible after 
final judging. Announcement of 
winning films is usually made on 
or about that date. 


Freedoms Foundation Is Accepting 
Entries for Awards on ‘53 Films 
* The Freedoms Foundation, Val- 
ley Forge, Pa., annual 
medal awards for L6mm motion pic- 
tures which, in the estimation of 
a distinguished jury of prominent 
Americans, have made the greatest 
contribution during the year to an 
understanding of the American way 
of life. | 
This year’s Freedom’s awards (a 
partial listing appears on page 53) 
were made at ceremonies held on 
Washington’s Birthday at Valley 
Forge. Entries of 1953 productions 
will be accepted until November of 
this year at the Foundation’s head- 
quarters. Write for entry blanks and 
further information to the address 
given above. Wy 


sponsors 


PATHE 


GREAT MOTION PICTURES ARE PROCESSED BY 
PAUL WHITE, Presiéent PSI-1T, Inc., 


Producers and Distributors of 1V-Films, says: 


“Ie takes a highly skilled laboratory to 
perform our many varied and exacting 
technical requirements plus a depend- 
able organization to meet daily program 
deadlines. We use Pathé Labs.” 


If your tilms, too, are different 
and need the most versatile 
laboratory treatment — plus 
creative abihty, high quality and 
speed—we invite your inquiry. 


PSI-TV's Pathe-proce 
grams include: “China Smith?’ 
“Playhouse of Stars” and other 
outstanding television series in 


ssed pro- 


addition to 68 current full 
length features 


Both New York and Hollywood Have Complete Pathé Laboratory Facilities: 
35MM 16MM \ND WHITE 


Pathé Laboratories, Inc. is a subsidiary of Chesapeake Industries, Ine. 


COLOR HLACK 


FILM DISTRIBUTION: ITS METHODS, ALDIENCE SIZE 
* Featured in the March issue of dreds of survey reports from the 
Business SCREEN will be a com- field, facts and figures on audi- 
prehensive report on Sponsored ence size, costs, methods, forms 
| Film Distribution, based on hun- — and potentials. Watch for it! 


709 ATLANTIC BLDG. * 


We've Gat Plans Gor You... 


Last year our writers travelled 77, 276 miles to plan films for 
clients in 36 cities — for our clients have found that the best- 


planned films get the best results. 


We've got plans for you, too — plans for films that will get the 


results you want, and more! 


Scripts by Ocuedsle Granducei 


THE COMPLETE FILM PLANNING SERVICE 
GUARANTEED ACCEPTABILITY 
930 F STREET NW * 


WASHINGTON 4, D. C. * EXECUTIVE 3-5941 
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INTERNATIONAL NICKEL) 
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CONTINENTAL BAKING } 
Van praag productions 


PRODUCERS OF COMMERCIAL, INDUSTRIAL AND TELEVISION FILMS 
1600 BROADWAY 
NEW YORK 19, NEW YORK 
Plaza 7-2857-2687-2688 


The Original 
VISUALCAST Daylight Projector 
6 sizes 14 models 


The ChallengeR Model 
9” Dia, all 
glass optics. 
$274.00 AC 25 lbs. > 


The TraveleR Model 
$299.00 with all glass 
optics and carrying case. 


39 Ibs. (incl, case). 


Before you buy an overhead projector investi- 
gate the outstanding VisuaiCast features 
which include .. . All glass optics on popular 
models . . . More brilliant screen image . . . 
Light weight cast magnesium body. 


Distributed by 
HENNING & CHEADLE 


New York, Chicago, Detroit 
or write for literature to 


VICTORLITE INDUSTRIES 
4117 W. Jefferson Bivd. 
Los Angeles 16, Cal. 


| 
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“Out of the North” 


AN MPO PRODUCTION FOR NASH MTRS. 
Sponsor: Nash Motors 


Title: Out of the North, 25 min, color, produced 
by MPO Productions, Ine. 


¥% It is doubtful if any films have been more in 
demand in the past three years than Nash Mo- 
tors’ two films, Fishing in Alaska and Hunting 
in Alaska, They have been called the greatest 
hunting and fishing films ever made—and with 
some justification. Their immediate success, both 
as fine films and as sales promotion vehicles, 
prompted Nash to plan another picture that 
would follow wildfowl from their breeding 
grounds in Canada to wintering places in the 
south. 


This film, which has been in production for 
three years, was finally released this month. It 
is called Out of the North, and it is just about 
the best thing of its kind that has ever been 
done. It begins up near the Arctic Sea as 
spring thaws the marshes and muskeg lakes and 
the ducks and geese arrive back from the south. 
Soon a hush falls over the marsh—the time for 
concealment, the stealthy quiet of the laying sea- 
son. After the goslings and ducklings break out 
of their shells, they begin the lessons of trials and 
experiment, learning from the grown birds how 
to dive or dabble, tip or scoop, for food, 


As summer comes, and new flight feathers 
appear, the flocks whirl in trial flights, preparing 
with order and discipline for migration. Until, 
overnight, summer is gone, frost is on the bar- 
rens, and the flocks climb the sky and wheel 
away on the wind southward, along the age old 
flyways. If wings passed that way of old, they 
pass that way now. 


The gunners—-who have planned all year for 
this time-—wait for them, call to them, and take 
man’s toll. But the abundant survivors finally 
reach the “places withaut fear”——in Louisiana, 
Stuttgart, Arkansas, or even farther, in Yucutan. 

Out of the North should be winning friends 
for Nash for dozens of years to come. It is time- 
less, and as beautifully portrayed as a flock of 
Blue Geese on the wing. 


Distribution of the Nash film program is han- 
dled by Modern Talking Picture Service, Ine. 


“Roy Rogers, King of the Cowboys” 
Wins Visual Presentation First Award 


% Winners of the first national Visual Sales 
Presentation Awards contest were announced at 
a recent luncheon of the Sales Executives Club 
of New York, First and second prizes, consist- 
ing of suitably engraved plaques along with a 
shelf of books on advertising and selling, were 
classified in three categories. 


First prize for the best oral sales presentation 
was awarded to Esquire Socks, Division of 
Chester H. Roth Co., Inc. SEVENTEEN MAGAZINE 
won second place. 


In the category, “best presentation other, than 
motion picture, where all or some of the sales 
talk is incorporated mechanically,” the National 


VISUAL PRESENTATION AWARD WINNERS 


ReEcEIVING AWARD PLAQUE are (I to r) Ted Cate 
of Cate & McGlone, producer; Conrad Krebs of 
Roy Rogers Enterprises; and Reg Evans, repre- 
senting the National Visual Presentation Associ- 
ation which made selection. 


Broadcasting Co. was honored with first place. 
Taking second, was the Metropolitan Sunday 
Newspapers Inc. 


“Best motion picture sales presentation of 
1952” was awarded the film of Roy Rogers En- 
terprises, Hollywood. The Roy Rogers film was 
produced by Cate & McGlone of Hollywood. In 
this classification, a General Electric Company 
presentation was given a second award. 


Before presenting the awards, moderator Sip- 
NEY W. EpLunp, president of the organization, 
stated that “it is the power of visual presenta- 
tions when properly used to generate business 
that would otherwise be lost.” 


The panel of experts who served as judges 
were: Fen K. Doscher, vice president in charge 
of sales, Lily-Tulip Cup Corp.; Harold L. De- 
Benham, manager, general saies department, 
Sunshine Biscuits, Inc.; Reg Evans, vice presi- 
dent, Ad-Film Distributors, Inc.; Walter Bru- 
nauer, director of sales personnel development, 
Lily-Tulip Cup Corp.; and W. Harry Alexander, 
management consultant. 


WRITERS 
— ASSOCIATED — 


A pool of professional writing tal- 
ent with experience in film scenarios, 
live television, radio, journalism, 
magazines, public relations. 

Our editorial background includes: 
The March of Time, NBC & CBS net- 
works, Life, The New York Times, 
The Journal-American, The Associat- 
ed Press. 

Our sports expert has worked in 
every medium. 

Our emphasis is on professional 
quality—and speed—at a reasonable 
cost. 

Our combined experience in one 
package can solve any writing prob- 
lem. If it can be put into words— 
we can write it. 


BOX LC. BUSINESS SCREEN 
489 Fifth Ave. New York 17, N.Y. 
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Dowling Sound Slidefilm Presents 
Basic Public Relations Ideas 

* Basic principles of human rela- 
tions are explained in Public Rela- 
tions for Business and Professional 
People, a sound slidefilm in color, 
produced by Pat Dow1ine Pic- 
TURES of Los Angeles. The film is 
especially intended for people who 
may be self-employed as well as for 
companies employing a few hun- 
dred persons. 

Defining the difference between 
public relations and the “tools” of 
communication, the film singles out 
a “Mr. Yesterliver” as an example 
of one who tries to handle human 
relations policies as Grandpa did. 
Also outlined are some of the com- 
mon misconceptions of human be- 
havior which science has uncovered, 
principles which the business and 
professional person can put to use, 
and the procedure followed to be- 
gin a public relations program. 

Author of the production is Roy 
J. LerrincGwe tt, director of public 
relations for the Hawaiian Sugar 
Planters’ Association and a mem- 
ber of the board of the Public Re- 
lations Society of America. Illustra- 
tions in color cartoon form were 
done by Honolulu artist, RayMonD 
FE. LANTERMAN, formerly a Chicago 
illustrator. Distribution information 
may be obtained from Pat Dowling 
Pictures, 1056 S. Robertson Blvd., 
Los Angeles 35. 


* 


New Sarra Film Deals With Color 
* The role played by color in every- 
day living is the subject of a film 
being produced in Sarra’s Chicago 
studios. Described as a “film pag- 
eant of color,” the motion picture 
will feature Harold Lloyd and 
other noted personalities as they in- 
terpret color uses and trends in their 
particular fields. Sponsor is the 
Martin-Senour Company. 

Fields represented in the film 
will be interior decoration, fabric 
design, industrial design, architec- 
ture, publishing, industrial engi- 
neering, color physics, and related 
fields. The film will have its pre- 
miere in Chicago at the March con- 
vention of the Painting and Decor- 
ating Contractors. 


Squibb Film Explains Antibiotics 

to Layman on Non-Medical Level 

* Penicillin and other antibiotics, 
now taken for granted by the lay- 
man, are explained to Mr. and Mrs. 
Average Citizen in the new E. R. 
SQUIBB AND SONS sponsored film, . . . 
And the Earth Shall Give Back Life. 
The highly technical and amazing 
process of manufacturing wonder 
drugs, such as penicillin, is simply 
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and dramatically presented in this 
25 minute, 16mm sound film. 

Produced by the Louis 
RocHEMONT CORPORATION, this 
film explains clearly and simply 
where. when. and how the antibio- 
tics are used. The struggle between 
disease organisms and the wonder 
drugs is graphically shown. and 
the audience is permitted to look 
through the new electron micro- 
scope and watch the fantastic rate 
at which disease organisms repro- 
duce themselves. 

This free film is excellent for 
showing to church groups, service 
and luncheon clubs. schools, ete. 

And the Earth Shall Give Back 
Life is available from the 27 na- 
tional offices of Ideal Pictures Cor- 
poration by writing to the home of- 
fice located at 65 East South Water 
Street. Chicago 1. Hlinois. 


* * * 


Death of Bud Pollard Announced 
* Film industry friends were sad- 
dened recently by the death of Bud 
Pollard, first’ president of the 
Screen Directors Guild of New 
York. In addition to being one of 
the founders and first president of 
the Screen Directors Guild, he was 
a charter member of Film Editors 
Local 771, IATSE, member of 
AGVA and of the Picture Pioneers. 
Until a few years ago he was asso- 
ciated with Astor Pictures of New 
York and more recently was pur- 
suing his career in Hollywood. 


ALL STEEL 


FILM CABINETS 


PROTECTS 
YOUR 
FILM! 


Model MM-119 


A practical storage cabinet for the varied 
film library. Holds 400, 800, 1200, 1600 ft 
reels; 100 filmstrip cans plus utility drawer 
in base. Beautifully finished in olive-gray 
baked enamel, Overall size: 30” wide, 70” 
high, 16” deep. 


Over 50 madels to choose from, Write for 
free catalog 


Nowmade 


PRODUCTS CORPORATION 
330 West 42nd Street 
New York 18, N. Y. 


BUSINESS: FIRST IN AUDIO VISUAL MARKETS IS SERVED 
BY BUSINESS SCREEN: FIRST IN AUDIO-VISUAL MAGAZINES 


organization we have complete facilities for producing 35mm or 16mm, black ¢ 
white, or color films, with a Creative Script Department - - Studio and 
Equipment - Art and Animation Departments - Complete Laborator 


- THEATRE SCREEN ADVERTISING - TV COMMERC 


ILM INDUSTRIES, IN¢ 
Hollywood St. Poul 
8762 Dr 208 $0, 
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For lémm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 
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CASE HISTORIES OF BUSINESS FILMS 


Monsanto Shows MPO’s “Garden Wise” 


for Consumer Promotion of Krilium 


Sponsor: Monsanto Chemical Company. 
Title: Garden Wise, 25 min, color, produced 
by MPO Productions, Ine. 


% When Monsanto introduced its synthetic 
chemical soil conditioner, Krilium, a little over 
a year ago, it presented, conjointly, an “un- 
planned” motion picture, Soi Structure —Key to 
Productivity, that told of the research and de- 
velopment that went into the product. Two mil- 
lion people have seen the film since then, and 
wondered at the way Krilium “fixes” the soil 
for better crops. 

But, Monsanto was not long without competi- 
tors, and now with several dozen “—-ium” soil 
conditioning products of varying effectiveness 
on the market, the company is ready with a new 
film, aimed at home gardeners, which it will 
promote for the widest possible audience. 

Garden Wise, which has been in production 
since last May, has the expressed purpose of get- 
ting people to go right out and buy Krilium., It 
is visual advertising, but of a most palatable 
brand. It’s a little story about a young couple 
who move into a new house and hopefully plan 
their garden for the coming spring. Neighbors 
advise them that their soil isn’t too good, but 
they say, as she puts it, “We think it’s just 
lovely.” 

It’s a disastrous spring in the young couple’s 
garden. The ground either bakes hard, or floods, 
and such plants as come up at all look abused 
and starving. 

But enter Krilium, on the neighbor's advice, 
and the soil becomes, indeed, “lovely.” The 
stuff really works, and the new garden and 
sloping lawn prosper. 


Freedoms Foundation Winner Tells 
Basic Philosophy for Free Enterprise 
* The American Economic Foundation offers 
the film, Backfire, 131% min, b/w, produced and 
distributed by the Princeton Film Center, Inc. 
Film is based on an actual classroom incident 
that seeks to prove the fallacy of the Marxian 
line: “From each according to his ability, to 

each according to his need.” 


TYPE TITLES 


Produced up to 
a standard—not 
down to a price 


Knight Studio 


159 E. Chicago Ave. Chicago 11 


Thomas J. Shelly, an economics teacher at 
Yonkers High School, devised a unique system 
of grading tests in his classes as an experiment 
to disprove collectivist ideas that some of his stu- 
dents seemed to support. He averaged all the 
marks, taking from the best papers, giving to the 
failures, until all papers were exactly equal and 
just barely passing. 

Putting this socialistic system into actual prac- 
tice provided a clear lesson to the students that 
no two human beings are ever born with equal 
talents and abilities and that, because of this, 
their performance in life is bound to be unequal. 
It presents the proposition that the idea of pro- 
tecting mediocrity from its inevitable results is 
so plausible and charitable that millions of people 
support it without thinking it through. But, they 
fail to see that talent does not merely elevate the 
individual— it elevates the entire nation. 

As far as it goes, Backfire is an effective film 
that should provide considerable discussion 
wherever it is shown. And it will be shown 
widely—-the A.E.F. estimates that five million 
people will see it this year. It is described as an 
effective thrust against one of Socialism’s key 
theories, one that in this narrow sense, at least, 
would undoubtedly find agreement from a great 
majority of Americans. 


One question, however, that may arise is this: 
How far does the basic idea of the film seek to 
go? By implication, does it mean that such col- 
lectivist, “socialistic,” if you will, programs as 
social security, the graduated income tax, the 
anti-trust acts and labor unions are entirely 
wrong and “un-American”? 

The film’s entire purpose is to negate a theory 
which is not completely basic to even our most 
avid social planners. It seems to state that since 
“black” has been proven wrong, only “white” is 
right. The truth is that most Americans today 
do not believe in the completely unrestrained 
capitalism of the late 19th century any more than 
they believe in Marxian Socialism. Most of our 
accepted economic beliefs lie in a great gray area 
between the two extremes. Some films like this 
that go into battle against the extreme left often 
have the underlying purpose of damning by as- 
sociation every single social and economic change 
that has been made in the past century. Id’ 


Epitor’s Nore: at presstime Backfire received 
a 1953 Freedoms Foundation honor medal award. 
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Films 
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Audio and Visual 
Presentations 
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Fresh Approach to Subject 
Lifts a Now Kaiser Film 


Sponsor: Kaiser Aluminum & 
Chemical Corp. 

Title: Take a Look at Tomorrow, 
20 min., color. Produced by John 
Sutherland Productions. 

* When the Kaiser Aluminum 

Company decided to make a film 

about its product, it faced a problem 

not uncommon to many another 
sponsor—it had already been done. 

“How aluminum is produced” was 

already recorded on the films of at 

least two other major aluminum 
companies and Kaiser commission- 
ed John Sutherland Productions to 
find a somewhat fresher approach. 

Take a Look at Tomorrow is the 
result. Twenty-minutes of anima- 
tion and live action feature “Alum- 
inum” as a circus performer and 
magician and gives “him” an op- 
portunity to stretch, twist, bend—to 
show, in short, that aluminum is 
a lightweight, glamorous champion, 
outdistancing competitors Iron Man 
McGinty and Chief Copperhead. 

The method of mining aluminum, 
extracting it from the ore, bringing 
it to the Kaiser plant are also pre- 
sented in animated sequences. Live 
action then takes over and shows 
aluminum processing. Some of the 
most satisfying parts of the film 
show in really excellent color how 
aluminum pigs are rolled, drawn, 
and extruded. Another excellent 
scene: the steady progression of a 
traveling crane along the length of 
a huge rolling mill. 

Also examined are the variety of 
ways aluminum can be used—strue- 
tural I-bars, cast and molded parts, 
even microscopically thin foil for 
household use. 

The film will be available to all 
interested groups. Distribution is 
being handled by the Kaiser sales 
offices and warehouse distributors 
throughout the country. 


Interested in Bricks? Here’s 
Hanley’s Story of The Product | 


Sponsor: The Hanley Company. 
Title: When Better Bricks Are 

Made, 30 min, color, produced 

by Campus Film Productions. 
* Anyone interested in bricks— 
architects, engineers, builders — 
will get the full treatment in this 
film. It shows bricks of all sizes, 
shapes and colors and _ follows 
them from the mine to the top of a 
skyscraper. 

Good scenes: mining clay with a 
machine that looks like nothing so 
much as a live crab: bricks being 


baked in a red hot kiln. i g 
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Greater New York Fund 
Shows Need for Service 


Sponsor: The Greater New York 
Fund. 

Title: A Thought for Your Pennies, 
20 min., color, produced by Cam- 
pus Film Productions. 

* Every year, at this time, the 

Greater New York Fund conducts 

a campaign to raise money for the 

423 separate charitable and welfare 

agencies which are associated with 

the Fund and which receive part of 
their support from the Fund. 
_ Several films are being used in 
this year’s drive, for various pur- 
poses television, theatres, and this 
one—A Thought for Your Pennies 
principally in business concerns 
for employee showings. (The Tele- 
phone Company, as an example, 
uses twenty prints for this purpose. ) 


Ties in Suburban Groups 


Emphasis in A Thought . . . is 
on the Greater New York aspect of 
the Fund, to encourage suburban 
dwellers who work in the city to 
consider contributing to the Fund 
as much their responsibility as it is 
their city resident co-workers’. 

The film shows just what hap- 
pens to the money collected-—Fam- 
ily Counseling Services, Settlement 
Houses, the Institute of Crippled 
and Disabled being among those 
henefitted—-and how necessary 
these activities are to the people of 
the city—-you and me, perhaps. 

The script is by Ralph School- 
man, who likes to write about peo- 
ple. and the direction by Nat Cam- 
pus, who makes his cameras shoot 
non-professional “actors” without 
scaring them to death. I’ 


FEATURE Motion Pictures 
compete recordings of the following libr 


Paxton- Bosworth-Harmonic 


THOMAS J. VALENTINO, INC. 


Established 1932 
150 West 46th Street New York 36, N.. 
MUSIC CLEARANCE ON ABOVE CATALOGS ARRANGED BY OUR | 


BOUND VOLUMES OF BUSINESS SCREEN ISSUES 


* Complete, Fabricoid bound you can order Volumes Eight, 
volumes of a complete year’s Nine, Ten, Eleven, Twelve and 
issues of BUSINESS SCREEN are 
available for important sponsor 
or producer reference needs. 
While limited quantities last, 


Thirteen in this  case-bound 
form at $7.50 per volume, sent 
postpaid if your check accom- 
panies order. Write to: 


BUSINESS SCREEN T0604 SHERIDAN Roap CHicaco 26 


TV COMMERCIALS 
AND BUSINESS FILMS 
IN MODERN NEW STUDIOS 


CONVENIENTLY LOCATED NEAR LOOP 


Film-wise creative planning © Adequate studios and sound stages 
PRODUCTION-WISE SCRIPTS © HIGH FIDELITY RCA SOUND 
Imaginative direction © Expert art work and animation 
EXCELLENT PHOTOGRAPHY © COMPLETE LABORATORY SERVICE 


ALL coordinated in one organization that can solve your film problems 
with experience gained from more than a quarter-century of professional 
film production 


CHICAGO FILM STUDIOS 
of CHICAGO FILM LABORATORY, INC. 
56 E. SUPERIOR ST., CHICAGO PHONE WHITEHALL 4-6971 
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“HOLLYWOOD PRODUCTION 


WITH NEW ENGLAND ECONOMY” 


COMPLETE FACILITIES 
FOR - - - 


$ 
. TELEVISION COMMERCIAL 


\NDUSTRIAL F 
; SLIDES AND SLIDE FILMS 


e 16mm and 35mm 


SOUND STAGE + PROJECTION 
ROOM »* EDITING ROOMS 
SYNCHRONOUS, MAGNETIC AND 
FILM RECORDING * PRINTING 
LABORATORY 


DEPHOURE Stidloe 


782 Commonwealth Ave. 
BOSTON, MASS. 


Phone: BEacon 2-5722 


Color Slou-ups 


on Eastman 
Color Negative 


We are now printing our third fea- 
ture motion picture in this process. 
Hecla experience assures perfectly 
balanced negatives and top quality 
35mm prints from your 16mm color 
originals for short and feature films. 


Special Effects 
Dissolves 


Wipes 
Fades 
Super Imposures 
Montages 
Matt Shots 


Hecla Optettects Co. 


245 West 55th Street 
New York 19, N. Y. 
Phone: PLaza 7-3868 


“Buckshot”—he’s a boy’s prize possession. 


The Texas Company’s Rural Program 
Features “Buckshot Goes to the Fair” 
Sponsor: The Texas Company 


Title: Buckshot Goes to the Fair, 30 min, color, 
produced by Audio Productions, Ine. 


* Buckshot, when you meet him, is one of the 
biggest, fattest hogs ever seen on the screen. 
He’s the hero of Texaco’s new farm film, and 
though he isn’t handsome, and unfortunately he 
doesn’t get the blue ribbon, he does form the 
principal interest in one of the best of Texaco’s 
long series of farm subjects, than which there 
are none better, 

In fact, though Texaco aims these pictures at 
farm audiences, it is a shame to call them just 
“farm films.” for their interest is as wide as 
America. Up until now, the series has covered 
chickens, apples, dairy cows, beef cattle and 
hogs: next year it will be something else. We 
have an idea that people everywhere would like 
these pictures, and, perhaps, even city dwellers 
in particular, 

Buckshot is the proud possession of a young 
farm boy, who has beaten all local competition 
as the owner of the best hog in the county. Go- 
ing on to the State Fair, Buckshot doesn’t win. 
but the boy learns a lot about hogs he never 
knew before and vows to cop the prize “next 
year.” 

The film shows prize herds of each of the 
eight main types of hogs, explains the merits of 
each in highly informative fashion. Wad 


CAREFREE YOUTH at the fair in a 
scene from “Buckshot Goes to Fair” 


Working on scale model in Chrysler film 


Chrysler Shows Design of Models 
in Colorful Film “Starring in Style” 
Sponsor: Chrysler Corporation 


Film: Starring in Style, produced by Raphael 
G. Wolff Studios. 


* This film is a stylish presentation of how cars 
are styled. The opening of the film is a Wolff 
Studios trade mark, setting the scene with some 
beautiful fast-motion scenes of dawn touching 
the Grand Canyon. This is followed by the be- 
fore-your-eyes opening of one of the most per- 
fect and most perfectly photographed roses you 
have ever seen. 

The points being made are: “What makes 
style? What is beauty? And how are they ex- 
pressed? Then the film goes into the basic prob- 
lems of styling. First considerations are the com- 
fort and safety of the passenger. When these 
have been taken care of, styling follows: It takes 
form first on the drawing board, then in clay 
mockups, then in full size wood and/or plastic 
models, and finally in a full scale model of the 
new car hand-made in steel. The finale of the 
film shows the new °53 line of Chrysler automo- 
biles and associates each with some other beau- 
tiful object, in a very interesting kaleidoscopic 
pattern of music and movement. 


The film is one of the more subtle ways of 
introducing the new °53 line of Chrysler cars, 
and it will be of interest to all types of audi- 
ences. A 35mm version will be shown in thea- 
tres, and several hundred 16mm prints have 
heen placed with Modern Talking Pictures. Inc., 
for free loan distribution via 27 exchanges. | 


116 mw. and street 
oklahoma city, 
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Equipment for Four New TV 
Stations Delivered by Du Mont 


* A half million dollars worth of 
TV equipment was shipped by the 
A. B. Du Mont Lasoratorties to 
four widely separated U. S. stations. 
These shipments were made early in 
January to TV broadcasters who 
were anxious to get on the air as 
early in 1953 as possible. 

Among those companies which 
received equipment from the Tele- 
vision Transmitter Division of the 
Du Mont Company were Old Pueblo 
Broadcasting Company, Tucson, 
Arizona; Lynchburg Broadcasting 
Corporation, Lynchburg, Virginia; 
Cornhusker Radio and Television 
Corporation, Lincoln, Nebraska; 
and Pueblo Radio Company, Inc., 
Pueblo, Colorado. Each of these 
firms received a 5 KW VHF televi- 
sion transmitter plus complete as- 
sociated station and studio units. 


Theatre TV Unit Cost $47,946 

* A television consulting engineer. 
testifying before the Federal Com- 
munications Commission last month 
estimated that the average cost to 
equip a theatre with large screen TV 
was $47,946. 

Manfred K. Toeppen, speaking 
on behalf of the Motion Picture As- 
sociation and the National Exhib- 
itors Theatre Television Committee, 
who are seeking allocations of chan- 
nels for theatre TV networks, out- 
lined a typical system encompassing 
233 theatres with a total of 1,512,- 
738 seats, located in New York, 
Philadelphia, Baltimore, Washing- 
ton, Wilmington, Atlantic City, 
Trenton, Allentown and Reading. 
This network would take an invest- 
ment of $11,171,000 in order to be 
fully equipped to operate. 


Girl Scouts Issue Flip Charts 

* The Girl Scouts of America has 
issued a new series of camp-craft 
trairting devices in the form of three 
sets of 12 by 15 inch flip charts. 
Young campers can take these 
charts out in the field and learn 
about Lashing, Fire Building and 
Primitive Camp Sanitation while 
“on the job.” Each set costs 36. 


Harowp A. LIGNELL 


Sarra's Chicago Film Processing 
Laboratory Begins Second Year 

* Sarra’s specially-designed Chica- 
go film processing laboratory en- 
ters its second year of operation 
under the continued guidance of 
Harold A. Lignell, who was in- 
strumental in its development. 

Coming to America from Sweden 
in 1924, Mr. Lignell joined Burton 
Holmes Films, Inc. and was instru- 
mental in expanding its laboratory 
services throughout the midwest. 
For several years he also served as 
the company’s principal motion pic- 
ture cameraman. 

In addition, he worked closely 
with Oscar B. Depue, manufacturer 
of motion picture printing machines 
and light control boards, in the de- 
velopment of both 16mm and 35mm 
printers of various types. 

His film experience also includes 
the direction of more than 50 mo- 
tion pictures as well as the cutting 
and editing of more than 125 vari- 
ous industrial and governmental 
training films. During World War 
Il he supervised a weekly labora- 
tory output of 600,000 feet of film 
for U. S. Army and Navy l6mm 
and 35mm release prints. In addi- 
tion, he supervised the production 
of a weekly average of one and one- 
half reels of various training films. 

In his present capacity with 
Sarra, Inc., Mr. Lignell is in charge 
of all laboratory operations for 
New York and Chicago Sarra cli- 
ents. Sarra’s special processing of 
television prints, termed “Vide-O- 
riginal,” is one of his most recent 
accomplishments. 


You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 


HENRY CLAY GIPSON 
FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 

| films for all business purposes but special- 
‘Te izes (with a production background of over 
. 250 titles) in color filmstrips for use in 
education. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 
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Cries of RKO-PATHE are those who demand highest 
quality in film presentations. Whether these be lengthy docu- 
mentaries, sales promotion films, television programs or TV 
commercials, they know RKO-PATHE will deliver. 


RKO-PATHE quality starts with the script. It develops in 
casting, direction, performance. It is enhanced by expert 
camera work, perfect sound engineering. It is the end prod- 
uct of experienced showmanship. 


RKO-PATHE success in film-making is based on the simple 
principle that films must have high entertainment value. 
Whether it instructs or sells—in half-an-hour or half-a-min- 
ute—an RKO-PATHE film is always interesting. 


If you, too, demand highest quality, get in touch with Bob 
Johnson, who will happily give you the full story of RKO- 
PATHE accomplishments. 


Address Robert S. Johnson 
RKO-PATHE, INC. 
625 Madison Ave. 
New York 22, N. Y. 
Phone: PLaza 9-3600 


clearer, sharper 
"SLIDES ond TRANSPARENCIES 


Fer As Low As 


VISUAL CAST 
PROJECTOR 


line slide 


ADMASTER specialists in the field of slides and transparencies, 


assures projection of crisp, clean images from any copy . . . maps, 
photographs, annual reports . . . even sketches or drawings! 


ADMASTER specializes in fast competent work . . . 24 hour 


service for all black and whites, and ozachromes .. . 72 hours for 
full color. 


ADMASTER has the know-how for any technical problem . . . 


no job is too small for ADMASTER'S skilled specialists. 


ADMASTER SAVES YOU MONEY .... send for a FREE copy of 


the ADMASTER price list reproduced on a sample black and white 
ADMASTER slide. Mail your request TODAY to: 


ADMASTER prints inc. 


1168 6th AVE., N. Y. 36, N. Y. @ Phone: LUxemberg 2-1396 


for 1 black and white 
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‘eo All the familiar features, 
PLUS. 


Not Next Year, But NOW! Why Wait Till 1954? 


SOUND & PICTURE EDITING 


ACMIOLAS 


Order yours now 
for 3 month shipment! 


WORLD FAMOUS 
OVER 20 YEARS 


e@ Straight up and down 
threading . . . nothing 
new to learn. 


© Oversized 24-tooth sound 
sprocket. 

Exciter instantly 
Changed and focussed. 

@ All belts V moulded, 
smooth running. 

© Barrel type shutter gives 
Clean cut-off. 

© Projection changed 
quickly, easily. 

© Clear, crisp sound, plenty 
volume. 


© External tension adjust: 
ments on motor drives. 


© Built to outiast 3 ordinary ' 
machines. 


MODEL C fone of 21 different 
yeu 35mm Sound and Picture 
MIOLA. shadow box 
for iilustrated screen, or larger image if de- 
brochure. sired 


ACMIOLA DISTRIBUTING CO. 


Div. of $.0.S. CINEMA SUPPLY CORP. 


Dept. H, 602 W. 52nd St., N.Y.C.—Cable: SOSOUND 


Southwest’s Largest 


COMPLETE PRODUCTION 
FACILITIES 


Color —B & W 
35mm 16mm 


RCA Sound System 
5000 Sq. Ft. Sound Stage 
Complete Laboratory 


Services for Producers | 


l6mm Kodachrome Printing with | 
individual seene-by-scene color | 
correction 


++ 


QUALITY PRODUCTIONS 
For 36 Years 


JAMIESON FILM CO. 


3825 BRYAN ST. DALLAS, TEXAS 


CASE HISTORY OF A BUSINESS FILM 


Report to Stockholders 


General Mills Continues a Series 
Sponsor: General Mills. 
Title: A Report to Stockholders, & min, color, 
produced by Dudley Pictures Corporation. 


* General Mills’ most recent annual report film 
(1952), A Report to Stockholders, an eight- 


minute animated cartoon in color, was pro- 
duced by Don McNamara of Dudley Television 
Corporation, Beverly Hills, California. It was 
shown at 13 stockholder meetings held by the 
company in late 1952 and is now available from 
the Film Department of General Mills at Min- 
neapolis on a free loan basis. The film empha- 


First Bic Suare of the company’s dollar goes to 
farmers and other material suppliers. 


sizes the importance of reinvesting earnings of 
a corporation and introduces “The General” of 
General Mills who takes the viewers on a tour 
of the company. 

The film opens with the little “General” pilot- 
ing the “General Mills Special” train loaded with 
company products. These products are turned 
into sales dollars and the film then shows how 
these sales dollars were distributed. At the first 
signal along the train’s route a bar drops down 
and shears the company’s expenses for the 
year, depositing the money in the hands of the 
farmer and the other suppliers of raw materials. 

Later Uncle Sam wields a heavy ax to col- 
lect his cut. Then the truncated train finally ar- 
rives at Stockholders Junction where Mr. and 


Feperat Taxes take another big cut out of the 
company’s annual earnings for its owners. 


REINVESTED FUNDS are the “working dollars” 
which build the company’s basic physical plant. 


Mrs. Stockholder and family are waiting to re- 
ceive the earnings. But they do not get all the 
money—the “General” takes part of it back with 
him to reinvest in the company. Mrs. Stock- 
holder then sends her husband to General Mills 
to find out what happened to the rest of the 
money, whereupon the “General” shows how 
these dollars, put back into the company, be- 
come working dollars. These working dollars 
have industriously built the work of General 
Mills over the years, until today Mr. Stock- 
holder’s company is valued at $108,000,000. 

This informational tour, of course, makes Mr. 
Stockholder very happy and the film ends with 
the “General.” Stockholder and the General 
Mills employee marching forward together 
“toward a future unlimited.” Vd 


THest WorkKING FuNDs have helped build Gen- 
eral Mills value to a total of $108,000,000. 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 
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WEY PIRODVOCUS 


Audio-Visual Equipment and Accessories for Business 


J. A. Maurer, Inc., Distributes 
Automatic Recording Camera 

* Auto Camera Mark 3 is the 
name of a new recording camera 
now being distributed by J. A. 
Mavrer, vc. The camera was orig- 
inally designed for aircraft use by 
D. Shackman & Sons Ltd. of London 
and is now finding application in 
scientific, engineering, and indus- 
trial visualization. 


Accessories are available to per- 


or to flash an electronic-flash light 
source for illumination. Besides 
automatic electrical operation, the 
camera may also be controlled man- 
ually. 

Five shutter speeds for 1/10 sec- 
ond to 1/200 second and “time” 
exposure are provided. The stand- 
ard lens furnished is of 36mm focal 
length, £/3.5 in a graduated focus- 
ing mount. This lens is also avail- 
able in a special anti-vibration fo- 


Serving the Upper Mid-West... 


EMPIRE 


PHOTOSOUND INC. 


MOTION PICTURES 


SLIDE FILMS 
TV COMMERCIALS 


mit the camera’s use for time-lapse 
recording. photomicrography, nor- 
mal and stereo photomacrography, 


cusing mount designed prmarily for 
aircraft work. Many other lenses are 
available and special models of the 
camera incorporate 6” or 9” lenses. 


Two models of the Auto Camera 
Mark 3 are available: the Mark 
3-A, providing 200 pictures 1x1” 
and the Mark 3-B, 300 pictures in 
3/4°x1". A wide range of acces- 
sories is available to adapt the cam- 
era to specialized function including 
intervalometers, power supply units 
for operation on LLO V 60 evele AC, 
photomicrographic stands, focusing 
magnifiers, and many others. The 
camera measures 87x inches long, 
3% inches wide, and 4 inches high. 
It may be mounted from the front 


Complete production facilities 
3500 sq. [t. sound stage 


1920 LYNDALE AVE. SOUTH 
MINNEAPOLIS 5, MINNESOTA 


the Auto Camera-Mark 3 


aircraft instrument recording, chem- 
ical experiment recording, traffic or base. 

Further information may be ob- | 
A. Maurer, | 


and highway condition recording, 


etc. Photography may be automat- tained from J. 
ically accomplished to speeds as fast Photographic Instrumentation Di- 
‘ as 4 pictures per second or at in- vision, 37-O1—— 31st Street, Long Is- 
tervals from '4 second to as long land City 1, N.Y. 
as desired. In this way any number 
{ of events may be recorded over rela- 


New Company to Make Colortran 
CoLoRTRAN lighting equipment 
which has been manufactured for 
several years by the Hunt & Piper 


Cc 1 li f I 2 ib ra 
vompany under a license from L. 


the exposure of 21 feet of 35mm V. Grover, owner of the patents on . 
film held in special cassettes. Both the equipment, will now be manu- of 
the exposure and film transport factured by Natura LIGHTING 
functions are effected by a single Corp., 1124 E. Colorado Blvd., 
Glendale 5, Calif. Mr. L. V. Grover MOOD & BRI DGE MUNIC 
Operating voltage is pre-set at will be the head of the new com- 
either 12 or 24 V DC. An electrical pany. The company will also manu- 
contact is incorporated to provide facture Groverlites and other photo- A diversified library of musical recordings providing in- 
cidental and mood music in various lengths and characters 
ranging from fanfares, openings. endings and romantic 
moods to weird and frolic melodies. Suitable for every 
type of production: TV programs, |6mm films, theatrical 
shows, newsreels, sound slidefilms, ete. High Fidelity re- 


for an external exposure indication — graphic products. 
cordings performed by full-size orchestras. Available either 


on a per selection or unlimited use basis. 


tively long periods of time. 


Automatic in operation, the cam- 
era has a_ special spring motor 
which provides, with one winding, 


electrical impulse. 


—- SCREENS for REAR PROJECTION 


We Manufacture a Complete Line for 
1émm, Television & Display Use 


screens in any with 
or without frames. 


License Conditions and 
Full Details on Request. 


AUDIO-MASTER Corp. 


Sew. Black translucent screens 


available for immediate ship- 
ment in any standard size, 


PIPER MANUFACTURING COMPANY > 
3146-48 W. Lake St. ° Chicago 12 ° SAcramento 2-6534 


341 Madison Ave. 
New York 17, N. Y. 
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* PRINTING 
* RECORDING 
* PROCESSING | 


All 16mm Motion Picture and 35mm Slide 
& Filmstrip Services. Radio Transcriptions 


Tape Duplicating 


224 ABBOTT ROAD 
EAST LANSING, MICHIGAN 


ATTENTION: Film Buyers, Program Directors, 


_ Film Producers, Agency TV 
Depts. 


ol cours 
em 100, 
ave th 


usual ste 
But try Hard- other countries in footage’ 
We specialize ane “apie date, tol 
domestic ore that dd 


FILMS 


We Sell 
We Kent 
We Service 


A complete line of 35mm — 
16mm Mitchell, Bell & Howell, 
Maurer and Arriflex cameras 


TY GROUND GLASS... 
for Mitchell Standard, N. C., Bell & Howell 
35mm comeras. Shows TV alignment. 
Outlines active receiving area and Your Griswold Splicer, Models R2 ond R3, 
Academy (sound) aperture. converted to hot splicer... . . $40. 


Expert factory repairs. We mount lenses. 


CAMERAS 
MOVIOLAS 
DOLLIES 


Griswold 
HOT SPLICERS! ... $65. 


FRANK C. ZUCKER. 


New A-V 
Products: 


(CONT’D FROM P. 125) 


* 


Here’s the Victor 
Magnesound Recording 
Attachment Shown in 
Use with the Victor 
l6mm Sovereign 
Projector. 


Magnesound Tape Attachment to 
Convert Victor 16mm Projectors 

* The application of magnetic re- 
cording and playback to existing 
Victor 16mm sound projectors is 
being received with interest by pro- 
jector owners according to VICTOR 
ANIMATOGRAPH CORPORATION of 
Davenport, lowa. Use of the mag- 
netic sound films with Victor 16mm 


optical sound projectors is made 


possible with Victor's new Magne- 
sound-—a_ recording and playback 
attachment. 


The first commercial 16mm mag- 
netic sound attachment on the mar- 
ket, the Magnesound, is priced at 
$199.45 complete with microphone 
and carrying case. It records and 
reproduces both voice and music on 
l6mm magnetic striped films. The 
sound can be recorded, erased and 
re-recorded as desired. 


Here Are Major Components 

Major components of the Magne- 
sound include a magnetic drum in- 
corporating separate record-play- 
back and erase heads and a separ- 
ate magnetic amplifier in a com- 
pact, lightweight case. The Magne- 
sound drum is interchangeable 
with the projector’s optical sound 
drum and is connected to the mag- 
netic amplifier. The Magnesound 
amplifier is, in turn, interconnected 
with the projector amplifier. 


In use, magnetic sound film is 
placed in the projector over the us- 
ual threading route, and the projec- 
tor is operated in the conventional 

manner. Recording and_ playback 
are accomplished as the film runs 
through the projector. 


Records at Either 16 or 24 

Recordings can be made at either 
_ 16 or 24 frames per second with 
| the Magnesound. Erasure of a pre- 
vious recording is automatic when 
a new recording is placed on the 
film. A special safety device incor- 
porated in the record-play switeh 
on the Magnesound amplifier elimi- 
nates possibility of accidental era- 
sure of a recording. 


Producers Use Eclair Camerette 
for Current Stereo Production 


* The CAMERETTE, manufactured 
by Ecxatr, Paris, is being used for 
Stereo motion picture photography 
by several producers. One of the 
main reasons for its popularity for 
Stereo photography is its light 
weight. A single Camerette, with 
three lenses and loaded magazine 
weighs only fifteen pounds. The 
combined weight of two camerettes 
in a stereo mount is only sixty-five 
pounds. Consequently, it is ideal, 
either singly or in stereo pairs, for 
location shooting. 

The Camerette has a number of 
interesting features, among the most 
unusual of which is the convertibil- 
ity of the 16/35 model which con- 
verts from l6mm film to 35mm film 
or vice versa in just a few seconds. 

Among the companies now using 
the Camerette are Encyclopaedia Bri- 
tannica Films, who find the 16/35 
Camerette most useful for location 
shooting and 20th Century Fox 
which shot much of the under water 
work for The Frog Men with the 
underwater version of the Camer- 
ette, Louis DeRochemont, Sarra. 
Affiliated Film Producers, and 
MPO are all using Camerettes for 
current assignments. 


* * 


National Cine Equipment Offers 
New Three Wheel Collapsible Dolly 
* A three wheel dolly which folds 
into one compact lightweight unit is 
now being distributed by NaTIoNnaL 
EquipmMent, Inc. Size of the 
“triangular” dolly when collapsed is 

Made of cast aluminum construc- 
tion, the dolly folds into one unit se- 


SPECIAL OPTICAL EFFECTS 
AND TITLES 
On the "Fireside Theatre” TV Series 


by 
RAY MERCER & COMPANY 
4241 Normal Ave. « Hollywood 29, Calif. 
Send for Free Optical Effects Chart 
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cured by screws on a center mount 
casting, which also provides a hook 
for optional use of the tie down 
chains when using standard or baby 
tripods. 

Extra wide rubber wheels are 
used to prevent side sway. Bronze 
tie down clamps for all types of 
standard and television tripod legs 
are used to hold the tripod rigid. An 
adjustable spring mounted seat for 
the operator is provided. 

Floor hand jack screws are used 
for leveling or stationary position. A 
removable steering handle with fork 
and a quick lock for “in line” steer- 
ing is provided. 

Further information may be ob- 
tained from National Cine Equip- 
ment. Ine. 209 West 48th St., New 
York 36. 


Old lamp (top) new lamp (below) 


Westinghouse Projection Lamp 
Provides Better Screen Brilliance 
* A new 16mm projection lamp 
said to produce up to 20 percent 
more screenlight was introduced in 
500 and 750 watt sizes by the 
Westincnouse Lamp Division in 
late January. The improved bulb 
was developed with the assistance 
of Bett & HoweLL Company en- 
gineers. 

The increased efficiency stems 


Business Firms, Libraries, Advertising Com- 
panies, Film Distributors, etc., Vacuumate 
Corporation offers quick relief for film head- 
aches. 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 
REPAIRING 
will serve you e@ SHIPPING 
@ STORAGE 
motion 
NOW. All bookings promptly 
filled. 
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from tighter winding and closer 
spacing of the filament coils made 
possible by a patented feature, the 
“Floating Bridge.” Witterr WiL- 
son, photographic lamp manager in 
the Division’s commercial depart- 
ment, said the smaller filament al- 
lows the projector's optical device 
to pick up and deliver to the screen 
a record amount of illumination per 
watt. 

The quality of the filament wire 
has also been improved through 
metalurgical research according to 
WittiaM B. Gero, manager of com- 
mercial engineering. 

The “Floating Bridge”, which is 
the basis of the new lamp, is a sup- 
porting and guiding device which 
permits the filament sections to ride 
as a unit on vertical rods. When 
the tungsten coils expand when the 
bulb is turned on the rods control 
their movement. As the coils cool 
the new bridge allows them to slide 
back to their original design posi- 
tion. This floating action minimizes 
the forees which eventually cause 
reduced screen-light through fila- 
ment distortion. 

Application of the concentrated 
filament principle to the 1000-volt 
lamp is being studied as a possible 
future development. 


* 


Par Products Announces New Frame 
Release Solenoid for Cine-Kodak 

Par Propucts CorPoRATION an- 
nounced its production of a new 
single frame release solenoid (115 
volts AC) which provides for push 
button operation of the single frame 
release permitting animation and 
other operations of single frame uti- 
lization. In addition, the solenoid 
eliminates camera unsteadiness 
which results from manual opera- 
tion of the release. 

It may be used with the Eastman 
Cine-Kodak Special I and Il. Addi- 
tional information on this product, 
as well as other motion picture spe- 
cialties, may be obtained from Par 
Products Corporation, 926 North 
Citrus Avenue, Hollywood. 


SINGLE RELEASE solenoid of Par 
Products is shown on Cine Special. 


ec 
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TV FILMS 
MOTION PICTURES 
SLIDE FILMS 
INDUSTRIAL 
COMMERCIAL 


PUBLIC RELATIONS 
SALES & TRAINING ; 
AM Writ 


$TUDIO & OFFICES 
1515 EUCLID AVENUE 
CLEVELAND 15, OHIO 


ii 


Here's What RAPIDWELD Does to 
re-new every inch of your film. 
1, Wash. 2. Remove Scratches and 
Abrasions. 3. Coat emulsion with 
RAPIDTREAT Scratch Resister. 4. 
Repair all bad splices. 5. Rewind 
on your reels. 

The pioneers in scratch removal for 
motion picture film, lémm, 35mm, 
Originals, Kodachrome, negatives 
and prints. For full information 
write for Booklet BS. 


21 West 46th St., N. Y. 36, N. Y. 


THE ONLY 
GUARANTEED 
SCRATCH 
REMOVAL 
PROCESS! 


RAPID FILM TECHNIQUE INC. 


35mm 
Model 11 


A TRULY GREAT 
CAMERA for TV, 


Newsreel and 
commercial films 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 


meRA EQuipment 


Mew YORK CITY 


6", x magnification. Solves all parallax problems. 
3 lens turret. Variable speed motor built into 
handle operates from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either tripod or hand-held 
filming. Takes 200° or 400° magazine. 


Equipped with bright, right-side-up image finder, Ga 


1600 BAOROWAY 


Write for tree folder. 


AT YOUR SERVICE 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* DISTRICT OF COLUMBIA ¢ 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St. 
N.W., Washington. 


MARYLAND 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


NEW HAMPSHIRE 


A. H. Rice Co., Inc., 78 West Cen- 
tral Street, Manchester. 


NEW JERSEY 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


NEW YORK 
Association Films, Inc., 35 West 
45th Street, New York 19. 
Buchan Pictures, 79 Allen St., 
Buffalo. 
Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 
Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 
The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 
Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
any, 112-114 W. 48th St., New 
ork 19, 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 

United Specialists, Inc., Pawling. 

Visual Sciences, 599BS Suffern. 


PENNSYLVANIA ¢ 


Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St., 


Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


RHODE ISLAND 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


WEST VIRGINIA 
Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2. 


_SOUTHERN STATES 


ALABAMA 


Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


GEORGIA 


Colonial Films, 1118 W. Peachtree 
St., N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


MISSISSIPPI 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


¢ TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


ARKANSAS 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 
* ILLINOIS 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


KANSAS-MISSOURI ¢ 
Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 
M. H. Martin Company, 1118 


Lincoln Way E., Massillon. 


WISCONSIN 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


CALIFORNIA 
James Baron, P.O. Box 291, 
Phone Mu. 3331, Los Angeles. 
Donald J. Clausonthue, 1829 N. 

Craig Ave., Altadena. 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 

Hollywood Camera Ex 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 35] Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 239 Grant Ave., San Fran- 
cisco 8. 

Westcoast Films, 350 Battery St., 
San Francisco 11. 


COLORADO 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


OREGON 


Moore’s Motion Picture Service. 
33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 


Austin. 


UTAH 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


CANADA - FOREIGN 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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TECHNICOLOR 


AGAIN IS EXPANDING ITS 
CAPACITY TO MEET THE 
EVER-INCREASING DEMANDS 


FOR 


TECHNICOLOR 


1S THE TRADE MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 


y 
Favorite 


Tndsock 


“Wings for oger Windsock” 
the importance 


In a world  acro-fantasy, it is with 
PLANES 
With an im born of long 


needs, this sound motion ff 
S. Air F 

“socks” | ts me 

Ge Other toa produced by 


Viewalizations Presentations Live Shows © Motion Pictures * Slidefilms 
New Yerk 19 Washingten 6, D.C. Pittebergh 22 Detreit 11 Beston 2 
1775 ~Breadway 1730 Seren, N. W. 936-932 Penn Ave. 242) E. Grand Bied. 310 Talbou Bids. 


Training Acsista 
Chicage 1 Los Angeles 
230 North Michigan Ave. 
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